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First row, from left: Adut Akech wears jacket, £1,950. 
Poloneck, £890. Trousers, £650. All Celine by Hedi 
Slimane. Gemma Chan wears tuxedo shirt, £1,700, 
Ralph Lauren Collection. Greta Thunberg wears T-shirt 
and hoodie, her own. Jameela Jamil wears coat,  
from £2,500, The Elder Statesman. Pyjamas, from £480,  
Olatz. Second row, from left: Chimamanda Ngozi  
Adichie wears faille jacket, £2,420. Cotton shirt, £1,240.  
Both The Row. Shoes, £475, Rupert Sanderson. Adwoa 
Aboah. Jacinda Ardern wears blouse, from a selection, 
Emilia Wickstead. Earrings, price on request, Jessica 
McCormack. Third row, from left: Francesca Hayward 
wears coat, £1,195, Joseph. Shirt, £600, Alaïa. Ramla Ali 
wears coat, £7,410, Bottega Veneta. Christy Turlington 
Burns wears dress, £2,640, Alexander McQueen. Salma 
Hayek Pinault wears jacket, £925, Stella McCartney. 
T-shirt, £41, Hanro. Fourth row, from left: Sinéad Burke 
wears custom-made trench coat, Burberry. Jane Fonda 
wears cardigan, £2,980, The Row, at Matchesfashion.
com. Top, £575, Fabiana Filippi. Laverne Cox wears 
shirt, £600. Trousers, £2,100. Both Hermès. Coat, £3,555, 
Nina Ricci. Trainers, £315, Common Projects, at Harvey 
Nichols. Yara Shahidi wears sweater, from £365, The 
Elder Statesman. Hair: Didier Malige and Serge Normant. 
Make-up: Val Garland and Diane Kendal. Nails: Lorraine 
Griffin and Yuko Tsuchihashi. Fashion editors: Grace 
Coddington and Edward Enninful. Jacinda’s hair, make-
up and fashion editor: Tane James, Christina Lajdes and 
Dan Ahwa. Photographs: Peter Lindbergh
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15 combinations.
Hydrate + treat.
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Simple. Safe. 
Effective.
Always formulated
for maximum results
without irritation.

Meet Clinique iD: the custom-blend hydrator you create. 
Choose your perfect hydration base: lotion, gel or jelly. Insert one 
of fi ve cartridges with concentrated actives to treat your unique 
skin concern. See targeted results after one use, one week and 
one bottle. Because when it comes to your skin, it’s personal. 
International patent pending.
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Left: Edward Enninful behind  
the scenes on Vogue’s September 
cover shoot. Below, from top:  
Fine Print, on page 302; Arthur 
Elgort and Grace Coddington’s  
take on autumn’s glorious gowns 
(page 284); Tanni Grey-Thompson, 
on left, and Jade Jones-Hall in 
Leaders & Protégés, on page 296
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EDITOR’S LETTER

received in the chilly depths of January. 
I was spending a few days in the 
Austrian mountains when a message 
arrived in my inbox out of the blue. 
The sender went by the simplest  
of monikers – “M” – and for a second 
I was confused, wondering who this 
mysterious, one-lettered correspondent 
could possibly be. I couldn’t have 
known then how the answer to this 
question would come to define an 
extraordinary few months in the life of 
this magazine, or that it would lead to 
HRH The Duchess of Sussex becoming 
the first person ever to guest edit a 
September issue of British Vogue.

Anyone who knows me, or has read 
this title since I became its editor two 
years ago, will already appreciate that 
the Duchess is a woman for whom  
I have a deep and profound respect. 
Since she first began to navigate the 
waters of the British Establishment,  
I, like so many in this country, have 
found her to be an inspirational woman 
of action. From her hands-on approach 
to transforming women’s lives at Smart 
Works (which she writes about on  
page 276), to the variety of her broader 
charity commitments, she bears all  
the hallmarks of a true activist. And 
then there is the gently modernising  
manner in which she has approached 
her new role at the centre of Britain’s 
public life. From negotiating first- 
time motherhood within an ancient 
institution to changing how we frame 
the conversation around women who 
face rabid media interest, her positive 
influence is everywhere.  

On a personal note,  
I can’t overstate how 
muc h  i t  meant  to  
me to see HRH The  
Duke of Sussex marry  
this brilliant, bi-racial, 
American powerhouse.  
I simply never imagined 
that, in my lifetime, 
someone of my colour 
would – or could – enter 
the highest echelons of 
our Royal Family. On her 
wedding day, as she rode 
to St George’s Chapel at 
Windsor, with her mother, 
Doria, by her side, to 
marry the man of her 
dreams, it was clear that 
the world was witnessing 
something incredibly 
p ow e r f u l .  I t  w e n t  
beyond diversity, beyond 
inclusivity, into humanity. 
It was pure love.

Yet all of these thoughts 
were ones I’d had from 
afar. We’d never actually met. Then,  
on that fateful day in January, the  
“M” email pinged into my life. In a 
tone that I would come to recognise as 
her calling card, the message was  
warm, purposeful and to the point:  
she believed we would have lots in 
common and would I like to meet up?

Of course, I was more than a little 
nervous when, a week later, I headed 
to meet the Duchess for tea in central 
London. She was entering the final 
months of her pregnancy and was 

utterly radiant in a navy tailored coat. 
She was also full of ideas. What struck 
me most was her remarkable immediacy. 
You have all these preconceptions  
about what a Duchess will be like,  
but Her Royal Highness simply gave 
me a hug and said: “I’m Meghan.”  
We made an instant connection – 
straightaway, our perspectives on work 
made us feel so naturally synced – and 
we started discussing her projects with 
Smart Works and how the magazine 
might be able to support  

It began with 
an email...







Left: model and 
advocate Adwoa 
Aboah is a force for 
change (page 236)

Above: eternally alluring 
Parisienne style in C’est Chic 
(page 252). Below: Lorraine 
Pascale is one of five Vogue 

favourites reminiscing about 
their first jobs, on page 278

From 
activists to 

artists, prime 
ministers 

to climate 
change 

campaigners, 
we would 

gather faces 
to celebrate 

a special 
moment in 

time
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them. I left feeling inspired and ready 
to help in any way that I could.

Then I got a text message. Would 
I, the Duchess asked, ever so politely, 
consider co-editing a special issue of 
Vogue with her, to highlight all the 
brilliant female changemakers who 
have made a laudable impact in recent 
times, and who are set to re-shape 
society in radical and positive ways in 
the future? From activists to artists, 
prime ministers to climate change 
campaigners, we would gather faces 
from the front lines of fashion, film, 
technology, wellness and beyond to 
celebrate a special moment in time – 
and to ask the question: “What’s next?”

I didn’t have to think: I knew the 
answer was yes. “We could call it Forces 
for Change,” I said, and the adventure 
began. And, boy, was it an adventure. 
From the outset, I discovered someone 
with a real editor’s mind, who knew how 
to align what she wanted to say with 
everything we stand for here at British 
Vogue. When I first showed her layouts 
of how some early features might look… 
Well, she just got it. From ideas and the 

flatplan, to selecting and commissioning 
writers and photographers, it was a 
process she instantly understood.

The D uchess introduces her 
extraordinary work in her own words 
in her guest editor’s letter on the 
following pages, but you will find 
evidence of her influence everywhere: 
from interviewing Michelle Obama 
(page 264), to spotlighting her 
charity Smart Works, and penning an 
introduction to a favourite poem – 
Matt Haig’s A note from the beach 
(page 168). She also happens to have 
commissioned her husband, Prince 
Harry, to interview the indomitable 
Jane Goodall (page 182) in a fascinating 
piece that shows how we can all look 
after our world better.

Throughout all this, I have been 
struck by the Duchess’s sincerity and 
her daring. Like all working members 
of the Royal Family, she proves her 
mettle as a philanthropist on a daily 
basis, and regularly turns her attention 
to those less fortunate. But, as you will 
see from her selections throughout this 
magazine, she is also willing to wade into 

more complex and nuanced areas, whether 
they concern female empowerment, 
mental health, race or privilege. From 
the very beginning, we talked about the 
cover – whether she would be on it or 
not. In the end, she felt that it would 
be in some ways a “boastful” thing to do 
for this particular project. She wanted, 
instead, to focus on women she admires.

There have been so many special 
moments in the process. I will never 
forget visits to Kensington Palace with 
my team from Vogue in the last cold 
days of winter, or our emoji-filled text 
conversations as spring arrived bringing 
new life (in this case quite literally, as 
the Duchess gave birth to her son, 
Archie) and re-focusing all of our minds 
on the important job at hand.

Two-thousand-and-nineteen marks 
a fundamental moment of societal 
change, a tipping point that I believe 
we will re-examine in years to come. 
To have the country’s most influential 
beacon of change guest edit Vogue at 
this time has been an honour, a pleasure 
and a wonderful surprise. When you 
only know someone by their public 
persona, all too often you find yourself 
disappointed by the reality. But, once 
in a while, someone comes along who 
exceeds all of your expectations. Let 
me say this for The Duchess of Sussex: 
she is the real deal – and an ultimate 
force for change.

EDITOR’S LETTER
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GUEST EDITOR’S LETTER

on a cold and blustery London day, that I sat down for a cup 
of tea with British Vogue’s editor-in-chief, Edward Enninful. 
Though we have several mutual friends, our first encounter 
had been years in the making, the impetus for which was my 
asking him to support an organisation I strongly believe in 
called Smart Works (The Smart Set, page 276).

What evolved over the next hour was a promising pow 
wow of two like-minded thinkers, who have much in common, 
including our love of writing. Over a steaming cup of mint 
tea, we teased through how one can shine light in a world 
filled with seemingly daily darkness. Lofty? Of course. Worth 
it? Without question.

Within hours of our meeting’s end, we were already texting 
one another – philosophising about how to communicate 
this shared understanding and the lens through which we 
see the world, how to pivot from a perspective of frustration 
to one of optimism.

So I asked the question. Actually, I typed and deleted the 
question several times until I built up the courage to ask the 
question in question.

“Edward… instead of doing the cover, would you be open 
to me guest editing your September issue?”

(Mind you, I know how important the September issue is 
for the fashion industry. I realise the reach, and I see the 
opportunity to be a part of fashion’s push for something 
greater, kinder, more impactful. But I am also a little nervous 
to be boldly asking the editor-in-chief, whom I’ve only just 
met, to take a chance on me.)

I sent the text. 
…
The ellipsis… the “dot dot dot” that inspires the greatest 

practice of patience in this digital era.
And then it appeared, EE’s reply: “Yes! I would love for 

you to be my guest editor.”
Sitting on my sofa at home, two dogs nestled across me,  

I quietly celebrated when the words appeared on my screen.
Within a week, Edward and I were having our regular 

meetings – discussing goals, ideas, who would feature on 
the cover, all while I was undergoing a crash course in 
editorial lingo (“the well”, meaning the inner crux of the 
book) and acronyms aplenty (“FOB”, which I took a stab at 
being “front of book”). I was trying to blend in, to keep up 

with the pace of these seasoned professionals, and to learn 
as much as I could as quickly as possible. 

There were facets I felt were of prime importance to 
include within this issue – elements that would hopefully 
set the tone, knowing this issue hits stands in August, just 
as readers gear up for the September fashion shows, where 
judgement can become clouded and focus skewed toward 
the superficial. I had read a book many moons ago called 
The Four-Chambered Heart, by Anaïs Nin, which had a quote 
that has always resonated with me: “I must be a mermaid, 
Rango. I have no fear of depths and a great fear of shallow 
living.” For this issue, I imagined, why would we swim in 
the shallow end of the pool when we could go to the deep 
end? A metaphor for life, as well as for this issue. Let’s be 
braver. Let’s go a bit deeper.

That’s what Edward and I have aimed to achieve. An issue 
of both substance and levity. It is, after all, the September > 

It was in early 
January...

Above, from top left: HRH 
The Duchess of Sussex on 
a private visit to Smart 
Works (page 276); A note 
from the beach, on page 
168; Jacinda Ardern, 
Jane Fonda and Salma 
Hayek Pinault – just three 
of this month’s forces for 
change (page 236); Brené 
Brown, on page 192  P
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GUEST EDITOR’S LETTER

issue of British Vogue, and an opportunity to further diversify 
what that typically represents. Throughout these pages you’ll 
find Commonwealth designers, ethical and sustainable brands, 
as well as features with designers not about clothes but about 
heritage, history and heirloom. You’ll also find a beauty section 
that puts its energy towards internal beauty, celebrating the 
power of breathing and meditation, and a favourite workout 
that urges you to use your heart as much as your core (How 
to Feel Good, page 224). 

As you flip the pages, you’ll find familiar faces and names 
that I hope you get to know a bit better, a bit more deeply, 
even. And there are less familiar names that you may want 
to know, such as the women of Luminary Bakery and Tessa 
Clarke, co-founder of food-sharing app Olio, whom I met 
with discreetly last year.

There are inspiring reads from Brené Brown and Jameela 
Jamil. You’ll also find a very special piece with Dr Jane 
Goodall, interviewed by my husband, and a candid and 
heartfelt conversation between myself and the extraordinary 
Michelle Obama. 

But more than anything, this issue is about the power of 
the collective. In identifying our personal strengths, it is 

anchored in the knowledge that we are even stronger together. 
You will find that spirit of inclusivity on the cover: diverse 

portraiture of women of varying age, colour, creed, nationality 
and life experience, and of unquestionable inspiration. Some, 
I’ve had the pleasure of meeting and enlisted personally for 
this issue, others I’ve admired from afar for their commitment 
to a cause, their fearlessness in breaking barriers, or what 
they represent simply by being. These are our forces for 
change. And among all of these strong women on the cover, 
a mirror – a space for you, the reader, to see yourself. Because 
you, too, are part of this collective. 

There is one caveat for you to remember: this is a magazine. 
It’s still a business, after all. I share that to manage expectations 
for you: there will be advertising sections that are requisite 
for every issue, so while I feel confident that you’ll feel my 
thumbprint on most pages, please know that there are 
elements that just come with the territory. The overall 
sentiment I hope you’ll find, however, will be one of positivity, 
kindness, humour and inclusivity. 

I was about five months pregnant when this process began, 
and by the time you hold this issue in your hands, my husband 
and I will be holding our three-month-old baby boy in ours. 
It’s a very special time for me personally, on so many levels; 
working with Edward and his team, both during my pregnancy 
and my maternity leave, has played no small part in that joy 
– it has been a privilege to be welcomed and supported by 
this amazing team. To Edward, thank you for entrusting me 
with this. I am deeply honoured. To the women who have 
taken my aspirations for this issue and brought them to life 
by being a part of this time capsule, both on the cover and 
in-book, I am so grateful; you are inspirations to me and I’m 
humbled by your support.

And to you, the reader, thank you – and I hope you enjoy...

HRH The Duchess of Sussex

Top, from left: the  
women of Luminary 
Bakery (page 178); Doreen 
Lawrence and Stephanie 
Edwards – a leader and 
her protégé, on page 296; 
HRH The Duke of Sussex 
in conversation with Dr 
Jane Goodall (page 182). 
Above right: Adut Akech 
models the work of 
emerging Commonwealth 
designers, on page 268. 
Above: Michelle Obama  
is interviewed by the 
Duchess, on page 264
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NOTICES

A peek behind the scenes of this 
month’s monumental cover shoot

BACKSTAGE PASS

Peter Lindbergh, 
this month’s cover 

photographer, in 
action in New York, 

Sweden, London 
and via video link

asked me to lengthen their legs or move 
their eyes further apart…” he breaks into 
a laugh. “You would not believe. It’s a 
culture of madness.” 

The images for the ambitious cover 
shoot were captured in June, over three 
continents and several days. Pulling the 
portfolio together required gargantuan 
effort: co-ordinating the diaries of 
15 of the world’s most successful and 
phenomenally busy women left little 
margin for missteps. Two separate 
shoots took place in studios in New 
York and London. “My instructions 
from the Duchess were clear: ‘I want 
to see freckles!’” says Lindbergh, who 
spoke to her over the phone on the 
morning of the New York shoot. “Well, 
that was like running through open 
doors for me. I love freckles.” 

Between New York and London, there 
was a special moment in Stockholm, 
outside Sweden’s Parliament House, 
where climate activist Greta Thunberg 
stages her weekly school strikes. With 

Thunberg unwilling to compromise on 
her “no-fly” policy, Lindbergh travelled 
to Sweden. She gamely posed for 
him holding her handmade sign. “I was 
expecting someone a little, how can 
I say… automatic with her answers,” 
says Lindbergh. “But she was so far 
from this. She was so thoughtful, so 
warm, and I was determined to get 
a picture of her smiling. Within two 
minutes she was laughing.” 

The fourth shoot – in a first for 
British Vogue and for Lindbergh – took 
place via video link. Jacinda Ardern, 
the esteemed Prime Minister of New 
Zealand, was captured in Auckland at 
10 o’clock on a sunny Sunday morning 
by Lindbergh in his London studio at 
11 o’clock on a Saturday night. “I was 
already in love with Jacinda,” says the 
photographer. “She’s not a politician 
who talks about social housing then 
drives away in a sports car. She was 
so funny and kind, and, I have to say, 
extremely beautiful.”

The photographs in the portfolio 
capture a group with impressive 
influence. “All the women were different, 
but they each had something special,” 
considers Lindbergh. “Sometimes 
I worry I am becoming an old shmuck, 
but it was wonderful to photograph this 
project.” The feeling is mutual. “It’s a 
monumental moment and a real coup 
to have Peter’s images back in the pages 
of British Vogue,” says Edward. “I am 
so thrilled and hugely honoured that 
he could capture the true personalities 
of our 15 forces for change.” Ellie Pithers

Wh e n  i t  c a m e  t o 
photographing the 
extraordinary cast of 
women who appear 

on the cover of this collector’s edition 
of British Vogue, there was only one man 
for the job: Peter Lindbergh. “It was 
one of those brilliantly spontaneous 
moments when HRH The Duchess of 
Sussex and I had exactly the same idea 
at exactly the same time,” says Edward 
Enninful, of the choice. “Peter sees 
beauty in real people, in real situations. 
He makes everybody feel their best.” 

The German photography titan 
boasts a long history with British Vogue, 
but it was his now-famous January 1990 
cover, featuring a gang of supermodels, 
that was the reference for the Forces 
for Change issue. “Natural” was a 
word that came up repeatedly in cover 
discussions. “I hate retouching, I hate 
make-up. I always say, ‘Take the make-
up off!’” Lindbergh, 74, confirms. “The 
number of beautiful women who have 
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Charlotte Tilbury  
– seen here with 
model Georgia May 
Jagger – shows  
us The Power  
of Make-up

Our Forces for 
Change issue 

features 15 female 
powerhouses 

– photographed  
by Peter Lindbergh 

and styled by Grace 
Coddington and 

Edward Enninful

SEPTEMBER 
SCENES

Head to Vogue.co.uk/video to  
watch some of the best moments from  

the making of this month’s issue
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Introducing two brands that will serve your nine-to-five across all categories:  
New York-based Peter Do, and London’s Rokh by Rok Hwang are fast 
becoming our go-to designers for cool but refined suiting and elegant shirting.

BOARDROOM TACTICS

From left: Adual  
wears shirt, from  
£1,075. Trousers,  
from £915. Both Peter 
Do, at Machine-A and 
Net-a-Porter.com. 
Poloneck, £214, Hanro. 
Shoes, £595, Jimmy 
Choo. Earrings, £120, 
Misho. Ring, from £205, 
Bjørg. Bag, £1,580, 
Métier London. Lena 
wears jacket, £983. 
Poloneck, £232. Skirt, 
£715. All Rokh. Shoes, 
£475, Malone Souliers, 
at Selfridges

H
A

IR
: 

A
L

E
X

A
N

D
E

R
 S

O
L
T

E
R

M
A

N
N

. 
M

A
K

E
-U

P
: 

S
ID

D
H

A
R

T
H

A
 S

IM
O

N
E

. 
N

A
IL

S
: 

R
O

B
B

IE
 T

O
M

K
IN

S
. 

S
E

T
 D

E
S

IG
N

: 
S

O
P

H
IE

 
D

U
R

H
A

M
. 

M
O

D
E

L
S

: 
A

D
U

A
L

 A
K

O
L

, 
L

E
N

A
 H

A
R

D
T
, 

E
F

F
Y

 K
A

E
T

H
N

E
R

, 
M

A
R

A
 K

A
S

A
N

P
A

W
IR

O
, 

A
M

A
N

D
IN

E
 R

E
N

A
R

D

TRENDS

Edited by Naomi Smart  
      Styling by Donna Wallace

From elongated tailoring to  
         statement sleeves and the 
new double-duty heels, your  
working wardrobe is in line for a 
fabulous promotion this autumn.    
       Photographs by Jen Carey

DIVINE 
     OFFICE

1

Workwear special
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Workwear special

A glistening lamé blouse  
might not spring to mind as an 
ideal candidate for the day job 

– but hear us out. When paired 
with serious tailoring (such as 

Lemaire’s bonus-worthy 
charcoal-grey suit), the  

disco lights will dim sufficiently 
to see you through the day.

Right: jacket, £1,203. Trousers,  
£619. Both Lemaire. Shirt, £1,560, 

Alberta Ferretti. Poloneck, £155, 
John Smedley. Necklace, from £172, 

Saskia Diez. Bag, £860, Wandler,  
at Net-a-Porter.com  

METAL WORKER
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2
 

6

SLEEVE 

NOTES

The freshest  
update in shirting 

silhouettes? Statement 
sleeves, which now  

feel boardroom-appropriate 
when layered under  
dresses or worn with  

black trousers. 
Blouse, £790,  

Victoria Beckham

3
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BINX WALTON 
PHOTOGRAPHED BY JUERGEN TELLER 





Totes: clockwise from top, striped leather, £895, CH Carolina Herrera. 
Black leather, £1,590, Burberry. Tan leather, £395, Aspinal of London

Mini bags: clockwise from above,  
leather, £1,175, Michael Kors Collection. 

Leather, £1,690, Valentino Garavani. 
Snakeskin and leather, £1,250, Mulberry

SADDLE UP
A ‘70s saddle bag 

projects the pulled-
together confidence of 

the season’s uptown 
mood. Rather than 
wearing over-the-

shoulder, wrap the strap 
around your wrist and 

hug the bag to your hip 
– it will sit most prettily 
when it’s not interfering 

with a blazer lapel.
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Double pick
Handbag layering: it’s a thing.  

Action a maxi tote with a saddle bag –  
your colleagues will consider it “agile” 

Jacket, £315.  
Trousers, £285. Both 
Maje. Poloneck, £165, 
Wolford. Ring, on index 
finger, £335, Dinosaur 
Designs. Ring, on middle 
finger, £125, Monica 
Vinader. Mini embossed 
leather bag, £1,160, 
Chloé. Tan leather bag, 
£1,550, Loewe

Jacket with leather 
waistcoat detail, 
£1,390. Trousers, 
£610. Both Alexander 
Wang. Canvas tote, 
£2,200, Dior. Leather 
bag, £890, Etro

Workwear special

CACHE AND 
CARRY

It’s not only a question of 
style, but of substance – 
why not put your tote to 
the laptop test? And for 
those who would take a 
personalised paper diary 
(thank you, Smythson) 

over an iCal entry any day, 
space won’t be an issue. 
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TRENDS

BUCKLE DOWN
Get ready to tighten your belt – cinched silhouettes are back

Leather, £190, Frame 

Suede, £520, Saint Laurent by Anthony Vaccarello 

Leather, from £610, Givenchy

Snakeskin, £555, Salvatore Ferragamo  

Leather, £435, Versace 

Leather, £2,410, Chanel 

B
O

T
T

E
G

A
 V

E
N

E
T

A

A
L

B
E

R
T

A
 F

E
R

R
E

T
T

I

Workwear special

Monogrammed canvas and leather, £405, Louis Vuitton 

Leather, £325, Loewe 
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From left: Amandine wears 
jacket, £780. Trousers, £460. Both 

Bella Freud. Belt, £690, Hermès. 
Shirt, £770, Giorgio Armani. 
Boots, £170, Arket. Necklace, 

£598, Thomas Sabo. Bag, £455, 
Longchamp. Lena wears jacket, 

£1,294, Kwaidan Editions, at 
Ln-cc.com. Shirt, from £265, 

Lemaire. Trousers, £210, 
Essentiel Antwerp. Belt, £760, 
Hermès. Shoes, £445, Escada. 

Necklace, £295, Mulberry.  
Bag with scarf detail, £3,470, 

Gucci. Adual wears jacket, 
£1,315, Magda Butrym. Belt, 

£635, Hermès. Shirt, £285, 
Victoria Victoria Beckham.  

Skirt, from a selection, Joseph.  
Shoes, £595, Jimmy Choo.  

Tights, £27, Wolford. Earrings, 
£66, Maya Magal. Choker, £220, 

Moya. Bag, £1,290, JW Anderson.  
Mara wears jacket, £695.  

Skirt, £495. Trousers, £395.  
All Joseph. Sweater with chain 

detail, £1,550. Shoes, £685.  
Both Bottega Veneta. Earrings,  

from £65, Laura Lombardi.  
Bag, £1,580, Prada J
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B
elieve us, we’re as tired of the 
dress-for-success template – 
which begins with power 
shoulders and ends with 

Manhattan-skyline heels – as you are. 
But that doesn’t mean you shouldn’t 
consider a suit for autumn. The new 
breed is as mature and risk-free as a 
market in equilibrium, rendered in 
corporate shades of black, grey and 
brown. Seek out little details that can 
add charm to conventional prototype: 
shoulders that slouch just so; hemlines 
that surprise; and accessories, such as 
chunky chain necklaces and scarf-
handle bags, that delight. Don’t be 
afraid to throw in the odd curveball: a 
cherry-red silk shirt with ’70s lapels 
promises joy. Who said workwear had 
to be dreary? EP

It’s all about asset management

     PLAY  
YOUR  
  STRONG  
  SUIT

Workwear special
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Leather, £1,290, 
Gianvito Rossi

Leather, £795, 
Stuart Weitzman

Leather, £1,430, 
Oscar de la Renta

Leather, £775, 
Tabitha Simmons

Leather, £1,200, 
Giorgio Armani JE
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TRENDS

All day long
Luxe leathers and solid heels combine to status- 

boosting effect with autumn’s pull-on-and-go boots.  
This is Office 365 – in accessory form  
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From left: checked 
trench coat, £1,045, 
Mackintosh. Leather 
boots, £1,095, 
Jimmy Choo. 
Wool skirt, £1,400, 
Giorgio Armani. 
Leather boots, 
£1,400, Celine  
by Hedi Slimane

Leather, £995, 
Neous

Workwear special
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“There’s  
a peculiar 
elegance to 
formerly 

punky 
chains – 

they project 
confidence” 

Ellie Pithers, 
fashion features 

editor

Show your metal
Flexible working’s favourite  

new trick? Powerplayers are tucking  
chunky chains under their lapels 
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Jacket, £2,785, 
Lanvin. Necklaces: 

from top, £425, 
Monica Vinader. 

