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Karlie Kloss talks to her friend
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Photographs by Alasdair McLellan.
Styling by Kate Phelan
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Thirty years on from the launch of
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Blanks. Portrait by Steven Meisel.
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150 A sprinkle of stardust

Our modern-day Angie and
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Photographs by Richard Bush.
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Vote of confidence

Her woman-of-the-people outlook
has made Jess Phillips parliament’s
brightest star, says Giles Hattersley.
Photographs by Nigel Shafran
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What would Jane Birkin do?
The actor, musician and style
muse takes our quiz

COVER LOOK

Karlie Kloss wears wool sweater
with safety-pin detail, from £1,015,
Versace. Jewellery, all price on
request, Bulgari. Get the look:
make-up by Estée Lauder. Eyes:

Oh Naturelle! Face & Eye Palette by
Violette, Double Wear Zero-Smudge
Liquid Eyeliner and Pure Color Envy
Lash Multi Effects Mascara. Lips:
Pure Color Lip Envy Lip Volumiger.
Skin: Double Wear Nude Water Fresh
Makeup SPF 30. Hair by Redken.
Frizs Dismiss Anti-Static Oil and
Wind Blown 05. Hair: Guido Palau.
Make-up: Pat McGrath. Nails: Jin
Soon Choi. Styling: Edward Enninful.
Photograph: Steven Meisel
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GUCCI

Oulside, summer
may be peaking..

but here at Vogue the month of August
always means a look ahead to the autumn
collections and the new ideas set to shape
the coming season. These pages provide
you with our first, lavishly detailed
exploration of the autumn/winter
runways and beyond, from our editors’
trips to New York, London, Milan and
Paris, where the style temperature was
taken, the mood defined, and the
indispensable guide to how to wear and
shop it was assembled.

Naturally, a true fashion force was
required to front it. Karlie Kloss, who
I've known since the very beginning
of her career, makes a welcome return
to Vogue's cover, in an image of ease
and elegance. With her perfect
professionalism and her Midwestern
charm, Karlie has always been a joy to
work with. Like much of the fashion
industry at large, she has evolved over
the past decade to put her values front
and centre in her work.

On page 110, she talks for the first
time to Vogue about her intriguing past
year, her flourishing multi-platform
career, her new husband and new-found
taith, and how she is fully embracing
her feminism. Karlie is so millennial,
she has always been a great example of
how her generation puts its talents to
multiple uses. That said, the minute she
stepped on to photographer Steven
Meisel’s set for our shoot and started to
do her little movements — adjusting a
leg, tilting her chin — I was reminded
why she is a star. Karlie is a brilliant
model who recalls the greats of previous

eras — Suzy Parker or Veruschka — but
all wrapped up in a modern package.
She even reminds me of working with
Linda Evangelista — the precision, the
knowledge of fashion history, the
character study, knowing her body so
well. It’s a magic touch.

Karlie’s cover story, photographed
in New York, is all about shape and
extravagance — two key elements to
consider this autumn. The magazine
made a global tour to dissect and
celebrate the transformative power of
tashion, from the pared-back simplicity
of Alasdair McLellan’s trip to the beach
on page 130, to Richard Bush’s delightful
hippy-hippy-shake on page 160. The
new-season view is clear, but nuanced.
Minimalism rules — but within it a new,
less aggressive kind of elegance and
embellishment. In tumultuous times,
fashion is no longer only one thing.

Thankfully there are leaders, too.
On page 172, I am proud to publish
a profile of rising political star Jess
Phillips MP, who is breaking the rules
of how politicians in Westminster are
connecting with voters, and has earned
rightful comparisons to Alexandria
Ocasio-Cortez. Fashion leaders also

abound. On page 144, the indomitable

EDITOR’S LETTER

Marc Jacobs talks to Tim Blanks as he
celebrates 30 years of his label, while on
page 126, Alessandro Michele reflects
on his boom time at Guccti as the brand
makes its first move into high jewellery.
First, though, arm yourself upfront with
the knowledge on Vogue's definitive
Trends pages (from page 49). It’s going

to be quite a season.

From far left: some of
the labels setting the
new-season mood, on
page 122; our cover
star, Karlie Kloss; Marc
Jacobs, on left, with
Charly Defrancesco

Above: autumn-
ready cover-ups,
page 130. Left:
holiday style,

page 64. Dress,
$2,715, Loro Piana.
Scarf, worn as
headscarf, £15,
M&S Collection.
Bangle, £560,
Hermes. Below:
Gucci High Jewelry,
page 126
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Perlée Collection
Yellow gold and malachite, rose gold
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NOTICES

In Industrial Revolution,

on page 96, Bella Hadid models
cult label Alyx, the creation of

her friends Matthew and Jennifer
Williams. “I love how genuine and
excited they both are,” Hadid tells
Vogue. “Not only about raising
their beautiful family, or travelling
the world together, but when they
see their pieces in full production.”

MEET & GREET

Introducing the faces
behind this month’s issue

On page 94, contributing editor Laura Bailey

meets the Vitality Roses, England’s national netball team.

The players — all “athletes at the top of their game”, as
she describes them — will compete in the Netball World
Cup in Liverpool in July. “Just half an hour on the
court with them left me hungry for more.”

42

For Folk Tales (page 160), contributing
fashion editor Sarah Richardson visited the
Italian island of Pantelleria. “It’s a magical,

remote place,” she says, “that merges the
beauty of Italy with the exotic charms of north
Africa.” Richardson stayed at a WP Relais
dammuso — traditionally built with
walls of volcanic rock — just outside
the old town of Scauri.

“Super-young, super-keen, super-scruffy”

is how writer Tim Blanks remembers Marc
Jacobs at the start of his career in 1980s New
York. What would the long-haired Jacobs of
back then have made of his rise to bona fide
Sfashion icon? “He would have laughed and
blown smoke in my face,” says Blanks, who
interviews the designer on page 144.

NICK HADDOW; PAOLO ROVERSI; TOMMY TON; ANDREW
URWIN; EXPRESS; GETTY IMAGES; REX/SHUTTERSTOCK
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Whal’s trending now? Balance -
where sober suiling meels explosive
colour, and clean minimalism
meels big, bad combatl bools... Plot
a new style map. Edited by Naomi
Smart. Styling by Donna Wallace.
Pholographs by Felix Cooper



TRENDS

A/W’19 special

LEMAIRE

50

AKRIS

CHANEL

“Designs lurn
seductive via a flash
of skin”

Donna Wallace,
Jashion & accessories editor

ALEXANDER
McQUEEN

MAX MARA

THE SUIT

A serious business

In no-nonsense shades and beaulifully exacling culs,
the new sober suil is made for big strides

SET DESIGN: ARTHUR DE BORMAN. MODELS: LUCAN GILLESPIE, PAN HAOWEN, AALIYAH HYDES,

HAIR: SHIORI TAKAHASHI. MAKE-UP: SIDDHARTHA SIMONE. NAILS: ROBBIE TOMKINS.
JULIET SOANE. FELIX COOPER; JASON LLOYD-EVANS; MITCHELL SAMS; PIXELATE.BIZ



From left: Pan wears jacket,

£290, Bimba & Lola. Blouse, £470,
Moschino. Trousers, £249, Boss.
Boots, £535, Rejina Pyo. Earring,
£161, Trine Tuxen. Lucan wears
jacket, from £920. Skirt, from £570.
Both Drome. Cropped sweater, from
£420, GCDS. Shirt, £520, Ludovic de
Saint Sernin. Boots, £890, Dries Van
Noten. Aaliyah wears jacket, £535,
Nanushka. Rollneck sweater, $295,
Pringle of Scotland. Trousers, from
£900, Sies Marjan. Shoes, £345,
Dorateymur. Earrings, from £300.
Ring, from £145. Both Agmes

THE PALETTE

Colour

coded

Autumn’s fresh layering
trick dictates energetic
hits of lop-lo-loe colour

GIVENCHY
STELLA McCARTNEY

CHANEL

EMILIA WICKSTEAD

MOSCHINO



Above, from top: blazer, £698, The Kooples.
Coat dress, £1,550, Huishan Zhang. Skirt,
£1,141, Petar Petrov, at Harvey Nichols.
Blouse, £1,850, Isabel Marant

DIOR

THE TEXTURE

Well
leathered

Tissue-thin and
cashmere-sofl, this aulumn
classic has had a ladylike
reworking

TOD’S

ISABEL MARANT

FELIX COOPER; JASON LLOYD-EVANS; MITCHELL SAMS; PIXELATE.BIZ



BOSS

TRENDS

A/W’19 special
SPOTLIGHT
s ON: CAPES _
Manhattan
minimalist
Pared-down shapes meel cup-of-joe palette - this is i
considered clothing al ils Upper Easl Side best

From far left: coat, £2,025, Max Mara. Bag,
£1,905, Mark Cross, at Matchesfashion.com.
Shoes, £450, Jil Sander. Earrings, £300,
Lemaire, at Matchesfashion.com. Sweater,
£395, Pringle of Scotland
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BALENCIAGA
BURBERRY
CELINE

THE MOOD

Class act

ur new favourite compliment?

“That is so bourgeois.” Don’t

take it badly, this isn’t Karl

Marx’s Communist Manifesto.
In the fashion lexicon, it refers to the new
mood of glossy, up-town refinement
shot through with 1970s sophistication,
as outlined by Hedi Slimane at Celine,
Riccardo Tisci at Burberry, and Demna
Gvasalia at Balenciaga. Now, bourgeois
denotes pussy-bow blouses, and long,
lean leather boots. It’s plissé skirts that
fall below the knee, boxy little bags and
gold-buckled belts. It’s printed silk scarves
tied nonchalantly around ponytails, and
brooches that nestle at throats. And it’s
aviator sunglasses (they’re back!). Now,
all that’s left to add is a dose of Avenue
Foch swagger. EP

From left: Lucan wears cardigan, £580,
Moschino. Shirt, £295, Equipment, at Harvey
Nichols. Skirt, £355, Maje. Boots, £1,730,
Hermes. Earrings, £110, Links of London.
Vintage brooch, £295, Susan Caplan. Bag, £4935,
Aspinal of London. Aaliyah wears coat, $690,
Gerard Darel. Shirt, $239, Polo Ralph Lauren.
Belt, from £830, Versace. Boots, from a
selection, Akris. Earrings, from $270, Ellery.
Scarf, £175, Smythson. Pan wears jacket,
£2,990, Ermanno Scervino. Blouse, £1,425,
Loro Piana. Shorts, £1,690, Tod’s. Belt, $370,
Salvatore Ferragamo. Boots, £1,050, Jimmy
Choo. Bag, £4,400, Chanel. Malachite ring,
£110, APC. Gold ring, £341, Maria Black.
Juliet wears jacket, £349, Hugo. Belt, £170,
Black & Brown London. Sweater, from £780,
Versace. Skirt, £1,450, Brunello Cucinelli.
Sandals, £490, Mulberry. Earrings, from $180,
Jennifer Behr. Ring, from £150, Ellery



FELIX COOPER; JASON LLOYD-EVANS;

MITCHELL SAMS; PIXELATE.BIZ

‘Bourgeois

style is about
limeless dressing
- perfeclly

cut classics

and precise
accessories”’

Dena Giannini,
fashion market &
accessories director

TRIENDS

A/W’19 special

Abowve: from top, leather

bag, £1,350, Celine by Hedi
Slimane. Leather boots,
£1,195, Jimmy Choo. Wool
skirt, £790, Victoria Beckham.
Silk blouse, £876, Salvatore
Ferragamo, at Modaoperandi.
com. Sunglasses, £300, Tom
Ford. Hoop earrings, from
£100, Laura Lombardi
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From left: Aaliyah
wears dress,

£1,170, Awake Mode.
Lace blouse, worn
underneath, £350,
Equipment, at
Harrods. Shoes, £730,
Louis Vuitton. Socks,
from £60, Pan &

The Dream. Earrings,
from £370, Agmes.
Lucan wears tulle
dress, £995. Printed

top, £220. Sequined Z
skirt, £795. All Simone 8
Rocha. Boots, £680, 4 %
Longchamp. Earrings, g g
$610, Dior Z =
2 -
5
2
THE MOTIF
Acidic florals
meel bondage and
yards of black lace
Jor a grown-up
riff on grunge
©)
z
2
g

ETRO

“Anti-sexy
combal bools
are essenlial
partners lo

splashy roses”

Ellie Pithers, fashion
features editor

PACO RABANNE
EMPORIO ARMANI
CHRISTOPHER

KANE
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“‘Prada’s micro pouches
are the cull ankle addition

of the season”

Olivia Singer,

execulive fashion news editor

Boots: above, leather,
from £1,040, Nodaleto,
at 24sewvres.com. Below,
leather, £720, Church’s

THE FOOTWEAR

[Heavy-duty boots

Lug-soled and ready for anylhing,
autumn’s key bool style lakes no prisoners

From left: dress, £2,990,
Cecilie Bahnsen. Wool and
leather boots, £1,250,
Dior. Dress, £1,675, Louis
Vuitton. Studded leather
boots, £1,090, Alexander
McQueen. Dress, £4,360.
Leather boots, £1,220.
Both Prada

TRIENDS

A/W’19 special

Boots: above, from top,
rubber, £347, Chloé. Leather,
£1,125, The Row, at Net-a-Porter.
com. Studded leather, $570,
Philipp Plein. Leather, £699,
Polo Ralph Lauren
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Right: leather
trench coat,
from £5,100,
Khaite. Leather
bag, £895,
Balenciaga.
Silver ring,
from £295,
Ming Yu Wang

In the frame

The easiest way lo semaphore polish?
The trad frame bag, rebooled in eye-calching hues

LOEWE

Bags: above from
left, leather, £1,990,
Valextra. Python,
$4,440, Gucei.
Leather, £2,190,
Givenchy. Leather,
£4035, By Far.
Leather, £5,000,
Hermes

FELIX COOPER; JASON LLOYD-EVANS; MITCHELL SAMS; PIXELATE.BIZ



JW ANDERSON

TRIENDS

A/W’19 special

Felt hat, £690,
Nina Ricci.
Dress, £595,
Dsquared?.
Necklace,
$£80, Hermina
Athens, at
Browns

DIOR

[.adies first

Fashion’s pulled-logether mood insists
you lry a cloche hat, a waist-cinching bell and
sheer black tights - preferably, all at once

BELTS

SAINT LAURENT
PACO RABANNE
KOCHE

MOSCHINO

TIGHTS

BOTTEGA VENETA

LOUIS VUITTON

HERMES
VERSACE



F'OGUE DARLING

“I use Ouai hair
products and
everyone keeps
complimenting
me on the scent.
Now, the brand
has launched
perfumes, too.”
Ouai Melrose
Place eau de
parfum, £46

“Lauren Santo
Domingo’s style
is so chic.”

Most-
used

emojis:

“For highlighter,
I use the
Soleil Tan de Chanel
Sheer Illuminating
Fluid [£32]. I love
it because it looks
so natural.”

“Glossier’s Balm Dotcom in Coconut
[£10] is really good. I never leave
the house without lip balm.”

“I love quiet date nights with
my boyfriend [Rocco Brignone,
below, with Talita] — he’ll cook

the meat and vegetables, and

I make a berry cobbler.”

“I'm so excited

“The Act,

on Hulu, is
Sfascinating
—1it's about a
mother who

to wear these convinced
stlver shoes in her daughter
the summer with that she had
jeans and my all these
TVF dresses.” illnesses.
Mary Janes, I find true
£555, Miu Miu, stories
at Matches captivating.”

fashion.com
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“Harbour Island in the Bahamas

is like my second home — I've been
going since I was a baby, so every
time I return it's a big reunion with
Sfamily and friends. The Dunmore
Hotel is the cutest spot for lunch.”

“On holiday, I read
Factfulness by Hans Rosling.
It was such a hopeful book
—it’'s about why society is
better off than we think and
how many of the problems
we think exist, don't.”

Talita von
Flirstenberg

Very few people can claim the title “fashion royalty”,
but 20-year-old Princess Talita von Fiirstenberg,
granddaughter to Prince Egon and Diane von
Furstenberg and potential heir to the latter’s sartorial
empire, is one of them — although she'd rather you
didn’t refer to her that way. “I definitely would not
consider myself a royal. It’s by blood, but it’s so far
off, I don't like to use my title.” We speak on the
eve of the launch of her first collection for the Diane
von Furstenberg label, TVF for DVE, a beachy
capsule inspired by early memories of seashells
and flowers. She’s about to fly to LA for the party
and pop-up, but has five papers due for her
sophomore finals at Georgetown University in DC,
where she is majoring in justice and peace studies,
the same week. Production for her next collection,
due in October, has begun, and finding balance gets
harder as her role in the label expands. “But it’s
worth it,” she says. “I get to pursue my two main
interests: fashion and social justice.” Amel Mukhtar

HAIR: DIANA MOAR. MAKE-UP: SARAH REYGATE. DIGITAL ARTWORK: JOHN
HEYES. TALITA VON FURSTENBERG; GETTY IMAGES; HULU; PIXELATE.BIZ



Serpenti Forever
bag with
detachable charm,
£1,880, Bulgari

Lighls, camera,
CINEMANIA

Bulgari has transformed Selfridges’ Corner Shop
into a pop-up shopping experience packed with
cinema-inspired, limited-edition pieces

SELFRIDGES” CORNER SHOP

invites the world’s biggest brands to
stage creative installations that push
retail concepts to new levels. The latest
luxury label to fill the prestigious store
space is Bulgari, which is giving
immersive shopping a decidedly Old
Hollywood flourish.

To celebrate the global launch of
its Cinemagia jewellery collection, the
Italian maison is building a Cinemania
pop-up boutique — and it’s as fabulous
as it sounds. Housed in the shop-
within-a-shop is a jewellery bar
showcasing the Bulgari trinkets that
are exclusive to Selfridges, such as the
special-edition Serpenti Tubogas
watch — there are only 20 available —
which has been reinvented with a
guilloché green dial. There’s also a
world preview of the Divas’ Dream
necklace. Each of the unprecedented

colour combinations and gemstone
cuts has been created in homage to
the magical quality of the movies.

Alongside the jewellery displays,
there is a popcorn station and a “social
corner” — which will add further to
the overall cinematic effect of the
pop-up boutique.

As well as being catnip for
Instagrammers, the pop-up celebrates
Bulgari’s decades-long relationship
with the stars of the big screen. The
storied jeweller has created special
pieces as tributes to actors over the
decades, including doyennes Elizabeth
Taylor, Audrey Hepburn, Ingrid
Bergman, Gina Lollobrigida, Anita
Ekberg and Sophia Loren, as well as
modern-day stars.

To bring the Hollywood homage
tull circle, Bulgari has channelled the

glamour of the household-name stars

VOGUE PARTNERSHIP

Divas’ Dream
necklaces, from
£3,360, both
Bulgari

Serpenti Tubogas
gold and steel
watch, £8,900,
Bulgari

into three of its bestselling Serpenti
Forever bags. Three pieces from the
collection of six feature a lead actress
adorned with Bulgari jewels printed
on leather, and the others focus on her
life behind the lens.

The heyday of Italian cinema was
a key source of inspiration for the
Bulgari team behind Cinemania, right
down to the packaging that the
products come carefully wrapped in.
Shopping for jewellery will never be
the same again. |
The Bulgar:i Cinemania pop-up will
be staged in Selfridges’ Corner Shop from
8 July to 4 August
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SUNNY
SIDE UP

Think beachwear is just a bikini
or a one-piece? Think again.
There are bangles, hals,
headbands and silk scarves,
and all manner of colour clashes
to consider. Styling by Dena Giannini.
Pholographs by Sean Thomas
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Clockwise, from top left: scarf, $225, Bulgari. Ribbon bracelets, £190 each, Louis Vuitton.