£520, Saint  
Laurent by Anthony 

Vaccarello.  
£280, Ermanno 

Scervino 

Necklaces: above, from left, lapis and gold plated, £4,460, 
Bottega Veneta. Silver, £450, Mulberry. Silver, from £1,380, 

Sophie Buhai. Pearl and silver, £1,230, Agmes, at Modaoperandi.
com. Gold plated, £125, Laura Lombardi, at Net-a-Porter.com

Coat, £845, 
MSGM. 
Necklaces: 
from top, price 
on request, 
Pomellato. 
£7,950, Louis 
Vuitton

Workwear special
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Fitting tip: a cropped length can be 
tricky. If buying online, double-check 
the model pictures for where the hem 
is positioned on the leg. Ideally, it 
should hit the narrowest part of your 
ankle for the most flattering cut. 
Brands that excel: Frame, Valentino.

NAVIGATING 

THE SHAPES

CROPPED 

R
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Body, £530, Gabriela Hearst, at Net-a-Porter.
com. Trousers, £485, Max Mara. Belt, £1,010, 
Hermès. Shoes, £345, Rupert Sanderson

Fitting tip: a 
waistband that sits 
above your belly 
button will elongate 
your legs. Brands 
that excel: Acne 
Studios, Connolly, 
Givenchy, Joseph, 
Proenza Schouler. 

HIGH-WAISTED

Y
ou know the expression you have to 
kiss plenty of frogs before finding 
your prince? Well, the same could be 
said for finding the perfect pair of 

trousers, only without the kissing. The point is, 
you will need to try on everything, which takes 
time, so be prepared to put in the hours. (Buying 
trousers online rarely works the first time; we 
recommend an appointment with one of the 
expert sylists at Matchesfashion.com’s townhouse, 
5 Carlos Place.) Newsflash: well-fitting trousers 
can hold their own – you shouldn’t have to 
conceal any element under knitwear or shirting, 
so wear a body or tight-fitting T-shirt when 
shopping. Put them to the test, literally. Walk 
around, stick your hands in the pockets, check 
the crotch doesn’t “pouch” when you sit down, 
and scrunch the fabric to check crease resistance.  
Tips for fit? Look at the details: a crease down 
the front of the leg, whether pressed or stitched, 
should always be a straight line; if the crease 
bends, the fit is too small. (On the subject of 
sizing, don’t fixate; sizes will vary from brand to 
brand, so be open-minded and try multiple pairs 
of the same style.) Pocket placement is paramount; 
consider sewing them down to streamline your 
silhouette. Don’t be afraid of such minor 
adjustments as these: concentrate on getting the 
fit of the waist, hips and thighs right first; hemline 
alterations are a quick and inexpensive tweak. 
Finally, fabric will always impact shelf life. Our 
advice? Buy the best you can afford. NS

Trouser 
      directory

                Flowing and flared, long and
lean or neatly cropped – here’s 
         how to hit your stride this season

“Put them to the test, 
literally. Walk around, 

stick your hands in  
the pockets” 

Naomi Smart,  
shopping editor
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Right: 
wool, 
£590, 

Connolly

Left: grain de 
poudre, £550, 

Celine by 
Hedi Slimane. 
Below: viscose, 

£395, Joseph

Below: wool, 
£850, Jil Sander. 

Right: wool, 
£495, Loewe

Left: moleskin, 
from £820, 
Proenza 
Schouler. 
Above: wool, 
£395, Tibi

Right: cotton, 
£69, Arket

Left: viscose, 
£860, Givenchy

Below: wool 
mix, £410, 

Acne Studios. 
Right: 

wool, £646, 
Kwaidan 

Editions, at 
Ln-cc.com  

Left: crêpe, 
£765, 
Balenciaga
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Fitting tip: when 
choosing flares, 
think about balance 
– a wide-leg flare 
will even out curvier 
thighs and hips. 
Brands that excel: 
Alexander 
McQueen, Gucci, 
Pallas.

Fitting tip: those 
with straight and 
narrow body 
shapes should 
swing by the 
men’s department, 
as the cuts will be 
a more natural fit. 
Brands that excel: 
Celine by Hedi 
Slimane, Tibi. 

FLARED
STRAIGHT LEG

Workwear special

Fitting tip: look 
for sculptural 
fabrics such as 
wool-denim, 
which will hold 
its shape. Brands 
that excel: Max 
Mara, Jil Sander, 
Plan C, Kwaidan 
Editions.

WIDE LEG

WHY THEY WORK

SASH WAIST 
Inspired by a ‘70s, 

theatrically striding 
silhouette – often 

worn by David 
Bowie during 

his Hunky Dory 
period – Connolly’s 
high-waist, wide-
leg Sash trouser 
is a gender-fluid 
offering. Cinch-

straps on either side 
of the waistband 

enable an adjusted 
fit, and each season 

the brand plays 
with different 

fabrications, with 
beautiful results.

MILITARY 
Givenchy’s high- 
waisted military 

trousers are 
a gift to all 

morphologies. 
Thanks to the 
peg shape that 

follows the curve 
of the hips, a 

high, flared waist, 
and adjustable 

button tabs 
on the ankles, 
the house has 

decided to refresh 
the style that 

debuted in s/s ‘19, 
due to increased 

demand.

V WAISTBAND 
It’s a wonder that 

more designers haven’t 
cottoned on to this 
shape. Balenciaga’s 
button fastening 
forms a V-shape 

at the front of the 
waistband, narrowing 

your waist. Buy in 
black and ask what 
other iterations are 
available; the cut is  

so flattering, it’s 
become a staple.

WORKWEAR
This is when  

a thicker fabric  
can really make 

all the difference. 
Arket’s heavy 

workwear cotton  
is stiff enough  
for you to feel 

pulled in, yet light 
enough for you to 
move effortlessly, 

while keeping 
that all-important 

trouser seam 
straight.

T
H

E
 R

O
W

C
H

L
O

E

A
L

E
X

A
N

D
E

R
 M

c
Q

U
E

E
N

JI
L

 S
A

N
D

E
R

WIDE LEG

CLASSIC BLACK 

HIGH-WAISTED

TROUSER SEAM
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CELEBRATING CONSCIOUS LUXURY 



VEJA 
Co-founder Sébastien Kopp 
reckons 85 per cent of Veja’s 

customers are unaware of 
the French label’s sustainable 

credentials (for the record: 
fair trade, sustainably tapped 
rubber soles, organic cotton 
and recycled plastic uppers, 
wage transparency, a clean 

energy supplier). Despite his 
no-advertising policy (the 
money that would usually 
be spent on advertising is 

used to pay producers fairly), 
people buy his retro-feel, 

resolutely unflashy sneakers 
because they look cool. 

This September, they’ll want 
to buy Veja’s first running 

shoe, too: three years in the 
making, the Condor is  
45 per cent bio-based 

and recycled, making it an 
innovative alternative to 

a traditional plastic-based 
performance shoe. 

Veja-store.com

MOTHER OF PEARL
“Sustainability is about asking questions,” says Amy Powney, one of London’s 
best-informed designers. “The necessary information is out there – you just need 
to unearth it.” The Mother Of Pearl creative director has been busy investigating 
her supply chain, crunching air miles and subsequently streamlining her production 
process for the brand’s sustainable No Frills line. She recently partnered with BBC 
Earth on a collection of eveningwear. With jolly, ruffle-trimmed designs that lift the 
spirits, she has an eye on energising and enduring creations. Motherofpearl.co.uk

Organic cotton, natural vegetable  
dyes and recycled packaging bolster 

the environmental credentials of 
Outland Denim’s jeans, but the 

label’s ethical stipulations are equally 
impressive: Australian founder  
James Bartle owns the factory  

where the denim is manufactured  
and, as a result, can ensure the 

wellbeing of his staff. Since launching 
in 2011, the brand has employed 
70 seamstresses, many of whom 
are female survivors of human 
trafficking in Cambodia. A new 

wash house is in the works for 2019, 
which will allow the label to further 

limit its environmental footprint. 
Outlanddenim.co.uk

OUTLAND DENIM

S
ustainability is fashion’s latest buzzword – but its 
definition is hazy. How can one weigh up the support 
of local, skilled artisans on the one hand, for instance, 
versus the carbon emissions racked up in exporting 

said artisanal goods on the other? As always, there is a trade-
off. A sound principle to adopt is buy less, but buy better. 
And while no fashion label can truly claim to be entirely 
sustainable, these brands are making serious inroads…

Green light
A cohort of fashion labels is 
serving up designs produced 
with the planet in mind. Ellie 
Pithers cherry-picks the best

Australian designer and KitX founder Kit 
Willow’s beat is sustainable luxury; her aesthetic 

sensual bohemia. With one eye on the past  
– she uses corozo nut buttons, popular in the 
1930s and a compostable alternative to plastic  

– she’s an expert on future-facing fibres 
and raw materials. In July, she eliminated 

plastic from her supply chain, switching to 
compostable packaging, and in September, 

she’s collaborating with The Australian Ballet on 
Econyl leotards and upcycled tulle costumes.  

Available at Selfridges.com

London- and Stockholm-based Bite has 
cornered the sustainable minimalism market 

with its sleek silk shirting, quietly rigorous 
suiting and heirloom-status coats, produced 

using all-natural and organic fibres. The brand 
offers lifetime repairs, and is piloting a buy-back 
scheme whereby it will repurchase designs from 
customers, upcycle them and sell them on again 

in sample sales. Plans for 2020 include a foray 
into faux leather made from recycled plastic 
bottles. “Nothing is trend-led,” says designer 

Elliot Atkinson. “It’s about wearing the piece for 
many years.” Available at Net-a-Porter.com  

BITE

Jacket, £210. 

Jeans, £180

Trainers, £115KITX
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VOGUE DARLING

Since being awarded a Michelin star in 2016 for 
her mouthwatering Asian-fusion dishes at Pidgin 
– her former restaurant in London’s Hackney – the 
Singapore-born, Maidenhead-raised chef Elizabeth 
Haigh (née Allen) has married, had a baby and 
kickstarted Kaizen House, a new restaurant concept 
through which she is “changing the perceptions of 
what it means to be a chef ”. With her new venture, 
the 30-year-old has created a digital platform for 
recipe sharing, overseen pop-ups, and taken up 
residences, serving her delectable fare everywhere 
from Copenhagen to New York – and all with her 
toddler and her business-partner husband in tow. 
Her mission is to make the quality of her working 
environment match her food. “Kaizen House is 
influenced by my son and the recipes I’m developing 
through my experience as a mother. Being a parent 
in the restaurant business isn’t easy,” she explains. 
“There needs to be a lot more maternity support. 
Once I’d had a child, people assumed I didn’t want 
to work. I felt like my career halted, but I’ve come 
back with a vengeance.” Olivia Marks

“My work  
in the kitchen  

means my hands 
need constant 

moisturising. I use 
Kiehl’s every day, 
and I’m a sucker 

for anything by 
Aesop.” Kiehl’s 

Ultimate Strength 
Hand Salve, £22

“My husband is 
Australian and we 

got married in 
Byron Bay, at a 

restaurant called 
Three Blue Ducks. 
They have a farm 

and I love their 
low-waste ethos. 

Instead of a 
cutting of the cake, 

we had a carving 
of the beef.”

“Before I was a chef, I was an architect and 
wanted to specialise in interior spatial design.  

I am drawn to Brutalist buildings like Tate 
Modern. I love that space, it’s so iconic.”

“As a 
parent, 

my 
most-
used 
emoji 
is…

“I live right next door to a 
Petit Bateau – my son looks 

so cute in a yellow raincoat. 
Grimm’s is great for wooden 

toys. It encourages more 
imaginative play, but it does 

mean there are a hundred 
bits for me to find.”  

Coat, from £74, Petit Bateau

“The last exhibition  
I saw was Chow: 

Making the Chinese 
American Restaurant, 

at the Museum of Food 
and Drink in New York. 

It’s about Chinese 
immigrants and their 

food, flavours and 
history. Fascinating.”

“I never have  
time to read, so  

I love Blinkist – it 
gives snippets of 
non-fiction that 
you can absorb  
in 15 minutes.”

Elizabeth  
Haigh

“I’m always  
in PolkaPants  

in the kitchen –  
I even took a 

white pair to my 
wedding. Chef’s 
whites can be so 
big but these are 

cropped, tight 
and more 
feminine.” 

Trousers, £99, 
PolkaPants

Elizabeth wears 
dress, £1,250, 
JW Anderson. 
Shoes, £495, 
Christian 

Louboutin. 
Photograph: 
Laura Bailey. 
Styling: 
Julia Brenard

”
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The Cleopatra Bracelet
In white gold 

with rose cut diamonds



F 
ashion has long held a reputation as a particularly 
frosty industry, fraught with The Devil Wears Prada-
style animosity and long-standing designer rivalries. 
“It’s a story that goes back at least as far as the dislike 

between Chanel and Schiaparelli and the isolation of Cristóbal 
Balenciaga,” reflects Vogue’s contributing editor Sarah Mower, 
of a tradition maintained by everyone from Karl Lagerfeld 
(who famously loathed both Azzedine Alaïa and Yves Saint 
Laurent) to Charles James (who vocally resented everyone 
from Diana Vreeland to Halston). “For a long time, this veiled 
hostility between houses created a fortress mentality,” 
continues Mower. “It was just the way things were, and it’s 
where fashion got that reputation. In London in the ’80s and 
’90s it was no better – in fact, it could be vicious!”

Recently, however, a new energy has swept through fashion. 
Designers have become each others’ biggest advocates, with 
collaborations de rigueur, and a warmly familial spirit the new 
norm. Case in point: if you email Virgil Abloh, you swiftly 

receive a cheery response from his personal assistant, Athi, 
who will tell you, “It is such a joy hearing from you, thank 
you so warmly for your dear message; we hope that you have 
such a splendid rest of the day!” It’s certainly a far cry from 
the clipped tones of Miranda Priestly’s receptionist.

“It’s difficult to tell exactly where the shift is, but I choose 
to believe it’s there,” reflects Abloh. Having grown up within 
community-minded streetwear culture, he has upheld the same 
principles within the ivory tower of Louis Vuitton, where he 
is artistic director of menswear, as he did circling its walls. 
“Ultimately,” he says, “being divided as a fashion community 
isn’t alluring to me.” Abloh, who has experienced its 
impenetrability first-hand – he was refused entry to shows 
during his years as Kanye West’s creative collaborator, and a 
barbed commentary still occasionally surrounds his success 
– is a prime example of the new age of “friendly” designer. 
Not only does he know how to command hype better than 
almost anyone, but he learned his trade while sleeping on 
Kim Jones’s Maida Vale floor; is regularly seen sitting front 
row at the shows of friends, such as A-Cold-Wall, Heron 
Preston and Alyx; and often proclaims his clan’s successes to 
his four-million-strong Instagram following (his stories offer 
an introduction to a new wave of international creatives from 
filmmakers to young designers). 

He’s not the only one using social media to shout out his 
peers: Marc Jacobs, a prolific shopper, is regularly seen flaunting 
wares from Prada, Celine and Balenciaga (Gucci’s Alessandro 
Michele sent him an array of custom-designed boots to wear 
for his wedding earlier this year; #gratefulnothateful, posted 
Jacobs next to his floral-printed Gucci shopping bags). In 
fact, during February’s New York Fashion Week, Jacobs went 
so far as to stage the young Japanese designer Tomo >  

How fashion  
got friendly
Froideur is out, fellowship is in… Olivia  
Singer meets the designers championing the 
new, collective mindset. Illustration by  
Jean-Philippe Delhomme 
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“We share 
our ups and 
downs, and 

give each 
other advice.

It’s important 
to create your 

own family”

Koizumi’s debut show in his Madison Avenue flagship – and 
then publicly thanked him for the opportunity to host his 
“talent, colour and joy”. “There’s a sense – in fact, a reality 
– of community spirit that’s widening within the industry,” 
says Samuel Ross, founder of A-Cold-Wall and an Abloh 
protégé. “Individuals are willing to support one another quite 
openly. The internet has reformed the once institution-like 
approach to communication, and social media is allowing the 
exchange of ideas and conversation to flow faster.” (Incidentally, 
in an effort to pay Abloh’s support forward, Ross donated the 
entirety of his NewGen bursary to his former employee,  
Eastwood Danso, launching his own label.)

But it would be easy for harmony to dissolve behind the 
glossy façade of Instagram. It is even more momentous, then, 
that the collective mentality extends beyond public perception. 
Designers such as Craig Green, Erdem Moralioglu and 
Christopher Kane are taking seats on panels at NewGen and 
the BFC/Vogue Designer Fashion Fund, where they share 
with the next generation the lessons they learned when building 
their businesses; Matchesfashion.com has set up open days for 
young designers to come for advice on commercialising their 
first collections; and Paul Smith runs mentoring workshops. 
“I feel it’s designers with their own namesake brands who best 
understand what young designers go through day-to-day,” says 
Kane. “It can be daunting: cash-flow issues, late deliveries… 
Fashion is fierce, and you have to be on top of it all or you will 
sink fast. Erdem and Roksanda [Ilincic] are among my best 
friends – we share our ups and downs, and give each other 
advice all the time. It’s important to create your own family.”

“Speaking to people who really understand what you’re 
going through is priceless,” says Eden Loweth of Art School, 
which, in its nascent stages, was taken under the wing of 
Ilincic, London’s queen of fluid, feminine elegance. “As the 
brand grew really quickly, we found ourselves struggling with 
knowing what to do sometimes. Roksanda has supported us 
with crucial advice. What’s amazing about people like her, 

Christopher and Erdem is they understand that for London’s 
identity as the fashion capital to grow they need to share 
honestly with people like us.” 

Equally, like-minded peers are beginning to share insights 
on factories and suppliers – probably this industry’s most closely 
guarded secrets. Richard Quinn, whose eponymous brand went 
stratospheric after he was presented with the Queen Elizabeth 
II Award for British Design by Her Majesty herself last year, 
has long been discussing the best seamstresses with London’s 
purveyor of sequined glamour, Michael Halpern, whom he 
met while studying at Central Saint Martins. While Mower 
recalls a time when CSM students inhabited closed cubicles 
and hid their work from each other, breeding “a general culture 
of mistrust in which designers were pretty much openly hostile 
to anyone external to their own cliques”, opening your address 
book – or even your studio – now seems commonplace.

“When you meet people who are on your level, and who 
say what they’re doing, it doesn’t feel like a threat – and there 
doesn’t need to be that competitive, protective mindset of 
‘these are my contacts’,” says Quinn, who turned to Halpern 
when he didn’t know what a line sheet was or how to put 
one together. Through the print studio he set up in his south 
London railway arch, where he has produced fabrics for the 
likes of Wales Bonner, Mowalola and Charles Jeffrey 
Loverboy, alongside his own designs, Quinn is already passing 
on information to the students who come and use his 
machinery at a discounted rate when creating their graduation 
collections. “I think back to people giving me that sort of 
advice when I was starting out. Obviously fashion’s a hard 
industry, but it doesn’t need to be cut-throat.”

That new approach is translating into luxury retail, where 
an intimidating atmosphere and Pretty Woman sales staff 
are being replaced by new traditions. Both physical and digital 
stores are extending a spirit of inclusion into their respective 
realms: Selfridges’ customers have been invited to boxing 
sessions with Michèle Lamy, and Matchesfashion.com has 
offered darts nights with Hillier Bartley and house parties 
hosted by Neneh Cherry. No longer reserved for big spenders 
or VIP editors, retail’s new approach is distinctly democratic: 
first come, first served, and available to all. 

“We are always trying to amaze, amuse and surprise our 
customers,” explains Sebastian Manes, Selfridges’ buying and 
merchandising director, who has overseen installations 
including a fully operational in-store skate bowl and a  
bodega staffed by A$AP Rocky. “We pride ourselves on an 
environment that feels warm and inviting, and believe that 
every single customer deserves the same great experience.” 
Equally, “the aim with [London townhouse] 5 Carlos Place 
is to ensure all our activities are inspiring, imaginative, 
democratic and inclusive,” echoes Natalie Kingham, fashion 
and buying director at Matchesfashion.com. “Our strategies 
are unique as we’ve grown from a small business into a large 
one, but we always try to go the extra mile, to give a bit of 
TLC. Manners and kindness count for a lot.”

In a world that seems ever more divided, fashion is offering 
a radical new sense of inclusivity, where people of different 
backgrounds, peer groups and practices are uniting to present 
a framework for the future. Within a global climate of 
separatism, a world long renowned for its isolationist tendencies 
is establishing a new agenda. “Right now, we’re setting up all 
these boundaries – and my generation’s future is no longer in 
our hands,” explains Mowalola Ogunlesi, a young designer 
who attributes much of her success to her community, and 
extends that free-love liberation on to her runways. “Us being 
together and supporting each other means that – no matter 
what – we’re going to find a way forward.”  n
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Front row at Alyx’s s/s ’19 
show in Paris: from left, 

Samuel Ross, Tremaine Emory, 
Virgil Abloh and Kanye West
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Untitled #213-04 (2004) by Richard Misrach – from his monograph On the Beach



     Hello.
     I am the beach.
     I am created by waves and currents.
     I am made of eroded rocks.
     I exist next to the sea.
     I have been around for millions of years.
     I was around at the dawn of life itself.
     And I have to tell you something.

     I don’t care about your body.

     I am a beach.
     I literally don’t give a fuck.
     I am entirely indifferent to your body mass  
          index.
     I am not impressed that your abdominal  
          muscles are visible to the naked eye.
     I am oblivious. 

     You are one of 200,000 generations of human beings.
     I have seen them all.
     I will see all the generations that come after you, too.
     It won’t be as many. I’m sorry.
     I hear the whispers the sea tells me.
     (The sea hates you. The poisoners. That’s what it calls 
you. A bit melodramatic, I know. But that’s the sea for you.  
All drama.)
     And I have to tell you something else.
     Even the other people on the beach don’t care about  
your body.
     They don’t.
     They are staring at the sea, or they are obsessed with  
their own appearance.
     And if they are thinking about you, why do you care?
Why do you humans worry so much about a stranger’s  
opinion?
     Why don’t you do what I do? Let it wash all over you.
Allow yourself just to be as you are.
     Just be.
     Just beach.

A note from the beach originally appeared in Notes on a Nervous 
Planet by Matt Haig (Canongate, 2018). It is published here with 
his permission. Image courtesy of the Fraenkel Gallery, San Francisco

ARTS & CULTURE

A note 
from the 
beach
By Matt Haig

“A personal favourite and the best  
reminder during the summer season... 
or any season, as a matter of fact” 

HRH The Duchess of Sussex
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THE ACCESSORIES EDIT

Accessories prove to be the building blocks of 
true Burch style. Pops of colour will brighten a 
winter wardrobe, and Tory Burch makes it easy 

with uplifting shades that work as well with each 
other as they will with what’s already in your 
capsule wardrobe. Whether you contrast or 

complement, colour is the last word

Madison  
mary-janes, 
£470, Tory Burch

Lee Radziwill double 
bag, £940, Tory Burch
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THERE’S A REASON we form habits: our comfort 
zones are happy places. When it comes to winter dressing, 
the hardest habit to break can be giving up a palette that 
resembles the greying skies. The American lifestyle brand 
Tory Burch is the go-to for those wishing to embrace a life 
full of colour, beauty and confidence. 

This season, the New York-based brand draws inspiration 
from Black Mountain College, a progressive school in North 
Carolina that shaped the trajectory of modern art in America. 
The school’s boldly inclusive and diverse spirit resonated 
with the designer. Vivid shades of mustard, teal and fiery 
orange run through the collection for a sumptuous winter 
palette. Tiers of ruffles spill out over winter florals, and jet-
black sequined midi-dresses become the standout silhouette. 
Team with knee-high boots for signature Tory polish. 

Named for the late New York style icon, the Lee Radziwill 
double bag – a doctor-style tote that can hold the everyday 
essentials and more – will prove a gateway for those who 
are less convinced by top-to-toe colour. Break up black with 
the ruby-red option, or find a return to heritage with the 
navy tartan iteration – with brown leather details, it may 
well prove to be your wardrobe’s wisest investment. 

Sleeves are having a moment this season in the land of 
Tory, be they in an elegant turquoise contrasting against a 
body of black, or worn with an assortment of prints and 
patterns that fuse rather than clash. There’s a focus on 
volume and fluidity, whether worn on dresses or blouses, 
in solid colours or dolce vita lace. 

Naturally, Tory Burch wouldn’t be a great American brand 
without its own take on denim. This season, opt for the 
sharply cut culottes that work best with the dainty florals 
and fluted sleeves that hark back to the ’70s, but with the 
uptown appeal Tory customers have come to love. This 
spirit is there too in tweed jackets, button-up coats and 
seasonal kaftans – pieces that will pack up from their 
Manhattan home and work just as well across the globe. 
Life looks better in colour. Just ask Tory Burch.  n

Tory Burch, 49 New Bond St, London W1 (020 7493 5888). 
Visit Toryburch.co.uk

ory Burch

Frills meet sequins, 
pastels contrast 

against darks:  
let your sleeves  
do the talking.  