Raffia sandals, £325, Birkenstock & Il Dolce Far Niente, at Matchesfashion.com. Bikini top,
£150. Bikini bottoms £150. Both Marysia. Ribbon sandals, £485, Christian Louboutin. Headband,
£260, Emilio Pucci, at Luisaviaroma.com. Green lacquer bracelet with turquoise, from £600.
Gold-plated and black lacquer bracelet, from £400. Both Aurélie Bidermann. Scarf, £315,

Gucci. Tote, $2,099, Delvaux. Swimsuit, £220, Dodo Bar Or, at Matchesfashion.com. Gold

and amethyst bangle, £32,600, Tiffany. Aluminium bangle, £450, Sian Evans Jewellery

SEAN THOMAS; PIXELATE.BIZ



ASPINALOFLONDON.COM TEL: +44 (0) 1428 648180

WESTFIELD HARRODS SELFRIDGES MARYLEBONE BROOK ST W1

REGENT ST ST PANCRAS COVENT GARDEN CANARY WHARF BLUEWATER LEEDS

London Tote from £495
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This year'’s search for gifled
young creatives starts here. 'e're
looking for a writer brimming
with ideas and a storyleller’s
[lair, as well as an exciling new
pholographer with a fresh
perspective on capluring beauliful
imagery. The winner of each
calegory will receive £1,000, and
their work will be published

in British I'ogue.

Closing date: Friday 30 August 2019.
Conditions of entry:
1. Entrants should be 14 years old and above but not have
reached their 25th birthday by 1 January 2020.
2. Entries must be submitted by email, to arrive no later than
the closing date, to voguetalent2019@condenast.co.uk.
3. Copyright of entries belongs to
The Condé Nast Publications Ltd.
4. The competition results will be announced in the
January 2020 issue of Vogue and on Vogue.co.uk.
5. The editor-in-chief's decision is final.

For details of our privacy notice, visit Condenast.co.uk/privacy

VOGUE

TALENT CONTEST

HOII"TO IENTER

Ilrilers

® Write a descriptive interview with a person who is not a

member of your family (800 words).

OR

* Write a social observation piece. This can be a cultural review, a commentary
on current affairs or an article about a fashion or beauty trend (800 words).

PLUS

Pitch three ideas (at no more than 200 words each) that would be suitable

for our digital platforms. They can be related to the arts, beauty, celebrity, fashion
or lifestyle, and can take any format — for example, a unique video, Instagram
Story, web gallery or online article.

Pholographers

 Shoot three portraits of subjects who are not members of your family.
OR

 Shoot a series of reportage images of an original story of your choice.

PLUS

Using no more than 200 words, pitch how you would utilise social media,

in particular Instagram or Snapchat, to further illustrate your entry - this could be
behind-the-scenes bonus imagery or multimedia re-workings of the material.

All entries must be submitted via email and should include your

name, permanent address, telephone number, date of birth and occupation.
The judging panel will include Edward Enninful, Vogue’s editor-in-chief;
senior members of the Vogue team; and guest judges. Finalists will be invited
to a lunch at Vogue House, after which the winner will be announced.

PETER LINDBERGH



BRIDGET RILEY; BRIDGET RILEY AND DAVID ZWIRNER

LOOK AGAIN

Half a century on from Op Arl, Bridgel Riley is still
Jinding new ways lo explore perceplion, as her major
relrospective triumphantly reveals. By Louis Iise

n 1949, 18-year-old Bridget Riley

went to study art at Goldsmiths’

College wearing corduroy trousers

and a man’s shirt. This tells us two
things: first, that the great British artist
has never cared for what people thought;
second, she’s always had a determined
style, in her life as in her work.

This year, Riley, now 88, is celebrated
in a huge career retrospective, showing
initially in Edinburgh, then in London.
It charts her evolution from a hesitant
figurative artist in the 1950s into the high
priestess of Op Art, that eye-spinning
genre so easily associated with the
Swinging ’60s; then later, her rejection
of that label to become one of the grandes
dames of international art. We move from
the monochrome Movement in Squares,
1961, both severe and slightly trippy, to
2012’s majestic Rajasthan, all glowing,
fractured curves in orange, turquoise, grey

and red. Over 60 years, she has forced us
to look again, and to look better, to gauge
all the weird and lovely things that shades
and shapes can do.

Riley has called painting a “wonderful
discipline”, and it is true there is rigour
in her shimmering, pulsating canvases,
which depend on the relentless, often
repetitive interaction of curves or stripes.
She 1s notoriously meticulous in her
approach, and notoriously reluctant to
discuss it. There is archive footage,
recently uploaded to YouTube, of her
trying to analyse her process in the
1960s: “Can we stop,” she says in her
clipped RP tones, frustrated by how
little her explanations can do.

In fact, Riley is excellent at discussing
art: she has written about it extensively,
about influences such as the pointillist
Georges Seurat, Futurism and Monet.
But her true inspiration lies beyond

ARTS & CULTURILE

Left: Bridget
Riley by Colin
Dodgson, Vogue,
January 2018

words — in the long walks she took as a
child with her mother and sister in
Cornwall, observing the effects of light
on the land and sea; in wandering
through the south of France on a hot
summer’s day, feeling like she was “in a
field of pure energy”. This is the sensation
her greatest pictures give. And, as she
approaches 90, her pictures just get
bigger and bigger, covering whole walls
— such as Messengers, unveiled earlier
this year at the National Gallery. Her
retrospective may ask us to look back,
but she’s still telling us to keep up. W
Bridget Riley is at the Scottish National
Gallery, Edinburgh, until 22 September,
and at Hayward Gallery, London SE1,
from 22 October

Above, from
top: Aria
(2012);
Rajasthan
(2012). Left:
Mowvement in
Squares (1961)

Her lrue
inspiration
lies beyond
words - in
observing
Lhe effecls of
light on Lhe
land and sea
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Bigger this year thanit’'s ever been belore, Alrica’s largest
food and drink festival returned (o 1. agos over lour days in
April to bring an appetising abundance of culinary talent,
local enterprise and gastronomic delights to the global stage



FOUR YEARS SINCE it first set

out to shine a spotlight on Africa’s

Below: expertise
from professional
chefs was

shared through a
programme of
masterclasses at
the GTBank Food
& Drink Festival

ingredients, shared their expertise and
advice in a series of masterclasses.
While providing a platform to
showcase and learn from celebrated
talent is at the forefront of the GTBank
Food & Drink Festival — now the largest
of its kind on the continent — it is the
championing of enterprise that lies at
the heart of its objective. Pop-up stores
were given to 300 small businesses to
serve their delicacies over the course of
the event, offering a free platform,
invaluable exposure and networking
opportunities to a wave of brilliant
entrepreneurs that organisers hope will
be a driving force of accelerated growth

in the local food industries.
Food and drink 1sn’t

the only cconomic [ Tnifino passion and

sector in which

VOGUE PARTNERSHIP

Left: chef Tregaye
Fraser, who led
the Afro Recipe
Fusion for a

New Culinary
Experience

GTBankisinvesting,  CALIeprencurship, G1Bank masterelass

the festival

unique and diverse culinary scenes, however — next up 1S 0N [ ]7][5‘5[()/] [() seroe ([”(]
GTBank Food & Drink Festival has on the calendar is Sll[)])()l‘/ [()(.([/ (.()]nn”””‘[['(}s

grown on the global gastronomic scale.  the GTBank Fashion

FOOD PHOTOGRAPHY BY MELINA HAMMER

The fourth edition of the festival, held
once again in Lagos between 28 April
and 1 May 2019, served up a stellar
line-up of talent, a wealth of knowledge
and a mouth-watering array of food.
More than a dozen food-and-drink
industry experts, such as Le Cordon
Bleu alumnus and television chef
Tregaye Fraser — who was the first
African-American woman to win hit
reality show Food Network Star — and
tood stylist and author Melina
Hammer, known for her playful
pictorial depictions of dishes and

Weekend. Also in its
fourth year, it takes the same formula
as the Food & Drink Festival,
comprising masterclasses and retail
exhibition stalls with the concordant
aim of promoting and empowering
talent across Africa’s fashion industries.
Uniting passion and entrepreneurship,
GTBank is on a mission to serve and
support local communities, while
bringing a bounty of skill and creativity
to the global table. [
Visit Foodanddrink.gtbank.com to meet
the chefs and find out more
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Abowve, from top: Fabio
Salini by the pool at
his holiday villa
overlooking Noto; the
jeweller worked with
an architect to design
the unapologetically
modernist house.
Right: a few of Salini’s
designs. Far right: the
line of trees along one
side of the house can
be illuminated at
night. Sittings editor:
Gianluca Longo

LII'ING

Sicilian story

Jewellery designer Fabio Salini’s island bolthole
is the perfect marriage of modernism and tradilion, finds
Talib Choudhry. Pholographs by Matthieu Salvaing

icily is an abundant place,” says jeweller Fabio Salini,
who retreats to his villa in the historic city of Noto
in the southeast corner of the Mediterranean island
as often as possible. “The food is fantastic because
the ingredients — fish, vegetables, cheese — are fantastic. It’s
wealthy in produce and in spirit. The lifestyle is totally the
opposite of my life and work in Rome and London.”

As well as his eponymous Roman atelier, Salini has a bijou
salon just off the Fulham Road in southwest London —in a
building that originally housed the artisans who worked on
the interiors of Buckingham Palace. His clientele is equally
rarefied and discerning, though they seek him out for creations
that combine beauty with bravura and boldness rather than

more traditional or classical
splendour. “I consider jewellery
to be an expression of art. It
has to be based not just on an
aesthetic achievement but also on
concept,” says Salini, who cut his
teeth fashioning spectacular
baubles for the likes of Bulgari
and Cartier, and continued to
design for major houses after
opening his swish atelier in Rome
in 2004. “T've tried to be different
right from the beginning; to find
my own style and to express
something original.” >

“‘Il’s a strong
exchange
belween
inside and
outside... The
idea is that
nalure is
coming inside
the house”

75
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Below, from top: local building materials
impart a Sicilian atmosphere; citrus trees
thriving in the Mediterranean sun

“l wanted
the natural
elements

Lo be the
protagonists
of the house.
Its timeless
design”

An Allegra Hicks
tapestry, one of a
pair, hangs in a
living-room alcove

Salini studied geology and gemology, but he believes
strongly that the preciousness of a piece is not necessarily in
the intrinsic value of the stones. Rather, it’s about striking a
balance between concept, craftsmanship and the beauty of
its elements. The resulting boundary-pushing designs often
involve the use of unconventional materials, from the humble
(straw, leather) to the haute (silk, mother-of-pearl) and the
hi-tech (carbon fibre, copper thread). At the Masterpiece
London Art Fair last year, for example, he showed carbon-
fibre pieces that employed diamonds as an accent rather than
as the main focus. “When you use carbon fibre, it projects
jewellery into this very contemporary, futuristic place. If you
don’t change the rules, if you don’t dare, you don’t bring
anything new into the world.”

It’s a sentiment that is reflected in his home, too. After
losing out on buying his dream house, he decided to build
his own on a parcel of land with mountain and sea views
overlooking Noto. “You experience the beauty of the place in
360 degrees, it’s magical,” he says. “The results are contemporary
— I didn’t want it to be a new house imitating an old one — but
I tried to bring some Sicilian atmosphere into the place through
the colours, the materials and the connection with nature.”

Working with the same architect who designed his Roman
atelier, Salini has built a simple, gallery-like space arranged
around an ancient olive tree. All the windows either capitalise
on the breathtaking views or face newly planted olives and
agave on a series of terraces. In the centre of the sitting room
hangs a pair of tapestries by Allegra Hicks that were inspired
by the landscape beyond. “It’s a strong exchange between
inside and outside,” Salini adds. “The idea is that nature is
coming inside the house.”

The hand-cut, local-stone floor that flows from the terraces
into the house adds to the sense of indoor-outdoor living, as
does the palette of soothing, natural materials. “There’s leather,
wood, rough wool, stone and absolutely no plastic,” says
Salini. “Almost everything has been created by local artisans.
I'wanted the natural elements to be the
protagonists of the house. It’s timeless
design.” The wooden beams that support
the ceilings are typical of the region,
vintage linens have been used to dress
the sofas, and rough-luxe tables have
been hewn from old, knotted wood.

As well as the commissioned pieces,
each room features a tasteful mix of
contemporary furniture and antiques,
many of which have come from “the
palazzos of old Sicilian families”. In the
master bedroom, for example, a simple
iron bed frame is flanked by ornate,
centuries-old side tables. It all makes
for a home that’s calm and coolly
insulated from the searing heat of a
Sicilian summer. But Salini uses the
house as more than just an August



Left: the hilltop site offers panoramic views.
Below, from top: Italian Madonnas; a table
for alfresco dining. Bottom, from left: a place
to sit and enjoy the changing seasons; beams
are left exposed, as is the local tradition;

in keeping with the rustic style, a pair of
basketweave pieces hang over a guest bed

getaway, decamping from Rome as often as possible with
friends in tow. “Every season is magical because of the
changing landscape, and visitors adore it.”

Life here is about simple pleasures, with a creative crowd
of artists, designers and architects savouring peaceful days
spent sequestered in their villas rather than being seen in the
“right” places: the fashion designer Luisa Beccaria has restored
a 17th-century castle nearby; the painter and sculptor Sergio

Fiorentino has a characterful live-work
space in town; and the fashion-editor-
turned-decorator Edoardo Marchiori has
moved here from Milan.

“It’s not a glamorous place,” insists
Salini, who likes to host laid-back dinner
parties, preferring to keep the menu
simple (“fresh fish and vegetables”) with
plenty of good local wine from the Noto
valley. “It’s very quiet — like stepping
30 years back in time. The south of Italy
has a strong respect for tradition and it
teels very authentic. We want to preserve
that feeling — not for it to become the
next Ibiza,” he laughs. “With this
hideaway, I've really achieved what I
wanted to — that kind of elegance that
puts you in a mood where you can relax
and put your feet up on the sofa.” W

LII'ING

Abowve, from top:

doors open wide on

to the garden, bringing
nature inside; bold
vintage and modern
pieces bring the rooms to
life; hand-cut local-stone
floors flow through the
house and out to terraces,
Sfurnished with relaxation
in mind; the interior’s
muted palette
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DIRECTORY 2020

CALLING ALL DESIGN PROFESSIONALS
House & Garden will be publishing a print edition of The List
with the January 2020 issue. Are you an interior designer, an architect
or a garden designer? Do you provide a brilliant design service?
SIGN UP NOW or renew your existing membership to be a part of it.

Visit houseandgarden.co.uky/the-list

SIGN UP BEFORE

30 AUGUST
FOR GUARANTEED
INCLUSION IN
THE LIST DIRECTORY

2020



ANGELO PENNETTA; THE STANDARD

JOHN CAREY;

[Tead
for highs

ver since The Standard hotel

launched on New York’s

High Line 10 years ago, it

has been a magnet for the

beau monde. This month, the brand

will open its first hotel outside

America, in London’s King’s Cross,

an area chosen by CEO Amar Lalvani

for its potential. “King’s Cross is the geographical centre
of London,” he explains, “but it has no real cultural
affiliations in the way that Notting Hill or Shoreditch
do. It’s a blank slate in terms of a ‘scene’.” Lalvani is
planning to fill that vacuum with The Standard’s signature
decadent revelry, and as with the
High Line original, the rooftop —
when it opens in September — will
be the pinnacle of fun. Situated on
the Brutalist building’s 10th floor,
it will offer guests not only a unique
360-degree view (“No one has been

Takeover bid

There’s a New York invasion

at that height in this neighbourhood happening al London’s dynamic new

before,” says Lalvani), but also a
Latin restaurant and bar helmed
by Michelin-starred chef Peter
Sanchez-Iglesias.

Meanwhile, the lobby will feature a “sounds” studio
for guest sets and a cocktail fountain designed by
American artist Hayden Dunham. As for the ground-
floor restaurants? Choose between the dive-bar inspired
Double Standard and Isla, which will serve coastal dishes
in a spectacular terraced garden. Let the alfresco nights
begin. Standardhotels.com

ONLE-STOP SHOP

Nolita Social, the Bulgari Hotel's new bar, is bringing a shot
of New York energy to Knightsbridge. Linger over a cocktail
while listening to a playlist of soul and hip-hop before
nipping upstairs to sister restaurant Sette for dinner. Owned
by the team behind New York favourite Scarpetta, whose
spaghetti al pomodoro has won over even the toughest
critics, its menu comprises Italian classics presented with
American flair. Nolitasocial.co.uk; Settelondon.co.uk

hotspols, finds Hayley Mailland

STAR TURNS

Caramel apples with foie gras, smoked-sturgeon
cheesecake with caviar, celery root and truffles
cooked in a pig's bladder... Since he joined New
York's Eleven Madison Park more than a decade
ago, three-Michelin-starred chef Daniel Humm'’s
innovative dishes have won every conceivable
accolade. This September, he's bringing his talent
to London, via a new restaurant in Claridge's.

In a nod to NYC convention, Humm named
the venue Davies & Brook after the streets on
which the hotel is located, and the similarities
to his Manhattan flagship don't end there. Dmitri
Magi, Eleven Madison Park’s chef de cuisine, will
be coming with him, to develop a menu that
combines Humm's “modern” style with the best
British produce. Claridges.co.uk
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“My inner JLo loves gold hoop earrings,
and this pair’s glossy, neon-green take
on them is the perfect way to add
colour to a toned-down look.”
Earrings, from £60, Luv Aj

“A chic
planter will
elevate any

interior, and

I especially
love this one’s
origami-like
looks.”
Planter, £995,
General Life

“If you want to give your bookshelves a
Centre Pompidou vibe — and after Louis
Vuitton recreated the building for its autumn/
winter 2019 show, why wouldn’t you? —
La Chance in Paris is your go-to purveyor.”
Bookshelves, from £550, Bashko Trybek,
at La Chance

LII'ING

LIFE & STYLE

The fashion industry goes on holiday
in August, bul the aesthele never
rests, says Julia Sarr-Jamois

“Natural
skincare is
hugely important
to me, and this
mask protects
my skin
brilliantly.”
Kristina Holey
& Marie
Veronique
Micronutrient
& Hydro
Mask, £106

“I find this table’s

mix of geometry and
crazy pattern really
appealing.” Side table,
£4,950, General Life

“Sustainability is at the heart
of Gabriela Hearst’s work, which
combines a hand-spun feel with chic
sophistication. My kind of luxury.”
Dress, £1,995, Gabriela Hearst
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Asymbol
of love

When Alice Casely-
Hayford married in a
dress designed by her
beloved father, there
was one thing missing:
him. Portraits by
Jonathan Daniel Pryce

n the morning of mywedding,
as the final button was
fastened on my dress and I
steadied myself to leave my
hotel room to marry the man of my
dreams, I imagined what my father might
have said to me. I knew how exhilarated
he would have been to see me begin the
next chapter of my life; how thrilled hed
have been that I was wearing the beautiful
dress he'd designed. For weeks, I had
anticipated the bittersweetness of this
day, so I attempted to channel the
stoicism and poise he'd always possessed.
Yet it still felt impossible that, on my
wedding day, I was wearing the last
creation my beloved dad had designed.
It’s a blessed, if unusual, fate to be the
daughter of a fashion designer. My
tather, Joe Casely-Hayford, who set up
his eponymous brand with my mother,
Maria, in 1984, was known to most as
a groundbreaking British creative.
Despite his mens- and womenswear
collections selling all over the world, his
work being housed in the permanent
collections of museums such as the
V&A and featuring on the cover of
Vogue, he remained incredibly humble.
Though I was always a little in awe of
him myself. Growing up in my parents’
studio in east London, I would sit
entranced by his creative magic, whether
he was excitedly sketching his designs
late at night, or calmly commanding his
team backstage at his runway shows.
It was, happily, a rather unorthodox
childhood, surrounded by the most
dynamic stylists, musicians, make-up
artists and models, such as Yasmin Le

Bon and Alek Wek, who worked with
my parents as the Joe Casely-Hayford
brand grew through the 1980s and "90s.

Though he was wholly committed
to his craft, the role my dad was most
devoted to was that of husband and
father. I remember climbing on to his
lap as a child to hear stories about the
two heroines hed invented for me: Zelda
and Belda. He and I would disappear
into this fantasy world for hours, and
his wit, imagination and storytelling
made me want to be a writer from an
early age. He was also the person who
accompanied me on shopping trips and
to concerts, who taught me everything
about music, literature and myself, who
constantly encouraged me to be curious
and ambitious, and who — as I grew

from a child to a teenager to a woman
— would listen patiently to my
friendship, work and relationship woes.
He was my best friend.

Then, four years ago, aged 59, he was
diagnosed with advanced prostate cancer.
I'was 26, living back at home, and hadn’t
yet met my husband-to-be. The evening
my parents told my brother and me about
the gravity of Dad’s illness, I felt my
entire world collapse. I cried myself to
sleep every night for those first months
because I knew the illness would one
day rob us of our beloved head of the
tamily, and I cried for the unimaginable
pain my father would have to endure. I
also cried from fear that my dad would
never meet my soulmate, or be there for
all the key moments of my life. >

Above: Alice’s
Grace Kelly-
inspired gown was
designed by her
father, Joe Casely-
Hayford, who died
just two months
before her
wedding. Hair:
Josh Knight.
Make-up: Bea
Sweet. Nails:
Michelle Class
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him, was
shallering

But, somehow, life kept going. A few
months after Dad’s diagnosis, I began
a job on the founding team of a new
women’s website and met Sean within
weeks. After years of dating men I had
little in common with, it was instantly
apparent to me, my family and friends
that Sean was the one; thoughtful, kind
and driven, with the most uplifting
outlook on life of anyone I had ever met.
I'uncharacteristically opened up to him,
embarking on a whirlwind romance that
saw us head to Costa Rica after just two
weeks of dating, and move in together
not long after. Meanwhile, my dad
started chemotherapy and we tried to
remain positive. It was a strange time.
I felt fulfilled with Sean, and got to see
my parents fall in love with him, too,
but I also knew we might have only a
few years, or even months, left with Dad.

Under different circumstances, I'm
not sure Sean and I would have been in
a hurry to marry. We have always been
quietly confident in our life-long
commitment to each other, but with the
heavy knowledge that my father was
being ravaged by cancer, we knew time
was against us. Two years into our
relationship, having already sought my
parents’ permission, Sean proposed to
me at home on Christmas morning.

Even as someone who had never
dreamed about her wedding day, I had
two firm assumptions: that my dad
would give me away; and that he would
design my dress. Sean and I decided to
have a small wedding in London so
that it wouldn’t be too burdensome for
Dad, who was growing increasingly
weak. We settled on a Saturday in the
early spring of 2019, a few weeks before
my 30th birthday, and six months after
my brother had married in Portugal.
We decided on the Institute of
Contemporary Arts, overlooking
St James’s Park. We love the building
and its glorious restaurant, Rochelle
Canteen, and it was even more special
because Dad had studied there.

Then the time came to discuss the
dress. By this point, we had about six
months until the wedding and, though
I had only a vague idea of what I
wanted, I trusted Dad to understand
my style instinctively. He was between
courses of treatment when we gathered
in the family living room with my
mum as mediator — I inherited my
stubbornness from my father — and I
explained I wanted “something a bit
Grace Kelly”. Dad was underwhelmed
by this and asked me to have a think
about something a little less obvious.

Right: Alice
with her
bridesmaids
after the
wedding.

Far right:
Alice and Sean
marrying at the
Institute of
Contemporary
Arts, where
Alice’s father
had studied

Left: Alice’s brother Charlie

walked her down the aisle. Below:
Joe Casely-Hayford’s original sketch
for the gown. Right: a dress fitting

After an impassioned discussion, I asked
him to sketch some ideas based on
Kelly’s 1956 wedding dress — long
sleeves, cinched waist, lace bodice but
with a modern twist.

Despite being in immense pain, Dad
went to work immediately and just a
tew days later he sent me a sketch with
the message, “Is this any good? Excuse
my bad drawing.” It was exquisite. From
the finger loops on the ends of the
fitted sleeves to the silk cummerbund
and the scallop-edged lace neck, it was
elegant, understated and entirely me. As
expected, he knew what I wanted more
than I did myself. I was overjoyed. As
he was regularly in and out of hospital,
we decided to look for a specialist atelier
that would be able to produce his design.
But as autumn turned to winter and his
hospital visits became even more
frequent, the dress fell off our list of
priorities. On 11 December, the doctors
moved my father into a hospice.

We were told not to be frightened by
the word, that he was just going there
to get stronger for his next course of
chemotherapy. The doctors hoped he

would be out before Christmas, and we

remained optimistic. Yet as the days
passed, Sean and I talked about post-
poning the wedding, and even about
buying a substitute dress, as we hadn't
made any headway with finding someone
to bring Dad’s design to life. But I was
adamant I would wed in my father’s
creation, knowing that nothing would
give me more courage and confidence,
especially as he might not be well enough
to walk me down the aisle.

Thankfully, my sister-in-law, Sophie,
suggested getting in touch with Andrea
Hawkes Bridal, the brilliant team who
had created her wedding dress. Despite
it being just before Christmas, a few days
later, my mother and I met Andrea at
her studio in Islington. We discussed my
tather’s design, getting excited about
tabrics and cuts. It was apparent the care
and commitment that Andrea and her
team would bring to this particularly
sensitive project, and we mapped out a
schedule for fittings, visits to lace
suppliers and toile appointments for the
coming months.

Then, later that week, far sooner than
any of us were prepared for, we received
the worst news. The doctors gathered
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my mother, brother and me in a private
room in the hospice and told us Dad
had only days to live. It was impossible
to reconcile this information with the
man battling bravely next door —
laughing, loving and filling the room
with his stories and wisdom. My family
and I spent Christmas and New Year’s
Eve in the hospice, scarcely leaving the
room that had become our home from
home. In the early hours of 3 January,
with my mother, brother and me by his
side, Dad passed away.

For the next month, I was numb,
busying myself with organising the
tuneral, then throwing myself back
into work at the Vogue offices, where
I'd started as digital editor the year
before, unable to confront the magnitude
of losing the most influential person in
my life. Overcome with grief, getting

up to face the world each day was, and
still 1s, a struggle. Beautiful, moving
tributes poured out online from the
tashion industry and individuals who
had been touched and inspired by Dad
throughout his long career. I was
comforted by the loving words written
about him in the press, recognising his
unique talent and influence, but at the
same time I felt a sense of detachment
and disbelief reading it all. Sean and I
deliberated over postponing the wedding
so we could have more time to process
the pain of the past months. But we
resolved to carry on. It was what Dad
would have wanted. After all, it was his
name alongside my mother’s at the top
of the invitations we'd already sent out.

The next few weeks were inexpressibly
painful. Some of the hardest moments
came during the fittings for my dress,

which began in late January, just a couple
of weeks after my father’s death. Andrea
and her team lovingly laboured over every
detail, sourcing the type of French lace
my father and I had envisaged,
expertly cutting the skirt and
train on the bias in two layers,
with a diaphanous silk georgette
over a marocain that hugged my
body in the most flattering way.
More than 40 covered buttons
were masterfully sewn down the
back and on the cuffs of the
sleeve, with rouleau loops add-
ing drama to the otherwise
beautifully simple dress.

Seeing Dad’s vision come to
life, but not being able to share
those moments with him, was
shattering. The silence at the
fittings that should have been
filled with his encouraging
teedback was heartbreaking.
Most of all, the pride I felt in
seeing his final creation realised
and knowing how happy he
would have been accompanying
me down the aisle was utterly
devastating, and I would not
have been able to make it
through without my mother,
who supported me and helped
to ease the pain, despite
enduring her own suffering. The
day of the final fitting felt like
an out-of-body experience.
Having been through the most
emotionally exhausting six

months of my life, the reality hit: my
wedding day and wedding dress were
finally here, but my dad was not.

And so, on the morning of 23 March
2019, I prepared myself to marry the
love of my life. Completing the look
were a pair of classic ivory Manolos, a
Shrimps beaded bag, a gold necklace
Sean had given me on our fourth date
and, most importantly, my dad’s
wedding band that I'd had resized to sit
forever on my own finger. My darling
brother gave me away, and as we stood,
just the two of us, moments before
stepping into the room filled with our
close friends and family, we exchanged
a comforting glance, strengthened by
the presence of our dad who we saw
before us in each other. All the love and
attention that had gone into the dress,
all the love and attention that my dad
had shown me until his last day, fortified
me. Even though he wasn't there to see
me, somehow he had enabled me to feel
the most beautiful, confident and adored
I have ever felt in my life. |

Left, from top:
Alice at home with
her father, in 1998;
on holiday in
Porto. Below: the
gown’s lace sleeves
were held in place
with finger loops
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Competitive
SpIT'iL
Ben Gorham is slam dunking
Lthe markel with his vision of
luxury, says Olivia Singer.

Pholograph by Nik Harlley.
Styling by Julia Brenard

en Gorham looks anything but a

purveyor of fine fragrances. He is

a towering, tattooed figure with

the physique of a basketball player

(it’s no surprise to learn he played

professionally), but it is his fresh approach to

the creation of scents that has earned him
staggering success with his brand Byredo.

Born in Stockholm but brought up in Canada and
New York, at 25, Gorham sought his alternative plan
when his sporting career came crashing down. “Growing

up in the 90s listening to hip-hop, everything was about
jewellery, cars and mansions... the class journey,” he
reflects. “Basketball was supposed to give me those
things; when that disappeared, I still had aspirations
of luxury. I wanted to become a businessman, be a
good father, a good husband. Create a better life.”
A chance meeting with perfumer Pierre Wulff
illuminated a new path —and Gorham charmed Whulft
into collaborating on Green, a scent inspired by the
memory of his absent father and a prime example
of the left-field perspective that became the brand’s
calling card. “In the world of beauty, I felt taste
was dumbed down to cater to everybody,” he says.
“I had a simple idea: making unique smells within
the framework of what I saw as good taste.”
But, unable to produce perfumes in sufficient
quantities, Gorham started to mix scented wax
in his kitchen, making candles to sell to top
Swedish shops. “It was bootstrap, for real — and
it was a hustle,” he grins. But it worked. Bottled
scents followed and, thanks to meticulous
branding and his grasp of the fashion scene
(working with photographer duo Inez &
Vinoodh, visionary design agency M/M Paris
and model Freja Beha Erichsen), suddenly he
owned the coolest perfume brand around.
But Gorham is not one to sit back: once he
was on track to nail fragrance, he extended the
aspirational principles of Byredo to produce
Italian-manufactured leather goods and, this

Ben wears wool summer, eyewear and trainers, all with the same
J")‘;Cklet’ £2’200~£740 minimalist aesthetic and fanatical finesse as
ool trousers, . . «r - ]

Necklace, $2,100. hlS; scents. “I still havc.e jthat”under.dog“thmg and
All Dior. Trainers, I'm hugely competitive,” he grins. “I want to
£80, Nike. Watch give the big brands a run for their money:.
and ring, Ben’s . . .o

own. Grooming: I believe if my shit is good, people
Shuhei Nishimura will come.” It 1s, and they will. W
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“I took this
scooter [left]

to Coachella
and rode it
everywhere.
It’s the most
genius thing
and goes

up to 33mph.”
The Model One
electric scooter,
8782, Unagi
scooters.com

“Seashine is a creepy

and cute game app. You
play a creature exploring the
deep sea. It’s inspired a lot of
visuals for me, and the sounds
are incredible — I feel like a
musician had to have created it.”

“My whole life I dreamed of owwning a

Dodge, and now I do, it’s my best friend, my
girlfriend. It’s matt black with a black interior,
and I call it The Dragon, after my favourite
mythical animal. My mom macde sure it has
all the best safety features.” Dodge.com

“My backpack

has a speaker and
sub built-in, and
I use it to make
an entrance or exit
wherever I go.

My friends call it
‘Billie’s backpack’,
and it’'s become
my signature.”
MCM & WisPak
backpack,

from £1,700

“I'll be an

official adult soon
and will have to
start carrying more
money with me.

I like to keep
everything in one
place with my
Vuitton phone
case which is
also a wallet.”
Louis Vuitton
iPhone X & XS
Folio, £260
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FLECTRIC
DREAMS

Billie Eilish, singer-songwriler and digilal
connoisseur, reveals a few of her favourile
tech things. Edited by Dena Giannini

“I have a_full house of Sonos speakers

and a sub under my bed — I need bass all the
time! I can push a button on my phone and
suddenly the whole place is blasting Tyga’s
‘Rack City’.” System wireless sub, £699.

One voice controlled smart speaker, £200.
Both Sonos, at Selfridges

DIGITAL ARTWORK: IMGN STUDIO. SCOTT
AUGUST IMAGE; PIXELATE.BIZ; REX/SHUTT
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SHINE LIKE
DIAMONDS

inding a collection of treasures inside the New Bond

Street Cartier boutique may sound like business

as usual, but for an intimate dinner co-hosted by

Vogue's editor-in-chief Edward Enninful and the
brand’s managing director Laurent Feniou, in celebration of
“Vogue Darlings” and the new Cartier Clash collection,
the evening was strictly pleasure. The glittering cast included
newly wedded Vogue cover stars Idris and Sabrina Elba;
darlings Jourdan Dunn, Emma Mackey and Rina Sawayama;
Vogue's Giles Hattersley and Rachel Garrahan; and favourites
Jorja Smith, Liam Payne, Maya Jama, Duckie Thot and
Emma Weymouth, all the more resplendent in Cartier
jewellery. A string quartet put an orchestral twist on pop
songs and ended the night performing with DJ Scarlett, a
perfect pairing to celebrate a new generation of classics. Wl

F'OGUE PARTY

Above: the
lavish dinner’s
illustrated
menu
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ondon, 1984. Revolt into style.

The language of rebellion. The

year the capital’s avant-garde

designers honed their craft to
perfection, “jumping from the clubs,
leaping off the streets,” Vogue declared,
in a vivid-hued conjunction of sportswear
and street theatre.

“We're not normal people,” announced
David Holah, who, together with Stevie
Stewart, made up the wildly inventive
Body Map duo. “Who can be normal
today? The way we live is rebellious.”

Few came more defiant than Katharine
Hamnett. That year she used a Fashion
Week meeting (when Fashion Week
was still new) with Margaret Thatcher
to get her message across — Wearing a
T-shirt she had smuggled into Downing
Street with “58% Don’t Want Pershing”
emblazoned across it in giant, unmissable
letters. The Prime Minister’s response
was cool if quizzical: “We haven’t got

Pershing here, we've got cruise. You must
be at the wrong party, dear.” No matter.
The flashbulbs pinged, the picture was
all, and the point was made.

Vogue applauded the colour-blocked
rainbow parachute silks from “the jollier
end” of that season’s Hamnett collection,
adding, “No message...” Body Map’s
monochromatic starfish-patterned
Lycra knits and fin-fingered gloves were
“crazy, successful, funny”, its designers
“rethinking the face and body”.
Meanwhile, the palette of Helen
Robinson for PX was distinctive:
vermilion fake fur and padded cotton
made for a vibrant mise en scéne.

Revolutionary, provocative and
innovative? Certainly. But when it was
estimated that more than three-
quarters of London’s anarchical fashion
was sold to an intrigued American
marketplace, add single-mindedly

commercial, too. |

ARCHIT'E

Militant
tendencies

Robin Muir looks back at

the bold countercultural spirit of

1980s London, as shot by Albert
Walson, l'ogue August 1984
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Clockwise from
left: Laura Bailey
with Serena
Guthrie, Summer
Artman and Eboni
Usoro-Brown.
Laura wears
hoodie, £600.
Trackpants, £540.
Both The Row, at
Matchesfashion.
com. Trainers,
£780, Chanel.
Hair: Diana Moar.
Make-up: Rebekah
Lidstone. Styling:
Julia Brenard
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England’s revered netball

team has rekindled our love
Jor the game. As the World

Cup gets under way, Laura
Bailey lakes lo the court.

Pholographs by Alice Mann

spent most of my teens in an
eclectic variety of sports kits:
track spikes, leotards, harlequin
blue-and-whites for county hockey,
and a neat navy Aertex shirt and
miniskirt for senior netball. The latter
we paired with white ankle socks, and
the bobble-sock phase was especially
thrilling. The team co-ordinated in
baby-blue or dolly-pink pompoms,
worn with Green Flash trainers that,
once outgrown, we'd carve the ends off
and wear peep-toe style (a concept I
failed to sell to my kids recently).

I'wore my C for Centre bib with pride,
thriving on anticipation, interception,
reading the game and making things
happen. Each team I played for became
a surrogate family, and I relished the
thrill of the rides to away matches,
Deep Heat and last Rolos, the captain’s
armband and customised hoodies. But
then life accelerated — I discovered boys
and music — and I gave up.

So, when my 11-year-old daughter
told me that netball was on television
in April last year, I almost didn’t believe
her. I'd never seen it played beyond
schoolgirl level, let alone internationally.
Yet she cheered from our sofa, entranced
as England’s Vitality Roses triumphed
in 2018’s Commonwealth Games.

Through my daughter, I reconnected
with the game, messing around with
her and a rusty hoop in our basement.
I shared her excitement when an ex-

England player visited her school, and
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I found her a Saturday club, where I saw
that netball was thriving among adults,
too. My friend Laura Burlington told
me of her Tuesday night games: “It’s the
run-around, the routine, the being in a
team that I love. And the endorphins
cruise through your body afterwards.”

It’s a phenomenal shift for a sport
that has never been shown much
recognition in Britain, unlike in
Australia and New Zealand, where
professional netballers are idolised.
At last the same respect is being
afforded to our homegrown talent.
In the past year, thanks to the stellar
success of the England team, more than
130,000 amateur players have signed
up across the nation.

In May, eager to get in on the action
during the build-up to July’s Netball
World Cup in Liverpool, I spend a day
talking and training with Team Bath,
which nurtures some of the England
squad off-season. At the arena, the
buzz around these players is infectious.
I eavesdrop on a hi-tech, lingo-heavy
strategy session, which 31-year-old
England hero (and solicitor on the side)
Eboni Usoro-Brown translates for
me as she has her calves pummelled on
the physio’s table.

Multi-tasking is a theme. For the
most part, even the highest-level
netballers juggle the sport with second
careers or studies — the England squad
includes graduate students, doctors and
scientists. With greater media visibility

and sponsorships (Nike became the
team’s official partner last year) come
greater freedom and a boost for netball’s
profile and credibility. “Let’s grow the
sport, invest in it, celebrate its dynamic
thrills and athleticism,” says Usoro-
Brown. “Let us compete with our male
counterparts in football and rugby on
the world stage.”

Netball is an ideal sport for pushing
body confidence, unlike ballet or
gymnastics, which demand a childlike
physique. Watch netball and you'll see
strength manifest in diverse body types
and opposing roles on court demanding
different skills. Jade Clarke, 35, who
plays for Wasps Netball in Coventry, is
the most capped of the Vitality Roses
and is an ambassador for the Netball
World Cup, tells me the key is to
overcome the “drop-out danger zone”
—where the vulnerable 14- and 15-year-
old girls most likely to be struggling
with body image and peer pressure sit.

“When a young girl sends me a
message via Instagram telling me that
because of us, she’ll keep trying, keep
playing... that’s amazing,” says 29-year-
old recent England captain Serena
Guthrie. Her gold medal in Australia
was a career highlight, but so is “the
teeling that you're a part of something
that’s bigger than just one moment,
inspiring the next generation”.

Needless to say, the Roses —who won
Team of the Year at the BBC Sports
Personality of the Year awards in 2018

SPOTLIGHT

— are revelling in their success.
Morale is high, but so is
expectation. Every player that
I speak to practises mindful
focus, keeping her attention on
this quarter, this match. But the
World Cup looms large.
“I think it’s important for the
Vitality Roses to wear the England dress
with pride when they step out on to
court, knowing that they have worked
extremely hard to represent their
country,” says head coach Tracey Neville,
a former player herself, and a member
of the Neville football dynasty (her
brothers are Gary and Phil). “It’ll be
great to see what impact the World Cup
will have, since it’s on home soil. I hope
more people hit the courts and enjoy
this sport as much as we do.”

For Summer Artman, a 22-year-old
GK (goalkeeper) and psychology
graduate who was first scouted for
England at 16, netball’s advancement
is also a battle cry. “Let’s stop talking
about women playing sport, women
being ‘strong’, and just talk about
athletes doing what they love, on a world
stage, and winning,” she says. Artman’s
father dared her to dream big when she
was just four years old (“Catch this and
you'll play for England one day,” he'd
tell her), and her family watch her on
television now. “When I first thought
about playing for England, I didnt know
how to get there, I didn’t know who I
was supposed to be looking up to. There
was nothing on TV. No big picture.”