From left: taffeta-
sleeve dress, £845. 

Colour-block 
sequined dress, 
£1,410. Orange 
ruffled blouse, 

£375. Sequined 
dress, £1,130.  

Lila eelskin knee 
boots, £655.  

All Tory Burch

  Life in    
  FULL                
COLOUR

Crystal earrings, 
£215, Tory Burch

Tory Burch’s way with colour  
has held its own in American  

women’s wardrobes for over 15  
years. And this sense of optimism  

can be yours for the taking, too

Lee Radziwill shoulder 
bag, £560, Tory Burch

VOGUE PARTNERSHIP
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WE HAVE ALWAYS 
BEEN HERE: A QUEER 

MUSLIM MEMOIR  
BY SAMRA HABIB 
Persecuted for her  

faith in Pakistan, then 
racially abused as a 
refugee in Canada, 

Samra Habib has been 
searching for safety 

all her life. This hotly 
tipped memoir explores 
how she was finally able 
to embrace her true self.

Riverrun, 5 September

MY BRILLIANT FRIEND
Elena Ferrante’s literary 
portrait on the power of 
female friendship comes to 
the National Theatre, with 
Niamh Cusack and Catherine 
McCormack reprising their 
roles from a sold-out run at 
Rose Theatre Kingston.
Olivier Theatre, London SE1, 
from 12 November

SONTAG: HER LIFE  
BY BENJAMIN MOSER 
Following this year’s Met 
Gala, the theme of which 

was Susan Sontag’s seminal 
essay Notes on “Camp”, 

comes the first authorised 
biography of the iconic 

writer. Juicy details include 
the revelation that Sontag is 
the rightful author of work 
long attributed to her ex-

husband, Philip Rieff.
Allen Lane, 17 September

FLEABAG
Phoebe Waller-Bridge 

takes a final bow as 
Fleabag with a farewell 
run of the original one-

woman theatre show 
that made her a star.

Wyndham’s  
Theatre, London WC2, 

from 20 August

KARA WALKER,  
TATE MODERN

Since March, the London 
art set has been buzzing 

with the news that 
American artist Kara 

Walker would be taking 
the annual Turbine Hall 

installation spot. No 
stranger to huge scale 

(in 2014, she created 
New York’s largest-

ever public artwork), 
Walker deploys 

racial stereotypes in 
murals that evoke the 

violence of slavery and 
complexities of identity. 

Tate Modern, London 
SE1, from 2 October
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ARTS & CULTURE

Must-reads, unmissable performances 
and compelling exhibitions abound this 

season on the Vogue editors’ hotlist

Artistic licence

CHINEKE! JUNIOR 
ORCHESTRA
This month, some of 
the most exceptional 
young BME classical 
talent in the UK will 
perform together as 
part of the Chineke! 
Junior Orchestra. 
Prepare to be awed 
by these stars of 
tomorrow.
Queen Elizabeth 
Hall, London SE1,  
15 September
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Green
A new collection of authentic National Trust colours including original shades from the homes 

of Winston Churchill, George Bernard Shaw and Beatrix Potter. Available now.

littlegreene.com
0161 230 0880 

Order your free colourcard, or find your nearest stockist at littlegreene.com



LIVING

LIFE & 
STYLE

Sustainable beauty 
products, ethical 

homewares and mindful 
fashion buys, for this 
month and forever…  

By Julia Sarr-Jamois

“Not only are Bite’s 
clothes made with a 

‘social, ecological 
and economic’ ethos 
(they’re all designed 

and made in 
London), they’re  

also timeless classics 
that I’ll keep and 

wear forever.”  
Organic wool coat, 

£1,290. Organic 
wool trousers, £490. 

Both Bite

“Aster & Bay  
uses whole plant 

ingredients, and its 
Himalayan and 

Hawaiian bath salts 
are blended with 

dried petals.” Night 
Bloom Bathing Salt, 

£31, Aster & Bay

“French Girl’s water-free 
formulations are fair  
trade, eco-conscious and  
entirely cruelty free. This 
hair oil has one of the 
most delicious scents 
ever.” Rose Hair Oil, £38, 
French Girl, at Selfridges

“Bar’s jewellery is 
handmade in east 
London using wax 

casting and recycled 
silver. I love the idea 
of something being 
given fresh life in a 

beautiful new form.”  
Ring, £136. 

Earrings, £190. 
Both Bar Jewellery

“Made from recycled fabrics and even  
bits of plastic, the vintage Berber rugs that  
Souad Larusi sources from the Middle  
Atlas mountains look like modern art.”  
Zindekh rug, £600, from a selection, Larusi

“Founded by travel  
and lifestyle editor Emily 

Mathieson, Aerende is  
a not-for-profit online  

shop and social enterprise 
that sells beautiful, folky 

homewares crafted by 
disadvantaged people.”  
Elm and copper candle 

holder, £39, Aerende.co.uk

“Wearth is an eco-friendly 
website specialising in zero-

waste products for everyday life. 
These limited-edition glass 

bottles by Clean Natured aren’t 
just refillable, they’re more 

decorative than most disposable 
beauty packaging.”  

Reusable bottles, from  
£10 each, Clean Natured,  

at Wearthlondon.com

“Handcrafted from  
raw materials, Auli’s 
scented candles are  
as good inside as they  
look on the outside.  
Plus, they smell 
incredible.” Candle,  
£44, Auli.com
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“From her base 
in Marrakesh, 
Laurence 
Leenaert employs 
the age-old 
craftmanship  
of local artisans 
to create her 
whimsical 
pieces.” Ceramic 
jug, £145, Lrnce, 
at A New Tribe
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T
he repetitive comforts of baking are well known. 
Baking is disciplined and precise. It won’t be 
rushed, or allow its highly specific ingredients  
to be guesstimated. It insists on proud post- 

oven display on a cooling rack, self-important in its 
deliciousness. And at Luminary Bakery, a social enterprise 
in east London, it has proved a lifeline to some of the 
country’s most disadvantaged women. 

The six-month training programme that Luminary 
Bakery offers at its Stoke Newington headquarters has 
been transformative to some 56 women since its launch in 
2014. Originally founded by a collective including Alice 
Williams, Sarah Harrison and Abigail Mifsud, its chief 
purpose is to empower women who have been victims of 
violence, such as sex trafficking, have been in the prison 
system or been homeless, to get back into work. Beginning 
life at the Kahaila Café on Brick Lane, it got its own 
terrazzo-surfaced, chequerboard-tiled premises in 2016. 
This autumn, as it attains independent charity status, it 
will open a second location, in Camden. 

Not everyone here is a professional baker. Williams, a 
30-year-old candy-haired youth worker by training, would 
rather sample one of the bakery’s bestselling cinnamon  
swirls than debate the merits of yeast cultures, as she admits 
sheepishly when we meet over a flat white one spring 
afternoon. “The other two co-founders are very keen home 
bakers!” she laughs. (They have since moved on to other 
projects.) “But my first job was as a Saturday girl in a bakery, 
and I was working at Kahaila when we came up with the 
idea, which is where we sold our first cakes, so I was a fan.” 

The idea for a social enterprise came after Williams spent 
time working at an NGO in Thailand that helped women 
leave the sex trade. “Their model was brilliant: they supported 
women in lots of ways but the key one was employment.” 
Having volunteered at several charitable organisations for 
disadvantaged women in London’s East End, she could see 
a need for a gender-specific programme. “Many homeless 
services, for instance, are filled with 80 to 90 per cent men, 
and men with quite a lot of issues. Women weren’t attending 
because it was too daunting and they felt unsafe.” 

The Luminary Bakery programme is holistic in scope. 
Cohorts of seven women attend classes for one day a week, 
where they’re taught to bake and are also educated in food 
hygiene, time and money management, and computer literacy, 
as well as given access to a community – and the chance of 
employment once they graduate. “When the women arrive, 
they are shy and reserved,” says Williams. “Walking into a 
group environment can be overwhelming when every 
experience they’ve had like that has been negative. But to 
see a loaf of bread or a cake they’ve created come out of the 
oven – it’s really significant for their confidence. Pretty soon 
they’re firm friends, looking after each other’s kids.”  

Halimot Ogunnaike is one such success story. A Nigeria-
born survivor of child trafficking, the graduate of the 
programme now has her own cake-decorating and catering 
business, Haliberry, in east London. Other graduates go on 
to be employed in the hospitality industry or the bakery itself, 
baking and selling to a loyal band of local customers and 
businesses. Behind our table sits a pile of carrot cakes being 
prepared for delivery, each one decorated by an Albanian 
graduate known as “Z”, who is now Luminary’s apprentice 
baker. “She’s gone from decorating one cake per shift to 17, 
which is serious skills,” says Williams. “This week she made 
her first wedding cake, which was amazing to see.” Drawn 
back to the counter by the smell of soda bread, I notice a pile 
of spinach and feta byrek, an Albanian pastry, in the window. 
Z smiles when I make a purchase: it’s her own recipe. She 
has been schooling the Luminary Bakery, too.  n

Bread winners
An all-female bakery is empowering  

disadvantaged women to bake their way 
into employment, finds Ellie Pithers

Above, from top:  
bakers, ambassadors  

and former apprentices  
at Luminary Bakery, 

which is headed up by 
Alice Williams, far right; 

one of the many wedding 
cakes that the bakery  

has produced
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Above right and
opposite: the prince

and the doctor

VIEWPOINT

Pioneer spirit
It’s an overcast day in Windsor, with 

temperamental weather threatening to change  
the locale for an exclusive sit-down between 
legendary ethologist Dr Jane Goodall and  

HRH The Duke of Sussex. “The rain stops  
for Jane,” assures Mary Lewis, long-time VP  

at the Jane Goodall Institute. And, as it  
turns out, not only does the rain stop for Jane –  

so do we. Here, a candid conversation about 
environment, responsibility and climate change

Prince Harry: Jane, you’ve been known first and foremost 
as a world-famous primatologist, but moved at some point 
to focus on people and the human issues around conservation. 
When did that shift happen and why? 
Dr Jane Goodall: It happened in 1986 – I helped to organise 
a conference to bring scientists together to learn about 
comparative chimp behaviour in different environments. We 
had a session on conservation and on conditions in medical 
research labs, which was a total shock. I couldn’t sleep after 
that. I went as a scientist and left as an activist, a spokesperson 
for the environment and for animals. It came to a head when 
I flew over tiny Gombe, which had been part of the Equatorial 
forest belt in the ’60s and ’70s. But by ’90 it was a tiny island 
of forest surrounded by completely bare hills. People were 
struggling to survive. That’s when it hit me: if we don’t help 
these people, then we can’t even try to save the chimps. 
Have you found there’s been more support over the years, 
or have you found it harder to raise money for these causes? 
[There’s] more support, more awareness. But at the same 
time, a lot of apathy. The big message I take around is: every 
single person makes some impact on the planet every day. 
And you get to choose what you buy, where it comes from. 
But the thing you have to do first to make this work is to 
alleviate poverty. Because if you’re really poor, you’re going to 
cut down the last tree because you’ve got to live. You’re going 
to take money to kill an elephant because you have to survive. 
You have extreme empathy for all animals, especially primates, 
and have connected with them in a way that few to no other 
person has. What have you learned from studying chimpanzees? 
I have to say my favourite animal absolutely is not a primate, 
it’s a dog. I love dogs. When I went to [the University of ] 
Cambridge, they told me I couldn’t talk about chimps having 
personalities, minds, emotions, and I should have given them 
numbers and not names; I had to be objective. It was my dog 
who taught me when I was young that they were wrong! We 
changed the way science thought. You can now study animal 
intellect and animal emotions. [The main difference between 
chimps and humans] is we developed a spoken language. I 
can tell you about things you haven’t seen, and you can tell 
me about things – we can discuss our different viewpoints. 
So, how is it possible that the most intellectual creature that’s 
ever walked on the planet, that sent a rocket to Mars from 
which a little robot crept to take photos, is destroying our 

only home? It seems to be a disconnect between the clever 
brain and the heart, love and compassion. And we are now 
making decisions, not based on “How will this affect future 
generations?” but “How will this affect me, now?” “How will 
this affect my next election campaign?” “How will this affect 
the next shareholders’ meeting?” We’ve become materialistic, 
greedy, and that’s spread through the world. 
We are the one species on this planet that seems to think 
that this place belongs to us, and only us. 
It’s crazy to think we can have unlimited economic development 
on a planet with finite natural resources. There’s a lot of 
violence and war and suffering around the world today, but 
we’re part of the natural world, and if we can’t learn to live 
in harmony with it, then this is going to get worse. There 
will be more conflicts, people fighting over the last fertile 
land, the last fresh water. 
What we need to remind everybody is: these are things that 
are happening now. We are already living in it. We are the 
frog in the water and it’s already been brought to the boil. 
Which is terrifying. 
Happening and happened. It is terrifying. Especially as 
you’ve just had a baby. 
[Laughs] I know. 
Well, it does make it different, doesn’t it?
It does make it different. I think, weirdly, because of the 
people that I’ve met and the places that I’ve been fortunate 
enough to go to, I’ve always had a connection and a love for 
nature. I view it differently now, without question. But I’ve 
always wanted to try and ensure that, even before having a 
child and hoping to have children… 
Not too many! [Laughs]
Two, maximum! But I’ve always thought: this place is 
borrowed. And, surely, being as intelligent as we all are,  
or as evolved as we all are supposed to be, we should be able 
to leave something better behind for the next generation.
But, in fact, we’ve stolen their future. Not all of it. But we’ve 
got to try and pay a little of it back. And get together to try and 
heal some of the harm, and at least slow down climate change. 
What I love about your work is that you focus on the younger 
generation. [When] you start to peel away all the layers, all 
the taught behaviour, the learned behaviour, the experienced 
behaviour, you start to peel all that away and at the end of 
the day, we’re all humans. C
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Especially if you get little kids together, there’s no difference! 
They don’t notice, “My skin’s white, mine’s black,” until 
somebody tells them. 
But again, just as stigma is handed down from generation 
to generation, your perspective on the world and on life and 
on people is something that is taught to you. It’s learned 
from your family, learned from the older generation, or from 
advertising, from your environment. And, therefore, you 
have to be able to have a wider perspective. Going back to 
my questions, how has what you’ve learned from chimpanzees 
impacted how you feel about people? 
That we have lots of instincts. From studying the chimps 
and seeing all the similarities it was obvious to me that we 
have inherited aggressive tendencies. When you look around 
the world, they’re everywhere. They’re not learned. They’re 
just… there. You get angry. But with our brain we mostly 
control them. 
It’s the same as an unconscious bias – something which so 
many people don’t understand, why they feel the way that  
they do. Despite the fact that if you go up to someone and  

say, “What you’ve just said, or the way that you’ve behaved,  
is racist” – they’ll turn around and say, “I’m not a racist.”  
“I’m not saying that you’re a racist, I’m just saying that your 
unconscious bias is proving that, because of the way that 
you’ve been brought up, the environment you’ve been brought 
up in, suggests that you have this point of view – unconscious 
point of view – where naturally you will look at someone in 
a different way.” And that is the point at which people start 
to have to understand. 
Kids are taught to hate. They are actually taught to hate. 
You can only be taught to hate. What can we learn from 
nature? People always say, there is nature, then there is us. 
But we are part of it – we are nature. Unless we acknowledge 
we are part of this cycle, then we’re always going to be fighting 
against it. Inevitably, because we’re so good at destruction, 
we’ll end up winning and nature might end up losing. 
But we won’t win. Because when nature loses, that’s the end 
of us. We depend on nature, on clean air, clean water.
I always think to myself, whenever there’s another natural 
disaster, a huge increase in volcano eruptions or >  C
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Right, from top:
Dr Jane Goodall,
a life in pictures

Something
new every
day, that’s

what I like. 
Understanding 

that each day
you live, you

do make a 
difference

VIEWPOINT

earthquakes or flooding, how 
many clues does nature have to 
give us before we actually learn, 
or wake ourselves up to the 
damage and the destruction that 
we’re causing? 
I think some of these people at 
the top know. But for them, the 
immediate profit, the immediate 
gain... it’s just greed. And then, there are the people who feel 
there’s nothing you can do about it anyway, so “eat, drink and 
be merry, for tomorrow we die”. That’s why it’s so important 
to get this new fighting atmosphere. That’s why my great 
hope is in the youth. 
They are the solution. I say “they”, 
I’m 34 now, so I can’t quite… 
You’re still in the youth category! 
Am I? Good. Phew! I hope  
to remain youthful for the rest 
of my life.      
Well, I have. So you can, too 
[laughs]. 
Well, you surround yourself with the right people and you 
do the right things, and as long as you can be a kid at heart, 
then, growing up is fun as opposed to scary. 
Exactly. And you hopefully get wiser. 
Yes, you undoubtedly get wiser. I think, again, what I’ve noticed 
in myself, is that life is about evolving. You are continually 
changing, and if you don’t think that every day is a learning 
process, then life is going to be very tricky for you. 
Something new every day, that’s what  
I like. Understanding that each day you 
live, you do make a difference. This 
materialistic [mindset]... We’ve moved 
away from any kind of spiritual connection 
with nature which, to me, is really 
important. They’ve actually proved that 
children need to be out in nature for good 
psychological development. Now, 
we’ve got kids who never have a 
chance to get in nature. 
But for me, personally – and I’m 
sure it’s the same for you – nature 
is a medicine. In so many areas, it’s 
free. Now, I know more and more 
people are being brought up in 
cities completely disconnected 
from the outside world. 
That’s why it’s so important, these 
new developments of green in the city: green walls, green 
on the roofs, it makes a big, big difference.  
It makes a huge difference. This is one question I would 
love to touch on with you: what can we do to lift up 
the current and/or emerging leaders within the 
countries who are dealing with the greatest challenges 
for wildlife and conservation?
I have talked with some of these leaders, and if you 
can tell stories that get into their 
hearts, sometimes they change. You 
never know at the time what effect 
your conversation has had. I was  
going to Heathrow from London [in 
a taxi]. I was very tired, it was 5am and 
[the taxi driver] knew who I was:  

“Oh, you’re just like my sister, she’s always looking after 
these animals, we should be caring 
about people, she wants to go and 
help stray dogs and cats, and I 
haven’t got any time for it.” So,  
I sat in the jump seat and I talked 
to him, and I told him about the 
chimps, the stories, and how they 
help each other and how they can 
be altruistic. It didn’t work. But 
when we got to Heathrow, he had 
no change. He owed me 10 quid, 
so I said, “Give it to your sister for 
her work.” [When I] got back 
from the US, there was a letter 

from the sister saying, “First, I want to thank you for 
your donation. Second, what did you do to my 
brother?! He’s been three times to help me with my 

work!” If I hadn’t had that letter, 
I would never have known. So, it’s 
always worth it. 
It’s always worth it. But there are 
so many people around the world 
saying, “Well, what is the work 
that you’re doing, what effect is 
it actually having?” Sometimes 
you have to be able to turn around 
and say, “I don’t know.” 
Luckily, I can see proof now. I’ve 
lived long enough to see the proof 
that this has worked! 
[ With] Roots & Shoots [a 

programme that provides vocational 
training to young people], specifically, 
what is your greatest achievement?
Empower ing young people  to 
understand that they can make a 
difference. When I was 10 years old  
and wanted to go to Africa, everybody 
laughed at me. It was only my mother 

who said, “If you really want this, you’ll  
have to work really hard and take advantage 
of every opportunity.” And I wish Mum was 
around to know the number of people who 
said, “Jane, thank you, you’ve taught me 
because you did it, I can do it, too.” 
How do you remain hopeful? 
First of all, youth. Second, this amazing 

intellect. We’ve done a lot of 
damage with our intellect, we 
still are doing it, but we’ve got 
better and better clean, green 
energy, and if the government 
subsidised it, many people could 
be off the grid altogether. So, our 
intellect really can help us live in 
greater harmony and it can help 
each one of us to leave lighter 

ecological footprints. Next comes the 
resilience of nature. There are no bare hills 
around Gombe any more. Places that we’ve 
totally destroyed, there are incredible 
projects going on. The last reason for hope 
is the indomitable human spirit.  n 
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REEBOK X  VICTORIA BECKHAM COLLECTION
Available now at reebok.com/victoriabeckham
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London’s newest exclusive 
boutique, Fashion Joint has  
touched down in the capital to  
offer a range of one-off pieces  
with truly international flair 

OUT OF 
THIS WORLD

IN AN AGE of ever faster fashion, 
where we see so much and travel so far, 
the appeal of a strong and original point 
of view has never been more powerful. So 
London’s newest exclusive boutique, 
Fashion Joint, could not have arrived at a 
better time. Catering to a global city and 
an international crowd with a taste for 
handcrafted quality, it offers an opportunity 
to find something genuinely unique.

Alongside the carefully curated 
selection of prêt-à-porter brands that are 
exclusive to the store, Fashion Joint has 
also set up its own label, Alina London, 
to provide clients with bespoke one-off 
pieces. Alina London is a couture label 
for a modern consumer, offering fully 
bespoke designs that are handcrafted in 
London from the finest Italian fabrics, 
ready to wear in just three to five business 
days. It also recently debuted an exclusive 
collaboration with the celebrated French 
leather house Jitrois; the Jitrois x Alina 
London capsule collection is crafted from 
the label’s famous second-skin stretch 
leather, in a super-fresh palette of party-
ready brights.

Imbued with an atmosphere of luxury 
and celebration, Fashion Joint is a 
destination in itself: a universe of fashion 
and art inspired by international locales 
from Miami to the French Riviera. 
Indeed, celebratory luxury is the perfect 
description of the store’s own approach, 
where one can find pieces that will take 
you anywhere in the world. It’s your ticket 
to elegance, impact and – of course – a 
damn good time…  n

Fashion Joint, 305 Brompton Road, London 
SW3 2DY. For information on Alina 
London, call 020 7052 9360 or visit 
Fashionjoint.com

Queenie 
dress, £1,050

A universe of 
fashion and 
art inspired by 
locales from 
Miami to the 
French Riviera, 
imbued with 
an atmosphere 
of luxury and 
celebration

Reyna silk 
dress, £935

Mermaid  
sequined  
dress, £925

Regina  
dress, £725

Queenie 
sequined 

dress, £1,050
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T
he best way to describe the 
modern social media struggle 
comes from my fifth-generation 
Texan upbringing: it’s a s*** 

show. I always thought I’d reach a point 
in my life and my career where social 
media got easier and cruel comments 
didn’t bother me. For better and worse, I  
now know that that day is never coming. 
I could stop reading comments altogether, 
but then I wouldn’t get to reply to, and 
connect with, the 99 per cent of people 
who are wonderful and who teach me so 
much about myself and the world. 

Here’s the rub: we are neurobiologically 
hardwired for connection. When we stop 
caring what anyone thinks, we diminish 
our opportunities for connection, and 
we’ve got a far bigger problem than a 
belittling remark. Yet, when we allow 

ourselves to be defined by what  
people think, we lose our capacity for 
authenticity and courage. 

Twenty years of studying vulnerability, 
courage, empathy and shame has given 
me emotional X-ray vision. When I see 
someone issue a posturing, blustery  
“I don’t give a damn what anyone 
thinks!” speech, I can see the pain 
dripping off their 12-year-old self. It’s 
not true because it’s not how we’re built. 
And if you develop skin so thick that 
you start to lose the ability to be hurt, 
you’re at risk of feeling nothing at all.

I’m working hard to walk through the 
world without armour and masks. Some 
days I let go of the self-protection because 
I’m brave, and sometimes because it’s just 
too heavy to lug around. Either way, being 
free of what I hide behind – perfectionism, 

When 
we allow 

ourselves to 
be defined by 

what people 
think, we lose 
our capacity 

for courage

cynicism, people pleasing – means more 
joy, connection and intimacy. And, 
inevitably, it means more hurt. Can a 
comment or an unfollow or a mean 
tweet really break our hearts? No. 
Heartbreak is a function of love. But 
the social media vitriol can make us feel 
small, ashamed, embarrassed or enraged. 

I’ve tried a couple of social-media-
hurt-reduction strategies over the past 
two years. The first turned out pretty 
awful: I responded. That sounds 
innocent enough, but when you study 
vulnerability in people for a living, and 
you have CIA-level reconnaissance 
research skills, as well as a surprisingly 
deep capacity for verbally beating the 
crap out of people who hurt you or hurt 
the people you love, it’s devastating. 
When we fire back and have to bear 
witness to our own cruelty – to watch 
ourselves brandish name-calling, 
humiliation or ridicule as a weapon 
against another human being – that can 
crush our self-respect. 

The second strategy I came up with 
was to limit the posts that draw the most 
venomous reactions. Unfortunately, 
these are posts about social justice and 
human rights issues. I’ve seen many 
friends and colleagues opt out of taking 
a stand, because there’s really no winning. 
As someone who has been attacked by 
both the far right and the far left, I can 
tell you, if “winning” is your goal, opt 
out now. But I don’t post about social 
justice issues to win. I post because 
staying silent about dehumanising 
refugees, separating families, diminishing 
the dignity of people because of who 
they are, who they love, or where they 
come from, makes me complicit. 

Make no mistake, choosing comfort 
over standing up for what we believe  
is true and important will sever our 
connections to ourselves. Why? Because 
we must belong to ourselves before we 
belong anywhere else. When we betray 
ourselves to fit in, be liked, not cause 
problems, avoid discomfort, sidestep 
conflict, or not disappoint people, we 
break our own hearts. Unfollowing your 
beliefs for others is the real threat. 