That’s all changed now. I catch the
train home from Bath inspired, my love
renewed for the grace of the zigzag pass,
the bluft and the dart. I'll return to the
court, with better trainers, in pursuit of
the high that comes from fighting for

something until it hurts, win or lose. ll

“Lel’s stop

talking about

women

plaving sport,

and just
talk about
athletes
doing what
they love”
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INDUSTRIAL
REVOLUTION

Matthew Williams’s Alyx brings a newly
subversive edge lo luxury fashion. Bul the
real coup? The brand’s sense of community,
says Olivia Singer. Slyling by Donna
Wallace. Photographs by Thomas Lohr

Abowve: coat, £3,560.
Trousers, £2,445. Boots,
£700. Bandana, $85.
Choker, £460. Right:
Matthew Williams with
model Bella Hadid. She
wears blager, £2,630.
Dress, £580. Choker,
£460. Bandana, as before.
Opposite: coat, £3,515.
Dress, £310. Chest bag,
£535. Boots, $625.
Bandana and choker,

as before. All Alyx.

For stockist, all pages,
see Vogue Information.
Hair: Ramona Eschbach.
Make-up: Patrick
Glatthaar. Digital
artwork: IMGN Studio

t you were to picture a family-run,

sustainably minded fashion business,

Alyx might not be the first to come

to mind. A streetwear-inflected take
on industrial aesthetics, complete with
fetishistic hardware and nylon chest-rigs,
Matthew Williams’s cult brand has all
the signifiers of subcultural cool. And he,
dressed in leathers, sutured with piercings
and bedecked in tattoos, surrounded
by fans and friends from the Hadids to
Skepta, appears its perfect ambassador.
But Williams exists worlds away from
icy impenetrability, and through his
brand — named after his eldest daughter
with wife and business partner Jennifer
— he’s built a community-oriented
business that is determinedly inclusive.

“TI come from streetwear, and that’s
what streetwear is: a place where you
gravitate towards a like-minded group
of people,” says the softly spoken and
sweet-natured designer. “Too many
people use ‘community’ as a strategic
word in their business plan, but for me,
it’s about spending time with people 1
want to spend time with, or appreciating
someone else’s work and wanting to
collaborate with them. There’s no
strategy around it.” Williams’s career has
been built on that collective spirit, and
alongside some impressive names.

Raised in California, Williams grew
up embedded in skate culture, and by
his late teens had met designer Keith
Richardson of Corpus (an LA label
with a grunge-infused take on preppy
Americana), dropped out of school and
started working as the brand’s production
manager by day and DJing by night.
It wasn’t long before his stylist friends
in the music industry started asking him
to make custom pieces for their clients.
His first big hit? The sound-reactive
light-up jacket Kanye West wore at the
2008 Grammys — its success meant that
when Kanye decided to launch his first
fashion brand, Pastelle, it was Williams
he enlisted to set up a sample studio.

Meanwhile, a chance encounter with
Lady Gaga soon found him collaborating
with her on everything from her
“Telephone” video to her world tour,
and through her he met photographer
Nick Knight. Determined to learn to
shoot fashion imagery himself, Williams
moved to London to work for Knight’s
then nascent ShowStudio. He eventually
returned to Kanye’s side to work on art



direction for Watch the Throne and
Yeezus, while also setting up Been Trill,
the collective he founded alongside
Virgil Abloh and Heron Preston. But
by 2013, he was ready to settle down.
“Jen and I had got married, we'd had
our daughter, and I was living a lifestyle
where I'd come home from work and
be like, T have to go to Africa now.” We
wanted to plan our life more —and Jen
knew I'd always wanted to start a brand.
She said, ‘Let’s try it.”

He soon had a partner in Slam Jam
tounder and streetwear pioneer Luca
Benini, and discovered that starting his
own brand afforded him a creative
freedom he'd not experienced working
tor other artists. “It’s easy to get lost in
other people’s worlds when you'’re
working closely with them,” he explains.
“I just wanted to have the chance to say
something that was really pure.”

By creating clothes that tapped into
his underground references, and insist-
ing they were both practical and
painstakingly produced (the Williams
tamily moved to Ferrara, a village in rural
Italy, to be closer to their factories), Alyx
started to earn a reputation for luxury
pieces crafted with old-school finesse
yet the appeal of new-gen aesthetics.
“The ultimate dedication to design is
the investment in the unseen,” he notes.
His devotion to product innovation is
staggering: fabrics laser-cut to resemble
python skins; seamlessly bonded
leathers; bomber jackets formed from
technical twill. His utilitarian signature
and technical processes quickly infiltrated
mainstream fashion, and his garments
became wardrobe staples for a devoted
audience. “What makes Alyx stand out
is the way the clothes fit, the way they
make you feel,” says Bella Hadid.
“Matt and Jen are very particular on
the way each jacket, dress, even shirt is
tailored and built, so with that comes so
many different and innovative pieces —
always with the Alyx touch. The hardware
and accessories are something that
make it stand out over pretty much
anything these days.”

In an industry recently saturated with
rapid-cycle, hype-driven labels, Williams
has grown his business more mindfully.
Despite launching in 2015, and with a
perhaps unparalleled understanding
of show theatrics, it wasn’t until last
summer that he staged his first runway
— a deliberately lo-f1 affair, even though
it was attended by everyone from Kanye
to ASAP Rocky and had the kind of
front row guest list money can’t buy.

Alyx’s collections showcase meticulous
developments of the brand identity,
and while Williams already has a string

of collaborations under his belt
(partnerships with Mackintosh,
Moncler and Nike have seen him create
streamlined trenches, hi-tech puffers
and performance-driven sportswear),
they are organic extensions of his
main line rather than grabs at cash or
mainstream credibility. It means that,
in a few short years, Alyx has established
an instantly recognisable blueprint and
a cultish following. “I like the way that
Matt pulls things together from every
part of his life and makes them his
own,” reflects Kim Jones, Dior’s artistic
director of menswear, who invited
Williams to create the buckle fastenings
for his reworked Dior saddlebags.
“His work 1s perfect for now: people
relate to his ability to navigate different
creative fields.”

“Matthew is a polymath in a completely

modern way,” says Sebastian Manes,
buying and merchandising director at
Selfridges, where, this August, an Alyx
boutique will open. “He knows exactly
how to maximise the potential of his
brand through his open and
collaborative attitude, and
also by connecting with
customers; from subcultural
and creative communities
through to superstars. I
mean, who wouldn’t want to
be part of the Alyx family?”
“There are way too many
things I love about Matt
and Jen,” chimes Bella. “We
immediately connected
the first time we met, and
there’s been no looking
back ever since.”

Williams also takes
a quietly determined
approach to the sustain-
ability of his designs, and
has spent much of the past
few years investigating
everything from his supply
chains to his fabrications
in order to make incre-
mental improvements to
his business. Incorporating
everything from recycled
jersey, denim and fishing
nets in his repertoire,
alongside waterless dyeing
processes and biodegrad-
able packaging, his is a
fresh vision of ethical
tashion, quietly sewn into
the very fabric of his brand.

“It should be a given,” he
shrugs. “And sustainability
has to be led by the designer.
The number of times my
production teams have said,

SPOTLIGHT

‘Man, that’s not possible,” and then we’re
able to keep pushing ahead... We’re just
fortunate that we’re getting to explore
sustainability in this way: simply as an
additional pillar of what we do.”

In an industry being forced into a new
era of transparency, as consumers start
to ask more from luxury than simply
expertly crafted leather goods, his
perspective appears resolutely modern.
“Fashion is a great time capsule of the
world,” he explains. “Collections capture
how the world is during that period —
showing what everybody’s feeling.” He’s
right, and his radically inclusive energy,
married with his contemporary vision,
distills the essence of the zeitgeist. But
if he’s nailing the present, what of the
future? “I think the goal for us is to be
a place where we really take care of our
employees, be somewhere people are
proud to work,” he says. Like I said: it’s
not necessarily what youd expect from
a brand renowned for its militaristic
designs and punk-rock leathers — yet
how brilliantly the two unite. H

“Fashion is

a lime capsule
of the world.
Collections
caplure how
the world

is, what
everybody’s

Jeeling”
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WHERE
1T WILD
THINGS ARE

Inject a little modern-day bohemia into
your summer dressing via dramalic bolanical
prints and moody hues. Edited by Holly
Tomalin. Pholographs by Crista Leonard

FORCE OF NATURE
This season, Jimmy Choo introduces a new signature bag:
the Varenne. A timeless design rendered in classic mock-croc
with a chain handle for a touch of glitz, it's the perfect piece to
take your after-hours summer wardrobe to the wild side.
Varenne bag, £650, Jimmy Choo

SET DESIGN: SAMUEL PIDGEN. TIM WALKER; GEORGE WOLFE PLANK



CHIECKLIST

Earrings,
£1,800,
Alina
London

Bag, £2,090, Fendi

Owvernight treatment,
£59, Estée Lauder

Sunglasses,
£255,
Oliver
Peoples

Bag,
$1,790,
Marni

Highlighter,
£29, Bececa

Eau de
toilette, £96,

Burberry
Liqueur, $21,
Cointreau

Skirt,
£1,575,
Michael

Kors
Collection

Shoes,
£590,
Giorgio
Armani

Bag, £2,618, Dolce & Gabbana



Shoes, £510,
Fabiana Filippi

Necklace,
£7,200, Chanel
Fine Jewellery

Bag,
£890,
Etro

Vogue, February 1945

Dress,
£695,
Coach
1941
Bag, £2,100,
Giorgio Armani
Ring, £60,
Pandora
Coat,
£269,
Colmar
Eau de parfum,
£99, Gucci
Eau de
toilette,
£48, Ghost

Bag,
£1,380,
Loro Piana

Shoes, 70, Mango



SET DESIGN: SAMUEL PIDGEN. CRISTA LEONARD; GJON MILI; TIM WALKER

CHIECKLIST

SECRIET
GARDEN

Sugary tones and ditsy florals meel
sober neutral accessories and hints
of gold for a grown-up lake on
breexy summertime style

MELLOW YELLOW
Meticulously crafted from butter-soft leather,
these must-have Prada earrings are sure to brighten up
any outfit with their sunny hue, and will stay in full
bloom all year round - no watering required.
Earrings, $290, Prada



Riley wears earring,
£2435, sold as pair,
Completedworks.
Hair: Diego Da Silva.
Make-up: Susie Sobol.
Stylist: Felicia Garcia-
Rivera. Models: Ting
Chen, Riley Montana



BEAUTY

Jessica Diner

IN PARTNERSHIP WITH

DRUM ROLL,
PLEASE...

There were 18 calegories in Lhis year’s awards,
each of them offering readers an opportunity lo vole
Jor the beauty brands or products they love.
Turn the page lo discover the resulls.

Photograph by Ben Hassell

FOR THE FULL LIST OF NOMINEES, GO TO
VOGUE.UK/VOGUE-BEAUTY-AWARDS-2019
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BEAUTY

THE SKINTELLECTUAL HIGHLIGHT
Winner: Garnier Micellar Milky Cleansing Water
Runner-up: Drunk Elephant A-Passioni Retinol Cream
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Winner: This Works Scent
Well Portable Diffuser
Runner-up: Odacité
Crystal Contour Gua Sha
Beauty Tools

THE MAKE-UP TRANSFORMER
Winner: Urban Decay Naked Cherry Eyeshadow Palette
Runner-up: Benefit Roller Liner Liquid Eyeliner

CHAMPION FOR SUSTAINABILITY

Winner: Lush packaging-free stores
Runner-up: Kiehl's Recycle & Be Rewarded
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IN GOOD
COMPANY

The power of collaboration?

When fas/zzon and beauly collide,
20od things can happen,

discovers Jessica Diner:

Photograph by Richard Burbridge

Abowve, from top: Double Wear Stay-in-Place Eye Pencil
in Onyx, £19. Pure Color Envy Sculpting Lipsticks in
Carnal and Rebellious Rose, £27 each. A vibrant shade
from the 8 Pan Sculpting Eyeshadow Palette in Night,
£43. 8 Pan Sculpting Eyeshadow Palette in Day, £43.
All Estée Lauder x Duro Olowu Collection

uro Olowu, the Nigerian-born

British fashion designer, has

translated his brilliant sense of

colour into a make-up line for
Estée Lauder. “Estée Lauder, the woman,
was a visionary, and the brand is pioneering,”
says Olowu. “Initially the collaboration was
only going to be packaging, but then
Lauder loved the colours and moodboards
and it turned into this collection.”

More than just a good working
relationship, this was a meeting of minds:
“Tve always had a beauty aspect to my work,
and it’s a very important part of what I do
creatively,” says Olowu. Having grown up
surrounded by strong, confident women,
he has an innate understanding of how
women want to look: “Whether you’re
going out in a full make-up look or just a

sweep of blush, my hope is that women
will feel confident however they
decide to wear these products.”
The line-up consists of two
palettes, two lipsticks and two
eyeliners, split into two distinct
looks: cool urban tones; and warm
pinks and bronzes. But the idea is
that you can mix and match
them all to be as bold or as
pared-back as you like. Even
the brightest colours apply
sheer but have buildable intensity
for versatile application. “My aesthetic
is about mixing things that wouldn’t
normally be mixed together,” says
Olowu. “The idea is that the woman
who wears this make-up looks like
herself, but also who she wants to be.
She’s worldly, cosmopolitan and
international. The collection is
representative of all types of beauty —
it’s a global approach. That’s what we

wanted to create.” [ |

Mixing and matching
shades from this collection
makes for an iconic look.
Kimono, £1,480. Dress,
£1,700. Both Duro Olowu.
Vintage earrings, from

a selection, Pilgrim New
York. Moonstone rings,
price on request, Lady
Grey. Gold-plated band,
from £120, Queenie Cao
Jewelry. Lemon-quarts
ring, price on request,
Onirikka. Citrine ring,
from £640, Mondo Mondo.
Hair: Ward. Make-up:
Kabuki. Nails: Jin Soon
Choi. Fashion editor:
Stella Greenspan.

Model: Anok Yai



BEAUTY






STYLING: KATE PHELAN. HAIR: SYD HAYES.
MAKE-UP: LYNSEY ALEXANDER. NAILS: DAISY MILLS

From left: Nora
Attal wears
poloneck, £315.
Satin skirt with
train, £800. Both
Paco Rabanne.
Leather shoes, £705,
Prada. Fran
Summers wears
poloneck, £155,
John Smedley.
Belted satin skirt
with train, £1,160,
Paco Rabanne.
Leather shoes,

£705, Prada

IT MAY BE MIDSUMMER, BUT THAT DOESN'T MEAN WE CAN'T INDULGE IN AUTUMN'S NEW OFFERINGS -

JUST BECAUSE WE'RE ON THE BEACH, THAT DOESN'T STOP US FROM PLOTTING OUR NEXT-SEASON WARDROBE.
ONE THING IS CLEAR FROM VOGUE'S FIRST LOOK AT THE AUTUMN/WINTER 19 COLLECTIONS: THERE IS PLENTY
TO PLEASE, AND IT RUNS THE GAMUT FROM ALL-OUT FABULOUS - RETINA-SEARING COLOUR! RETRO PRINT!
WHOOSHING SILHOUETTES! - TO FABULOUSLY REFINED, ACHINGLY APPEALING REAL CLOTHES (CLASSIC
CASHMERE COATS, CRISP SHIRTING SERVED IN NEUTRAL GO-WITH-EVERYTHING TONES..). ALL PROVE IRRESISTIBLE.
OUR ADVICE? WHICHEVER WAY YOU GO, UNTIL THE COLD FRONT REALLY SETS IN, TAKE THE OPPORTUNITY

TO FLAUNT BARE, SUN-KISSED LEGS WITH ABSOLUTELY EVERYTHING. PHOTOGRAPH BY ALASDAIR McLELLAN
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One of the smartest, most enduring forces in modelling,
Karlie Kloss is as respected for her catwalking as she is for her philanthropy and business skills.
After the most talked-about year ojjier life, she spends time with Elaine Welteroth discussing
aith, finding her voice and life on the edge of America’s first family.
Photographs by Steven Meisel. Styling by Edward Enninful
TYING THE KNOT: RICHARD QUINN’S NOSTALGIA-LADEN FLORALS WILL PROMPT A SERIOUS ATTACHMENT.

BELTED SILK COAT, £2,550. POLONECK WITH ATTACHED GLOVES, £645.
TAFFETA SKIRT, £899. SILK SCARF AND MASK, TO ORDER. ALL RICHARD QUINN
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DEMNA GVASALIA
AT BALENCIAGA EXCELS
AT COUTURE MADE
CONTEMPORARY.
INTRODUCING ONE

OF THE MOST COVETABLE
COATS OF THE SEASON.
OPPOSITE: WOOL COAT,
£2 650, BALENCIAGA.
WOOL POLONECK, £155,
JOHN SMEDLEY. PATENT:
LEATHER SHOES, £535,
GIANVITO ROSSIL. TIGHTS,
£6, PAMELA MANN. VISOR,
£260, HOUSE OF FLORA.
SCARE, $135, BEGG.
DIAMOND AND RUBY
BROOCH, BULGARL

BIG YELLOW TAFKIETA:
ONLY MARC JACOBS COULD
GIVE US SOMETHING SO
DISARMINGLY FUNAS A
SUNSHINE-HUED BALEGOWN.
THIS PAGE: OFF-THE-
SHOULDER TIERED GOWN'
$11,190, MARC JACOBS.
SKULL CAP WITIH BOW,
3996, JANE TAYLOR
DIAMOND NECKLACE,
BULGARL LACE GLOVES,
FROM $100, WING & WEFT
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t’s so easy to go, go, go and not know why or
where youre going,” says Karlie Kloss. It is
5.01am in an airport lounge in New York City,
the Monday after a rare, weekend-long vacation
— spent on a yacht in the Caribbean with her new
husband and some friends — and the 6ft 2in model
is in reflective mood. “Sometimes it’s like, what are
we all doing it for, you know?” Her bare skin glows
preternaturally under the unforgiving fluorescent
lighting, and a pensive expression spreads across her
face as she leans in to ask her assistant, “Do you feel
like 30 is a thing for you, too?” Nicolette — also in
the second half of her twenties — nods: “Uh, yeah!”

For a few moments, the two wax poetic about
entering their “Saturn return”, a buzz term among
millennials that I loosely understand to be the
astrological equivalent of a quarter-life crisis, or
turning point. It is a curiously existential conversation
for such an ungodly hour, but perhaps appropriate
given Kloss’s life over the past few years. The career
of the 26-year-old catwalk queen from St Louis,
Missouri, one of the world’s highest-earning models,
has been a masterclass in modern diversification:
major contracts and endorsement deals; a much-
lauded and smart-minded philanthropic project,
Kode With Klossy, which trains young women across
America in tech; and a blossoming television career
as the newly arrived host of Project Runway (full
disclosure, I am also a judge on the show, and have
known Karlie for a few years). Then, of course, there’s
her recent marriage to 34-year-old venture capitalist
Josh Kushner, who, judging by the way she lights
up when he FaceTimes her, weighs heavily in her
life’s joy category.

“We literally held hands the entire night,” Karlie
recalls of their intimate wedding last October in
the woods of upstate New York, where the couple
share a cabin. Maria Grazia Chiuri designed the
beautiful Dior couture gown for their nuptials. It
was a romantic wedding fit for an American princess,
though her prince’s family ties to the White House
— Kushner’s brother Jared is a senior presidential
advisor who happens to be married to Ivanka Trump
— have admittedly complicated her fairy tale.

Naturally, it’s a union that has become tabloid
fodder, put under further scrutiny by Kloss’s own
political views. A fervent Democrat, as is her husband,
Kloss has rallied for gun reform alongside teenage
survivors of Parkland at last year’s March For Our
Lives, and been an advocate for Planned Parenthood
on Instagram. Yet what detractors tend to forget is
that she and Josh fell in love more than seven years
ago (Kloss was 19), long before anyone had fathomed
that a Trump presidency could become reality.

I find myself wondering how Kloss’s activism goes
down at the dinner table with her in-laws; it can’t
be an easy line to toe. “It’s been hard,” she says
frankly. “But I choose to focus on the values that I
share with my husband, and those are the same
liberal values that I was raised with and that have
guided me throughout my life.” >









Kloss takes one last sip of coffee and drapes a crisp peacoat
over her shoulders, instantly dressing up her white Adidas
tracksuit. We take a look at the day’s agenda: land at 9am;
head straight to a meeting about the next season of Project
Runway;, The Late Late Show with James Corden; a YouTube
shoot with a vlogger known for bathing in cereal; a pre-
Emmys panel with mandatory schmoozing; and dinner in
Venice Beach. I remark that her work schedule seems
Beyoncé-level intense, to which she replies, “No one beats
Queen Beyoncé.” She admits, however, to feeling guilty about
taking any time off. “I only know one speed,” she says.

To keep this many plates spinning, you need a trustworthy
team: cue the hire of megastar managers Penni Thow and
Scooter Braun. But it is Kloss’s own keen business instincts,
her vision and work ethic, that really keep her ahead of the
pack, transforming her from teenage model to one of the Forbes
30 Under 30. Her investments read like a millennial must-have
list, from Away luggage to the organic feminine hygiene brand
Lola, and have expanded her equity and influence beyond
fashion. Even so, she maintains a healthy handful of fashion
partnerships that often involve co-creating digital content and
keep her flitting all over the globe. “I spend a lot of time in
the market in China,” she notes. Her exclusive contracts include
Carolina Herrera, Adidas Women, Estée Lauder and Express.

I trail Karlie to the gate as she wheels her carry-on luggage
topped with a floppy Valentino tote customised with a KK
monogram. On the plane, her long limbs look even more
extraordinary as she folds herself into the window seat.
Without skipping a beat, she whips out facial wipes and
begins applying generous layers of hand sanitiser, moisturiser,
lip balm and hand lotion, finishing off with a DIY lymphatic
massage. Pressing into the crevice where the neck and ears
meet, she uses circular motions to “drain the toxins” — just
like in her recent YouTube video.

“I am deeply ambitious and driven, and there are a lot of
big things I want to do — big things,” she says, as we hit the
skies. “But I also want to enjoy the people I love and who love
me. It’s important that I have joy in my life.” At this, she
politely excuses herself, pulls an eye mask over her lids and
curls up under a blanket. Within seconds she is fast asleep.

he sun is finally up when we land in Los Angeles

and discover, via text, that the Project Runway
production meeting — the reason for our early cross-

country flight — has been cancelled at the last-

minute. As I unleash a growl of annoyance, Karlie rests her
hand on my shoulder and gives me a dose of the glass-half-full
positivity that has defined her career: “Well, at least now
maybe you can go get some sleep before the day...” I am
reminded that I have never met a single soul more relentlessly
cheerful than Kloss. It is not a persona: she is good to the
core. “When you say that someone is nice it can sound
pejorative but it’s not,” says her friend and mentor Diane von
Furstenberg. “It is that honesty and eagerness that is resonating.
Karlie 1s a good girl and a good role model for young girls.”
Indeed, just ask around about her and you'll begin to wonder

if she is the kindest person in fashion. But do not mistake
her sweet nature, or her recent conversion to Judaism (the
Kushner family are Modern Orthodox), for weakness.
“Changing part of who you are for someone else can be seen
as weak. But you know what? Actually, if you've been through
what I've experienced, it requires you to be anything but
weak,” she says of her decision to convert. “It requires me to
be stronger and self-loving and resilient. I really did not take
this lightly. It wasn’t enough to just love Josh and make this

‘I AM AN INDEPENDENT, STRONG WOMAN. IT
HAS ONLY AFTER MANY YEARS OF STUDYING
AND TALKING WITH MY FAMILY AND FRIENDS
AND SOUL SEARCHING THAT I MADE THE
DECISION TO FULLY EMBRACE JUDAISM”

decision for him. This is my life and I am an independent,
strong woman. It was only after many years of studying and
talking with my family and friends and soul searching that
I made the decision to fully embrace Judaism in my life and
start planning for a future with the man I chose to marry.”

The newly-weds recently put their immaculately decorated
two-bedroom apartment in the East Village up for sale, looking
for a new home in which to start their married life. Kloss first
settled in New York five years ago, at the apex of her catwalk
career, spending her hard-earned money on a place next to
the Hudson river. At that point, she'd been working for five
years, having been first scouted in a St Louis mall at the age
of 13, when she was a coltish 5ft 8in and a burgeoning ballerina.
‘Two years later, she landed her first New York Fashion Week
show, with Calvin Klein, and her first editorial, an Arthur
Elgort shoot with Teen Vogue. In the early days, Kloss travelled
to jobs accompanied by her physician father and her art director
mother, who protected her from the wilder aspects of the
industry, but even as an adult, she has never been swept up
in the party scene. Famously private, Kloss keeps a tight-knit
circle of friends — albeit a high-profile one that includes Taylor
Swift, Serena Williams and Derek Blasberg.

Once out of the airport, we part ways to shower. A few hours
later we reunite on James Corden’s set, where Kloss charms a
rowdy audience with a little beauty trick she picked up backstage,
using a spoon to enhance Corden’s lashes on live T'V. Finally,
after a scooter ride through Venice and a late dinner, jet lag
strikes, and we decide to catch up on the phone a few days
later, when she’s managed to pull away from her hectic schedule
for a meditative retreat with her husband in Wyoming.

In her Zen state, it’s easy to see why she has so enthusiastically
embraced the Jewish Shabbat, a day of rest that requires
unplugging from work and completely disconnecting from the
digital world from sunset each Friday until nightfall on Saturday.
She describes it as “a grounding force” in her otherwise non-
stop lifestyle. “I think we all have a tendency to just keep going,”
she says on the phone. “Some people find grounding through
meditation. Some find it through exercise. And to each their
own, but for me, Shabbat has brought so much meaning into
my life. It helps me reconnect to the actual world.”

Kloss’s studious approach to embracing Judaism reflects
her insatiable curiousity. In 2015, long before the current
wave of feminist hashtagivism, she enrolled in New York
University’s Gallatin School to study feminist theory. During
this soul-searching period, she quit one of her most lucrative
contracts, with the lingerie conglomerate Victoria’s Secret.
Bear in mind that this was before the rise of cancellation
culture, before walking away from a problematic company
could earn a celebrity praise from the “woke” masses.

“The reason I decided to stop working with Victoria’s Secret
was I didn't feel it was an image that was truly reflective of
who I am and the kind of message I want to send to young
women around the world about what it means to be beautiful,”
Karlie says. “I think that was a pivotal momentinme > 176

COMING UP ROSES:

ALEXANDER McQUEEN'’S
CRIMSON PETAL-BOMB

DRESS CALLS FOR
THORNY STILETTOS

AND THE FULL WHACK

OF ATTITUDE.

SILK-TAFFETA DRESS
WITH SCULPTED ROSE
DRAPERY, TO ORDER,
ALEXANDER McQUEEN.

POLONECK, AS

BEFORE. SHOES, £725,
ALEXANDRE BIRMAN,
AT HARVEY NICHOLS.

FEZ HAT WITH WAVE

DETAIL, £380, HOUSE
OF FLORA. ROSE-GOLD,

MOTHER-OF-PEARL,

DIAMOND AND CARNELIAN

RING, £16,300, VAN
CLEEF & ARPELS.
GLOVES, £10,
DENTS. BELT, £350,
16 ARLINGTON.
TIGHTS, AS BEFORE

117



BRIGHT RED TIGHTS ARE
THE UNEXPECTED ADDITION
MIUCCIA PRADA’S RUBY
RHINESTONE PUMPS NEVER
KNEW THEY NEEDED.
DUCHESSE-SATIN AND
GABARDINE DRESS,

$3,430. CRYSTAL SHOES,
$825. BOTH PRADA.
HELMET, £380, HOUSE OF
FLORA. LEATHER GLOVES,
£170, INES GLOVES.
TIGHTS, AS BEFORE









DEWY SKIN IS THE PERFECT
CANVAS FOR NEW-SEASON
STYLE. TRY ESTEE LAUDER'S
DOUBLE WEAR NUDE WATER
FRESII MAKEUP SPE 30
FOUNDATION, £33.50, FOR A
NATURAL, FLAWLESS FINISH.
OPPOSITE: COTTON

COAT, $4,900. HAT, £640.
NECKLACE, £740. ALL DIOR.
CLIP EARRINGS, FROM $75,
KENNETH JAY LANE.

LONG, LEAN AND
EXQUISITELY CUT,
VALENTINO'S CAPE-COAT
HIYBRID IS TIE VERY
DEFINITION OF ELEGANCE.
THIS PAGE: WOOL CAPE
WITH SCARF DETAIL, £4,600.
SILK DRESS, $1,290. BOTH
VALENTINO. SATIN BOOTS,
£745, DRIES VAN NOTEN.
BEANIE, £3, WSUK, AT
AMAZON.CO.UK. FEATHER,
£10, FAN NEW TRIMMINGS.
GLOVES, FROM A
SELECTION, AGNELLE.
PRICES ON REQUEST
UNLESS OTHERWISE
STATED. FOR STOCKISTS,
ALL PAGES, SEE VOGUE
INFORMATION. HAIR: GUIDO
PALAU. MAKE-UP: PAT
McGRATH. NAILS: JIN SOON
CHOI PRODUCTION: PRODN
AT ART & COMMERCE.
DIGITAL ARTWORK: DTOUCH






JASON LLOYD-EVANS; MITCHELL SAMS
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feel beaten up, worn out,” Tom

Ford told me. We were backstage

in New York, just as the a/w’19

shows were kicking off. In his

black velvet blazer and aviator

sunglasses, and sporting a
Californian tan, he looked far from
it. Ford was reflecting on a culture of
excess, from the frantic news cycle that
bombards us every day to fashion’s
penchant for opulence. “I don’t want to
look at aggressive clothes,” he declared.
“I want to look at something beautiful
and soft and pared down a bit.”

If the new fashion moment is
reflective of an overarching mood,
then it’s a longing for clarity. In the
face of the tornado of ball gowns, logos,
teathers, embroidery and tinsel that’s
blasted through fashion in recent
seasons, it’s no wonder that designers
teel ready for a cleanse. On the shopping

list now are sober suits in corporate

From New York to London and Milan to Paris, at the
a/w ’19 shows, the sartorial pendulum swung between
maximal and minimal - but always with elegance.
Anders Christian Madsen reports from the front rows

charcoal, sumptuous camel coats with
tunnel-neck collars, strong-shouldered
blazers, lean leather trousers, stompy
black boots and black tights.

The minimalist seam was a quiet but
insistent presence in New York, often
mingling with drama and excess. At
Michael Kors, a Studio 54 atmosphere
masked a collection of decidedly
wearable pieces, from herringbone
overcoats to floral shift dresses. “Back
then, everyone was dressed to strut on
the street, dressing with abandon even
though the world was falling apart,”
said Kors, drawing a parallel with
current political turbulence.

Nonchalant elegance reigned at
Tom Ford: unbuttoned shirts loosely
draped over rollnecks and tucked into
rolled-up satin trousers segued into
layered column dresses with chain
straps. Meanwhile, The Row

approached maximalism in its purest,

most restrained form. If that sounds
like an oxymoron, picture dramatic
volumes draped with surgical precision,
executed in a soothing palette of
quiet greys, blacks and beiges. With
measured ease, Mary-Kate and Ashley
Olsen perfected the balance between
minimalism and excess in stripped-
down jackets elongated to new
dimensions, delicately sculpted funnel-
neck blouses and ankle-length dresses.
These nods to couture were similarly
exercised at Carolina Herrera, where
Wes Gordon’s painterly colours came
to life in lightweight taffeta gowns that
were majestic, yet ultimately easy.

At Oscar de la Renta, Laura Kim
and Fernando Garcia interlaced their
opulent flow of red-carpet floor-
sweepers with easy day dresses in inky
hues, consistently juggling the over-
spilling with the boiled-down. But Marc

Jacobs’s couture-inspired collection, >

A season of
contrasts: opposite,

from left, Tom Ford’s

white column gown
vs a feathered
confection from
Oscar de la Renta
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‘WHERE

NEH YORK
DISPLAYED

A SPLIT
PERSONALITY,
IN LONDON,
MAXIMALISM
REIGNED
SUPREME”

which closed out the week, was haute
in its purest form. Dusty gem hues,
taded floral motifs and bejewelled
checks coloured the daywear. Infinite
plumes, real or fashioned from fabrics,
adorned cocktail dresses and evening
gowns in a veil of ghostly romance —
something ravishing to aspire to.

As the shows kicked off in London,
the craving for a couture sensibility
reached an all-time high. At Molly
Goddard, Erdem, Christopher Kane
and Richard Quinn, lavishly embellished
gowns and rhinestone-encrusted
accessories prevailed. Over at Burberry,
Riccardo Tisci cut couture shapes in the
house check, offering a pragmatic
proposal for how to adopt an haute
feeling for the everyday. Where New
York displayed a split personality, in
London, maximalism reigned supreme.

If we thought the season was set on
excess, we didn’t see Milan coming. The

pizzazz of the Italian fashion capital —
which normally out-performs London
in the glitz stakes — had expired. In its
place, silhouettes began to decrease in
volume, and vivid colours faded to black.
A darker mood descended, perhaps
brought about by recent events looming
in the shadows. In late 2018, a social
media storm hit a number of Italian
designers with accusations of cultural
insensitivity. Sensory overload was out,
solemn self-discipline was in.

Take Daniel Lee in his debut show
for Bottega Veneta, where he proposed
a pared-down, vaguely dystopian vision
of stompy, cyber-goth combat boots and
rigid black motorcycle suits. Then there
was Prada. “Fear is around us. Danger
and fear,” said Miuccia Prada. “Vile
parties and the vile situation in Europe.
Strong contrasts growing and growing.
In another szécle, there would already
be a war. I really believe that.” Her

collection offered a wardrobe of military
tunics, combat uniforms and black
minimalism that felt like a reaction to
this Trumpian age, full of fear-tweeting,
war-mongering and fake news. Even
Gucct, the poster brand for the ornate
exuberance that’s ruled the fashion
agenda for so many seasons, scaled back.
For Dolce & Gabbana, which has
long hailed the wonders of social media
and the millennials that grew up with
it (it’s been putting influencers on its
front row in recent years), November’s
ad-campaign controversy, which saw
the duo cancel a show in Shanghai,
had an astounding impact. Titling their
show Eleganza, the designers culled
every trace of social media celebration,
embarking on a digital detox that
brought them back to old values, to the
heyday of haute couture — think Marlene
Dietrich-esque tailoring and glamorous
Italian-widow-style black dresses.
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In Paris, Maria Grazia Chiuri opened
the week with a Dior show that
presented clarified, almost functional
dressing. “I think a dress has to be
wearable,” she said, “otherwise, it’s a
plece of art you can put on your wall.”
Chiuri pointed to the sporty ease of her
blanket coats, oversized knitwear and
slouchy trousers, much of it rendered in
everyday tartan. “You have to make
creative pieces for real life. If I buy
something, it’s because I want to use it
every day.” Real life? In the fashion
world, things haven't felt very IRL lately.

But at Balenciaga, Demna Gvasalia
was feeling the winds of change, too.
Turning his attention to Parisian chic,
he accessorised his collection with
normcore carrier bags reimagined in
leather, evoking a sense of commerciality
light-years away from the couture gowns
of his previous collections. “I thought
it was real. When I walk down the street

VALENTINO

CAROLINA HERRERA

in Paris now, that’s what I see,” he said.
“It’s for people who actually love fashion
and go shopping.” At Celine, Hedi
Slimane staged a similarly desirable
return to bourgeois modernity by way
of the 1970s: culottes, ladylike blouses
and smart tailoring.

Meanwhile, in his final show for
Chanel, the late Karl Lagerfeld largely
stripped away the quirk that had often
played into his work, opening instead
with the bare essentials of the daytime
wardrobe: the mannish coat, the tailored
jacket and the positively sensible high-
waisted trousers. At Chloé, too, Natacha
Ramsay-Levi put on the kind of show
you felt yourself mentally shopping
straight oft the runway: a taupe shearling
coat, the perfect bomber jacket, and
unassuming denim, tailored to precision.

“When we are oversaturated, maybe
there’s the feeling that we want
something simpler?” mused John

Galliano at Maison Margiela, whose
show was an exercise in paring things
back. Even at Valentino, for all its
dreamlike splendour, Pierpaolo Piccioli’s
designs were rooted in purity and
simplicity. Crucially, there was an ease
to their sensational effect. A rather
uncomplicated approach to dressing.
What Piccioli calls “simple gestures”.
At Louis Vuitton, the final show of
the season, Nicolas Ghesquiére
displayed a 1980s-inspired collection,
fusing everyday dressing with
eccentricity via magnified gilets,
statement perfectos and long-sleeved
dresses with jaunty flounces. All bases
were covered — and that’s a sentiment
that neatly summarises this season.
Maximalism or minimalism, or a
magical meeting of both, perhaps the
key to cracking autumn’s dress code lies
not in the silhouette or the hue, but

wholly in the attitude. [ |

TOM FORD

Below: the new-
season collections
run the gamut

from sophisticated
black to soothing
neutrals, and sober
tailoring to sparkles,
kaleidoscopic colour
and frothy silhouettes
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TTHINKING

The first high jewellery collection dreamed up
by Alessandro Michele has a poetic power that is born of
his passion for the past, discovers Rachel Garrahan.
Photographs by Paolo Roversi. Styling by Poppy Kain

nter Alessandro Michele’s office in the 16th-century

palazzo (designed by Raphael, no less) that is Gueci’s

design HQ_in Rome, and you enter what he calls

the “beautiful confusion” of his creative universe.

Beneath soaring frescoed ceilings, reference books and fashion
magazines are piled on every surface alongside an eclectic
collection of objets, including tiny, elaborate 18th-century
women’s shoes, Mickey Mouse and Gremlin dolls, antique
vases and Persian rugs scattered across the vast stone floor.
The room is a multi-layered mash-up of past and present,
of history and pop culture — the same potent mix that has
characterised Gucci since Michele became creative director
in 2015 and turned it into the fashion powerhouse it is today.
It is perhaps no surprise that the designer was born and
brought up here in Rome. At the end of the cobbled street
that Gucci calls home is an ancient bridge, the Ponte
Sant’Angelo, built by Emperor Hadrian in the 2nd century,
adorned with 10 baroque marble angels by Bernini, added in
the 17th century. Rome wears its thousands of years of history
and influence in multiple, often contradictory layers, and the
same is true of Mlichele’s Gucci. The brand, which had revenues

of more than €8 billion in 2018, has tapped into the zeitgeist’s
maximalist view of fashion, which blurs gender, blends cultural
references, and values authenticity over conventional beauty.
The journey to success has not been without missteps. Earlier
this year, Gucci was accused of cultural insensitivity for a high-
collared black jumper that evoked blackface with its framing
of the wearer’s mouth in bright red. The brand quickly sought
to limit the damage by making lasting changes, such as hiring
global and regional directors for diversity and inclusion, and
setting up multicultural design scholarships at colleges around
the world, Lagos, Mexico City and New York included.
For a brand that has long embraced multiculturalism, the
blackface controversy seems an anomaly, and Michele himself
shows a sensitivity to the epoch in which he is creating. Even
his love of objects — he jokes that he does not understand the
word “bin” as we chat in his office, seated on an antique,
green velvet sofa that closely matches his gold-trimmed
smoking jacket — reflects an increasing rejection of throwaway
culture. “My house 1s like this — a sanctuary for things,” he
says, gesturing to the exquisite jumble. “They represent the
power of humanity: the things we make with our hands.” >



Opposite: Alessandro
Michele, Gueci's
creative director.

This page: white-gold,
diamond and multi-
coloured gemstone
Cross earrings and
necklace. White-gold
and diamond neckiace.
Lamé minidress, ¥4,400



JENELS

ARE OFTEN

TINY BUT
THEY ARE
FULL OF
MEANING...
THEY ARE
THE STORY

O A HUMAN

128

BEING”

Michele’s passion for stuff naturally extends to jewellery.
“They are the masterpieces closest to humans,” he says. “They’re
not a house, a painting, a ceiling: they’re literally on you.” His
conversation is peppered with rapturous whispers of “beautiful”
and “unbelievable” as he talks me through his personal
collection. “I'm like a kid rediscovering them,” he says.