The only foolproof strategy I’ve come 
up with so far is this: owning our story, 
owning what we believe, and loving 
ourselves is the bravest thing we’ll ever 
do. Do the world a favour: speak your 
truth. Follow your wild heart.  n 

Brené Brown, researcher and expert on vulnerability 
and courage, on coping with social media cruelty

The only unfollow 
that broke my heart
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VIU STORE LONDON
5 Upper James Street ,  Soho

VIU EYEWEAR

Swiss Design – Handmade

www.shopviu.com
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A TRIO OF SEOULISTA BEAUTY 
HI-TECH TREATMENTS, 

RRP £34

FREE 
 GIFTS*

SUBSCRIBE NOW TO RECEIVE A TRIO OF SEOULISTA BEAUTY HI-TECH TREATMENTS, RRP £34
Pamper yourself from top to toe with this collection of award-winning hi-tech skincare treatments from Seoulista Beauty. Firm, hydrate and reduce the 

appearance of fi ne lines and wrinkles with the anti-ageing Advanced Clinic Formulation Gold Glow Instant Facial, infused with seven active botanicals and 
targeted ingredients including Niacinamide, Adenosine & Vitamin C. Then instantly nourish, revive and soften your hands and feet with the Bulgarian 

Rose infused Rosy Hands Instant Manicure and Instant Pedicure. For further information, visit www.seoulistabeauty.com or @seoulista_beauty.
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Offering the best 
in French design, 
gastronomy, culture 
and wellbeing,  
Sofitel is bringing a 
new sense of joie de 
vivre to the London 
luxury landscape

THERE ARE FEW areas of luxury 
that haven’t been influenced by the 
French – that is, if they weren’t invented 
by them in the first place. From fashion 
to fine dining, at the heart of the French 
art de vivre there is a careful balance of 
indulgence and refinement. It is this 
culture that Sofitel Hotels & Resorts 
celebrate, and have long exported to the 
world. The original French luxury hotel 
brand promotes its “live the French way” 
philosophy in locations from Paris to 
Shanghai, offering considered chic 
combined with a flair for good living.

Sofitel’s London flagship is housed in 
a sumptuous neoclassical building at the 
heart of one of the city’s most refined 
areas, St James’s. In true style français, 
gastronomy is key: alongside the bars 
where you can enjoy afternoon goûter or 
an evening apéritif, Sofitel St James is 
also home to chef Anthony Demetre’s 
newly relocated restaurant, Wild Honey. 
The revered menu adroitly embodies 
Sofitel’s own philosophy, serving a 
combination of classic French and 

modern British cuisine in perfectly 
elegant surroundings.

The hotel serves as the focal point for 
a roster of French-inspired arts, culture 
and wellbeing, with the same continental 
touch and impeccable service that can 
be found in all Sofitel hotels around the 
globe. From halls lightly scented with 
Essence de Sofitel, created by the master 
perfumer Lucien Ferrero, to the chic 
staff uniforms coming later this year 
created by Parisian designer Léa Peckre, 
Sofitel St James embodies an entente 
cordiale of style where Gallic tradition 
and modernity meet to welcome guests 
with faultless hospitality.

So, as we launch into a new season, 
it ’s worth considering a chic classic 
where past and present combine to 
create something unforgettable.  n

For more information, visit Sofitel.com

London luxury, 
FRENCH POLISH

With chic surroundings  
and luxurious hospitality,  
Sofitel St James offers a  
touch of French flair in  
the heart of London

09-19Sofitel.indd   195 12/07/2019   07:59
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G 
eneral global physical requirements for women in 
2019: Be thinner, have longer legs, have a small 
waist, but have a big, pert bottom, with absolutely 
no stretch marks on it. Have a thigh gap while 

supporting this big bottom. Have big but eternally pert breasts, 
thin upper arms, and a defined collarbone. Have no lines on 
your face, but do not have a fat face. You must be very angular, 
but eternally youthful. You must have large eyes, a small nose, 
and big pouty lips, whatever your heritage. 

Whatever skin colour you naturally are, it’s the wrong one, 
and must be immediately remedied with a tanning or bleaching 
cream. Have no hair anywhere other than on your head. 
Maintain immaculate nails, you dirty tramp. Please do not 
have saggy knees, they are so disgusting on women. Do not 
be weak and allow your body to give in to gravity. Be lithe, but 
never muscular. Have no imperfections anywhere on your 
person. Cellulite is foul and, although all women on earth have 
it, you personally shouldn’t. Pull out all your grey hairs as soon 
as you see them, and then dye your hair immediately, so that 
nobody knows you have ever dared to grow older than 30. 

General global physical requirements for (straight) men 
in 2019: Have beard, or don’t have beard. Up to you. 

Ugh! I am exhausted, utterly fed up with all of the extra 
homework society has assigned me to do on my body. The 
physical requirements demanded of women in 2019 are, 
frankly, ludicrous. Yet women are expected to work as hard 
as men, to achieve as much as men, be as powerful as men 
(for less money than a man would make), and on top of that, 
appear conventionally beautiful at all times, be very thin, and 
never age? Ever? Surely this is a joke; a cruel prank?

Sadly, we know it is not. Every woman is aware of the 
profound double standard that is imposed upon her, as it 
has been since time immemorial. Everything – and I mean 
everything – bothers me about this state of affairs, but I am 
also confused. If we truly understand the depths of the 
imbalance, then why do we allow it to persist? Why should 
we be doomed to waste our fine minds counting calories, 
pounds, stones and inches when we could be counting 
meaningful experiences, money and orgasms? Is it possible 
that, because we are regularly doused with shame, this 
absurdity has become so hyper-normalised that we’ve secretly 
digested it as an acceptable situation? 

As a recovered anorexic – someone who has spent the better 
part of two decades terrified of food, unable to wear a swimsuit 
in public, or have sex with the light on – please know, I judge 
no one who believes their worth is defined by their aesthetic. 
For me, it took therapy and a daily practice of body neutrality/
ambivalence to gradually let go of the misguided notion  

that I owed anyone anything regarding my appearance. And 
yet I still find myself incapable of “body positivity”. I’m too 
scarred by how long I have spent hating and punishing myself. 
I can’t just stare at my thighs and shower them with love and 
praise. Besides, that would just be a new way for my mind 
to fixate upon my flesh again, which is still taking up space 
better used for other thoughts and plans.

Instead, I don’t think about my body at all: I spend minimal 
time in front of the mirror; I don’t weigh myself; and I catch 
every thought I’m having about my body and instantly drop-
kick it right out of my brain. I have more important things 
to do. As a result, I am the happiest, sanest, most successful 
and well-sexed version of myself that I have ever known. I 
have so many more hours in the day, so much more headspace. 
I can’t believe how much energy I was giving to self-destruction.

It’s hard for us to create real change when our gender is so 
exhausted, malnourished, over-exercised, primped, corseted 
and depressed. Imagine what we could do with all the money 
and time we spend on trying to “fix” ourselves; the holidays 
we could take; the therapy we could have. 

The irony that I am writing this in Vogue is not lost on me. 
I acknowledge that some women’s magazines haven’t always 
served the best interests of all women. But I believe in the 
power of Vogue, as an epicentre of culture, to recognise and 
remedy the pain of erasure and impossible expectations. I 
believe in its power to kick the door open and extend an 
invitation to the previously forgotten to be included in 
fashion’s idea of “the fantasy”. I am already seeing it happen. 

I want you to know, I love fashion; I love make-up; I love 
shoes. I’m in no way demonising an interest in these things. 
I’m not suggesting they shouldn’t be a part of our lives. They 
are works of art to me; I see value in them. Men are allowed 
to enjoy and indulge in these things, and so should we. The 
difference is, men are not so attacked in the process. Men are 
afforded more variety, more time, more dignity. Their entire 
value isn’t hinged on their appearance. Their exterior is a bonus 
and not a basic foundation of their worth. I want that for us. 
We are too special and too interesting to be judged solely on 
our appearance; too powerful to be caught in such a constricting 
harness. Our variety is beautiful, interesting and important. 

So I implore you to make memories that extend beyond 
what you have eaten today. Ask questions like, who would I 
be if I weren’t so busy being perpetually disappointed in 
myself? Block out the negative voices. Defend yourself against 
them, as you would if you heard someone say these things 
to a beloved friend. If you don’t think your friends have to 
be thinner, younger and more beautiful to deserve happiness, 
then why should you? n

The physical 
requirements 
demanded 
of women 
in 2019 
are, frankly, 
ludicrousC
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Come as you are
Jameela Jamil wants you to be in a good place  

with your body image. In fact, she wants you to stop 
thinking about it altogether and give that  

headspace to the things that matter

VIEWPOINT
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“One way to combat air pollution is 
Airbubbl, which purifies the air inside  

your car.” £249.99, Airbubbl.com

TECH

WASTE NOTÉ
Tessa Clarke, co-founder and CEO of 
food-sharing app Olio, serves up her 
favourite innovations. Edited by Dena 
Giannini. Photograph by Sophie Green

“The future of transport is incredibly 
exciting – I can’t wait for driverless cars 
and the ‘hyperloop’, which will transport 
passengers in pods at speeds of 760 mph, 
revolutionising how we travel.”

FAVOURITE APPS  
BE MY EYES “A free app 
that connects blind people 
with sighted volunteers for 
visual assistance through 
a video call.”
GIKI “This helps to make your 
shopping sustainable – all you have  
to do is scan a barcode and see which 
badges have been awarded.” 
GOODGYM “Looking for reasons to get 
fit? GoodGym will hook you up with 
people who need help with tasks. So you 
can run to meet a group to help with 
community projects, or to visit an older, 
isolated person who’d like a chat and  
a cup of tea, then run back.”
OLIO “Surplus food can be shared, 
not thrown away.”
THRIFT “It will collect your best 
second-hand clothes, photograph 
and upload them to its online store, 
and donate the proceeds to your 
favourite charity.” 

“I love Mimica Touch,  
a gelatin-based packaging 
solution that shows if food  

is spoiled or not – so you 
don’t need to rely on 

inaccurate sell-by date labels. 
The premise is simple: if the 

label feels smooth, your  
food is fresh; if it’s bumpy, 

you shouldn’t eat it.”
Mimicalab.com

ECOSIA
“Most of us  

use an internet 
search engine 

every day.  
A simple way to 
do some good is 

to use Ecosia.org,  
a search engine 
that uses profits 
to plant trees – 

60 million so far, 
and counting.”

FAVOURITE PODCASTS
“My top tech and business picks  
include: This Week In Startups, by Jason 
Calacanis; Pivot, with Kara Swisher and 
Scott Galloway; How I Built This with Guy 
Raz; and The Twenty Minute VC.”

“A third of all  
food produced 

globally gets thrown 
away each year.  

A smart gadget in 
the battle against 

waste is the 
NutriBullet 

– perfect for using 
leftover fruits to 

make smoothies.” 
NutriBullet 

Balance, 
£149.99, 

Nutribullet.com

Tessa wears 
jacket, £1,315, 
Magda Butrym. 

Poloneck, from £160, 
JoosTricot. Jeans, 

£230, J Brand. 
Hair: Paula McCash. 

Make-up: Lyz 
Marsden. Styling: 

Dena Giannini 
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IN TRUE Cambridge Satchel Company 
style, its Doctors Bag was originally 
designed for form and function, with a 
distinctive frame closure that allows you 
to see all its contents in a single glance. 
Similar to the brand’s signature Satchel, 
which was first conceived as a school 
bag, the Doctors style is an adaptation 
of a quintessentially British design that’s 
made to last.

Due to the popularity of the everyday 
handbag, the Cambridge Satchel 
Company has introduced a smaller 
version, called the Sophie. Still just as 
practical and comprising the same artful 
twists to the classic composition, the 
Sophie is a chic day-to-night alternative. 
The essential accessory is named after 
a dear friend of the label: Sophie Ellis-
Bextor. The singer has been carrying 
the original satchels since day one. 

Both the Doctors Bag and the Sophie 
were launched this year to celebrate the 
Cambridge Satchel Company’s 10th 
birthday. Not only are the styles the first 
in the premium collection – which uses 
soft-grain calf leather as the outer and 
monogrammed cotton twill as the inner 
– there’s a host of new colours for 
autumn/winter 2019. Havana brown, 
inky blue, pewter and champagne make 
up the seasonal offering, available to 
pre-order from August 2. 

Good news for indecisive shoppers: 
both bags will be available to view from 
all angles using the new augmented-
reality app at Cambridgesatchel.com. 
Prepare to spend a considerable amount 
of time browsing the new palette. As 
founder Julie Deane said of the Doctors 
Bag, which took six years to develop, 
“You can’t hurry perfection.”  n

The Sophie, £385; Doctors Bag, £395. 
Cambridgesatchel.com

The Cambridge Satchel  
Company’s Doctors Bag conjures 
up practically perfect images of 
Mary Poppins. Now, it comes  
in a smaller version, too

THE DOCTOR 
WILL SEE  
YOU NOW
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Pride of place 
Robin Muir looks back at a portrait of Gloria Steinem,  

taken in her New York apartment by Horst, Vogue January 1971

G
loria Steinem’s life has been dedicated to women’s 
rights. She’s been an activist for so long that the 
accolades showered upon her began several decades 
ago and show little sign of letting up. Her induction 

into the National Women’s Hall of Fame took place in  
1993, and she’s since received an honorary degree from Yale 
University, a professorial chair endowed in her name at 
Rutgers, and, in 2013, the Presidential Medal of Freedom, 
America’s highest civilian award, given to her by Barack 
Obama. So culture-defining was Steinem that, as early as 
1979, she was part of a Supersisters set of children’s trading 
cards (placed at number 32 out of 72). And when the Ms 
Foundation makes its annual awards, it hands out… “Glorias”.

Steinem’s first major article as a journalist was a 1962 
piece on contraception for Esquire, and she’s wielded her 
pen like a scalpel ever since. Her wit is legendary: “A liberated 
woman is one who has sex before marriage and a job after.” 
“If the shoe doesn’t fit, must we change the foot?” And the 
only occasion to forgo a short skirt? “A blizzard.”

This black-and-white portrait was published in British 
Vogue in 1971. (That year, Steinem would co-found Ms 
magazine, 300,000 test copies of which sold out within days.) 
The Vogue article was a self-penned interiors piece that shed 
a little light on her private world. The two-room apartment 
in a New York brownstone took Steinem a year to find. A 
“sleeping balcony” allowed her to use one room as an office 
and another corner for “the sit-down dinners I never give”. 
Her friend, Warhol “superstar” Jane Holzer, helped her with 
the decor. “If I’m smiling,” she said, “it’s because I have a 
grown-up apartment at last.” She’s still living there, and now 
owns other units in the same building.

Today, Hollywood has caught up with America’s favourite 
feminist icon. Next year brings Julie Taymor’s film of Steinem’s 
memoir My Life on the Road (with two Glorias: Alicia 
Vikander and Julianne Moore), and after that is An Uncivil 
War, Dee Rees’s biopic of Steinem’s early 1970s campaign 
to ratify the Equal Rights Amendment. After half a century, 
the relevance of this force for change marches briskly on. n

“A liberated 
woman is 
one who has 
sex before 
marriage 
and a  
job after”

ARCHIVE
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BRITISH STYLE is built on principles that are defined 
by icons. So, what happens when two come together? This 
season, British heritage and lifestyle brand Barbour has united 
with the London fashion label Alexa Chung – established in 
2016 – to create a collection that manifests the collision of 
eccentricity and creativity on which our national style thrives. 

Alexa – presenter, Vogue contributing editor and now London 
Fashion Week designer – has indisputably shaped our 
contemporary wardrobe, both at home and overseas. Her  
captivating knack for mixing vintage prints and silhouettes in 
a modern manner has inspired others to follow suit. 

Barbour – the lifestyle brand beloved of the royal family and 
Glastonbury-goers alike, which celebrates its 125th anniversary 
this year – makes for a perfect partner for Alexa’s brand. When 
asked to think of a signature Alexa Chung look, memories 
immediately rush to mind of her wading through the puddles 

of music festivals dressed in an oversized Barbour jacket. Add 
in the years she spent in countryside pursuits and riding ponies, 
and it isn’t much of an exaggeration to say she has lived her 
life in Barbour. As Alexa says: “The smell of the wax alone 
makes me feel like I’m home. For me Barbour has been part 
of my childhood, my coming of age and I am extraordinarily 
proud that it is now part of my future.”

This seven-piece collection began with visits to the Barbour 
archive. Alexa visited the factory in South Shields and delved 
into the designs of the past, working with the team to keep 
Barbour’s expertise in outerwear at the forefront but with her 
new design ideas added in.

The Alexa Chung collection doesn’t stray too far from the 
long-loved pieces – classic country ingredients including 
quilting, contrast collars and all-weather waxed cotton remain 
very much to the fore. Instead, adjustments have been made 

The best  
of British

When two fashion stalwarts unite in form  
and function, the best of British is even  

more covetable – as the new collaboration between 
Barbour and Alexa Chung proves  

To say  
Alexa Chung 

has lived  
her life in 

Barbour isn’t 
much of an 

exaggeration
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The collection 
is at once 

classic but also 
energised by 

contemporary 
phrasing

to colour schemes and detail-centric features. A teal wax jacket 
is destined for the wardrobes of those who cling to a vibrant 
palette, while the long-length quilted Annie coat might just 
be the perfect wear-everywhere style we’ve been searching for. 

Wear à la Alexa to a festival over wellington boots and a 
simple floral dress. Wrap up in a cashmere sweater and button 
up one of the classic wax jackets to head out on winter dog 
walks. Or bring a touch of the country to a city commute with 
the Glenda trench or the Maisie wrap-waist wax jacket. We’re 
all trying to get outside a little more. And if anything could 
convince us, it’s #BarbourAlexaChung.  n

Available in August at Harvey Nichols, Liberty, Net-a-Porter and 
Selfridges, and online at Barbour.com/alexachung

Top left: Maisie wax jacket, £359, Barbour  
by Alexa Chung. Above: Glenda casual  
coat, £299, Barbour by Alexa Chung.  
Top right: Hazel casual jacket, £229,  
Barbour by Alexa Chung. Right Annie long 
quilted jacket, £229, Barbour by Alexa Chung

VOGUE PARTNERSHIP
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Rejina Pyo 
Fashion designer

My earliest memories of my mother 
are of us making clothes and curtains 
on the sewing machine when I was a 
young girl. She taught me to be kind 
and generous to people, to be 
resourceful and not wasteful, and she 
instilled an entrepreneurial spirit in 
me. We’re like old friends, we talk 
about everything – what’s going on in 
our lives and how we are feeling. I have 
a pearl necklace that was a gift from 
my dad’s mother to her. She gave it to 
me eight years ago, when I got married. 
I’m not usually a pearl person, but I 
love the organic irregularities and how 
each pearl is different from the next.  
I remember watching her put it on to 
go to friends’ weddings when I was a 
child, and telling her how beautiful it 
was. It’s come full circle: I usually like 
to wear it with less formal items, but, 

most recently, I wore it as a headband 
to a friend’s wedding, attached to my 
head with a piece of elastic at the back.

Gabriela Hearst 
Fashion designer 

My mother always wears a gold chain 
decorated with amulets that she 
designed herself. As South Americans, 
we have superstition and magic realism 
as part of our culture. So, as I grew 
older, I started one as well. She has 
given me five charms, each on a 
different occasion. They are symbols 
that she designed or that she thought  
I should have for protection. They are 
made of melted-down gold coins, as 
she believes that brings even more 
luck. Over the years, I have also added 
my grandmother’s medallion, a charm 
that my husband gave me, another 
from my best friend (it looks like a 

All about 
my mother

The jewellery laden with 
emotional significance and family 
history is often the most precious. 

Eight designers share the stories 
of their personal treasures. 

Illustrations by Laura Gulshani
204
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My charm 
bracelet 
began life as 
a watch chain 
belonging 
to my great-
grandfather

small globe that opens and it has 
pictures of my family members), and a 
signet ring from my mother-in-law.  
I think this chain with its charms 
represents what a mother is: protection 
and love. I always wear it, unless my 
husband is travelling, in which case,  
I give it to him for protection.

Margherita Cardelli 
Co-founder of Giuliva Heritage

I have two simple necklaces that are 
both very dear to me. As soon as I was  
ready to leave home for college, my 
mother gave them to me, and I’ve 
worn them every day since. My mother 
is innately glamorous, and when she 
used to wear these necklaces, she 
looked truly herself. The other thing I 
love about these pieces is that they are 
impossible to replicate. I feel special 
when I wear them, and absolutely 
connected to my mum. I have been 
lucky to inherit lots of pieces from her, 
but of course the most important thing 
I was given is the recipe for strength 
and smiles. It works. 

Clare Waight Keller
Artistic director of Givenchy

Since I was very young, my mother has 
always insisted on teaching us some of 
the things she had been taught by her 
own mother, such as sewing, knitting, 
and how to prepare for things that 
might seem like simple everyday tasks 
but to which she has found the perfect 
solution – for example, organising a 
suitcase or preparing for school. She 
also taught me to treasure the things 
that you are given, or that you buy, and 
to think carefully about how you look 
after them. This is something that I 
still do whenever I receive something. 
When I was about seven, my parents 
gave me a silver charm bracelet with a 
heart-shaped lock as a birthday gift. 
Whenever I travelled, I collected 
charms to attach to it. I don’t wear it 
any more but it has great sentimental 
value and probably contributed to my 
“collector’s” approach to jewellery.

Racil Chalhoub 
Fashion designer

My mother always had original style. 
She owned two wedding rings, one in 
plain gold, which she wore every day, 
and another in pavé diamonds, which 
she wore in the evenings. I always loved 
them, as they were so specific to her – 
she had long fingers, and they were cut 
very wide. Over time, the diamond one 

got a little tight on her and, due to  
the nature of the design, she couldn’t 
make it bigger. She gave it to me on  
my 30th birthday. I wear it on my index 
finger on special occasions. It is my 
most cherished piece of jewellery.

Tabitha Simmons 
Shoe designer

My grandmother’s charm bracelet, 
which I have inherited, actually began 
life as a watch chain belonging to my 
great-grandfather. Somewhere along 
the line it was divided in half and 
made into two bracelets – one for my 
grandmother and one for her sister.  
I have such fond memories of playing 
with the charms when I was a little 
girl, and of my grandmother wearing 
it. It then got passed down to my 
mother. I am looking forward to 
passing it on to my daughter one day.

Rosh Mahtani
Jewellery designer & founder  
of Alighieri

My mum, Nims, is my rock. She knows 
me better than anyone, and she always 
grounds me with her kindness. We  
are incredibly different in many ways:  
she’s practical and doesn’t like to take  
risks, whereas I am more 
impulsive. I’m finding, 
though, that as I grow 
older, I’m becoming more 
like her. She has a quiet 
strength and ability to keep 
smiling that I long to 
emulate. The necklace that 
I inherited is a talisman 
given to my mother by  
my grandmother, and then  
by my mother to me. My 
grandparents fled India to 
Africa when their village 
disappeared during the 
Partition. In our family, it 
is tradition that a mother 
gives it to her daughter at 
birth, to ward away danger. 
On the chain hangs a tooth 
carved out of enamel, next 
to a little gold sword. It’s 
such a precious item to me; 
I never take it off. I find it 
re-centres me and reminds 
me of the strength of my 
mum and grandmother. 
When I’m not wearing  
it, I lay it on a copy of  
The Divine Comedy that 
my mum gave me when  
I was cramming for my 
university finals. I was 

studying Italian, and she found it in  
a little market in Hampstead for  
£10, among broken chandeliers and 
Victorian cutlery. She knew that I felt 
a strong connection to Dante and it 
felt like a sign of good fortune from 
the universe. I’ve collected 30 copies 
since, but this is my most precious.

Noor Fares 
Jewellery designer

I remember discovering my mother’s 
jewellery box as a child. I used to spend 
hours looking at the intricate designs, 
longing for the day they might fit me. 
I was then lucky enough to be given  
a beautiful 18ct-gold bracelet with 
emeralds that had got too small for my 
mother’s wrist. The emerald is healing 
and balancing to wear, and is also the 
gemstone that best represents the 
energy patterns of the activated heart 
chakra, the wellspring of the emotions. 
I wear the bracelet along with a jumble 
of others on my wrist, so it is always 
close to me. It reminds me that my 
mother has always been a great source 
of inspiration, even though her style is 
very different to my own. She’s famous 
for her quirks, for instance always 
wearing two different-coloured shoes 
of the same style.  n
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MATTY BOVAN
If any designer exemplifies the boundless 
creative energy of this country, it is Matty 
Bovan. After learning to knit at the age of 
11, he became fascinated by the idea of 
“making fabric your own, making it feel 
personal” – and since founding his 
namesake brand, he has scoured the 
country in search of craftspeople who 
could do precisely that. Whether sourcing 
waxed cotton from Lancashire or Scottish 
wool to be knitted in Leicester, he is 
dedicated to championing artisanal skills 
often forgotten in the digital age, and 

trawls the internet in search of new 
collaborators. “It’s gone from being a 
cottage industry to finding these people I 
can work with all around the UK – and the 
world,” he beams. A wealth of such 
techniques have been incorporated into 
the costume for his intricately constructed 
Barbie: hand-padded and sewn into her 
dress with golden Japanese yarn, she is 
the miniature embodiment of his magpie 
spirit. “It’s kind of like Barbie couture,” 
Bovan reflects. “I wanted her to have the 
same energy that my runway clothes 
have… She’s epic.”
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VOGUE PARTNERSHIP

Dolled 
up

To honour Barbie’s 60th anniversary, 
and celebrate its diverse range of dolls, 
Vogue invited six leading young designers 
to dress the icon in their signature style. 
Photographs by Stas Komarovski.  
Styled by Poppy Kain
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MOWALOLA 
Lagos-born, London-based 

Mowalola Ogunlesi has rooted 
her aesthetic in liberated 

self-expression: stiff, glossy 
leathers sprayed in bold prints; 

hems cut high and necklines 
low. “Mine is a world where 
everyone is free in terms of 

what they wear, and in terms  
of how they think,” she 

explains. “And my women 
aren’t threatened by anyone 
– they are taking back their 

power.” That spirit – of radical 
enjoyment presented as modern 

rebellion – has a magnetic 
energy, and it is the same that 

imbues her Barbie. Dressed in a 
miniature evolution of her 

spring/summer 2020 collection, 
with backcombed hair by 

Virginie P Moreira and make-up 
created by Daniel Sallstrom 

(using a miniature paintbrush), 
“she is a Mowalola superhero,” 

Ogunlesi grins. “She’s strong 
and captivating and ready to 

have a really good time. I want 
to be wherever she’s going.”
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RICHARD MALONE 
If sustainability was once considered a 
byword for hemp-hewn bohemia, then 

Richard Malone has helped revolutionise 
its identity. Embracing eco-dyed lurid 

colours and unexpected textures formed 
from recycled ocean waste, offcut 

materials and repurposed dog beds (that 
red, white and blue stole draped over 

Barbie’s arm), he is besotted by the fine 
line between good and bad taste – as are 

the wealth of private clients he’s amassed 
over the course of his career. Those 

women – who comprise a sizeable 
proportion of his business – equally 
provide some of his most formative 
inspirations, informing the resolute 

practicality stitched into his designs 
(even the most sculptural showpieces 
come with pockets and are machine-
washable) as well as, now, his Barbie. 

“Barbie is a businesswoman – and a lot of 
the women I work with are too, but  

they don’t dress like men in suits; fashion 
is a part of their identity. I wanted to 

show that Barbie could wear a runway 
look but still live her everyday life and 

remain the boss that she truly is.”
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ART SCHOOL 
“Art School really began with the 
idea of provoking a cultural shift 

through the process of design,” 
explain its founders, Eden Loweth 
& Tom Barratt. “We want to create 

a movement.” Dedicated to 
promoting and supporting the 

queer community the two 
designers are embedded within, 

theirs is a brand that proudly 
celebrates non-binary bodies: 

tailoring on the bias to 
accommodate transitioning shapes 
(their “non-binary Barbie” offers a 

perfect example of their take on 
figure-skimming glamour), or 

allowing for variable button 
placements depending on your 
gender. But “we have realised 

there is a correlation between our 
designs and any person’s body 
– because everyone’s size and 

shape fluctuates over the course of 
their life,’’ they continue. “Art 

School is about making clothes 
that are really tolerant, that will 
stand with someone throughout 

their life, and as they evolve as in 
their own identity.”
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CHARLES JEFFREY 
LOVERBOY

 

When Charles Jeffrey first 
started his club night, Loverboy, 
in a dingy Dalston basement in 
2014, little could he have 
imagined that its electric 
atmosphere and eclectic 
characters would become the 
inspiration behind his fashion 
brand. “People would turn up in 
all these amazing looks, wanting 
to express themselves,” he 
reflects. “It was a beautiful time 
with a beautiful energy that now 
I try to replicate in my shows.” 
Five years later, Jeffrey is a 
staple of the capital’s fashion 
scene, beloved for his inclusive 
nature alongside an avant-garde 
aesthetic rooted in extensive 
primary research. His Barbie 
(“Let’s call her ‘Wee Hen’,” he 
decrees in a Glaswegian drawl) 
exemplifies that spirit: dressed 
in a replica of the closing look 
from his spring/summer 2018 
collection, which drew upon the 
history of cross-dressing 
through the ages, she is, in his 
words, “wearing the most 
fabulous piece ever.” “It took a 
whole week – but just looks like 
the actual dress!” he exclaims. 
“I’m really proud of her.”
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SUPRIYA LELE 
Raised in the West Midlands, Supriya 

Lele’s take on her Indian heritage is 
refracted through the lens of ’90s 

Britain: traditional drapery rendered 
in transparent mesh, storied prints 

blown up into abstraction – or, here, 
the cut of a sari blouse transformed 

into a luminous satin dress. “I try  
to explore the tension between my 

two cultures,” she says. “I was  
never someone who dressed up in 

traditional clothing – so what I like 
to do is take elements of that and 

approach it from my own, minimal 
perspective.” Growing up besotted 

by Barbie (“I was an only child, so I 
had about 40”), Lele’s first venture 

into design was creating custom 
wardrobes for her – now things have 

come full circle, as she precisely 
scaled the measurements of one of 

her autumn/winter 2019 looks to 
suit Barbie’s size. In fact, so perfectly 

is her neon outfit reconfigured  
that even the pockets are fully 
operational. “I felt like a child 

again,” she grins. “But now I have an 
incredible pattern-cutter to help.”  

OLIVIA SINGER
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After weeks of heavenly sunshine,  
the end of s/s ’19 brings sandy tones, burnt 

oranges and delicious chocolate hues. 
Edited by Holly Tomalin.  

Photograph by Lydia Whitmore 

SAHARAN STYLE
Be inspired by the ombré shades of the Sahara,  
letting its ochre tinge add warmth to late summer’s  
soft palette. Crafted from sumptuous printed leather,  
this oversized shopper from Max Mara is the perfect 
starting point. Bag, £925, Max Mara 

THE LAST DAYS  
OF SUMMER
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Bag, £575 ,
Strathberry 

Shoes, £795, 
Manolo Blahnik,  
at the Burlington 

Arcade flagship store 

Dress, £129,
Massimo 

Dutti  

Necklace, 
£59, DKNY

Milos nail 
polish, £16,

Nars 

Bag, £685,  
CH Carolina 

Herrera 

V
o

gu
e,

 M
ay

 2
0

11

Intense eau 
de parfum, 
£57, Tiffany 

Jacket, £540, 
Dorothee 
Schumacher 
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B Blossom 
earrings, 
£6,050, 
Louis 

Vuitton 

Bag, 
£2,220, 
Gucci

Skirt, 
£830, 

Brunello 
Cucinelli 

Boots, £360, 
Bimba & Lola 

Earrings, 
£185,  

Tory Burch 
Belt, £735, 
Loro Piana

Trench  
coat, £20,  

Primark 

V
o

gu
e,

 A
u

gu
st

 2
0

17

Bag, £1,025, 
Dsquared2
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PUTTING ON A SHOW
Bafta Piccadilly opened in 
June (Bafta 195 is closed for 
refurbishments). The “holiday 
house” acts as a members’ 
club and event space in 
which to showcase the 
academy’s heritage.
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THE POWER  
         OF MAKE-UP

There’s nothing quite like a bold-as-brass lipstick 
to give you a confidence hit, says Sali Hughes. 
Photographs by Letty Schmiterlow

The ultimate power lip? 
Deep red and glossy.  
Try Charlotte Tilbury’s 
Kissing lipstick in  
Night Crimson, £24.  
Leather jacket, £1,550, 
Emporio Armani.  
Hair: George 
Northwood. Make-up: 
Charlotte Tilbury. 
Nails: Adam Slee. 
Beauty editor: Lauren 
Murdoch-Smith. 
Fashion editor:  
Julia Sarr-Jamois. 
Models: Georgia May 
Jagger, Saffron Vadher

BEAUTY
Edited by Jessica Diner
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Hyper-real skin  
and chunky eyelashes 
make a fresh pairing. 
Layer two different 
mascaras until your 
eyelids feel heavy – 
Charlotte Tilbury’s 
Legendary Lashes, £25, 
and Full Fat Lashes, 
£23, should do the job. 
Opposite: velvet dress 
with embellished 
neck-tie, £3,025, 
Saint Laurent by 
Anthony Vaccarello.

A smoky eye doesn’t 
have to come in  
black to be sultry  
or sophisticated. 
Charlotte Tilbury’s  
new Walk of Shame 
Luxury Palette, £39, 
has the perfect rust 
tones to create a new 
twist on a classic 
beauty look.  
This page: jacquard 
jacket, £2,365.  
Silk shirt, £700.  
Both Michael  
Kors Collection
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T
here’s a certain type of 
person who is earnest, 
joyless, often weighed 
down by the need to 

right perceived wrongs in 
women’s conduct. Their favourite 
on l ine  in te r j e c t ion  goes 
something like this: “Why do 
you feel you have to wear make-
up? It’s so fake. You’d look and 
feel much better if you weren’t a 
slave to the slap.” I know, because 
as a beauty columnist and author, 
I’ve been on the receiving end of 
it since the birth of social media. 
I used to get annoyed and 
defensive. Now my response is 
as well-versed as their point  
is ham-fisted: I love make-up.  
I mean really, really love bold lips, 
a big old smoky eye, a smattering 
of spangle and enough mascara 
to sink a battleship. Not all at 
the same time, or even every day 
– just whenever I want to feel 
extra powerful, in command and, 
as my grandmother used to say, 
“ready to go on an adventure”.

A passion for surface does not suggest lack of depth. 
Hyper-feminine or casually androgynous, super-sexy or 
politely prim – make-up gives me life. I would lie in the 
middle of the road to protect my right to bear lipstick. The 
right shade has the power to provide many of us with added 
backbone for a work presentation, a frisson for a night out.

But make-up brands must now bring even more to the 
table. The customer wants to play – joyfully and guiltlessly 
– and demands both style and substance at once. La Bouche 
Rouge, a French company selling vegan lipsticks in hand-
embossed refillable tubes, donates 100 litres of drinking water 
to a developing country for each one sold. Avon, through its 
predominantly female force of local consultants, has set up 
more women in business than any other organisation globally. 

It’s a boom time for female entrepreneurs, too. Marcia 
Kilgore of Beauty Pie and Emily Weiss of Glossier worked 
hard to cut out the middleman and build their own online 
communities, enabling luxury beauty to be more affordable. 
The industry has been further boosted by the major financial 
success of formidable, inclusivity-focused female entrepreneurs 
such as Rihanna of Fenty Beauty, Sharmadean Reid of 
Beautystack and the global cosmetics juggernauts that are 
Huda Kattan and Charlotte Tilbury, the latter of whom has 
pledged £1 million from the sale of her Hot Lips lipsticks 
to the charity Women for Women International, to help 
women rebuild their lives after war and acts of terrorism.

Thanks to the democracy of the smartphone, there are 
now thousands of make-up artists showcasing their talents 

to the world, sparking a beauty revolution. For every 
Kardashian-wannabe with fiercely strobing cheekbones, 
there’s a goth, Harajuku, kogal, steampunk and drag king 
or queen mining their make-up bag, creating a face and 
discovering his, her or their online beauty tribe. And they 
matter. Illamasqua, Jecca and Milk have embraced gender-
fluid models, geeks, outsiders and hipsters. Mac’s What’s 
Your Thing? campaign is an exercise in multi-ethnic, multi-
generational, multi-gendered casting. Even heritage houses 
are tiring of classical notions of beauty – Gucci’s Alessandro 
Michele has relaunched the house’s once impossibly 
glamorous make-up range with a gallery of so-called “misfits” 
with crooked teeth, bleeding lipstick and eyeliner.

On a smaller scale, but inspired by the sea change, top 
beauty PR Jo Jones and I set up Beauty Banks to collect 
surplus toiletries and redistribute them via food banks and 
homeless shelters to people living in poverty. In just over  
a year, Beauty Banks has some 50 public drop-off points  
across Britain. We’ve seen countless end users get back the 
dignity of cleanliness and self-care. Beauty products can 
change how we see our lives, our job prospects, ourselves. 
Feeling clean and presentable should be considered a  
basic human right.

There are still several miles to go for the industry, and 
make-up can only truly call itself “empowering” when its 
senior executives, product designers, marketeers and 
financiers represent the diverse community they promise to 
prettify. Everyone must have a seat at the dressing table. n

Make- 
up gives 

me life.  
I would lie 
in the road 

to protect 
my right 

to bear 
lipstick

Make a metallic eye 
super-modern with 
Charlotte Tilbury’s 
Colour Chameleon in 
Amber Haze, £19. Tweed 
jacket, £4,475, Chanel. 
Poloneck, £91, Hanro.  
For stockists, all pages, 
see Vogue Information

BEAUTY
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HOW TO
FEEL GOOD

Your guide to the best holistic approaches  
for complete health and wellbeing.  

By Lauren Murdoch-Smith

STUCK ON YOU
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Vitamin infusions are commonplace  
for boosting mood and immunity. Now, 
for a more practical approach, there are  
at-home patches. Vitamin Injections 
Vitamin B Complex Patches, £50 for 
32, slow-release B12 into your blood- 
stream to improve energy levels; while 
Patchology’s MoodPatches, £15 each, 
offer three eye gels, all infused with a  
tea to create the frame of mind promised 
via aromatherapy: green tea in Perk Up, 
rose and hibiscus in Happy Place, and 
calendula and lavender in Down Time. 
Patchology.co.uk; Vitamin-injections-london.
myshopify.com

Norfolk-based facialist and healer Marie Reynolds 
is known for her alternative and holistic treatments, 
as well as related products such as the Dermabiome 
face mask, £68, and Goji Mallow Cleanse facial 
wash, £32. Her treatments are now available at 
AllBright, the women’s members’ club in Mayfair. 
Allbrightcollective.com; Mariereynoldslondon.com

WELCOME TO THE CLUB
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A PINCH OF BLISS

With its blends of nourishing 
organic ingredients, de 

Mamiel offers seasonal 
facial oils that correspond 
to the time of year. 
Autumn Facial Oil, £80, 

launches for the autumn 
equinox, on 23 September.  
Demamiel.com

NEW SEASON

EASTERN ROOTS

Haircare brand Champo (the name is the Sanskrit origin of the word 
shampoo) works with the company philosophy of blending ancient 
ayurvedic principles with modern trichology and botanicals. Identify 
your hair’s dosha (its ayurvedic character trait), and care for it accordingly: 
Vata for hydrating; Pitta, £18, for volumising; and Kapha, £20.50, for 
balancing. Think of it as making your hair happy. Champohaircare.com

DEEP HEALING

Wild swimming grows increasingly popular as we learn the benefits of 
cold-water immersion for mind and body. By triggering a stress response, 
it can reduce anxiety, depression and chronic ailments, and increase 
“happiness” chemicals such as serotonin and beta-endorphins. San Luis 
in northern Italy has private chalets and tree houses by a small lake 
(from €300 per person per night for half-board), where cold dips – with 
private saunas and hot tubs afterwards – will leave you with glowing 
skin, a lighter mood and better circulation. Sanluis-hotel.com

Ilapothecary spa in Kensington is famed not just 
for its natural treatments but for its holistic 
workshops and classes, too. The Gong Bathing 
sound meditation class, £20, is a guided 
meditation set to the sounds and vibrations of 
crystal bowls and gongs. Restorative and healing, 
it is the ultimate in relaxation. Ilapothecary.com

LISTEN UP

225

O
L

IV
E

R
 H

A
D

L
E

E
 P

E
A

R
C

H
/A

R
T

 P
A

R
T

N
E

R
; 

P
IX

E
L

A
T

E
.B

IZ

WELLNESS

Blink’s new Brow Pinching massage, 
£25, is an Indian treatment whereby  
the marma points around the eyes are 
stimulated, aiding lymphatic drainage 
and reducing puffiness for a natural lift. 
Heavenly. Bbb-london.com

RITUAL ELEMENTS

Heartcore’s new Ritual class is a high-energy, cardio-based mat workout 
incorporating elements of yoga, Pilates and barre. Along with the scent 
of palo santo, tribal beats and ambient lighting, the aim is to leave you 
feeling challenged, enlightened and transformed. Heartcore.co.uk

Embr Wave is a 
watch-like device, worn 

on the inside of the 
wrist, which can warm 

you up or cool you  
down, to improve  
mood and sleep.

From £237,  
Embrlabs.com

COOL TECH
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Vogue’s essential  
skin guide

Jessica Diner presents the game-changing  
people, treatments and product innovations  

you need in your beauty arsenal

I
f you have only one facial in your 
entire life, go to Sarah Chapman. 
Here’s why: she is a trained 
aesthetician; she has studied 

aromatherapy, skincare and massage; 
she originally worked as a make-up 
artist, which means she knows skin 
better than most; and she cut her teeth     
as a beauty therapist at skincare 
powerhouses Darphin and Environ. 
But earning a name as one of the best 

“The biggest skin concern 
that women talk to me about 
now is tiredness and stress-
induced breakouts,’’ she says. 
“It used to be wrinkles, then 
it was pigmentation, and 
then sagging – because we 
constantly look down at our 
devices. Now, women just 
want to look fresh, and the 

best possible version of themselves.” 
In-clinic, Chapman draws on a roster 

of products and tech to problem-solve: 
radio frequency to build up collagen in 
the skin, LED to soothe, microneedling 
to drive products in, steam extraction to 
decongest, plus extensive – and heavenly 
– massage and reiki to bring skin back to 
life. Her at-home advice? “A cleansing 
routine using an oil-based balm cleanser 
makes a huge difference,” she says. “For 
breakouts, you need something with acids 
to dissolve dead cells and get into the 
pores, and be sure to massage your skin 
while applying products, to aid lymphatic 
circulation.” Above all else? “You have to 
look at your lifestyle choices. Thinking 
about how the body is functioning 
internally is paramount to understanding 
what’s going on in the skin.” She cites 
zinc and B vitamins to improve skin 
health, while omegas help bolster firmness 
and radiance. “With a little bit of effort, 
you can change a lot,” says Chapman. 
“Never feel like ‘that’s it ’. Invest in 
yourself with the products you use at 
home. Give yourself a bit of love. It 
genuinely will do you the world of good.”
Sarahchapman.com

facialists in the business wasn’t enough. 
She wanted to understand how to  
make products, too, so she got a degree 
in cosmetic science, combining 
aromatherapy with hi-tech skincare  
to create Skinesis, her own 35-strong 
product line. Her knowledge – coupled 
with the 15,000 facials performed 
annually at her London clinic – means 
that she has an innate understanding 
of how women feel about their skin. 

Sarah Chapman

THE SKIN 
GURU

Below, from top:  
Sarah Chapman;  
Sarah Chapman Skinesis 
Ultimate Cleanse, £48. 
Bottom left: part of the 
Skinesis Radiance Recharge 
System set, £145 for 10 vials
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The beauty team’s “fix-it” kit

TRIED AND TESTED

1 Beauty Pie  
Dr Glycolic Toner,  
from £11. 2 Garden 
of Wisdom 
Neurophroline 
Serum, £18. 3 The 
Ordinary Squalane 
Cleanser, £5.50.  
4 Shiseido Future 
Solution LX 
Legendary Enmei 
Ultimate Luminance 
Serum, £395. 5 Estée 
Lauder Advanced 
Night Repair, £59.  
6 The Light Salon 
Boost Cleanse & 
Recovery Spray, £18

You can’t go wrong with an Elemis facial.  
The Biotec 24/7 Skin Sync treatment is 
aimed at tapping into the skin’s circadian 
rhythm for optimal “skin wellness”. What 
does that mean? An ultrasonic peel that 
resurfaces skin gently but deeply, plus a 
galvanic current massage to stimulate the 
skin, and LED light therapy. The results?  
A reliable, well-rested glow. 
£115 for an hour, Elemis.com

THE ALL-ROUNDER:  
THE HOUSE OF ELEMIS,  

MAYFAIR

Independent clinic Pfeffer Sal has become an 
insider favourite for its effective, results-driven 
facials. Not affiliated to any particular brand, 
the therapist will use whatever they think is 
best for your skin on the day. The Absolutely 
Flawless treatment tackles adult acne and 
blemishes head-on with a combination of a 
state-of-the-art Clear Skin laser, peels and a 
bespoke concoction of acne products. Fans 
of this facial have been known to come off 
antibiotics and roaccutane thanks to its success. 
£340 for 90 minutes, Pfeffersal.com

THE PROBLEM SOLVER: 
PFEFFER SAL, FITZROVIA

There are cleansing facials, and then there’s 
the Omorovicza Deep Cleansing and Pore 
Refining Facial. Designed to make skin squeaky 
clean, but not stripped out, it harnesses 
the purifying, antibacterial and mineral-rich 
properties of Hungarian moor mud throughout 
the treatment. It is this ingredient that makes  
the facial completely unique, leaving skin 
brighter and tighter, but thoroughly nourished. 
£125 for an hour, Omorovicza.com/uk, at Liberty 
London 

THE ULTIMATE SKIN DETOX: 
OMOROVICZA, REGENT STREET

Newly launched at the Lanesborough Club 
& Spa is Tata Harper’s first UK outpost (the 
facials are so good that they have previously 
been worth travelling to Vermont for). The 
Brightening Peel Facial offers a 100 per cent 
natural multi-acid peel to purge (no downtime 
required), followed by a pure hyaluronic acid 
mask and so much massage that cheekbones 
emerge radiant. A facial for those more 
inclined towards natural skincare, but who still 
want effective, glowing results. 
£195 for an hour, Tataharperskincare.com

THE NATURAL CHOICE:  
TATA HARPER, KNIGHTSBRIDGE

THE GOOD SKIN DIRECTORY

These are the treatment clinics on Vogue’s speed dial
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FOCUSED 
FUSION

Your new-season beauty shopping  
list, compiled by Jessica Diner

M
ake room in your make-up bag for some 
seriously smart updates – there are new textures 
and innovative formulations on the horizon. 
Think hi-tech, lightweight foundation, a balm-

lipstick hybrid that’s so velvety you barely feel it’s there, or 
even a powder that illuminates and mattifies. Here are a few 
of our favourites…
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DIRECTOR’S CUT

LIPS
1. Dior Rouge Ultra 

Care Liquid Lipstick 
in Caress, £30, fuses 
lip balm with lipstick, 

and glides on like a 
dream – no stickiness 

or tackiness here.

2. Chanel Rouge Coco 
Gloss in Laque Noire, 
£28, guarantees you’ll 

make a statement with 
its vinyl texture and 

deep berry hue.

Gucci Mémoire 
d’une Odeur eau 

de parfum, 
£92, comes 

in a beautiful 
vintage-style 

bottle that 
will add a 
touch of 
charm to 

any dressing 
table, plus  

its powdery, 
musky scent is 

a dreamy hit 
of nostalgia. 

Look no 
further for 

your autumn 
fragrance 

update.

COMPLEXION
3. La Mer The Hydrating Illuminator, £60,  

can be applied under make-up for subtle  
warmth, or used as a highlighter. 

4. Guerlain Parure Gold Finishing and 
Illuminating Powder, £45, is a mattifying 

translucent powder that also contains a touch 
of highlighter to beautify and brighten. 

5. Nars Natural Radiant Longwear Cushion 
Foundation SPF 50, £25, is a new powder 

iteration of the Nars classic. It includes SPF and 
anti-pollution technology.

6. Estée Lauder Double Wear  
Radiant Concealer, £24, has a large 

applicator wand that allows for  
quick and easy coverage. 

EYES
7. Laura Mercier Caviar Volume 

Panoramic Mascara in Glossy Black, 
£22, combines a helix-twisted brush, 
created to give your lashes a fan-like 

effect, with a soft, glossy formula.

8. Dolce & Gabbana Beauty Intenseyes  
Creamy Eyeshadow Stick in Taupe, 

£30, at Harrods, is the make-up version 
of a classic camel coat – its shade will 

suit all skin tones. 

9. Hourglass Arch Brow Sculpting 
Pencil, £31, has an oval-shaped nib, 

designed so that each stroke looks as 
natural as possible – consider it your 

new eyebrow go-to.

THE 
STANDOUT 

SCENT
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Heidi Klum

“ My skin, hair and
nails have never

 felt so fabulous!”

PERFECT IL .COM

From Boots, Superdrug, supermarkets,
Holland & Barrett, health stores, pharmacies

With biotin which contributes to the maintenance of 
normal skin,  plus selenium and zinc which contribute 
to the maintenance of normal hair and nails.
* UK’s No1 beauty supplement brand for skin, hair and nails. Nielsen GB ScanTrack Total 

Coverage Unit Sales 52 w/e 18/5/2019. To verify please contact no1support@vitabiotics.com

PERFECTIL GRANTED
QUEEN’S AWARD
for INNOVATION

TABLETS

SKIN, HAIR, NAILS

SKIN, HAIR, NAILS



T
here are only two certainties in life: 
death and taxes, or so the saying goes. 
But recently, as I relaxed into a 
shavasana pose at the end of a yoga 

class, I was reminded of a third: breathing. 
From our first exhalation to our last, our 

breath is what keeps us alive. Yet according to 
a whole wellness micro-industry, breathing is 
something we need to take more seriously.  

From Boost Oxygen cans offering 98 per 
cent pure oxygen and claiming to increase 
mental alertness, enhance the immune system 
and even aid performance at sports, to apps 
such as Happy Not Perfect, which offers tips on 
how to breathe to benefit mental 
health, respiration is a hot topic. 
Whether it’s because of an awareness 
of air quality (nine out of 10 people 
globally are breathing “unsafe” air, 
according to the World Health 
Organisation), or that we’re realising 
that rushing through life 24/7 
necessitates pausing from time to 
time, we’re learning not to take this 
essential biological function for 
granted. And rightly so. 

“Breathing too much or too little, 
in any situation, will limit performance 
and have negative effects on health,” 
says Augusto Vegas, a breathing expert 
and the co-founder of Survival Apnea, 
which runs breathing sessions for 
stressed urbanites visiting the Nihi 
Sumba spa in Indonesia. Vegas points 
out that we are all prone to “over-
breathing” – the term he gives to a 
reliance on our ribs and chest muscles 
instead of the diaphragm. As a 
freediver and surfer, Vegas practised 
his breathing technique initially to 
improve stamina and resilience in the 
water, but quickly realised how much 
it positively affected his daily life. 

The easiest way to improve breathing 
is to be more aware of it. Try holding 
your breath until it’s uncomfortable, 
noting how long this takes. After 

resting for a few seconds, take 20 deep, forceful breaths, 
as if hyperventilating. Then hold your breath again, paying 
attention to how it feels. “You’ll probably notice that 
when you stopped breathing in the first exercise it took 
less than a minute to feel sensations of discomfort,” says 
Vegas. “In the second exercise, you over-breathed, but 
again will feel bodily sensations.” Both exercises 
demonstrate that how we breathe has a huge impact on 
how we feel. “It’s a simple way to witness the powerful 
effect that breathing has on the body.”

Our breathing can be enhanced by following three 
simple pointers. “Breathe through your nose most of the 
time,” says Vegas. “When you need to relax, take two to 
three deep breaths, inhaling through the nose and exhaling 
for a longer time through the mouth while making an S 
sound. And when you’re resting, make sure your diaphragm 
is the main breathing muscle helping you inhale.”  