Michele’s 500,000 Instagram followers will be familiar with
his customary fistfuls of rings. Today, on each brightly nail-
painted finger, he wears a characteristic mix of antique pieces
and his own antique-inspired designs: an Ancient Egyptian
gold ring centring on a carved carnelian scarab sits alongside
a delicately engraved English Tudor one; an exquisite 1960s
Codognato memento mori ring featuring an enamel skull with
gem-set eyes and a scarlet gui/loché heart contrasts with a rustic
gold band beloved for having been made for him by his long-
term partner, Giovanni Attili, a lecturer in urban planning.

His collection of disconcerting 19th-century anatomical
eyes led to the creation of a pinky ring that, when not staring
out at you, reveals his zodiac constellation engraved on the
reverse along with his nickname, Lallo. You can bet it was
Michele who was behind Harry Styles’s pearl earring, which
recalled the foppish splendour of Elizabethan hero Sir Walter
Raleigh, when they co-hosted the Met Gala in May.

He has a particular passion for English and French antique
pieces and spends hours combing Mayfair’s antique dealers
for jewels and discovering the stories they hold. “I love history,
so it’s an excuse to learn more,” he says. “Jewels are often tiny

but they are full of meaning.” As well as Ancient Roman
and Greek gems, he collects mourning jewellery from
the Georgian and Victorian eras. “They are the story
of a human being,” he says. “They’re like a little poem.”

Given his deeply sentimental attachment to jewels,
it was inevitable that Michele would turn to designing
a high jewellery collection for Gucci. “If Gucci is a
piece of my soul, then it must have jewellery too,” he
says. High jewellery is the ultimate expression of art
and skill; only a few houses in the world — storied
jewellers such as Cartier and Boucheron, fashion
houses Chanel and Dior — create at this level, seeking
out the rarest gems and working with an elite band of
craftspeople to produce unique pieces that can have
seven-figure price tags. Now Gueccti joins their ranks,
revealing its first high jewellery collection, of about
200 pieces, during Paris Haute Couture this month.

And while the world may be familiar with the
brand’s attention-grabbing costume jewellery on
the catwalk, Gucci’s high jewellery is elegant and
restrained. Michele mixes elements from his favourite
eras just as he mixes Ziggy Stardust references with
16th-century ruff-inspired punk collars on the runway.
“I was inspired by the idea that you were opening the
safety deposit box of an old lady and it was full of
beautiful things from different eras,” he says.

One parure draws on a favourite piece in his own
collection: a late Georgian brooch in which peacock-
teather-tipped white-gold arrows form a cross through
a gemset heart. In his version, rich cornflower-blue
tanzanites and sunshine-yellow beryls contrast with
diamonds to joyful effect. He does not feel any pressure
to stay ahead of the times, as some jewellery houses do.
“They’re afraid to be similar to something that belongs
to the past,” he says. “It’s like they feel guilty, but I
don't. Why can’t we play with things from another era
and add colour and contrast and unusual gemstones?”

Elsewhere in the collection, ornate crosses are formed
from Victorian-style diamond-bedecked garlands

from which emerge lion heads holding precious gems in their
deadly jaws. An elegantly restrained bracelet is transformed
by a sweet-shop selection of canary-yellow and grass-green
tourmalines, violet sapphires, fiery-orange mandarin garnets
and iridescent opals. “By mixing the colours, you give life to
every single stone,” says Michele. For him, the selection of
a stone is about the gut-punching intensity of its colour and
clarity. “A beautiful tourmaline can be better than an emerald.”

The designer has been involved in every stage of the
collection, from the stone selection to the opening of a
standalone Gucci jewellery store on Paris’s Place Vendome,
and every detail is loaded with historical references. An
elaborate gold-embossed leather presentation folder containing
gouaches of the designs for sharing with a select group of
Gucci clients was the result of his imagining it being delivered
to the Countess of Castiglione, one-time mistress of Napoleon
III and a former reclusive resident of Place Vendéme herself.

Naturally, in the gender-fluid world of Gucci, these creations
are designed to be worn by men and women alike. “It’s crazy
to say that men and women’s jewellery must be different,” says
Michele, pointing to the Georgian aristocrats bedecked in
diamonds and the Indian maharajahs who descended on Place
Vendoéme in the early 20th century with caskets of precious
gems to be turned into fashionable creations. “If I were a client
invited to Gucci, I would love to have one of these necklaces,”
he says as he flips through the designs. No doubt he is losing

himself in another moment back in time. [ |



Opposite: white-gold,
diamond, tanzanite and
sapphire earrings and
necklace, with detachable
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At the EDGE of
the WORILD

A windswept expanse of pebbles and sky, the headland
at Dungeness has a remote beauty - wrap up against the sharp sea
breezes with a sensuous coat in stony tones.
Photographs by Alasdair McLellan.
Styling by Kate Phelan

ABOVE: FROM LEFT, LEONARD WEARS COAT, £1,825, PHILIPP PLEIN. POLONECK, £155, JOHN SMEDLEY. GISELLE WEARS
COAT, £1,455. BLAZER, £1,455. SHIRT, £390. ALL PHILIPP PLEIN. POLONECK BODY, £160, WOLFORD. HAT, TO ORDER, HOOD.

NOW, SOFTLY STRUCTURED COATS APPEAR IN EVERY NEUTRAL GOING: LOOK TO MAX MARA, STELLA
McCARTNEY AND ALBERTA FERRETTI FOR A GRADIENT OF MUTED LUXURY. OPPOSITE: FROM LEFT, UGBAD
WEARS COAT, £3,265. POLONECK, £260. BOTH MAX MARA. SHIRT, £135, SUNSPEL. SKIRT, £760, TOD’S. SHOES,
£705, PRADA. TIGHTS, £27, WOLFORD. SCARF, WORN AS HEADSCARF, £250, BEGG. GISELLE WEARS COAT,
£1,975, STELLA McCARTNEY. SHIRT, FROM $360, CHARVET. POLONECK, £155, JOHN SMEDLEY. LEGGINGS,
£580, ALAIA. SHOES, £260, UNDERGROUND. NORA WEARS COAT, £2,150, ALBERTA FERRETTI. SHIRT,
FROM £360, CHARVET. POLONECK BODY, £160, WOLFORD. LEGGINGS, AS BEFORE. SHOES, £705, PRADA
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EMBRACE ONE-PIECE
DRESSING — ONE OF
LOEWE’S THROW-ON-AND-
GO SATIN DRESSES, OR A
COAT BUTTONED TO THE
NECK, ARE ALL YOU NEED
TO LOOK SIMPLY FABULOUS.
OPPOSITE: FROM LEFT,
TOM WEARS COAT, £5,600.
TROUSERS, £750. SHOES,
£550. ALL DIOR. POLONECK,
£155, JOHN SMEDLEY.
SOCKS, $14, FALKE. NORA
WEARS COAT, £1,700.
BOOTS, £895. HAT, £1,150.
ALL LOEWE. UGBAD WEARS
DRESS, £1,200. BOA, £2,600.
BOTH LOEWE. POLONECK
BODY, £160, WOLFORD.
BOOTS, £725, STELLA
McCARTNEY. HEADSCARF,
AS BEFORE.

BOAS ARE BACK — ANY
SEVERITY SEWN INTO RALPH
LAUREN'’S SHINY LEATHER
CAPE SOFTENS WITH A
FLOURISH OF FEATHERS.
THIS PAGE: LEATHER CAPE,
$4,170, RALPH LAUREN
COLLECTION. FEATHER
BOA, £59, MacCULLOCH

& WALLIS. HAT, £650,
VALENTINO GARAVANI






DANIEL LEE’S VISION
FOR BOTTEGA VENETA
PRESENTS PARED-

BACK ELEGANCE FOR
THE MODERN AGE —

ALL TWISTS ON TRADITION
AND ACHINGLY
COVETABLE OUTERWEAR.
OPPOSITE: COAT, £2,550.
BELT, $865. SHOES, $685.
ALL BOTTEGA VENETA.
SCARF, FROM $£195,
CHARVET.

TAKE NOTE: TOM FORD’S
DUCHESSE-SILK CROMBIE,
OR HERMES'’S SUEDE-AND-
WOOL COMBO, NEVER
LOOKED BETTER THAN
WHEN WORN OVER CRISP
WHITE SHIRTING.

THIS PAGE: FROM LEFT,
NORA WEARS ROLLNECK,
£1,300. SHIRT, £870. SKIRT,
£6,000. ALL HERMES.
GISELLE WEARS COAT,
£4,190. SHIRT, £380.

BOTH TOM FORD. BOOTS,
£1,050, BOTTEGA VENETA.
LEONARD WEARS COAT,
$369. POLONECK, £109.
TROUSERS, £119. ALL BOSS.
BOOTS, £970, HERMES
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THE GLOSSY SHEEN OF
DIOR’S SLICK PATENT
NUMBER, OR FERRAGAMO’S
STORM-PROOF CAPE,

IS ENOUGH TO HAVE

YOU PRAYING FOR RAIN.
OPPOSITE: FROM LEFT,
TOM WEARS COAT, £5,600.
TROUSERS, £750. BOTH
DIOR. POLONECK, £155,
JOHN SMEDLEY. NORA
WEARS CAPE, £5,720,
SALVATORE FERRAGAMO.
POLONECK BODY, £160.
LEGGINGS, £85. BOTH
WOLFORD. SHOES, AS
BEFORE. UGBAD WEARS
COAT, £5,100. SHIRT, £890.
SKIRT, £1,500. ALL DIOR.
TIGHTS AND HEADSCARF,
AS BEFORE.

FENDI’S CHOCOLATE
BROWN OVERCOAT IS THE
PERFECT MEASURE OF
INDULGENCE — PRACTICAL
ENOUGH FOR ANY COLD
SNAP, AND APPEALING
ENOUGH TO MAKE YOU
LOOK FORWARD TO WINTER.
THIS PAGE: COAT, £2,690.
SHIRT, £2,890. BOTH FENDI.
POLONECK BODY AND
LEGGINGS, AS BEFORE.
HAT, TO ORDER, EMILIA
WICKSTEAD. SHOES,

£120, DR MARTENS



GO FROM SOFT
TO DRAMATIC ON THE
EYES WITH A SWEEP

OF LANCOME'’S IIYPNOSE
PALETTE IN BRUN ADORE,
£42. A SLICK OF ITS
HYPNOSE VOLUMISING
MASCARA, £25.50, WILL
COMPLETE THE LOOK.
THIS PAGE: FROM

LEFT, NORA WEARS COAT,
£3,550, GIORGIO ARMANL
POLONECK BODY, AS
BEFORE. TOM WEARS COAT,
£5,150. SWEATER, $900.
BOTH GIORGIO ARMANI.

BLACK MAGIC— MAISON
MARGIELA AND PRADA
CAN SUMMON ALLURE
LIKE NO ONE ELSE.
OPPOSITE: FROM LEFT,
UGBAD WEARS COAT, $2,400.
BELT, £350. BOOTS, £1,220.
ALL PRADA TIGHTS AND
HIEADSCARE, AS BEFORE.
FRAN WEARS JACKET,
$1,705. SKIRT, £495,
BOOTS, £895. GISELLE
WEARS JACKET, £1,370.
SKIRT, £495. BOOTS,

£895. ALL MAISON
MARGIELA NORA WEARS
COAT, £2,460. BELT, £350.
BOTH PRADA BOOTS,
£1,050, BOTTEGA VENETA






VALENTINO'S SCULPTURAL
CLOCHE WILL ADD A TOUCH
OF THE 1920s TO TIHE

MOST CONTEMPORARY
SILHOUETTES.

THIS PAGE: FROM LEFT,
BABACAR WEARS COAT
2369, TROUSERS, $119.
BOTH BOSS. FRAN WEARS
CAPE, $4.600. DRESS,

£4,200. BOTH VALENTINO:.
TIGHTS, AS BEFORE UGBAD
WIEARS CAPE 31,300,
POLONECK, £109° BOTH
BOSS. BOTH WEAR HAT, S650,
VALENTINO GARAVANL

POWER UP: SAINT
LAURENT'S EXTREME
SHOULDERS TRANSFORM

A CLASSIC PROPORTION.
OPPOSITE: FROM LEFT,
GISELLE WEARS TUXEDO
DRESS, £2,420. NORA WEARS
COAT, £3,460. BOTH SAINT
LAURENT BY ANTHONY
VACCARELLO. BOTH WEAR
POLONECK BODY AND
SHOES, AS BEFORE









MONOCHROME MINIMALISM
IS SYNONYMOUS WITH
REFINEMENT — AND BRANDS
FROM ALAIA TO ARMAN]
IIAVE YOU COVERED.
OPPOSITE: FROM LEFT,
LEONARD WEARS COAT,
POLONECK AND BOOTS, AS
BEFORE. GISELLE WEARS
JACKET, £625. SKIRT, $295.
BOTH SPORTMAX.
POLONECK BODY AND
SHOES, AS BEFORE. SOCKS,
£11, FALKE. TOM WEARS
COAT AND SWEATER,

AS BEFORE. NORA WEARS
CAPE, £1,160, ERMANNO
SCERVINO. POLONECK,
LEGGINGS AND SHOES, AS
BEFORE. UGBAD WEARS
SLEEVELESS COAT, £5,660,
ALAIA POLONECK BODY,
BOOTS AND HIEADSCARF, AS
BEFORE. BABACAR WEARS
JACKET, $1,965. TROUSERS,
£590. BOTH SAINT LAURENT
BY ANTHONY VACCARELLO.
POLONECK, £155, JOIIN
SMEDLEY. SHOES, £675,
PRADA FRAN WEARS JACKET,
$2,840. SHIRT BODY, £880.
POLONECK BODY, $730. ALL
ALAIA SOCKS, £11, FALKE!
SHOES, AS BEFORE.

THE CAPE IS A STAPLE

OF THE SEASON. HEDI
SLIMANE'S EXAMPLE
ENSURES OPTIVAL
SOPHISTICATION.

THIS PAGE: CAPESE5,600,
CELINE BY HEDI SLIMANE:
POLONECK BODY AND
HEADSCARE, AS BEFORI.
FOR STOCKISTS, ALL PAGES,
SEE VOGUE INFORMATION:
HAIR: SYD HAYESS MAKE-UP:
LYNSEY ALEXANDER NAILS:
DAISY MIELSS PRODUCTION:
RAGT DHOLAKIA
PRODUCTIONS DIGITAL
ARTWORK: OUTPUT.
MODELS: UGBAD ABDIL
NORA ATTAL TOM HEYES,
LEONARD MUSHIETE,
BABACAR N'DOYE, GISELLE
NOBRMAN, FRAN SUMMERS.
WITH THANKS 10O THE OLD
LIGHTHOUSE, DUNGENESS
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STYLING: KATIE GRAND. HAIR: GUIDO PALAU. BARBER: JIMMY
PRODUCTION: ART & COMMERCE. DIGITAL ARTWORK: DTOUCH

HUSTLE. MAKE-UP: PAT McGRATH. NAILS: JIN SOON CHOL.

Restlessly inventive and always provocative,
Marc Jacobs has redefined
American cool for the past three decades.
Tim Blanks lalks lo the visionary designer.
Portrail by Steven Meisel.
Hlustrations by Grace Coddington

arc Jacobs is stressed. This is not only because the man who resists
a retrospective is being forced to reflect on the 30th anniversary of
his business. Or because his friend Grace Coddington is about to
publish a coffee-table book, Marc Jacobs Illustrated, full of her
drawings of those 30 years, and she made him reflect on each collection. No, his
stress is much more fundamental than that. Marc is getting married in two days,
and he’s having trouble writing his vows. He’s just run through a week’s worth
of attempts with his psychiatrist, and all that achieved was reinforcing his
conviction that only action has meaning for him. Words are just words.

He’s always been like that. Marc Jacobs is responsible for some of my most
vivid memories in fashion, show after spectacular show, but he’s never been the
kind of designer to give you a post-show blow-by-blow. He has always done unto
others as he would have them do unto him. “I never sat down with a musician
I appreciated and asked, “What was the meaning of that song?” he says. “I never
asked Ed Ruscha, “Why did you paint that particular word?” He insists all he
cares about is what you think. So, full disclosure: I'm a rabid fan. I can’t think of
many other designers who have so successfully channelled their conviction into
dozens of catwalk stories peopled with gorgeous characters. Marc is a true believer,
and if you love fashion, his belief is yours too.

But it’s not only a 30th anniversary and Grace’s book and a wedding that have
conspired to create a This Is Your Life moment for Marc. He’s just photographed
his new beauty campaign with Lila Grace Moss, whose mother has been a key
player in the Jacobs saga. “Kate was a child when she did my grunge show,” Jacobs
remembers. “She insisted, even though she was ill and she'd said no to everyone
else in New York. That’s how we established this friendship that went on to >
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be something so crazy and beautiful.” Maybe the culmination
was Kate’s wedding in 2011. Jacobs claims he stayed up with
her for five days and nights straight. “So here we were on
set watching Lila and we were playing seniors, saying, ‘Lila
was running around with her nine-year-old friends at your
wedding and now she’s doing our beauty campaign. Ach,
can you believe the kids?”

Such memories! Still, Jacobs insists he’s not nostalgic.
“But I do love a bit of nostalgia. I love thinking about the
past because it’s inspired me, either because I loved being
there, or because I never was there and I romanticised the
moment.” It’s an inevitable topic of conversation when he
gets together with close friends such as Steven Meisel and
Anna Sui — peers who are equally engaged with and inspired
by what once was. “We've seen and done so much,” Jacobs
says sagely. That shared history yielded the most memorable
moment of the entire autumn/winter '19 season, when
Christy Turlington closed his show, the first time in 25
years that she’d been on a catwalk. Now 50, Christy was 16
when she first walked for Marc. He remembers her wearing
a red-and-white gingham dress in what must have been
one of his first presentations, in 1986. Cindy Crawford
joined her on the Jacobs catwalk the following season. They
were just kids, starting out on a road that would, within a
couple of years, make them among the most recognisable
faces in the world.

Back then, Marc was a kid too. In his last year at Parsons
School of Design, he won a Perry Ellis gold award and was
design student of the year. The details are a bit blurry, but
his grandmother hand-knitted the clinchers: sweaters with
Op Art motifs inspired by Victor Vasarely and Bridget Riley.
In his senior year, Jacobs was offered a job with Ellis, but
he was already designing Sketchbook with Robert Dufty
— the man who has been his éminence grise ever since. Barbara
Weiser, the visionary driving force behind the boutique
Charivari, loved their collection of polka dots. Her support
was their launch pad.

Jacobs and Duffy finally found their way to Perry Ellis in
1988, as creative director and president respectively. Marc’s
spring/summer "93 collection for the house — the grunge
collection —was not only a career watershed for him, but also
one of the defining moments in fashion history. It got him
fired; it made his name. “It’s my favourite collection,” he says
now. “What it represented personally. No apologies. I was
tired of trying to do it the Perry Ellis way, tired of honouring
licensees with their footwear. I wanted to do Birkenstocks.
There was something going on that I was really inspired by
and that’s what I wanted to show. And that’s what I think
Perry Ellis would have done if he'd been starting out.”

Jacobs once said his favourite artwork was Marcel
Duchamp’s L.H.0.0.Q. You've probably seen it: Mona Lisa
with a moustache, the all-time iconoclastic reconceptualisation
of something so familiar that it had become banal. Perry
Ellis gone grunge was a glimmer of a similar inclination in
Jacobs. When Louis Vuitton hired him as creative director
in 1997, iconoclasm went quantum. Under his aegis, the
LV monogram was graffitied by New York artist and designer
Stephen Sprouse, and mutated by Japanese artist Takashi
Murakami, to huge commercial effect.