And if, like me, you find your mind wandering during 
yoga instead of focusing on your breath, it ’s worth 
remembering the other name for shavasana – the corpse 
pose. A timely reminder of what happens when we stop 
breathing, perhaps.  n

Augusto Vegas holds breathing workshops at Nihi Sumba from 
April to September. Inspiringtravelcompany.co.uk offers seven 
nights at the resort from £4,398 per person, including flights, 
transfers and meals

As I live  
and breathe

Is how you inhale and exhale  
the key to wellbeing? Kathleen  

Baird-Murray tries to take it all in  
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WELLNESS

Left, from top: 
Aromatherapy 
Associates Support 
Breathe Roller Ball, 
£18. Apple Watch, 
plus free Breathe 
app, from £399. 
Boost Oxygen 
Beauty 98% Pure 
Oxygen, £22
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 FORCES FOR CHANGE
UGBAD ABDI ADWOA ABOAH ENASS ABO-HAMED
CAMPBELL ADDY ADUT AKECH RAMLA ALI 
CHRIS ALLERTON JACINDA ARDERN MANOLO BLAHNIK 
BRENE BROWN SINEAD BURKE MARGHERITA CARDELLI 
JEN CAREY RACIL CHALHOUB GEMMA CHAN 
TESSA CLARKE HE CONG LAVERNE COX CALLIE DIXON 
STEPHANIE EDWARDS ARTHUR ELGORT NOOR FARES 
JANE FONDA ZOE GHERTNER JANE GOODALL 
TANNI GREY-THOMPSON LAURA GULSHANI MATT HAIG 
ELIZABETH HAIGH SALMA HAYEK PINAULT 
FRANCESCA HAYWARD GABRIELA HEARST JULIA HETTA 
BIANCA JAGGER JAMEELA JAMIL JADE JONES-HALL 
FARIDA KHELFA NADIA LATIF DOREEN LAWRENCE
PETER LINDBERGH ROSH MAHTANI TESS McMILLAN
RICHARD MISRACH MICHELLE OBAMA LORRAINE PASCALE
MILLIE POVEY REJINA PYO SAMUEL ROSS
MATTHIEU SALVAING LETTY SCHMITERLOW YARA SHAHIDI 
HAYAATUN SILLEM TABITHA SIMMONS CLARE SMYTH 
FRAN SUMMERS GRETA THUNBERG CHARLOTTE TILBURY
CHRISTY TURLINGTON BURNS SAFFRON VADHER CLARE WAIGHT KELLER
CHARLOTTE WALES VIVIENNE WESTWOOD PAUL WETHERELL 
HRH THE DUKE OF SUSSEX XANA BOMI YOUN
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T
wenty-five years ago, if you were promoting  
a cause alongside scaling the career ladder,  
no one wanted to hear about it. Salma Hayek 
Pinault remembers campaigning in the 1990s 
to protect female victims of domestic abuse and 

being met with blank faces. “Some of the issues I was fighting 
for, nobody wanted to talk about,” the 52-year-old actor 
recollected. “One time I heard, ‘That’s not a sexy cause.’”

And so, on set for Vogue in New York this summer, Hayek 
Pinault took in the scene with satisfaction. “Nowadays, 
everybody’s an activist!” she said, gesturing at a cast of 
women ranging from veteran supermodel and maternal 
health advocate Christy Turlington Burns, 50, to catwalk 
newcomer and former refugee Adut Akech, 19, who had 
gathered on one of several shoot days for the magazine’s 
September cover story. The line-up is evidence that, in 2019, 
a new metric for global success is in play. First, attract 
visibility. Then, convert visibility into a platform. Finally, 
use your platform to effect change.

Indeed, several of the women talked of their professions 
as adjuncts to their advocacy work. When Yara Shahidi, 19, 
actor and youth voting activist, arrived, she bounded over 
to Jameela Jamil, 33, The Good Place star and body positivity 
campaigner, and a mutual fan-girl moment ensued. Yara’s 
mother, Keri, who accompanies the Black-ish lead everywhere, 
remarked, “With Yara, she’s not an actress – it’s incidental. 
Same with Jameela, same with Laverne [Cox, actor and 
LGBTQIA+ advocate]. I really feel she was put on this 
earth with a higher purpose. She wants to help people.”

The following week, in a sunlit studio in west London, 
a second cast assembled. For some, talent has made them 
barrier breakers in their fields, from 27-year-old Francesca 
Hayward’s ascension to principal at The Royal Ballet, to 
36-year-old Gemma Chan’s breakout Hollywood success. 
They spoke about broadening the talent pool – as did the 
brilliant young boxer Ramla Ali: “A lot of clubs now welcome 
women, which wasn’t how it was when I started.”

The atmosphere was convivial. “Would you like a selfie?” 
said author Chimamanda Ngozi Adichie teasingly to the 
uncharacteristically tongue-tied model and mental health 
activist Adwoa Aboah (who did). Meanwhile, catching wind 
that Jacinda Ardern, Prime Minster of New Zealand, was to 
be photographed via video link that day, inclusivity champion 
Sinéad Burke gushed, “In the wake of the Christchurch 
attacks, I remember her wearing a hijab out of respect – how 
many of our leaders would do something like that?”  

In keeping with the fact that the 16th spot on Vogue’s 
cover would be a mirror, to show how you, the reader, are 
part of this moment, too, the mood was collegiate. “It’s very 
human to want to ‘do something’, but it is overwhelming,” 
said Turlington Burns. “I tell people just to try. It could be 
supporting somebody else who is really passionate. Thinking 
about the things that get your blood boiling or that make 
you sad – that’s a good indicator of where to start.” 

It’s a lesson that teenage environmentalist Greta Thunberg 
understands well. Photographed at her weekly protest outside 
Sweden’s Parliament House, one day before the London shoot, 
the girl who started a global youth movement told Vogue, 
“I’m here to change the way we look at the ecological crisis, 
to spread awareness that together we can put pressure on 
people in power, so they have to change things.”

At 16, Thunberg is one of Vogue’s youngest ever cover 
stars, while its oldest, Jane Fonda, at 81, took a quiet pride 
in how the sands have shifted for women since her early 
career. “I have been very controversial – and I’ve survived,” 
was all she would say of her legacy. 

WHAT CHANGES DO YOU WANT  
TO SEE IN THE WORLD? THAT’S THE 
QUESTION HRH THE DUCHESS OF 
SUSSEX AND VOGUE POSED TO 15 
WOMEN WITH 15 UNIQUE CAUSES 
– AND IT SEEMS THEIR AMBITIONS 
FOR THE PLANET AND ITS PEOPLE 
KNOW NO BOUNDS. PHOTOGRAPHS 
BY PETER LINDBERGH. FASHION 
EDITORS: GRACE CODDINGTON  
AND EDWARD ENNINFUL



LAVERNE COX  
LGBTQIA+ advocate and actor 
Laverne Cox has scored a lot of firsts: first trans person  
to have a recurring role on a primetime TV show (Orange  
Is the New Black, from 2013); first openly transgender  
person to be nominated for an acting Emmy (2014); first 
trans person to win an executive producer Emmy (2015).  
And now, the first trans person to appear on the cover of 
British Vogue. “There’s a tremendous amount of pressure,”  
she admits, of being one of the most visible trans people in  
the world, “and this is an emotional day for me.” She pauses, 
fighting back tears. “But what’s shifted is that there have been 
a lot more trans people who have been elevated to magazine 
covers, billboards, movie premieres at Cannes – and I don’t 
have to carry the burden of an entire community on my 
back.” What would her childhood self think, looking at her 
today? She laughs. “You are way prettier!” Ellie Pithers

Wool coat, £3,555, Nina Ricci. Cotton shirt, £600.  
Woven trousers, £2,100. Both Hermès. Leather trainers,  
£315, Common Projects, at Harvey Nichols.  
Fashion editor: Grace Coddington. Hair: Didier Malige. 
Make-up: Diane Kendal. Nails: Yuko Tsuchihashi 

09-19-WELL-ForcesForChange.indd   237 10/07/2019   16:14



09-19-WELL-ForcesForChange.indd   238 10/07/2019   16:15



CHRISTY TURLINGTON BURNS  
Founder of Every Mother Counts and model 
“I guess I’m an activist, but I think of an activist as being a lot louder  
than I am – in a good way,” says Christy Turlington Burns. The 50-year-old 
former super-, now sometime model founded Every Mother Counts in 2010,  
with the aim of making pregnancy and childbirth a safe experience –  
her eyes having been opened by the birth of her own daughter. “When you’re 
working in the global health sector, oftentimes the hope when you start 
something is that you’ll be out of business at some point and there won’t  
be a need. But I know that the issue I’m working on – it’s not a done deal.” 
Recent abortion debates in the United States have only strengthened her 
resolve, but she insists a sense of urgency has always persisted.  
“Maternal mortality has been getting progressively worse in the United  
States for 30 years, because of women not having access to care. And  
that’s horrible. The only good thing is that younger generations are realising 
that it’s something they need to fight for.” EP

Wool sweater, £530, Dries Van Noten. Gabardine trousers, £880,  
Nina Ricci. Fashion editor: Grace Coddington. Hair: Didier Malige.  
Make-up: Diane Kendal. Nails: Yuko Tsuchihashi 

JAMEELA JAMIL  
Body positivity  

advocate and actor
“The other day on set I was squeezed  

into this dress, and it split right down the 
back, over my bum. There was a huge 

ripping noise and everyone looked round 
and stared at me. It was the first time  

I’ve thought, ‘Well, f*** you!’ rather than 
deciding to go on a juice cleanse for six 

weeks. I Weigh, my digital campaign 
against diet culture, has changed me, too 

– I smugly thought I would help people 
recognise their worth, and they’ve  

ended up helping me.”  

Wool coat, £4,570, Alexander McQueen. 
Fashion editor: Grace Coddington.  

Hair: Didier Malige. Make-up: Diane 
Kendal. Nails: Yuko Tsuchihashi 



GEMMA CHAN Actor 
“One of the most satisfying moments in my professional life was taking my 
mum and dad to the Crazy Rich Asians premiere in London. We all watched  
it together and were in tears. It was a very emotional, cathartic experience.  
My mum said she never expected a film like that to get made by Hollywood,  
one where you could see people like our family up on screen. I know the 
perception is that it’s got a lot easier to make films by or about minorities or 
women, but it’s actually still difficult. I would like to see a real increase in the 
diversity of people who are in a position to make decisions in the industry. 
When you think about who actually has the power to get a project green-lit,  
it is just a handful of people in Hollywood, and even fewer of those are women, 
or people of colour or other minorities. Until we address those systemic 
imbalances all the way up the chain, we’ve still got a lot of work to do.” 

Satin dress, £795, Boss. Fashion editor: Edward Enninful.  
Hair: Serge Normant. Make-up: Val Garland. Nails: Lorraine Griffin 
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YARA SHAHIDI 
Founder of Eighteen x 18  
and actor 

That Yara Shahidi is already talking 
down running for president indicates 
how brightly this former child star’s 
light is burning. Now balancing the 
demands of filming the third series  
of Grown-ish – her successful spin-off of 
TV hit Black-ish – with the running  
of a production company she recently 
set up with her mother, as well as 
completing the first year of a double 
major in social studies and African 
studies at Harvard, the 19-year-old has 
her sights set on encouraging young 
people to vote – most pressingly in the 
2020 presidential elections. “What we 
do with my organisation Eighteen x 18, 
and its initiative We Vote Next, is really 
emphasise how politics relates to each 
person in their community – even 
policies that may not at first blush 
seem like they have anything to do with 
you,” she says. She has high hopes for 
Generation Z. “I am one of many voices, 
and to have a community of people  
to turn to and learn from is really 
comforting. I feel like we’ve been taught 
to care about other people, taught to 
learn more about other identities that 
you may not naturally assume yourself. 
There’s an increase in empathy.” EP

Satin dress, £1,530, Prada.
Fashion editor: Grace Coddington. 
Hair: Didier Malige. Make-up: Diane 
Kendal. Nails: Yuko Tsuchihashi 
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GRETA THUNBERG 
Climate change activist  
and student 
“I’m here to change the way we  
look at the climate and ecological 
crisis, so that together we can put 
pressure on people in power to change 
things. This year, we have mobilised 
millions of young people around the 
world who have been school-striking 
for the right to a future. There have 
been strikes on all continents, 
including Antarctica, which is 
incredible, and in more than 165 
countries. We, together, are changing 
the debate. Right now, it’s school 
holidays, but the climate crisis doesn’t 
go on holiday, so neither will we. To my 
critics I say, ‘Spend your time doing 
something else, because this isn’t going 
to lead anywhere – you’re not going to 
achieve anything. Why don’t you try  
to make a difference instead?’” 

Local production: Skarp Agent
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ADWOA ABOAH  
Mental health campaigner 
and model  
“Being an advocate has transformed 
my life. It’s so cheesy to say, but I really 
feel like this is what I was meant to  
do. My sensitivity, my co-dependency, 
all these things that were maybe 
sometimes looked at – or maybe I 
looked at – in a negative way are all 
things that I use for my advocacy. 
Gurls Talk [her online platform, on 
which young women can discuss 
mental health, sexuality and education] 
has completely changed my life. I hope 
to do a school tour towards the end  
of the year. That’s where I’ve always 
wanted Gurls Talk to be. One day it 
would be great to have a centre. When  
I dream about it, it is a classroom filled 
with girls who have an hour a week to 
talk and be educated on all those things 
the curriculum doesn’t give you.” 

Duchesse-satin jacket, £5,305. 
Duchesse-satin trousers, £3,000.  
Both Chanel. Leather shoes, £480, 
Church’s. Jewellery, Adwoa’s own. 
Fashion editor: Edward Enninful.  
Hair: Serge Normant. Make-up:  
Val Garland. Nails: Lorraine Griffin
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JANE FONDA Political activist and actor 
“When I was coming up in the system and you thought about movie stars 
campaigning, you thought about the Hollywood 10 during the McCarthy  
era. So, of course, it’s wonderful that things have changed. People say,  
‘Oh God, they’re just actors, they should keep their mouths shut,’ but the  
fact is we’re criticised so much because we can be effective. I use the  
metaphor of a repeater. When there’s a valley and then a mountain, you  
see antennae at the top of the mountain that are there to pick up signals  
from the bottom of the valley and spread them wide. Actors are like  
repeaters: we pick up signals from voices that have a hard time being  
heard and amplify them. That might mean there will be people who aren’t 
going to like you, who aren’t going to see your movies any more, who call  
you names. But you don’t do it for yourself. You do it for the people who  
don’t necessarily get this kind of exposure and media attention.” 

Coat, from a selection, Salvatore Ferragamo. Fashion editor: Edward Enninful



RAMLA ALI Boxer

“When I was younger, I was always concerned by how people perceived me.  
It’s the reason I walked into a boxing gym in the first place,” says Ramla Ali, the 

most decorated female Muslim boxer in history. That gym was in her adoptive 
home of Bethnal Green, east London, where Ali moved with her family as a 

toddler to escape the ravages of the Somali Civil War in the early 1990s, after her 
elder brother was killed by a mortar shell while playing in the street. Like many 

refugees, she is unsure of her exact age or birthday, and for many years had to 
hide her boxing career from her parents for fear of it bringing shame on the 

family. Instead, she has brought inspiration to a generation of girls. “Boxing has 
always been perceived as a male-dominated sport,” says the featherweight, who 

won her first UK national title in 2016, and now boxes for Somalia. “All the 
senior heads of federations are men. I’d love to see more female heads. That is 

how there will be more positive changes for women.” Giles Hattersley 

Cashmere cardigan, from £315, Extreme Cashmere. Fashion editor: Edward 
Enninful. Hair: Serge Normant. Make-up: Val Garland. Nails: Lorraine Griffin
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FRANCESCA HAYWARD 

Royal Ballet principal dancer  
When, three years ago, Francesca 
Hayward was promoted from first 
soloist to principal at The Royal Ballet, 
it was the latest in a stream of industry 
firsts for the Nairobi-born, Worthing-
raised 27-year-old. “I’m very proud  
of the colour of my skin and that I’m 
inspiring people from all backgrounds,” 
she says, “but I think it will be great  
for the next mixed-race or black female 
principal dancer if she doesn’t have to 
be asked about that. In ballet, it doesn’t 
matter who you are. If you’re good,  
it’s such a rare thing, so unusual, that 
the talent will go wherever you want  
it to go.” Hayward’s gift is set to send 
her star soaring even higher: this 
Christmas, she appears in the film 
adaptation of Andrew Lloyd Webber’s 
Cats. But it’s on stage that her influence 
over young fans is most magical – and 
where she is at her most confident.  
“It just feels like where I’m meant to  
be. I feel at my most brave.” GH

Wool coat, £2,250, Loewe. Leather 
boots, £895, Nicholas Kirkwood.  
Socks, £12, Falke. Fashion editor: 
Edward Enninful. Hair: Serge  
Normant. Make-up: Val Garland.  
Nails: Lorraine Griffin
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JACINDA ARDERN  
Prime Minister of New Zealand 
“New Zealand is one of the first places in the world to see the  
sun each day. With a population of fewer than five million in the 
South Pacific, we also take pride in being the first country in the 
world where women won the vote. We were among the first to say 
that creating a comprehensive welfare state was the right thing to 
do, and we’re rightly proud of our nuclear-free status and stance 
on modern challenges such as climate change. We’re small, but 
we’ve never been shy about standing up for what we believe in. 

“We’re also a nation that has known change. Each time it’s come, 
we’ve glanced in its direction and said, ‘OK.’ Whether it’s taking  
on environmental challenges, or having the leader of the country 
announce they’re going to have a baby while in office. 

“We take change in our stride, but there are some changes that 
deserve to be challenged. Someone asked me recently how I ‘picked 
my team’ in politics. I explained that when I joined a party 20 
years ago, it was simple: you followed your values and your heart. 
But today it’s about more than what we believe, it’s also about how 
we choose to ‘do’ politics. I believe we are seeing a global trend that 
is the antithesis of our shared humanity: leaders inciting fear for 
control, taking short-term actions of divisive isolationism to mask 
inequalities that need addressing. This short-term thinking not only 

stops worldwide progress on equality, it drives the hardship that 
prevents it. Now, more than ever, we have to try to demonstrate 
what the future can look like, show that fear doesn’t need to be a 
part of that vision, and that politics is a solution rather than part 
of the problem. Because there are some changes we can’t just 
glance at, shrug and say, ‘OK.’ And if we rise to the challenge,  
I absolutely believe the next generation will be all the better for it. 

“I recently received a letter from a woman who told me that after 
a hard day at work, she arrived home to have her daughter ask her 
to play dolls. When she sat on the floor, her daughter passed her a 
doll: ‘You be Katy Perry,’ she said. ‘I’ll be the Prime Minister.’ 

“For all our firsts, I’m proud we’re now a nation where girls 
don’t consider politics or political leadership extraordinary. But I’ll 
be even more proud if that leadership of the future bucks the global 
trend and looks beyond borders, election cycles and established 
ways of doing things. For them, I hope we’ll see the exceptional 
finally becoming the rule, that kindness and compassion can be 
powerful and strong, and that we’re willing to face the changes  
we have to face, while staring down the ones we don’t.” 

Wool shirt, £345, Emilia Wickstead. Earrings, price  
on request, Jessica McCormack. Necklace, Jacinda’s own.  
Styling: Dan Ahwa. Hair: Tane James. Make-up: Christina  
Lajdes. Local production: Sarah Jane Hough
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SINEAD BURKE 
Diversity advocate  

and lecturer 
“In any fight for equality, we need  

to make sure that we’re not just 
replacing one type of majority with 

another. That, in our fight for gender 
equality, we’re not just making sure 

that those in power are white, straight, 
cisgender, able-bodied, middle-class 

women. We need to be constantly 
asking whose voices are not in the 
world, which perspectives are not 
being considered, and make sure  
that change occurs with as much 

intersectionality as possible. And we 
can’t leave all the responsibility to 

those who are ‘othered’ in society  
to step forward and talk about their 

most vulnerable moments. We need to 
be deliberately creating those spaces.  
I’m always conscious that I can only 
speak for me, but people assume that 
every little person has my experience, 

that every disabled person feels,  
thinks, talks, acts, moves like me.  

Yet the experiences of women of  
colour – or of queer, disabled women 

– are very different from mine. We  
have to be careful that we do not  

create a new world where so many 
people are still excluded.” 

Custom-made lace cape and wool/ 
silk dress, to order, Prada. Shoes,  

from a selection, Salvatore Ferragamo. 
Fashion editor: Edward Enninful.  

Hair: Serge Normant. Make-up: Val 
Garland. Nails: Lorraine Griffin
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SALMA HAYEK PINAULT 
Women’s rights activist, actor and producer 

When Salma Hayek Pinault decided to write about her experience of working with the 
disgraced film producer Harvey Weinstein, her friends, family and agents hoped it 
would be quietly cathartic. They could not have predicted that the resulting essay, 

Harvey Weinstein Is My Monster Too, published in The New York Times in December 
2017, would go on to win the 52-year-old actress a share of a Pulitzer Prize. Hayek 

Pinault was as floored as anyone. “I was prepared for a terrible reaction,” she 
explains, with a shrug that conveys the nerve with which she quit her native Mexico, 

where she was a telenovela star, to seek her fortune in Hollywood in 1991. But, 
something even more unexpected happened. “People would call and say, ‘Can we have 

the name of the writer who wrote that for her?’” she recalls, exasperated. “I wrote it 
myself! Every single word!” At first, she was angry: “I have just written an article 

about undermining, and they are all undermining me.” Then, realisation dawned. “I 
was able to say to myself, ‘I can write,’ which is a very big deal because I am highly 

dyslexic. It gave me so much confidence to write the article. And it made me feel free.” EP  

Silk blouse, £1,120. Felt fedora, £605. Both Saint Laurent by  
Anthony Vaccarello. Fashion editor: Grace Coddington. Hair: Didier  

Malige. Make-up: Diane Kendal. Nails: Yuko Tsuchihashi
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CHIMAMANDA NGOZI ADICHIE Author 
“Policy is important, laws are important, but changing cultural norms and 
mindsets matter even more. Take ambition, for example. We praise ambitious 
men and judge ambitious women. I long for a world where women can show  
a wide range of complex human emotions without the risk of societal censure.  
I long for more stories of women who are strong without being superheroes, 
who do not need to be extraordinary to be admirable.” 

Trench coat, £670, Max Mara. Earrings, Chimamanda’s own.  
Fashion editor: Edward Enninful. Hair: Serge Normant. Make-up:  
Val Garland. Nails: Lorraine Griffin
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ADUT AKECH
Former refugee and model 
“I want to help people to understand 
that refugees are normal people, just 
like everybody else. You don’t choose  
to be a refugee; the only difference 
between a refugee and someone who 
grew up in the Western world is that 
we were forced out of our own country, 
out of our homes, because of fear –  
not out of choice. I use myself as an 
example: I fled war in southern Sudan, 
grew up in a refugee camp in Kenya, 
went to make a new life in Australia, 
and now I am living and working in 
New York. I decided to make something 
of myself, and I want people to use my 
story and really understand it. What  
is happening in Sudan right now is  
so disheartening, but it can be a great 
example to the world. I encourage 
everyone that has been touched by  
this tragedy to do something.”  

Wool coat, £3,665, Raf Simons, at Dover 
Street Market and Machine-A. Satin 
slingbacks, £560, Manolo Blahnik. 
Fashion editor: Grace Coddington. 
Hair: Didier Malige. Make-up: Diane  
Kendal. Nails: Yuko Tsuchihashi.  
For stockists, all pages, see Vogue 
Information. Production, unless 
otherwise stated: Anthony Graneri  
at 2b Management. Digital artwork: 
Christian Tochtermann at Red Line. 
With thanks to Amy Somerville 
Galloway at Sunbeam Studios, and 
Benjamin Stelly at Spring Studios 
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BUCKLE UP: HEDI SLIMANE PIONEERS THE RETURN OF 1970s SOPHISTICATION  
VIA SILK SCARVES, HORSE-BIT BELTS AND TWEEDS AT CELINE.  

CASHMERE JACKET, £2,700. SILK-CREPE SHIRT, £740. SILK-GEORGETTE SCARF, £335.  
WOOL CULOTTES, £1,850. BELT, £1,100. ALL CELINE BY HEDI SLIMANE

AUTUMN’S NEW CODES OF POLISH ARE SHOT 
THROUGH WITH PARISIAN PRECISION. IT’S TIME 

TO REPRISE FEMININE BLOUSES, ELEGANT 
TAILORING AND CLASSY COATS. PHOTOGRAPHS  

BY ZOE GHERTNER. STYLING BY JANE HOW
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LEARN YOUR LINES: 
KNEE-LENGTH SKIRTS  
LOOK RIGHT AGAIN  
WITH AUTUMN’S  
LONG, LEAN BOOT. 
OPPOSITE: SILK TIE-NECK 
BLOUSE, £1,120, SAINT 

LAURENT BY ANTHONY 

VACCARELLO. WOOL  
SKIRT, £590, HOLLAND  

& HOLLAND. LACE BRA, 
FROM £85, YASMINE 

ESLAMI. VINTAGE CELINE 
BELT, FROM £220, RESEE.

COM. LEATHER BOOTS, 
£1,400, CELINE BY  

HEDI SLIMANE. 

AN ARTFUL DRAPING  
OF HERMES SILK LENDS 
BALENCIAGA’S BLAZER  
A SOFT-FOCUS CHARM. 
THIS PAGE: WOOL JACKET, 
£2,650. TWILL TROUSERS, 
£595. BOTH BALENCIAGA. 
SILK SCARF, WORN AS TOP, 
£270, HERMES. VINTAGE 
D’ORLAN EARRINGS,  
£85, SUSAN CAPLAN
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TRAFFIC-STOPPING  
TWEED: STELLA 
McCARTNEY’S OVERCOAT 
BOASTS HEIRLOOM STATUS.
OPPOSITE: WOOL COAT, 
£1,825, STELLA 

McCARTNEY. BOOTS,  
AS BEFORE. VINTAGE 
GIVENCHY NECKLACE,  
£275, SUSAN CAPLAN. 

SECURE VOLUMINOUS 
OLD-HOLLYWOOD WAVES 
WITH A LIGHT MIST OF 
KERASTASE STYLING  
LAQUE NOIRE, £14. 
THIS PAGE: SILK-
GEORGETTE BLOUSE, 
£1,321, CHLOE. VINTAGE 
EARRINGS, FROM A 
SELECTION, FELT
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THE PERFECT PARTNER  
TO BURBERRY’S RE- 
BOOTED TRENCH COAT?  
A CHOCOLATE-BROWN  
CAPE ADD-ON. 
THIS PAGE: GABARDINE 
TRENCH COAT WITH 
CASHMERE CAPE DETAIL, 
£3,490. SNAKESKIN AND 
LEATHER BAG, £1,650.  
BOTH BURBERRY.

VICTORIA BECKHAM’S 
CLEVER TAILORING  
WILL WORK WONDERS  
FOR YOUR POSTURE.
OPPOSITE: WOOL JACKET, 
£1,350. WOOL TROUSERS, 
£750. BOTH VICTORIA 

BECKHAM. COTTON  
SHIRT, £470, ALEXANDRE 

VAUTHIER. BOW TIE,  
FROM £80, COMME  

LES LOUPS. VINTAGE 
CHANEL BROOCH, FROM  
A SELECTION, VALOIS 

VINTAGE PARIS 
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AUTUMN’S TRENCH MEMO: 
EMBRACE EMERALD. 
GUCCI’S OFF-DUTY 
EXEMPLAR HAS NEVER 
LOOKED SO DELECTABLE.
THIS PAGE: GABARDINE 
TRENCH COAT, £2,850. 
TWILL SHIRT, £870. SILK  
TIE, £145. PLEATED SKIRT, 
£1,050. ALL GUCCI. LEATHER 
BOOTS, £1,400, CELINE  

BY HEDI SLIMANE.

A BOTANICAL PRINT  
CALLS FOR A NATURAL-
LOOKING COMPLEXION. 
THE PERFECT GO-TO? 
CHANEL LES BEIGES 
HEALTHY GLOW GEL TOUCH 
FOUNDATION SPF 25, £43.
OPPOSITE: PLISSE DRESS, 
FROM £1,400, GIVENCHY. 
VINTAGE EARRINGS, FROM  
A SELECTION, FELT
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CAN YOU IMAGINE 
ANYTHING MORE HEAVENLY 
THAN LOEWE’S SNOW-
WHITE SWEATER,  
ICED WITH PEARLS? 
OPPOSITE: EMBELLISHED 
WOOL SWEATER, £1,025. 
WOOL TROUSERS, £825. 
BOTH LOEWE. EARRINGS,  
AS BEFORE.

MARC JACOBS’S CAPE IS  
A STRONG-SHOULDERED 
AFFAIR, BUT IT’S THE  
FLASH OF OVERSIZED 
COLLAR THAT TURNS 
THINGS LADYLIKE.
THIS PAGE: WOOL CAPE, 
£2,240. WOOL TROUSERS, 
£915. BOTH MARC JACOBS. 
SHIRT AND TIE, AS BEFORE. 
FOR STOCKISTS, ALL PAGES, 
SEE VOGUE INFORMATION. 
HAIR: DAVID HARBOROW. 
MAKE-UP: KARIM RAHMAN. 
NAILS: LAURA FORGET.  
SET DESIGN: SOPHEAR. 
PRODUCTION: AP 
PRODUCTION PARIS. 
DIGITAL ARTWORK:  
STUDIO RM. MODEL: 
REBECCA LEIGH 
LONGENDYKE
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 AS FIRST LADY OF 
 THE UNITED STATES, 

 MICHELLE 
 OBAMA 
 FORGED A PATH 
 AS THE NATION’S MOTHER-IN-CHIEF 
 – AND BECAME A STYLE ICON IN THE PROCESS. 
 NOW, FREED FROM WHITE HOUSE PROTOCOL, 

 SHE’S LOOSENING UP, 
 BUT STILL DISPENSING IMMACULATE ADVICE. 

 IN A RARE INTERVIEW, 
 SHE TALKS MOTHERHOOD AND MATURITY 
 WITH VOGUE’S GUEST EDITOR,
 HRH THE DUCHESS OF SUSSEX
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I
n formulating the content of the Forces for Change 
issue, I knew that I wanted to create a magazine that 
would speak not just to where we are, but to where we 
hope to be. In doing so, I knew we needed to both 
open and close strong. Like a beautiful meal: the first 

bite sets the tone and the final spoonful leaves you satiated, 
smiling, and sometimes (if you’re dining under the direction 
of a forward-thinking chef ) even inspired. So how could  
I bring this issue to its logical conclusion? How could I meet 
that very lofty self-imposed goal? 

Turns out British Vogue famously has a back page Q&A 
feature that is equal parts informative and whimsical, with 
a special guest each month. My first thought was that it 
needed to be someone kind, inspirational, motivating, funny, 
with gravitas and as much depth as levity. My second thought: 
it needed to be Michelle Obama. 

So, over a casual lunch of chicken tacos and my ever-
burgeoning bump, I asked Michelle if she would help me 
with this secret project. 

It wasn’t a huge ask, so to speak, because the back page 
of Vogue comprises a few simple questions to garner a few 
simple answers – tidbits that would leave you, the reader, 
feeling all of the aforementioned sensations of this analogous 
culinary experience. She graciously said yes (because she’s 
Michelle, she’s gracious), and then very promptly sent answers 
(because she’s Michelle, she’s prompt). 

What was sent back to me, however, left me somewhat 
speechless. A few “simple questions” (which she could have 
answered with a sentence or two) were returned to me as  
a thoughtful, reflective and beautifully curated narrative – a 
gentle reminder not of how but of why she has become such 
a globally respected public figure. 

Whatever your background, it’s easy to feel connected to 
Mrs Obama. There’s something magical about the way in 
which she draws you in with her endearingly frank, down-to-
earth personality. When I heard her speak at London’s Royal 
Festival Hall last December, I found that I could personally 
relate to what she was sharing – and that the young British 
woman sitting a few seats away from me, laughing heartily 
and nodding in agreement, must have felt the same way. 

I share all this with you as a disclaimer of sorts: had I 
known Michelle would be so generous in making this a 
comprehensive interview my questions would have been 

lengthier, more probing, more engaging. I would have  
called her and included the banter on these pages – the laughs 
and sighs and ping-pong of dialogue as I chimed in. But  
to re-engineer that now would rob Michelle’s words of  
their authenticity, which, for me, is at the crux of what makes 
this piece special. 

That authenticity came out of her innate goodwill to 
support another woman, to give more than what’s asked for, 
to be generous, to be kind – all of these attributes make her 
the ultimate force for change. To my former First Lady, and 
now friend, Michelle – thank you. 
  
The Duchess of Sussex: You sent me the  
kindest message on Mother’s Day this year. What  
has motherhood taught you? 
Michelle Obama: Being a mother has been a masterclass in 
letting go. Try as we might, there’s only so much we can 
control. And, boy, have I tried – especially at first. As mothers, 
we just don’t want anything or anyone to hurt our babies. 
But life has other plans. Bruised knees, bumpy roads and 
broken hearts are part of the deal. What’s both humbled and 
heartened me is seeing the resiliency of my daughters. In 
some ways, Malia and Sasha couldn’t be more different. One 
speaks freely and often, one opens up on her own terms.  
One shares her innermost feelings, the other is content to 
let you figure it out. Neither approach is better or worse, 
because they’ve both grown into smart, compassionate and 
independent young women, fully capable of paving their own 
paths. Motherhood has taught me that, most of the time, 
my job is to give them the space to explore and develop into 
the people they want to be. Not who I want them to be or 
who I wish I was at that age, but who they are, deep inside. 
Motherhood has also taught me that my job is not to bulldoze 
a path for them in an effort to eliminate all possible adversity. 
But instead, I need to be a safe and consistent place for them 
to land when they inevitably fail; and to show them, again 
and again, how to get up on their own. 
What advice do you give your daughters?
Don’t just check the boxes you think you’re supposed to check, 
like I did when I was their age. I tell them that I hope they’ll 
keep trying on new experiences until they find what feels 
right. And what felt right yesterday might not necessarily 
feel right today. That’s OK – it’s good, even. When I was in 

1 Michelle Obama in 
2012. 2 A family trip  

to Acadia National  
Park in Maine, 2010.  
3 The Obamas await 

the results of Barack’s 
senate bid, 2004.  

4 Malia, Michelle, 
Barack and Sasha – 
and dogs Sunny and  

Bo – in the White House 
Rose Garden, 2015.  

5 Election night, 2008 
– a symbolic moment  
in America’s history.  

6 Sarah Jessica Parker 
welcomes Michelle to 

the stage to discuss her 
memoir, Becoming, 
2018. 7 The family 

attend church in 
Washington, DC, 2013. 

8 The First Lady 
visiting Mulberry School 

for Girls in London, 
2015. 9 Discussing  
the Let Girls Learn 

initiative and support 
for veterans with  

HRH Prince Harry on 
the same visit to the UK

1 4

2

3
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college, I thought I wanted to be a lawyer because it sounded 
like a job for good, respectable people. It took me a few years 
to listen to my intuition and find a path that fit better for 
who I was, inside and out. Becoming who we are is an ongoing 
process, and thank God – because where’s the fun in waking 
up one day and deciding there’s nowhere left to go? That’s 
something I wish I’d recognised a little earlier. As a younger 
woman, I spent too much time worrying that I wasn’t 
achieving enough, or I was straying too far from what I 
thought was the prescribed path. What I hope my daughters 
will realise a little earlier is that there is no prescribed path, 
that it’s OK to swerve, and that the confidence they need to 
recognise that will come with time. 
How would that advice be different if you were offering it 
to sons? Or would it be the same?
It would be exactly the same. My parents, particularly my 
father, taught my brother and me at an early age to treat boys 
and girls exactly the same. When I was still in elementary 
school, my dad bought my brother a pair of boxing gloves. 
But when he came home from the store, he was carrying not 
one, but two pairs of gloves. He wasn’t going to teach his son 
to punch without making sure his daughter could throw a 
left hook, too. Now, I was a little younger and a little smaller 
than my brother, but I kept up with him. I could dodge a jab 
just like he could, and I could hit just as hard as him, too. 
My father saw that. I think he wanted to make sure that my 
brother saw that as well.  
What inspired you to start the Girls Opportunity  
Alliance [a programme of the Obama Foundation that 
seeks to empower adolescent girls through education], 
and what is your goal?
Today, nearly 98 million adolescent girls around the world 
are not in school. That’s a tragedy – for the girls, of course, 
but also for all of us. Think of everything we’re missing out 
on. We know that when we educate girls, when we truly 
invest in their potential, there is no limit to the good it can 
do. Girls who attend school have healthier families, they earn 
higher wages, and the world gets to experience the full 
expression of their gifts. I formed the Girls Opportunity 
Alliance because I’ve seen the power of education in my  
own life. And I believe that every little girl, no matter her 
circumstances, deserves the opportunity to learn, grow and 
act on her knowledge. So, we’re connecting grass-roots leaders 

already working on the ground in countries all over the world, 
helping them to learn from each other and get the resources, 
support and platform they need to lift up girls in communities 
that can use a boost. And we are grateful to all the people 
around the world who have supported this programme and 
are interested in taking action to help.
If you were sitting down with your 15-year-old self, 
what do you think she would tell you, seeing who you  
have become today?
I love this question. I had a lot of fun when I was 15, but 
when it came right down to it, teenage-me was pretty by 
the book – straight As, through-the-roof standards for 
herself. So I imagine that she’d be proud of how far I’ve 
come – but she wouldn’t let me off the hook, either. I feel 
like she’d give me one of those silent nods of recognition, 
you know? She’d remind me there are still too many girls 
on the South Side of Chicago who are being shushed, cast 
aside or told they’re dreaming too big. She’d tell me to keep 
fighting for them. If I’m being honest, she’d probably smile 
about how cute my husband is, too. 
And now to shift gears for a moment, and end  
with a wild-card question... What is the most beautiful  
sound that you’ve ever heard?
When Malia and Sasha were newborns, Barack and I could 
lose hours just watching them sleep. We loved to listen to 
the little sounds they’d make – especially the way they cooed 
when they were deep into dreaming. Don’t get me wrong, 
early parenthood is exhausting. I’m sure you know a thing 
or two about that these days. But there is something so magical 
about having a baby in the house. Time expands and contracts; 
each moment holds its own little eternity. I’m so excited for 
you and Harry to experience that, Meghan. Savour it all. n

        Becoming who we are is an 
ongoing process, and 
             thank God – because where’s the fun 
   in waking up one day and 
         deciding there’s nowhere left to go?
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KENNETH IZE
Few young designers have 
captured global attention with 
such dramatic immediacy as 
Kenneth Ize: the young Nigerian 
who has brought the saturated 
palette and traditional techniques 
of his heritage to the world stage.  
Born in Lagos but raised in Austria 
(where his family sought refuge 
after his father left the Nigerian 
government), much of Ize’s 
childhood was spent dressing up 
in the hybrid of African designs 
and Italian luxury that comprised 
his mother’s wardrobe – but 
“nobody told me there were black 
people working in fashion, so I 
didn’t think I had any chance of 
getting a design job,” he explains. 
Consequently, in 2015, he moved 
back to Lagos determined to 
establish his own brand, and 
immediately set up a GoFundMe 
page, raised ¤650 and started 
looking for local weavers to 
manufacture the textiles that have 
since become his calling card:  
aso-oke fabrics developed with  
a modern touch. As his renown 
– and his business – has grown, 
thanks in part to the endorsement 
of high-profile fans such as Naomi 
Campbell and Donald Glover,  
he has harnessed the opportunity 
to train a new generation of 
artisans and invest in his local 
communities (in fact, he will be 
opening his first school in Ilorin 
next year). “I feel like we’re all in 
this mess in Nigeria – you know, 
our government is so bad – but  
we need to find a solution. For me, 
that was creating this brand. It’s  
a positive way to see the future of 
Africa, and to see that there is a 
dynamic new way we can think.”

OFF-THE-SHOULDER TOP,  
FROM £500. FRINGED TROUSERS, 
FROM £575. BOTH KENNETH IZE,  
AT BROWNS AND MACHINE-A.  
SATIN SLINGBACKS, £750,  
MANOLO BLAHNIK
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THEBE MAGUGU
“I feel like a lot of people draw a 

blank when it comes to South 
Africa – in fact, Africa in general,” 
notes Thebe Magugu. “But I really 

want to inform people about the 
rich heritage and history that we 
have, and present it in a modern 

way.” As South Africa experiences 
an explosion of new-generation 

creativity, Magugu’s brand offers 
garments that challenge outmoded 
ideas of a homogeneous “African” 

aesthetic but remain suffused with 
his country’s visual codes. Elegant 

eclecticism, nods to asymmetry and 
fabric wraps, prints incorporating 

South Africa’s national flower, 
collections entirely produced in his 

homeland… a wealth of design 
motifs speak to Magugu’s national 

pride. But the stories that lie 
beneath are equally important. 

Each of his collections is named 
after a university subject, in 

homage, he says, to his exploration 
“of key moments, histories and 

people from my background”: from 
the horrific wave of domestic 

violence that swept the nation as 
he designed Home Economics,  
to the blend of traditional and 

modern tropes that inspired 
African Studies. “I want my brand 

to provide beautiful, culturally  
rich clothes that can stand out of 

context as well as within it,” 
Magugu continues. “I really just 
want to elevate the perception of 

South Africa – and for people to see 
that there is the potential for a very 

exciting, bubbling industry here.”

MESH MINIDRESS, £610,  
THEBE MAGUGU, AT 24S.COM
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RUCHIKA SACHDEVA, 
BODICE
“The things about India that I  
feel Western people are attracted to 
are the colour, the embellishment… 
the maximalist aesthetic,” says 
Ruchika Sachdeva. “But growing 
up within that can get a little 
overwhelming.” Accordingly, her 
brand, Bodice, eschews stereotypes 
in favour of the minimalism she 
sought solace in while growing up 
in New Delhi: “The more grounding 
elements of Indian culture, where 
you question how much is needed,” 
she clarifies. “The idea of eating 
with your hands – you don’t need 
cutlery; or sitting on the floor – you 
don’t need furniture.” Graceful 
fluidity and pared-back decoration 
pay tribute to that spirit, while the 
materials Sachdeva uses harness 
the hand-crafted techniques she 
travels her country in search of.  
A weaving co-operative beneath 
the Himalayan foothills 
manufactures her textural fabrics; 
in Maharashtra, she sources 
upcycled wool for Kantha 
embroidery; in Lucknow, she 
discovered chikankari, an intricate 
form of threadwork and appliqué, 
to incorporate into her latest 
collection. Here is contemporary 
elegance explored through 
traditional craftwork: the perfect 
reflection of modern Indian design.

SILK-CREPE DRESS, £870, BODICE,  
AT HARVEY NICHOLS. LEATHER 
BOOTS, £575, NEOUS
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AMAKA OSAKWE, 
MAKI OH
“Working in fashion came very 
naturally to me,” explains Maki 
Oh’s Lagos-based founder Amaka 
Osakwe. “There has always been  
a big part of me that wanted to  
tell stories about my culture and 
my heritage through clothing.” 
Osakwe’s designs are imbued with 
both, challenging the conventions 
of Nigerian womanhood while 
incorporating a wealth of 
traditional textiles and techniques 
(she has become renowned for her 
unique approach to hand-dyed 
indigo prints, or adire, and all of 
her clothing is made in Nigeria). 
Osakwe is particularly fascinated 
by the power of female sensuality 
– after all, “here, we are still going 
through our own reformations  
of chauvinism; we’re trying to find 
our footing, and I think clothing 
should reflect that” – but rather 
than looking towards plunging 
necklines or micro-minis, she 
turns to celebrating the female 
body through flattering cuts, 
sinuous drapery and “the sorts  
of beautiful cloth that a woman’s 
skin deserves”. And, while her 
work is suffused with the history  
of her country, it possesses a 
contemporary, global appeal that 
has found her worn by women 
from Michelle Obama to Solange. 
“It’s about taking my culture, 
elevating it and sharing it with  
the world; moving forward while 
keeping my heritage alive,” she 
says. “That’s what I feel all brands 
need to be doing: telling stories.”

ASYMMETRIC TULLE TOP, TO ORDER. 
PLEATED SKIRT WITH FRINGING, 
FROM £620. BOTH MAKI OH
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WYNN CRAWSHAW, 
WYNN HAMLYN
A kiwi-fruit farm in New Zealand 
wouldn’t usually offer the most 
fertile ground for a young designer 
to learn their trade, but for Wynn 
Crawshaw of Wynn Hamlyn, 
growing up within such rural 
surrounds paid off. “My dad was 
always busy running the farm  
and my mum was a horticultural 
scientist, so my grandparents  
had a big part in bringing me up: 
my nana would just sew all day 
and I would sit with her,” he 
explains. While studying for a 
university degree in land surveying, 
his passion for those formative 
experiences resurfaced – “I kind of 
scraped through my course because 
I was just over at the fashion 
department all day long,” he recalls 
– and later, while working as a 
surveyor by day, he would spend 
his evenings designing. In 2015,  
the pieces he’d created at home 
evolved into his brand. Devoted to 
championing artisanal techniques 
within a contemporary framework 
(think hand-turned wooden toggles 
fastening streamlined tailoring,  
and acetate buttons moulded and 
dyed in his mother’s horticultural 
laboratory), Crawshaw has since 
built his business by offering 
practical elegance crafted with 
finesse. It appears the fruit of his 
grandmother’s labours is paying off.

LEATHER BLAZER, £625. WOOL 
SKIRT, £180. BOTH WYNN HAMLYN
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MAGGIE MARILYN
At a juncture where our planet’s 
health is rapidly approaching the 
point of no return, fashion’s 
relationship with sustainability is 
being discussed with a sense of 
utmost urgency – and, in 2019, it 
is the youngest designers who are 
leading the revolution. Maggie 
Marilyn offers a prime example: 
the 25-year-old New Zealand 
native’s eponymous brand  
is taking a radically transparent 
approach to production by 
ensuring every stage in its  
supply chain is entirely traceable. 
“There’s no other choice: we can’t 
continue like this,” she reflects.  
“I want to ensure that we’re not 
just empowering our customers 
through our clothing, but everyone 
involved in making it: that their 
lives are actually improved by 
working with us, as well as 
hopefully having a regenerative 
effect on the earth.” Using genius 
discoveries such as silk created 
from rose petals, fabrics woven 
from recycled plastics, and fully 
biodegradable cassava-root 
packaging (Marilyn tested its 
credentials in her own flowerbeds), 
the brand is offering a compelling 
framework for the future of fashion 
– as well as a fresh take on 
femininity through its proudly 
pretty designs. “I always thought, 
there’s got to be a way that you  
can make beautiful clothing,  
at a reasonably accessible price 
point, while not exploiting people 
or the planet,” she says. She 
appears to have found it.
 
WOOL TOP, £325. WRAP SKIRT, 
£440. BOTH MAGGIE MARILYN,  
AT HARVEY NICHOLS
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MARIE-EVE 
LECAVALIER, 
LECAVALIER

Born and raised in what she 
describes as the “tedium”  

of Montreal’s identikit suburbia,  
as a child Marie-Eve Lecavalier 

constantly sought refuge in  
fantasy. “I was trying to escape  
the boredom,” she explains. “So  

I never knew if I was in reality or 
a dream… I suppose I have quite a 

prolific imagination.” That sense  
of distortion, married with the 

Noughties dress codes of Canada’s 
disaffected youth, informs the 

brand she has developed since: all 
psychedelic prints and oversized 

shirting; melancholic hues and 
airbrushed leathers. While the 

sophisticated finish of her designs 
appears worlds away from the 

grungy subcultures that defined 
her teenage years, what results 

remains “very Montreal, and very 
North American. It’s as though I’m 

paying homage to the little girl  
I was,” she reflects, “but now I 

have the luxury to explore it 
through a different lens.” If this is 

the result of growing up riddled 
with provincial ennui, teenagers 

across the globe can rejoice. n
 

LEATHER JACKET, FROM £1,530. 
OVERSIZED COTTON SHIRT,  

FROM £420. RECYCLED JEANS,  
FROM £480. ALL LECAVALIER,  

AT SIMONS.COM AND SSENSE.COM.  
LEATHER SHOES, £285, YUUL YIE.  

FOR STOCKISTS, ALL PAGES,  
SEE VOGUE INFORMATION
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The 
smart set

The reason I was drawn to Smart Works is that it 
reframes the idea of charity as community, which, 
for me, is incredibly important: it’s a network of 
women supporting and empowering other women 

in their professional pursuits.
Smart Works blossomed from the desire to equip 

unemployed women with the tools, clothes and conviction 
needed to land a job interview. Clothes are donated – but 
it’s not just about a woman going through her closet and 
giving something away because she no longer needs it.  
It’s about looking at that special item you’re holding on to 
– the memory of that suit or dress that helped you achieve 
your dream job – and wanting to pay it forward. Not a 
hand-me-down, but rather a hand being held. 

Those donated clothes make it to a Smart Works centre, 
where clients receive an interview outfit as a result of a 
session with a stylist. Next, volunteer coaches ready women 
for their upcoming interview. Once they score their dream 
job, they come back for a second outfit, to see them through 
until their first pay cheque. It ’s the enthusiasm of the 
volunteers, the earnestness of the staff and, most of all, 
the blushing, bashful and beautiful smile that crosses a 
client’s face when she sees herself in the mirror, that I have 

found so profoundly compelling. Because in that moment, 
she feels special and emboldened. 

When you walk into a Smart Works space, you’re met 
with racks of clothing and an array of bags and shoes. 
Sometimes, however, it can be a potpourri of mismatched 
sizes and colours, not always the right stylistic choices or 
range of sizes. To help with this, I asked Marks & Spencer, 
John Lewis & Partners, Jigsaw and my friend, the designer 
Misha Nonoo, if they were willing to design a capsule 
collection of more classic options for a workwear wardrobe. 

Taking the idea further, many of the brands agreed to use 
the one-for-one model: for each item purchased by a 
customer, one is donated to the charity. Not only does this 
allow us to be a part of each other’s story, it reminds us we 
are in it together. 

There is often a misunderstanding about Smart Works 
being a makeover, a fashion show of “before and after”, where 
a woman is magically transformed into something better 
than she was before. But to label it as such would not only 
be inaccurate, it would be missing the point. This is not a 
fairy tale. In fact, if it’s a cultural reference you’re after, forget 
Cinderella – this is the story of Wonder Woman, ready to 
take on the world in her metaphorical and literal cape.  n 

IN JANUARY, HRH THE DUCHESS OF SUSSEX  
WAS APPOINTED ROYAL PATRON OF SMART WORKS, 
A CHARITY THAT AIMS TO PROVIDE CLOTHES AND 
COACHING – AND A LARGE DOSE OF SELF-BELIEF 
– TO UNEMPLOYED WOMEN IN NEED. HERE, THE 
DUCHESS SHARES A NEW INITIATIVE DESIGNED  

TO FOSTER A SENSE OF COMMUNITY  
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“It’s a yes! 
(And there’s  
that smile)”

“I chose this coat for 
this young client, and 

am eager to see if  
she liked it…”

“Trying to find a special  
look for a client and  
stumbling across a few  
pieces that I’ve donated”

“Meeting a 
client as she’s 
undergoing her 
fashion moment 
in preparation 
for her big 
interview”

“Chatting with Juliet 
Hughes-Hallett, Smart 
Works chair and 
co-founder, about the  
need for additional  
classic handbags.  
Thanks, John Lewis,  
for creating the perfect  
tote (that fits a CV!)”

“Client interview 
prep, focusing on 
highlighting your 

skillset and knowing 
your worth”

“Client and stylist 
working on a few 
new looks!”