And yet his career has been so shaped by a distinctly un-
iconoclastic appreciation of the past that it is no surprise he
is troubled by a new generation’s lack of interest in history.
“Where 1s my place in this world?” he worries. You can track
his concern back to that word du jour: relevance. Don’t call
him “icon” or “legend”, for God’s sake. “I know young people
are saying it as a form of praise. Virgil [Abloh] is telling me,
‘You made this sweater you love possible.” I get that, but
youd have to have been there to see that parallel. A younger
audience seeing things with fresh eyes isn’t looking for origin
or reason. I always looked for origin. I wanted to know where
the Adolfo tweed jacket came from. It came from Chanel.
I wanted to know where the Chanel one came from. It came
from a fisherman. I loved that. It was part of the seduction
of anything. How did these things come to be? How did
these symbols get substance? It’s because they came from
something genuine. Everything came from somewhere.”

t’s a peculiar situation, in that Jacobs, at 56, is scarcely

a feisty oldster. But he says his friends Juergen Teller

and John Currin, equally game-changing in their own

meétiers, feel similarly challenged. That damn internet!
“We're still here, but how do you communicate with this
whole other young group? Who are they listening to? If the
people they’re listening to have no interest in history, then
that matters to me. I can’t fake being of this moment. As a
person who operated on instinct and whim and emotional
desire and need, I can’t suddenly become the person
somebody wants. I can only continue being me, and me in
this moment has 30 years of baggage — or history, whichever
way you want to look at it. I see the world differently because
of my experiences. This is just logic.”

So this is his challenge. His own reservations aside, Marc
Jacobs is a genuine fashion icon. He is also still a vibrant
creative entity, albeit operating in a digital environment to
which he is barely reconciled. (“Everything we’re doing to
ourselves is shutting us off from the sunlight of the spirit,” he
says pointedly.) “How much of this new changed world can
I operate in and how much of it am I curious about and >
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Left and right: models including Kate Moss, Rristen
MeMenamy and Christy Turlington walked at Jacobs's
Perry Ellis s/s 93 grunge show. Above: Marc with Moss
i 1998, Clockwise from below left: in Vogue, May
2002: Mare Jacobs ready-to-wear w/qe 2003; the
designer in his studio, 2003; with Steven Meisel,

on left, and Naomi Campbell at a Lowis Vuition store
opening in 1998 Marc in 1985; Self-portait with
Charlotze Rampling by Juergen Teller for s/s 04
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Srunge collection’s 2018 reissue;
the designer in the 2010
campaign for Bang, his first
men s fragrance; Adut Akech in
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December 2018 Vogue covers.
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Beckham, Legs, Bag and Shoes,
by Juergen feller for /s 08;
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Gala. Bottom, from left: Mare
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Charly on their wedding dav in
April; Christy Turlington walks
at his a/@ 19 show
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how much does this curiosity affect what I do?” he wonders.
“Or maybe it doesn't. I don't know that this data I've gathered
about how young people communicate has really changed
the way I design a backpack or an evening dress. I still want
to do it by hand. I'm still not really interested in 3D printing.
My curiosity about technology has remained something that’s
interesting for me to watch in a Netflix documentary.”

And that’s where it will stay, because it really is the hand
that counts in Jacobs’s work. What these various strands
drawing him back to reflect on his past have done is confirm
him in one singular and uplifting conviction: “I have a
definite need to make things.” It’s the joy of creation that
drives him, whether it’s a bag, a shoe, an evening gown or
the ceramic ashtrays he used to make at holiday camp when
he was a boy. “Once I would have been too f**ked up to
admit that,” he concedes, “but I really am a creative person.
I like to learn how to make something, I like that it has
some meaning. I like to share it with other people, I want
them to like it. Then I want to be admired for what I make.”
The commercial consideration is much less significant for
him. “I'd probably be happier with one person who I really
admired choosing something of mine than a million people
I didn’t care about. I don’t know that what gives me the
most pleasure is really the popular voice.”

But have three decades of being one of the designers who
define American fashion at least blessed him with a sense of
achievement? “It’s a difficult question with a simple answer,”
Jacobs responds. “Not all the time. One of my old therapists
said to me, ‘T hope you never get it right, because as long as
that’s the case, you'll be compelled to do it again.” He says
that he and close friend Lana Wachowski — who, as director
of the Matrix films, has specialised in the kind of cosmic
ambiguities that underpin Marc’s own trains of thought —
both have Sisyphus tattooed on their legs. Just when you
think you've rolled the boulder to the top of the hill, boom!
— straight back to the bottom. The struggle is real. “It’s too
simplistic to say I've been running away from myself,” Jacobs
says. “I won't let go of the fact that there is pain in pleasure
and pleasure in pain. And I won't let go of the fact that I'll
never be good enough, but I feel satisfied. It’s just a duality.
I don’t believe I will ever be one or the other.”

“Elegance is refusal” was possibly Coco Chanel’s most
tamous bon mot. It seems like the sort of insight you come to
in time, so it’s appropriate that Jacobs’s latter career embodies
the notion: the naked economy of spring/summer 2019, the
perverse luxury of a bare wood catwalk running through the
cavernous darkness of the Armory from Park to Lexington,
the drama focused solely on the clothes. And then autumn/
winter 2019, again in the Armory, a tiny show in a huge space.
“One spotlit girl at a time, there was nothing else for you to
look at, so we had to have a short runway because we didn’t
want to milk the moment.” (That moment was, of course,
Christy.) “But there was just as much heart and emotion in
that show as in something like the show for Louis Vuitton
with the Daniel Buren escalators and an unlimited budget.”

He’s a past master of extravagant spectacle, but what stands
out now in Jacobs’s work is an intense intimacy — in art, as
in life. In April, he finally exchanged his vows with Charly
Defrancesco, his partner of the past three and a half years,
in the house they’ve bought in the town of Rye, just north
of New York City. A few dozen of their nearest and dearest,
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the family Jacobs has made for himself, were present. The
following night, 700 more joined them for a glittering reception
in Manhattan. Did I say intimate? Well, the guests were drawn
from the many lives of Marc — in art, music, fashion and all
things after hours — and, as a microcosm of four decades of
New York’s cultural hubbub, the evening did manage to pull
off a perverse intimacy. There were tears when the tiers of
wedding cake were trundled out after a screening of the previous
day’s joy, intercut with footage of Marc and Charly goofing
off on holiday. Love was the message. Happiness reigned.
Their new house was designed by Frank Lloyd Wright in
the 1950s; Jacobs is looking forward to working on it. His
other preoccupation at the moment is the forthcoming launch
of a new collection: The Marc Jacobs. It ghosts the second
collection, Marc by Marc Jacobs, which was shuttered in
2015. “That wasn’t mine or Robert’s choice,” he says, maybe
still rankled by the closure. “We'’re rediscovering the spirit
in which Marc by Marc was launched, trying to find a
vocabulary to speak to the different characters that I loved
and still love. They’re our classics: the 40s dress, the glam-
rock shirt, the St Mark’s jeans.” The Marc Jacobs offers a
new opportunity for him to address what he calls “that fashion
thing that’s democratic, like the cosmetics and the fragrance
are democratic”. Two words: price issue. And that is key for
a designer who insists he’s always loved the image of a ball
gown with a flip-flop, or a Converse sneaker with a fur coat.
There’s a hope that the new collection will take the commercial
pressure off the fabulous indulgence of his signature offering.
“I've always been envious of designers who I like to believe
have it so figured out, like Nicolas Ghesquiére or Tom Ford,”
Jacobs muses. That sounds like someone who is outside
looking in, which is surprising given that the world imagines
Jacobs as the consummately cool fashion insider. Not at all,
he insists. “I never thought of myself as cool. Cool to me
is someone dressed in black with a motorcycle jacket.”
So if he’s not cool, he’s...? After some thought, he offers,
“Insecure. It’s just an honest word for what comes to mind.”
Why am I not surprised? H
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REBEL REBEL YOUR FACE
IS AMESS: S ALTHOUGH:
LOUIS VUITTON'S TOUGH
TAILORING ENSURES
BLEGANCE, NOMATTER
HOW KISS-SMUDGED

YOUR LIPSTICIK.

OPPOSITE: CASTIMERIE
JACKET $3. 790 PRINTED
TOF $760. WOOL TROUSERS,
860, LEATHER BELT $495.
ALE LOULS VUITTON:
EMERALD AND PERIDOT
RING, FROM $1.790.
SAPPHIRE AND DIAMOND
RING, FROM £2,5850.
DIAMOND RING,; ON - MODEL'S
PINKY FINGER, FROM

$3, 730, ALL RADPIT MASRI
ROSE-GOLD AND DIAMOND
RING, FROM $7,350.
DIAMOND STAR RING,

FROM 36,550 BOTH EDEN
DIAMONDS AT NYC LUXURY.

OH, YOU PRETTY THING!
FOR FABULOUS FEMININITY,
HAVE A FLUTTER ON
SAINT LAURENT'S
FEATHERED DRESS:

THIS PAGE: CRYSTAL AND
FEATHER DRESS, $10,400.
TIGHTS, 150 BOTH
SAINT EAURENT BY
ANTHONY VACCARELLO.
VELVET SHOES, 3585,
GIUSEPPE ZANOTTL
RINGS, AS BEFORE



INSOUCIANCE IS BUILT IN
TO BURBERRY S DOUBLE-
LAYERED TAILORING AND
EMBELDISHED POLO: WEAR
WITIHT AUDEMARS PIGUET'S
DIAMOND-ENCRUSTED
HARDWARE TO ONE-UP THE
TEDDY-BOY GOON SQUAD.
THIS PAGE: CRYSTAL-
EMBROIDERED POLO SHIRT
AND TROUSERS, 10 ORDER,
BURBERRY. LEATHER
SHOES, $530, DIOR:
CUSTOMISED WATCH,

AS BEFORI.

COLOUR CO-ORDINATE
EYES AND LIPS WITH

PAT McGRATH LABS
MOTHERSHIP V BRONZE
SEDUCTION PALETTE IN
BLITZ FLAME, $115, AND
LUXETRANCE LIPSTICK IN
McGRATH MUSE, £35.
OPPOSITE: CROCHET
DRESS, £3,470, MIU MIU.
ROSE-GOLD EAR CLIPS,
£5,500. ROSE-GOLD AND
BROWN-DIAMOND BRACELET
WHITE-GOLD AND DIAMOND
BRACELET ALL VIIERNIER
RINGS, AS BEFORE
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(VELVET) CRUSH ON
YOU: PACO RABANNE'S
ERA-HOPPING TEA DRESS
BLENDS 1940s ELEGANCE
WITIH TIHE OUTRE

SPIRIT OF THE 1980s.
OPPOSITE: VELVET DRESS,
$1,340, PACO RABANNE.
EAR CLIPS AND RINGS,

AS BEFORE.

TAILORING IS THE BIC
STORY COME AUTUMN

— MAY WE SUGGEST YOU
CHECK IN ON GIVENCHI'S.
THIS PAGE: BELTED WOOL
JACKET FROM £2,160. WOOL
POLONECK, FROM $695.
BOOTCUT TROUSERS, FROM
$870. LEATHER SHOES,
FROM $7¢85. ALE GIVENCHY:
RING, AS BEFORE



LET’'S DANCE? NO
OUTFIT WILL INSPIRE
AN EVENING’S FESTIVITIES
QUITE LIKE MICHAEL
KORS’S GLORIOUSLY
SEQUINED GOWN.

TIIIS PACE: HALTERNECK
DRESS, £5,310. LEATHER
SANDALS, £530. FEATHER
BOA, £525. ALL MICHAEL
KORS COLLECTION.
RINGS, AS BEFORE.

SELL ME A COAT, SANG
DAVID. HE'D SURELY

BE SOLD ON MAISON
MARGIELA’S DOUBLE-
BREASTED AND BELTED
WOOLLEN NUMBER.
OPPOSITE: WOOL PEACOAT,
£1,795. GABARDINE SKIRT,
£495. LEATHER BELT, £150.
ALL MAISON MARGIELA.
ROSE-GOLD EAR CLIPS,
£6,050, VHERNIER

SATIN GLOVES, FROM

£30, WING & WEFT.
PRICES ON REQUEST
UNLESS OTIHERWISE
STATED. FOR STOCKISTS,
ALL PAGES, SEE VOGUE
INFORMATION. HAIR:
GUIDO PALAU. MAKE-UP:
PAT McGRATH. NAILS: JIN
SOON CHOIL PRODUCTION:
PRODN AT ART &
COMMERCE. DIGITAL
ARTWORK: DTOUCIL
MODEL: BENTE OORT
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BURSTING WITH GIRLISHNESS, NICOLAS
GHESQUIERE BRINGS FRILLS AND FLORALS
INTO FOCUS AT LOUIS VUITTON.
OPPOSITE: EMBROIDERED COTTON
RUFFLE TOP, £2,560. FLARED COTTON
TROUSERS, $870. BOTH LOUIS VUITTON.

CRAFTIER TYPES WILL FALL HARD

FOR THIS SEASON’S RICH BROCADES
AND INTRICATE ARTISTRY. STRICTLY
BUTTONED-UP OR COMING UNDONE

AT THE SEAMS? YOU DECIDE.

THIS PAGE: FROM LEFT, REBECCA WEARS
JACQUARD WAISTCOAT, £1,100. COTTON
TUNIC SHIRT, $555. COTTON SHORTS,
£295. ALL ETRO. HYUNJI WEARS CUT-OUT
COATDRESS, £13,550. COTTON SHIRT,
£450. BOTH LOEWE
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LAYERED AND LONG, A
PRIZED MISSONI KNIT IS
GIVEN THE HEAD-TO-TOE
TREATMENT. COSY UP.

THIS PAGE: COLLAR, £290.
VEST, £780. TOP, £1,140.
SKIRT, £4,790. BEANIE, $220.
ALL MISSONL CLOGS AND
SOCKS, AS BEFORE.

GET YOUR GLOW ON
WITH GIORGIO ARMANT'S
MAESTRO SKIN DEFENSE
UV SKIN DEFENSE PRIMER
SPF 50, $42, APPLIED
UNDER THE BRAND’S
LUMINOUS SILK
FOUNDATION, £42.
OPPOSITE: MACRAME
DRESS, £1,815, LONGCHAMP.
POMPOM BRACELET,
WORN AS CHOKER, £45,
PEBBLE LONDON
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MULBERRY’S DIRECTIVE
ON THE MATCHY-

MATCHY TWO-PIECE? BREAK
IT UP - AND MAKE IT

A THREE-PIECE.

SATIN BLOUSE, £465.
SATIN DRESS, £2,500. SATIN
TROUSERS, £480. ALL
MULBERRY. CROCHET
BEANIE, £210, HOUSE OF
FLORA. CLOGS, STYLIST’S
OWN. SOCKS, AS BEFORE
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WHEN FOLKLORE GOES
MINIMAL — ESCADA AND
JIL SANDER TAKE THE
MONOCHROME ROUTE.
OPPOSITE: FROM LEFT,
HYUNJI WEARS WOOL-MIX
DRESS, $475, ESCADA.
EMBROIDERED BIB
NECKLACE AND CLOGS,
STYLIST’'S OWN. SOCKS,

AS BEFORE. FELT HAT, £380,
NOEL STEWART. REBECCA
WEARS WOOL COAT, £5,115.
WOOL TROUSERS, £750.
BOTH JIL SANDER. CLOGS,
STYLIST’S OWN. SOCKS, AS
BEFORE. FELT HAT, £250,
HOUSE OF FLORA.

CHANEL’S UNDULATING
HEMLINE AND GENTLY
FLARED THREE-QUARTER-
LENGTH SLEEVES GIVE
UNADORNED NAVY

A NEW SENSUALITY.

THIS PAGE: CASHMERE/
WOOL DRESS, £7,945,
CHANEL. CLOGS, SOCKS
AND HAT, STYLIST’S OWN






AT OSCAR DE LA RENTA,
THE ANCIENT ART OF
QUILTING IS CELEBRATED
IN ALL ITS GLORY. YOU
WON'T FIND A MORE
DESIRABLE PONCHO.
OPPOSITE: PATCHWORK
GEORGETTE PONCHO,
£4,600. WOOL TROUSERS,
£1,790. BOTH OSCAR

DE LA RENTA.

NATACHA RAMSAY-LEVI
TAKES CHLOE’S SIGNATURE
LACY SLIP AND REFINES IT
(LONG SLEEVES, LONGER
LENGTH), MAKING IT
ANYWHERE-APPROPRIATE.
THIS PAGE: CREPE DRESS,
$2,614, CHLOE. CLOGS, AS
BEFORE. TABI SOCKS, £39,
JESS IT UP LONDON. FELT
HAT, $250, HOUSE OF
FLORA. FOR STOCKISTS,
ALL PAGES, SEE VOGUE
INFORMATION






t all the political firebrands

unsettling parliament in

2019, I'll say this for Jess

Phillips: she is far and away
the most hilarious. We've been sitting
in her poky green-carpeted office in
Portcullis House for the best part of two
hours, during which she’s put on thrilling
displays of ambition (“I wouldn’t say
I came here to become leader of the
Labour Party, but when I got here,
I thought, ‘Yeah, why not?”), extolled
the patriarchy-smashing virtues of a
decent set of hoops (“Big gold earrings?
Don’t take me on...”), and dropped
the F-bomb at least two dozen times.
All this is punctuated by moments of
such genuine comedy, such surreal
bouts of what can only be described as
“top banter” — offered between peals
of laughter and puffs on her vape —
that you feel as though youre not in
Westminster at all.

At one point, with tears of laughter
in her eyes, the Honourable Member
for Birmingham Yardley is halfway
through an anecdote about how her
WhatsApp group of close friends
decided that, should her vagina ever
be the lead character in a Pixar film, it
should be voiced by Miriam Margolyes,
and the penny drops. It isn’t just that
Phillips is funny and seemingly honest,
it is that her naturalness — believing
what she says and then saying it
unfiltered — is redrawing the parameters
of how politicians can be. Needless to
say, it’s a stance that charms some and
infuriates others. A mother of two >
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‘1 GET
CONSTANT
COMMENTS
ON THE
CLOTHES

I WEAR, HOWW
FAT OR THIN

I AM, MY HAIR,
EVERYTHING”
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with four tattoos, Phillips makes no
secret of the fact that she would like to
be home secretary one day, or even
Prime Minister. Parliament’s old guard
seems more threatened by her ability to
connect with the electorate every day.
The 37-year-old former worker for
Women’s Aid, the domestic abuse charity,
has been an MP for only four years,
almost entirely on the back benches, but
has already become a key voice in
politics. She has shone in commons
debates on Brexit (her speech on the
virtues of immigration went viral in
January, clocking up more than two
million views) and social care, and is a
burgeoning media star who is as likely
to tear a strip off her party leader on
Newsnight as she is to enthuse to The
Guardian about prosecco and ’90s R&B.
There are haters too, though. Vicious
ones. She receives thousands of rape and
death threats on social media (600 in a
single night last summer), in part a toxic
by-product of her perceived disloyalty to
the “brocialist” men running Labour these
days. Her family home in Birmingham,

where she lives with her husband and
sons, has reinforced windows, and a
panic button by the bed.

Phillips herself explains her effect best:
“I can cut through.” It’s a powerful gift.
Especially when being yourself has
replaced gravitas as the Holy Grail of
electability. Today, she arrives for her
interview after a morning spent “teaching
a panel of domestic abuse victims
how to lobby MPs”, and sits at a desk
surrounded by suffragette memorabilia,
while vaping away. “Strawberry Smash,”
she explains, laughing. “I had to ask for
it in Tesco today, while also buying
Tampax — most girlie moment ever.”
She is wearing a black wool twinset and
brown jersey skirt that she thinks might
be from Sainsbury’s, an immaculate
manicure in neon tangerine and a
welcoming, slightly crafty smile. She is
tully aware that, as a working-class
socialist, “doing Vogue” is a going to raise
eyebrows among fans and foes alike.
“When this comes out, it will send
people reeling,” she laughs. “F**k ’em.
I do what I like.”

What she likes is getting her message
out — most urgently about gender and
class. “I spend my entire time here
basically trying to push the parameter
slightly,” she says, “just trying to
constantly remind people, ‘Don’t forget
women.” In her viral speech earlier this
year, she railed against the prism of
privilege through which most politicians
still see the world — “I thought I had
met posh people before I came here, but
I had actually just met people who eat
olives” — and has despaired of women’s
issues being the perennial “political side
salad”. It has become a devastating
tradition that on International Women’s
Day every year, she stands up in the
House of Commons and reads out the
names of all the women who have been
murdered by a husband or partner in
the past 12 months.

Despite much of parliament’s day-
to-day work being bogged down by
Brexit, she and a band of Labour allies,
including Stella Creasy and Lucy
Powell, are racking up victories born of
Phillips’s pre-Westminster expertise.



BOOTS, AKRIS. OPPOSITE: JESS WEARS COAT, PAUL SMITH. SWEATER, PRINGLE OF SCOTLAND.

TROUSERS, MAX MARA, AT MATCHESFASHION.COM. SHOES, MALONE SOULIERS. THIS PAGE:

PREVIOUS SPREAD: JESS WEARS DRESS AND BELT, BOTH LORO PIANA. SCARF, CHARVET.
JESS WEARS SWEATER AND TROUSERS, AS BEFORE. RING, JANE D’ARENSBOURG

“Even in the four years that I have been
here, we've managed to change the way
that women in refuges can and can’t
access childcare. People don’t forget any
more when they’re making policy. They
go, ‘Hang on, what’s Jess going to moan
about in this bill?” she says, proudly.

She’s had to learn on her feet. “I didn't
really know what it was going to be like
here, how you went about doing any of
it.” She arrived inauspiciously enough,
at the death rattle of Ed Miliband’s
Labour leadership, elected in 2015 in
her home constituency. Two years later,
after Corbyn had taken over and Theresa
May called a snap election in the wake
of the EU referendum, she increased
her majority from 6,595 votes to 16,574
(a 37 per cent increase in her share of
the vote). A star was born.

It’s a good time to be seen as opposite
to the “metropolitan elite”, but her
rise is more about personality than
circumstance. A real-world pragmatist,
she voted for Yvette Cooper in the 2015
Labour leadership election and has little
patience for Corbyn’s doctrine-over-

dialogue tendencies. Unlike many
Labour leaders, her Brexit stance 1s clear:
although she represents a community
that voted to leave, she wants a second
referendum for the key reason that
leaving the EU will lead to job losses.
In parliament, she proved a natural,
quickly learning to hustle and spot
where a bill could best be tweaked for
social good, and to keep a broad church
of cross-party relationships. She talks
to Jacob Rees-Mogg more than she does
to some in her own party, but mostly
finds the whole place exasperating. “I've
become acclimatised to this ridiculous
life,” she sighs. Sexism remains ever
present. “When I was first here, there
was that essence that you were a
fascination to people because you were
a young woman, and very opinionated.
There was quite a lot of shushing. A
Tory man’s favourite slur is, “This isn’t
a sixth-form debating society.” Often,
her inbox fares even worse. “I get
constant comments on the clothes I
wear, how fat or thin I am, about my

tits, my hair, everything. People will send

you policy emails, being like, ‘T actually
think it’s quite reasonable what you
said about Brexit, but we couldn’t
concentrate because you could see a bit
of your cleavage.” Her eyes flash with
tury. “It’s just like, "k off!”

Rather than bending to accepted
protocol, which has it that women in
politics must walk a bizarre tightrope
between being perfectly presented at all
times and not looking like they care too
much, Phillips remains true to herself.
Famously, she’s worn Converse and
black jeans in the House of Commons
chamber, and is a great believer in the
power of lipstick (“Mac Matte Ruby
Wo0”). She uses it as psychological war
paint, though says her sons — Danny, 11,
and Harry, 14 — will often say, “Oh,
Mum, you don’t need to wear make-up,
it’s just the patriarchy telling you that.”
She laughs. “I'm like, ‘God, shut up.
I wish I never taught you this stuff.”

“There’s not a single diet I haven’t
been on,” she adds, deadpan. “Cabbage
soup, Atkins, Keto...” Recently, she’s
been doing low-calorie and fast days, >

Opposite: Phillips
outside her constituency
office on Birmingham’s
Yardley Road. Above:
The MP’s desk space is
decorated with pinned-
up thank-you cards
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stepping into my power as a feminist,
being able to make my own choices and
my own narrative, whether through the
companies I choose to work with, or
through the image I put out to the world.”
At the time, such a move may have
telt risky and potentially damaging. But
Kloss’s star has only continued to soar
— last year, Forbes named her the second
most highly paid model in the world
(Kendall Jenner pipped her to the top
spot), and her fortune is estimated at
$20 million. “In the modelling industry,
every year is like a dog year,” she says,
smiling. “If you survive a year, it’s like
seven years in any other industry.”
If so, then she is a stateswoman at just
26 — one whose enterprising embrace
of new media put her on the front line
of the digital revolution (she was one of
the first major models with her own
YouTube channel, in 2015) at a time
when fashion was still resistant to
change. I know because I was one of the
magazine editors lurking around
backstage the first season she showed
up with a camera to capture her own
getting-ready process in Hyperlapse to
share with her growing following on
social media. I found it innovative.
Others found it bothersome, at best.
“I appreciate you using the word
innovative. In the moment, I was
a nuisance,” Karlie laughs. “I got so
many dirty looks at Paris Fashion Week.
I remember getting yelled at and they
would call my agency because I was
Instagramming backstage.” But she
insists her rise hasn't been all selfies and
sunshine. “I remember being 16 or 17
years old and afraid to say, ‘I don’t want
to wear this sheer top because I'm fully
exposed and my mom is in the audience.’
I remember how it felt when I didn’t
say that I didn’t want to do it, and how
humiliated I felt seeing those images
and feeling sad that I didn’t stand up
for myself,” she says. “Now I'm not
trying to please anyone but myself.”
The lesson she wants to share with
other women? “Looking back at my late
teens and early twenties, I think I was
tearful that I would lose a job or lose my
position if I said I didn’t want to do
something. But I did notlose out on jobs.
If anything, the more I exercised the
power of my voice, the more I earned
respect from my peers. And I earned more
respect for myself. Only now do I have
the confidence to stand tall — all 6ft 2in
of me —and know the power of my voice,”
she says. “There are days when I wake
up and I feel like I'm not this enough or
too much that. We are all so critical of
ourselves. But I love that everything I do
now, there is intention behind it.”
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with bread and booze at weekends. “The
other day, I was wearing a dress probably
for the first time since I've been elected.
It was Prime Minister’s Question Time
and Alison McGovern [Labour MP for
Wirral South] said, ‘Have you got a dress
on?” And I stood up to show her and
that meant I was standing to ask a
question in the house.” She cracks up.
“I'was like, ‘Shit, I've got to ask the Prime
Minister a question now.’ I came up with
one, but I didn't get picked.”

Phillips spends three days a week in
London, two in Birmingham, and says
her only regular time to herself is a
twice-monthly trip with friends to Nails
4 U on the High Street in Kings Heath.
“When they were trying to get us to
vote for the Brexit deal in January, I've
got one hand in the solution and one
hand in the other thing, when the phone
starts to ring. It’s the government chief
whip saying that Theresa May wants to
talk to me about how I'm going to vote.
I'm literally in a salon full of working-
class women from Birmingham and
I'm like, ‘Errr, errr, you really don't want
me to have this private government
conversation in Nails 4 U.”

Fundamentally, she says, she’s a people
person. When she was growing up,
her mother was chair of the South
Birmingham Mental Health Trust and
her father was a teacher — both dyed-in-
the-wool lefties. Family conversations
sounded akin to the staff chat at the
Morning Star,and little Jess would watch
Margaret Thatcher’s Prime Minister’s
Questions on television every week. As
well as living with her three brothers,
her parents took in pretty much anyone
having a tough time, so the house was
rambunctious, which only caused
Phillips to thrive. “To be honest,” she
beams, “I've always been forthright.”

Ideology aside, there is heart, too,
born of some harder years. Her elder
brother, Luke, was a heroin addict from
his late teens until relatively recently,
and her mother, Jean, died when Phillips
was 29. Her sense of empathy, of justice,
remains undimmed by the bureaucracy
of professional politics. She cares so
deeply that her witty worldliness
evaporates in a cloud of rage the second
we talk about gender pay gaps, or why
the government’s safety concerns have
so little to do with safety in the home.

Speaking of home, she met her
husband, Tom, who now works on her
constituency team, when she was 12,
though they didn’t get together until
she’d finished her degree at the
University of Leeds, in 2003. She had
her children early - her first at 23 —and
initially found child-rearing to be “really

tedious” she says, laughing. She adores
her sons now, of course, and finds how
woke they are to be both a source of
pride and faintly terrifying. (Her eldest
once joked with an older Tory MP when
he was visiting his mother in parliament
that it was “very rude” of him to assume
his gender.) “Now I'm at that point
where I really crave their company,” she
says, so they watch 1990s movies
together and go on holiday to the same
place in France every year. But she
worries about staying present as a parent:
“You can always tell when a news story
is breaking — when Frank Field left
Labour I had 42 missed calls. That is
hard. You never switch off, ever.”

With the main parties so splintered,
it may be boom time in Westminster,
for lone wolves like Phillips, but she finds
it “heartbreaking” that she no longer feels
a true sense of unity with her party.
Brexit woes and “brocialists” aside,
Labour’s issues with antisemitism are,
she says, “deep and real”. She regularly
thinks about leaving, but always comes
back to the same conclusion — she is
better able to make a difference where
she is. Though sometimes she wants “to
proper Scarlett O’'Hara down a flight of
stairs and be like, F**k you all, I'm going.’
Theyd probably be thrilled.”

Now May is gone and Corbyn is
faltering, she thinks politics will look
very different by the end of the year —
though her meaningful conversations
with the latter have been few. “He sort
of looks down at the floor when we walk
past each other,” she says, though he did
get in touch when, in May, Phillips was
subjected to more abuse in the form of
a YouTube video by a failed Ukip
candidate in which he “jokingly” debated
whether or not he would rape her. She
was in the bank when she first saw it
and, once on the street, burst into tears.

She beckons me over to her computer
to see an inbox that is packed with — for
want of a better phrase — fan mail.
You're like One Direction, I say. “I am
a bit like One Direction,” she snorts.
“The trouble for lots of politicians is
they worry so much about everybody
liking every single thing that they do.
Being willing to be disliked...” she trails
off. Is it worth it? “Yes, when you get a
win. Here, it can be weeks of tumbleweed,
so I like the days when you hear
something and you walk into somebody’s
office — like Stella’s or Alison’s — and
you go, ‘T've just had this case, I think
we need to do something about this.’
And you sit down and you plot how
you're going to change the law. That,”
says Britain’s brightest new political star,
“is a good day in parliament.” |
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CALLINGALL
BEAUTY ADDICTS!

Sign up to the GLAMOUR BEAUTY CLUB today
and be the first to receive samples of the latest
BEAUTY, SKINCARE ond FRAGRANCE products,
delivered straight to your door. No fee, no
subscription, just the chance to e a part of the
UK’'s BEST INSIDER BEAUTY CLUB. Now bigger,
better and with more samples, more brands,
exclusive events, discounts, offers and so much
more... what are you waiting for?
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magical settings around the world
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programme from £1,700pp
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Villas & Suites
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Wellness. Yoga. Healing.

Retreats & Workshops
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BRITAIN PROPERTY

INTO THE WILD

Owning a property near a festival has never been more popular:
Hektor Rous of Henham Park talks to Rosemary Brooke
about the advantages of having Latitude on his doorstep

wenty years ago, house-hunters
would  probably
dismayed to learn that a potential

have  been
home had a music festival close
by. But today, attitudes couldn’t be more
rent. Festivals have become an integral
part of the British summer and many of them
are held on the grounds of England’s finest
stately homes. Having a really good festival
in the vicinity is an asset — as Hektor Rous,
of Henham Park in S firmly believes.
Since 2006, his estate has hosted Latitude
every July, when thousands of people come
to camp upon the elegant grounds,
landscaped in the eighteenth century by Sir
Humphry Repton.
‘Festivals have come along way from mosh
pits and people throwing beer cans,” says
Rous. ‘At Latitude, there are restaurants and

prosecco bars, performances from Sadler’s

Wells and piano recitals by Lang Lang.’
Having grown up in Australia, Rous moved
to the UK to take up the reins at Henham,
and shortly afterwards, a music promoter
got in touch about holding a festival there.
“T'hat first year was surreal,” he recalls. ‘I'd
never been to a festival before, and suddenly
I had one in my back garden.” He soon
acquired a taste for their unique atmosphere
— he went on to meet his wife at Wilderness.

Much as he enjoys the great outdoors,
the great advantage to having a festival
close by is being able to return home to a
comfortable bed and a hot shower at the
end of each day. ‘Everyone who lives in this

area gets called up by nieces and nephews,
grandkids and cousins, looking for a spare
sofa that they can sleep on for the weekend,’
says Rous. ‘And local properties listed on
Airbnb are very much in demand, so there’s
an economic benefit too. I like that it adds
another celebratory date to the calendar
— 1t’s another opportunity to have a get-
together with family and friends.

‘We’ve found that the wider community
has been very supportive of Latitude,” Rous
continues. ‘A lot of locals work at the festival
— be it manning gates or painting signs for
the woods. It brings world-class acts to their
front door that they’d never normally have a
chance to see without getting on a train.” On
the subject of trains, there’s another reason
why buying a house near a festival is a good
idea — they tend to be held in locations with
good infrastructure, often within easy reach



BRANDON HOUSE, OXFORDSHIRE
Cornbury Festival and Soho Farmhouse are
both just a couple of miles from this seven-
bedroom property in the village of Sandford
St Martin. The oldest parts are |6th century,
with 18th-century additions, and there is a
separate cottage and outbuildings. £3.5 million.
Knight Frank: 01865 790077

of London. There’s usually a good rail
service and decent roads — and while the
area may become jam-packed for a few days
in the summer, for the rest of the year it’s
left to the locals.

There 1s an ever-growing array of boutique
events springing up across the country, but
there are a number of well-established names
on the festival circuit. Less overwhelmingly



large than Glastonbury, they are family-
friendly, yet cool enough to attract bright
young things too. Aside from Latitude, there
1s Cornbury Music Festival in the Cotswolds
(5—7 July), Womad in Wiltshire (25-28 July),
Port Eliot in Cornwall (25—28 July) and
Camp Bestival in Dorset (2528 July). Each
has its own atmosphere, but what they share
is a sense of celebration and escape, set in
the heart of the countryside. ‘Having the
festival has been fantastic,” concludes Rous.
‘It’s always the highlight of the summer.’
Latitude  Festival  (www.latitudefestival.com)  runs
Jrom 18 to 21 ‘fuly at Henham Park, Suffolk

ATHELHAMPTON HOUSE, DORSET
This spectacular Tudor manor house is
Grade I-listed and surrounded by 30 acres
of gardens and grounds. Camp Bestival is a
25-minute drive away, but with a location
this magical, you might be tempted to start

a festival of your own. £7.5 million.

Savills: 020 7016 5780






PoNT STREET MEWS
KNIGHTSBRIDGE SW 1

A Charming and beautifully presented three bedroom mews house

situated on what is widely regarded as the finest mews address in Knightsbridge.

Drawing Room ¢ Open Plan Kitchen and Dining Room ¢ Three Bedrooms with Bathrooms Ensuite

Utility Room ° Private Off Street Parking

FREEHOLD PRICE ON APPLICATION

020-7225 0277

www.russellsimpson.co.uk



THURLOE SQUARE
SOouTH KENSINGTON SW7

A grand, Grade II listed stucco fronted house, spanning 4,817 square feet and enjoying exceptional ceiling heights throughout
the building, This magniﬁcent property offers an incoming purchaser a rare opportunity to acquire a house that occupies one
of the best positions on the square. The property would benefit from refurbishment.

Entrance Hall ® Three Reception Rooms ¢ Dining Room ¢ Study * Two Kitchens ® Five Bedrooms ® Two Bathrooms ® Two Shower Rooms ® Cloakroom
Utility Room ® Terrace ® Garden. SELF CONTAINED FLAT: Reception Room ¢ Bedroom ° Gym * Bathroom ¢ Kitchen Utility Room ¢ Patio * Storage Vaults

FREEHOLD PRICE ON APPLICATION

020-7225 0277

www.russellsimpson.co.uk












SPACE.
IN
VOLUMES.

*TIME QUOTED ANGEL TO MOORGATE, SOURCE: TFL. CGI FOR ILLUSTRATIVE PURPOSES ONLY

ONE-BED SUITES FROM £685,000 | ONE-BED APARTMENTS FROM £725,000 | TWO-BED APARTMENTS FROM £1,050,000

Step inside Islington Square to experience light, space and modern living,
just five minutes from the City. Explore the local boutiques, discover cafés and delis,
then unwind with friends and family at Maggie & Rose.

TO MAKE AN APPOINTMENT CALL 020 3409 2287
VISIT US AT WWW.ISLINGTONSQUARE.COM



BRITAIN PROPERTY

NOTEBOOK

A monthly round-up of property news,
at home and abroad

BY ROSEMARY BROOKE

THE CREAM OF THE CAPITAL

For over 20 years, Mark Tunstall has specialised in premium rentals
across central London, liaising with both tenants and landlords in the
letting and management of some of the most desirable properties in
the capital. Having recently relocated to new offices in the fashionable

area of Brompton Cross, his company is well placed to oversee all
aspects of the rental process, whether you're looking for a new home,

or have an exceptional residence in need of new tenants.

For more information, visit tunstallproperty.co.uk

TOWNHOUSE BY THE THAMES
Combining a traditional-style exterior with spacious
contemporary interiors, the property developer Octagon
has created an elegant terrace of nine brand-new
townhouses in Fulham'’s Bishops Row. The largest of these
is now available — a six-storey building with a large roof
terrace that has panoramic views across the Thames.
The five-bedroom house is fitted out to an impressive
standard, and includes a gym, cinema room and lift.
For more information, contact Strutt & Parker on 020 7731

7100, or visit www.octagon. co.uk






F'OGUL ASKS

Birkin by
Bailey,
Vogue, June
1965

From top: Nars Single
Eyeshadow in Bengali,
£17. Mac Cosmetics
Lip Pencil in Soar, £14.
Embryolisse Lait-
Creme Concentré, £13.
Beloww: Sisley
Phyto-Teint Eclat Fluid
Foundation, £80

What'’s the best
advice you've
received from your
children? “Lou
[above, with Jane]
recently told me

I should write what
I want to write,
and feel I can be
myself and not keep
thanking Serge
[right, with Jane in
1970] or someone
else. She thinks it’s
time to say what

I want to say.”

What'’s your
Sfavourite
summer scent?
“Miller Harris
L’Air de Rien
by Jane Birkin
eau de parfum
[£105].”

Describe your
beauty routine.

“I use Sisley
Phyto-Teint Eclat
foundation for nose
and blemishes, a
Mac Soar lip pencil
on lips and cheeks,
and Nars Bengali
eyeshadow — and,
at night, a little
mascara. I take

off my make-up
with Embryolisse
Lait-Créme
Concentré.”

You went to Paris in 1968 and met Serge
Gainsbourg soon after. What’s the most useful
phrase to know if you don’t speak French?
“Pourquoi pas?’
You started out modelling in Swinging
London. How was it working with David Bailey
in the 1960s?
I wish I'd let him use one of his pictures of me as
a poster. He asked me and I said no because I
was nude, and I thought, “That’s all I'll go down
for.” Now I'd rather go down for a David Bailey
photograph than for a Birkin bag!
What should I always keep in my
Hermeés Birkin?
Not just one thing — that’s why it’s so big.
So what’s in yours?
A silk scarf and my agenda, without which I'd
be lost. I suppose one should add the mobile
phone and the string that goes into the wall.
Is it true you're a bit of a kleptomaniac? What
do you swipe from your hotel room?
An ashtray, face flannels. I never take a
dressing gown or anything enormous.
Whose closet would you raid?
My father’s: his jerseys, his trousers, his shoes.

You prefer men’s trousers?

Yes, I like fiddling about in the pockets. My last
pair, I took from my agent. I like it when they've
been worn by somebody else for a long time.

So you never buy new clothes?

I buy things often, but I sleep in them for two
weeks, and then they really look quite rough.
Do your daughters [Charlotte Gainsbourg and
Lou Doillon] ever call you for style advice?

I wouldn’t have thought that either of them

had to ask me. I ask them.

Who was your beauty icon when you were in
your twenties?

Jean Shrimpton.

What'’s your most vivid memory as an activist?
Getting into Sarajevo in a tank. It was to take

literature to a /ycée, so we went loaded with books.

What'’s the secret to confidence on the
dancefloor?

Hug your partner.

If I want to go off the beaten track for my
summer holiday, where should I go?
L’Aber Wrac’h in Brittany.

And why?

Because I'll be there! [ |

INTERVIEW: TIMOTHY HARRISON. LACHLAN BAILEY/

ART PARTNER; DAVID BAILEY; GETTY IMAGES