“Deciding between two 
dresses – she chose the green”

“Looking and feeling 
ready for the job”

“Searching for a great 
purse for a client”
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As soon as Vivienne Westwood walks into Furness Primary School and stages an 
impromptu assembly in the sports hall, it becomes apparent how she kept her pupils 
here under control. The children sitting cross-legged in front of her are entirely 
transfixed by her matter-of-fact explanations of everything from design to climate 
change, desperate to impress the woman who, at 78, has now returned to the Harlesden 
building where she once instructed hordes of young children in reading and writing. 
“I taught by force of personality,” she explains of her time here; and while her job 
as a primary school teacher might at first appear at odds with her career since (punk 
provocateur, ardent activist and fashion designer), it makes a curious sort of sense. 

Despite the fact that her brand continues to thrive, Vivienne stopped talking 
about clothes long ago. “The reason I continue to design is because it gives me a 
platform,” she reflects. “I use it to communicate how to save the world.” Her 
seasonal runway shows might present new collections, but they’re also an opportunity 
to instruct a captive audience on the horrors of climate change and “the rotten 
financial system”, preaching the virtues of mindful consumption (“buy better, buy 
less”) and of education. At the very core of Westwood’s belief system is the idea 
that knowledge is power: “To be an intellectual means that you can think, and 
oppose propaganda,” she tells the children. “You’ve got to read – books not screens 
– because if you read, you start to know everything, know the world.” Her face 
lights up when they answer her questions about the consequences of rising sea 
levels. “That’s really, really good,” she beams at one particularly articulate boy. 
“Because if we don’t stop it, we will all die. If we leave it for much longer, it will 
be too late. I believe you should tell children the truth, and that is the truth.”

Vivienne ended up in teaching by circumstance rather than vocation. In the 1950s, 
in her hometown of Harrow, only four careers were considered suitable for working-
class women: nurse, hairdresser, teacher or secretary. When she moved to London 
at 17, she spotted a series of adverts for Pitman shorthand courses and decided to 
embark on a career as the last of these – “I needed to earn a living,” she shrugs – but 
soon realised it wasn’t her calling. Instead, desperate to learn about art but perplexed 
by the idea of how such an arena could ever provide a living wage, she moved to 
teacher training school to become an art teacher. After graduating, she was promptly 
offered a job with children between five and seven years old in Harlesden. It wasn’t 
the artful opportunity she had imagined, but she took it. > 328

Who’s that teaching children to read and write  
in a Harlesden classroom? Or deep-frying nuggets at 

McDonald’s? Five stars of the British fashion scene revisit 
the places where their working lives began. Photographs 

by Paul Wetherell. Styling by Gianluca Longo

VIVIENNE WESTWOOD 

Primary school teacher
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This fast food period proved particularly formative for Ross: 
dressing in hi-vis to pick up litter on the roundabout opposite, 
or being talked down to by the customers at the counter 
introduced him to the realities of class. “Before that, it was 
just normal to be on the estates or in hostels chilling with my 
boys, but being at McDonald’s was my first step into wider 
society and actually engaging with the world.”  

That class division has fascinated him ever since, providing 
a framework for his brand and galvanising his resolve. In 
the five years since founding his company, he has established 
himself as a darling of both the British streetwear scene 
and the wider fashion industry for his ability to create 
clothing at once eminently wearable and imbued with socio-
political significance. Rooted in the wardrobe of 

“Growing up in Northampton, McDonald’s was a social hub: 
that’s where you’d meet friends, hang out,” remembers Samuel 
Ross, founder of A-Cold-Wall. “Before school, we’d grab 
McDonald’s; after school, we’d grab McDonald’s; weekends, 
we’d be at McDonald’s… For the working-class youth of the 
town, that was its heartbeat.” Aged 16, and looking for a 
means of funding his obsession with tracksuits and trainers, 
applying for a job cooking Chicken McNuggets and 
assembling Big Macs was, therefore, an easy decision to make. 
“I’d take any shift I could get,” he says. “It was a real big thing 
to get a job in Northampton. There weren’t many. You took 
what you could get and were grateful for it.” > 328

SAMUEL ROSS 

McDonald’s employee
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the menu. “I don’t like juices, I want full-fat!” she grins. With 
a superfast metabolism, she’d down a couple of Aero Peppermint 
milkshakes every shift. “We had every chocolate bar under the 
sun; you’d throw one in, add some milk and ice cream, and 
Bob’s your uncle,” she says. “If someone ordered a medium, 
I’d always make it large, so I could have what was left.”

Despite the wealth of confectionery, the sweetest thing 
about her days as a milkshake “barista” was that she fell in 
love while on shift. “He’d always buy a canned drink for £1.50, 
when the cornershop next door sold them for half the price,” 
Saffron recalls of the boyfriend she’s been with for six years. 
“I’d always point it out to him, until one of the girls said that 
he fancied me. He would conveniently turn up at the end of 
my shift, so he could drive me home.” Osman Ahmed  >

Leaning elegantly on the Neapolitan-style counter of an ice-
cream parlour, Saffron Vadher looks every inch the supermodel 
as she navigates Balenciaga’s hooped neckline to sip a 
milkshake. There’s no mistaking her for a waitress now, but 
not long before Saffron glided down the catwalks of Burberry, 
Chanel and Alexander McQueen – and appeared on the 
cover of the December issue of British Vogue last year – she 
was working behind the counter at a now-defunct milkshake 
bar in North Harrow, the London suburb where she grew 
up and still lives with her parents.

Back then, the sort of drinks preferred by the fashion set – 
dairy-free smoothies packed with antioxidants – were not on 

SAFFRON VADHER 

Milkshake parlour waitress
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“The pictures were always printed this small in the magazines,” 
he says, pinching his white-gloved fingers together. “I was never 
a real photographer.” Manolo’s photos were a precursor to 
Instagram: candid snapshots of the very famous, very fabulous 
people with whom he surrounded himself. “Everything in my 
life has been spontaneous,” he quips. “I’ve never thought too 
much about it.” Having grown up on a diet of fashion magazines, 
he still remembers stumbling across the pages of Vogue that 
first encouraged him to get behind the camera. “It was David 
Bailey’s pictures of Jean Shrimpton; I was absolutely mesmerised.” 

There are plenty of icons in Manolo’s photographic portfolio, 
although many of the original prints were stolen some years 
ago. He photographed Marisa Berenson as Lady Lyndon; 
Bryan Ferry lounging at home; Bianca Jagger on

Long before Manolo Blahnik’s name became synonymous 
with stilettos, he was a photographer about town, capturing 
the beautiful people in the Swinging London so perfectly 
depicted in Blow-Up (the set of which he happened to 
accidentally stroll on to, and consequently ended up in the 
film as an extra). Blahnik has always been a creative polymath 
– illustrating, photographing, scrapbooking, antiquing, 
modelling (he is one of the few men ever to have appeared 
on the cover of British Vogue, in 1974) – and he even had a 
brief stint at the United Nations at the behest of his parents. 

Photography, he insists, despite being published in Andy 
Warhol’s Interview and Vogue Italia, was never his true calling. > 328 

MANOLO BLAHNIK
Photographer
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“A waste of time, because doesn’t everyone rummage at the 
back to get the freshest stock? I know I always do.” The following 
week, she was appointed deputy head of fruit and vegetables: 
“I thought that was quite major, but you have to carry potatoes; 
that was heavy, hard manual labour. I didn’t like that one.”

At this point, her interest in food didn’t extend much 
beyond eating it (her appetite and lithe frame earned her the 
moniker Hollow Legs), so she wasn’t busy concocting recipes 
in her head. Her Waitrose “dream” was to move away from 
the produce altogether and on to the tills, and the prestigious 
position of being able to say, “That’s £60.50, please.” Her 
manager told her that she had to work her way up to the 
prized post. (Her brother had reached the Waitrose zenith, 
having cut his teeth stacking the cereal shelves.)  

To say that television chef and former model Lorraine Pascale’s 
first day working at an Oxfordshire Waitrose was a less-than-
glamorous affair is an understatement. She calls it “turkey 
patrol”. The then 16-year-old schoolgirl was tasked with 
safeguarding the frozen turkeys all day, every day, for an entire 
week. Animal rights activists had recently been roaming grocery 
stores, injecting the turkeys with poison, so it was her job to 
ensure they weren’t tampered with. “I just stood there until 
it was time to go home,” she laughs. “Those days were long.” 

Her diligence was enough to make her manager promote 
her to “dairy” the week after, a role that involved rotating the 
yoghurt pots to ensure the fresher ones were kept at the back. > 328

Hair: Neil  
Moodie. Make-up: 
Laura Dominique.  
Nails: Zarra Celik.  
Digital artwork:  
Rabbit Retouch. 
With thanks to 
Fortnum & Mason

LORRAINE PASCALE 

Waitrose employee
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             UP, 
                  UP, 
  AND  
          AWAY

WHERE BETTER 

TO TRY ON THE 

SEASON’S DREAMIEST 

EVENINGWEAR THAN 

IN THE CLOUDS? 

PHOTOGRAPHS BY 

ARTHUR ELGORT. 

FASHION EDITOR: 

GRACE CODDINGTON
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ALEXANDER McQUEEN’S 
FLOWER BOMB OF A 

BALLGOWN WILL MAKE 
YOU JUMP FOR JOY.

OPPOSITE: SILK-
TAFFETA DRESS WITH 

SCULPTED ROSE 
DRAPERY, TO ORDER, 

ALEXANDER McQUEEN.

SITTING PRETTY –  
MIUCCIA PRADA TURNS 

1950s-INSPIRED  
ROSES COQUETTISH 

VIA SPANGLED HEELS.  
THIS PAGE: POPLIN 

DRESS, £3,615. SATIN 
AND CRYSTAL SHOES, 

£890. BOTH PRADA
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SPILLS OF OYSTER SILK  
NEEDN’T LOOK BRIDAL. JUST GO 

BAREFOOT AND JEWEL-FREE.  
SILK DRESS, £1,690, MARNI
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AMP UP ’80s  

NOSTALGIA WITH 
SHEER DOTTY TIGHTS. 

THIS PAGE: SILK-
JACQUARD DRESS, 

£15,595. TIGHTS, £150. 
FEATHER BOOTS, 

£2,170. ALL SAINT 

LAURENT BY ANTHONY 

VACCARELLO.

FLIGHTS OF FANCY – 
CHANEL’S FEATHER-

FESTOONED, CRYSTAL-
COVERED DRESS IS  

THE ULTIMATE IN 
SARTORIAL ESCAPISM.

OPPOSITE: ORGANZA 
AND FEATHER DRESS, 

£21,175, CHANEL. 
SATIN SHOES, £105, 

SUPADANCE
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TIMELESS LOVE  
STORIES INSPIRED 
PIERPAOLO PICCIOLI’S 
AUTUMN COLLECTION. 
WE’RE SMITTEN. 
OPPOSITE: WOOL  
AND FEATHER DRESS, 
£5,100, VALENTINO & 

UNDERCOVER. VELVET 
SLINGBACKS, £775, 
MANOLO BLAHNIK.

HAIR PILED HIGH  
SHOWS OFF ELEGANTLY 
RESTRAINED NECKLINES 
AT PACO RABANNE.
THIS PAGE: SILK DRESS, 
£1,340. CHAINMAIL BAG, 
£530. TIGHTS AND 
NECKLACE, FROM  
A SELECTION. ALL  
PACO RABANNE
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INFLATED SHAPES WERE 
EVERYWHERE FOR 

AUTUMN. HEAD TO MARC 
JACOBS FOR A PUFFED-  

UP PARTY DRESS THAT 
MAKES VOLUME EASY.

DUCHESSE-SILK DRESS, 
£2,950, MARC JACOBS. 

CASHMERE BEANIE WITH 
FEATHERS, TO ORDER, 
STEPHEN JONES FOR 

MARC JACOBS
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GLOWING SKIN IS ALWAYS  
A MATCH FOR DREAMY 
DRESSES. GUERLAIN’S 
L’ESSENTIEL NATURAL 

GLOW FOUNDATION 16 
HOUR WEAR, £44, WILL  

GIVE YOU RADIANCE.  
OPPOSITE: SILK-ORGANZA 

DRESS, £12,205. TIGHTS, 
£300. BOTH MARC JACOBS. 

HAT, AS BEFORE.

ERDEM’S FASCINATION 
WITH FLOUNCE COMES 

TIED UP WITH A BOW  
THIS SEASON – AND RUBY- 

RED HEELS TO MATCH. 
THIS PAGE: FIL COUPE 
DRESS WITH NECK-TIE,  

TO ORDER. TIGHTS  
AND SHOES, FROM A 

SELECTION. CRYSTAL 
EARRING, £365. ALL ERDEM. 
FOR STOCKISTS, ALL PAGES, 

SEE VOGUE INFORMATION.  
HAIR: DIDIER MALIGE. 
MAKE-UP: FRANCELLE  

DALY. PRODUCTION:  
BRIAN CRESTO. DIGITAL 

ARTWORK: SALLY TAYLOR. 
MODEL: FRAN SUMMERS.  

WITH THANKS TO  
RAE MacGRATH,  

AND WESTHAMPTON  
BEACH, NEW YORK
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THE ENGINEERS 

DR HAYAATUN SILLEM  
(on right), CEO of the Royal 

Academy of Engineering
“For too many people I meet, engineering 

still calls to mind the image of men in 
hard hats and hi-vis jackets. But my field 

touches on so much more than the train 
lines we ride to work. The engineers who 

drive real, human innovation always 
reflect the society they serve – just as 

Enass does. She is a brilliant engineer 
and entrepreneur, but also an advocate 

for clean energy and improved access to 
electricity in developing countries. Every 

time we talk, I tell myself the next 
generation is going to change the world 

faster than any of us did.”
 

ENASS ABO-HAMED, co-founder 
and CEO of H2GO Power 
“When I was a PhD student in  

chemistry at Cambridge, I visited a  
camp in Soweto, South Africa, where 

life-saving surgeries in the hospital came 
to a halt the moment the diesel ran out in 
the generator outside. I knew that unless  

I translated my research on alternative 
battery power into an affordable product, 
my papers and presentations would have 

no impact. If you believe in something 
strongly, others see it. And if they can 
help you, they will. Hayaatun is that 

mentor figure for me – always giving 
credit for her achievements to the people 

around her, and constantly reminding me 
to persist in the face of challenges.”

ENASS WEARS DRESS, £2,250, 
ZIMMERMANN. HAYAATUN WEARS DRESS, 

£590, GIORGIO ARMANI. EARRINGS,  
FROM £1,470, SOPHIE BILLE BRAHE

09-19-Well-Leaders.indd   296 08/07/2019   08:01



Across the fields of advocacy and the arts,  
athletics and construction, the fierce innovators  

who paved the way introduce the next generation  
of talent set to transform the decades to come. 

Portraits by Julia Hetta. Styling by Hannes Hetta 

LEADERS 

& PROTEGES

THE POETS  

MALIKA BOOKER (on right), poet and artist
“There’s a pride in nurturing someone at the beginning of their career, 

then seeing them step into their light later on, knowing you had something 
to do with that. I wouldn’t be where I am had the poets I admired not 

made space and time for me. Though, for a little while, a lot of us young 
black British poets were searching for someone to look up to. It’s 

humbling to realise my work has inspired Theresa to tell her story.”
 

THERESA LOLA, Young People’s Laureate for London
“It excites me that, as Young People’s Laureate, I can use poetry  

and literature to engage with them about the issues that affect them  
the most. A lot of people are putting the resurgence in poetry down  
to social media, and I love that direct contact you have with your 

audience – it’s reduced the entry barriers to poetry. I absolutely  
admire Malika, especially for what she’s done for black  

British women poets. She’s my blueprint.”

THERESA WEARS COAT, £2,295. RUFFLE COLLAR, £760. BOTH COMME  

DES GARCONS COMME DES GARCONS. MALIKA WEARS JACKET,  
TO ORDER, MOON YOUNG HEE. DRESS, £895, CECILIE BAHNSEN

297
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THE ATHLETES  

TANNI GREY-THOMPSON  
(on left), Paralympic 
wheelchair racer and  
gold medallist
“The first thing I noticed about  
the girl in the pink tracksuit, at a 
school sports day in Middlesbrough 
in 2008, was the spark in her eye. 
The way she looked at the other 
12-year-olds playing in the sports 
hall: she wanted to try, just not right 
there and then. I invited her to visit 
my own track with her mum. It’s 
about giving people a chance, and 
the rest is down to them. I based 
every decision I made from the day  
I tried wheelchair racing, aged 12, 
around trying to make it as a racer. 
The world knows Jade because she 
did everything she possibly could  
with the chance she had.”
 
JADE JONES-HALL, 
Paralympic wheelchair racer
“I was 16 and so daunted by my first 
Paralympics in 2012. A few weeks 
before, Tanni sent me a recording of 
Jessica Ennis-Hill winning gold. 
‘Listen to this while you’re training,’ 
she told me, ‘because that’s what it’s 
going to sound like.’ I flat-out didn’t 
believe her. ‘No one comes to the 
Paralympics,’ I said. Then I turned 
up for my first race, and the noise  
of the place, packed with 80,000 
people, was just incredible. I doubt  
I would have gone into sport if I 
hadn’t met Tanni. All it took was  
one moment to change so much.”

TANNI WEARS JACKET, £735. TOP, 
£290. BOTH MAX MARA. SHOES,  
£480, CHURCH’S. TROUSERS,  
TANNI’S OWN. JADE WEARS TOP,  
£450, JW ANDERSON. TROUSERS, 
£895, RUDI GERNREICH. SHOES, 
£495, MANOLO BLAHNIK
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THE LEGACY MAKERS  

DOREEN LAWRENCE (on left), campaigner and member of the House of Lords
“Stephanie applied for the Stephen Lawrence bursary, to study at the Architectural Association, and when I interviewed  

her, my first impression was that she was quite shy. Now, you can see the confidence coming out of her. Watching her 
graduate as an architect nine years ago was a highlight for me, but it was a bittersweet moment, too. You envisage your own 

child walking across the platform collecting their degree, and seeing other students do that can sometimes be difficult. The 
bursary is a fitting legacy for Stephen; he couldn’t fulfil his dream to be an architect, but it allows others to. The students 

always feel as though they need to give something back, but I say, as long as you’re succeeding, that’s enough for me.”
 

STEPHANIE EDWARDS, architect, masterplanner and co-founder of Urban Symbiotics
“Always do the right thing, even if it is difficult, even if you’re the only person to do it; that’s the main message I’ve taken from 
Baroness Lawrence. She has taught me how important it is to stand up for other people, and without her, I definitely wouldn’t 
be where I am now. Since graduating, I’ve become a trustee at Riba and opened my own architecture practice. She supported 

me through each year of my studies, she came to my graduation, met my parents and now my husband. I see her as family.”

DOREEN WEARS DRESS, £780, DRIES VAN NOTEN. SHOES, £405, MANSUR GAVRIEL. 
STEPHANIE WEARS COAT, £3,540, YOHJI YAMAMOTO. POLONECK, £720, AKRIS. SHOES, £480, CHURCHÕS
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THE THEATRE CREATORS  

NADIA LATIF (on right), associate director of the Young Vic
“Xana is a person of incredible integrity, intelligence and passion. As director of the upcoming London  
production of Fairview [the Pulitzer Prize-winning drama that explores our preconceptions about race] there  
was no one else I wanted to design the sound. The play is such an extraordinary experience to go through making, 
particularly if you’re a person of colour. When I started out in the performance industry, I worked for a lot of  
white men and, although I learned some amazing things, it wasn’t until later that I thought, ‘Why does my work  
life not look like my home life?’ What I’m learning from Xana’s generation is that you should never have to compromise  
when it comes to your work, or apologise for who you are.”
 
XANA, sound designer and DJ
“Nadia is fearless. She has a clear idea of what she wants to do and how she wants to make people think. Fairview  
looks at the ugliness of humanity and how we wrap it up in a bow – it doesn’t give you a break. I want the music I design  
to get everybody to think about how other people experience the world differently. I’m non-binary; I’m not leading a  
charge, I’m just being myself. I’m living honestly, putting my happiness over someone else’s comfort.”

XANA WEARS COAT, £1,740, JIL SANDER. SHIRT, £69. TROUSERS, £79. BOTH COS. SHOES, FROM £435, ADIEU.  
NADIA WEARS COAT, £2,995. HAIR CLIP, £140. EARRINGS, £195. ALL SIMONE ROCHA. SHOES, £520, GIANVITO ROSSI
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THE RESTAURATEURS  

CLARE SMYTH (on left), founder of Core
“When I became the first female in the UK to take over a three-Michelin-starred 
restaurant, I didn’t like everyone pointing out that I was a woman. I never wanted  
the ‘female chef’ tag. Then someone said, ‘Well, if you don’t like it, stand up and say 
why it’s wrong.’ The most important thing for me now is to mentor the women in my 
team – chefs and front of house. We took Millie right from hospitality college – she was 
the top student in her year – and she’s been with us ever since. Female front-of-house 
often get unwanted attention, I want to give them the confidence to deal with those 
situations, and to not feel belittled or embarrassed.”
 
MILLIE POVEY, head waiter at Core
“Being a chef is very glamorous and exciting, and people can look down on  
you when you tell them you’re a waiter. But it’s absolutely a profession. In other  
parts of the world, it’s taken a lot more seriously. Things are changing, though.  
As a young woman – in any industry, really – to have a role model like Clare is so 
important. Not only is she successful, hard-working and ambitious, but it’s so nice  
to be able to work and learn from someone who you like and respect. Her confidence 
is contagious, and her experience means anything is possible to deal with.”

CLARE WEARS COAT, £2,480, MAX MARA ATELIER. SHIRT, £510, ERMANNO  

SCERVINO. TROUSERS, £360, AMI PARIS. MILLIE WEARS DRESS, FROM £920, SACAI.  
FOR STOCKISTS, ALL PAGES, SEE VOGUE INFORMATION. HAIR: MARI OHASHI.  
MAKE-UP: SIDDHARTHA SIMONE. NAILS: LAUREN MICHELLE PIRES. SET DESIGN:  
EMMA ROACH. DIGITAL ARTWORK: MATILDA PERSSON AT PARSLEY STUDIO

301
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                   FROM DELICATE 
BLOSSOM TO GRAPHIC 
     GINKGO LEAVES, AUTUMN 
  USHERS IN A WHOLLY 
                 BOTANICAL MOOD.  
        PHOTOGRAPHS 
AND STYLING 
              BY VENETIA SCOTT

FINE PRINT

JUN TAKAHASHI’S  
MINIMAL COLLAGES  
OFFER A FRESH TAKE  

ON VALENTINO’S  
FLORAL ROMANCE.  

OPPOSITE: SILK DRESS, 
£2,300, VALENTINO & 

UNDERCOVER. WOOL 
BERET, £360, STEPHEN 

JONES. PEARL RING,  
£120, APPLES & FIGS. 

BETWEEN VELVET  
RIBBONS AND TIERS OF 
CHIFFON, ERDEM TAKES  

A MONOCHROMATIC  
PRINT FROM MINIMAL  

TO MAXIMAL.  
THIS PAGE: ORGANZA 

DRESS, £4,995, ERDEM. 
TIGHTS, THROUGHOUT,  

£7, CALZEDONIA.  
LEATHER SHOES, £620, 

GABRIELA HEARST.  
RING, £95, REO JEWELS
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NATURAL SELECTION: 
GINKGO LEAVES MAKE FOR 

A DECORATIVE ADDITION TO 
MONCLER’S URBAN PUFFER. 
THIS PAGE: QUILTED COAT, 
£1,540. NYLON DRESS, £725. 

LEATHER BOOTS, £575.  
ALL 2 MONCLER 1952. 

BELTED BY A GIANT SATIN 
BOW, DIOR’S TEDDY GIRL 

BUTTON-DOWN BALANCES 
INSOUCIANT COOL WITH 

FLAMBOYANT FEMININITY.  
OPPOSITE: COTTON SHIRT, 
£1,200. SILK SCARF, £340. 
PLEATED SKIRT, £3,900.  
ALL DIOR. BOW BELT,  

FROM £415, DICE KAYEK. 
PEARL BRACELETS, £190 
EACH, APPLES & FIGS.  

RING, AS BEFORE
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TO TAME FLYAWAYS  
THAT DEFY THE RULES  
OF GRAVITY, EVENLY 

DISTRIBUTE JOHN FRIEDA 
FRIZZ EASE WEIGHTLESS 
WONDER FEATHERLIGHT 
SMOOTHING CREME, £7. 

DUCHESSE-SILK AND  
TULLE DRESS, £13,700, 
ALEXANDER McQUEEN. 

SHOES, AS BEFORE. 
EARRINGS, £100. RING,  
£95. BOTH REO JEWELS
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BLUEPRINT: IN PAINTERLY 
BOTANICALS, GIVENCHY’S 

UNDULATING PLISSE TAKES ON 
AN OTHERWORLDLY FEMININITY.  

THIS PAGE: PLISSE DRESS, 
FROM £1,400. PLISSE SKIRT, 

FROM £800. BOTH GIVENCHY. 
LEATHER SHOES, £170,  

AEYDE. RING, AS BEFORE. 

QUAINT FLORALS, QUILTED 
TWEED WHIPPED INTO 

DRAMATIC DIMENSIONS – 
NICOLAS GHESQUIERE ADDS  
A COUNTRYSIDE FLARE TO 

TAILORING AT LOUIS VUITTON. 
OPPOSITE: EMBROIDERED 
QUILTED JACKET, £5,780. 
JERSEY POLONECK, £755.  
BOTH LOUIS VUITTON. 

JACQUARD TROUSERS, £430, 
ANN DEMEULEMEESTER. 

SHOES, AS BEFORE. EARRINGS, 
£145. RINGS, £50 EACH.  

ALL REO JEWELS
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PRADA’S UPDATE ON NOSTALGIA  
IS SUITABLY SUBVERSIVE. A COSY 

GREY KNIT HALTS THE PRETTINESS.  
OPPOSITE: WOOL SWEATER,  

£360. LEATHER SKIRT, £1,950.  
BOTH PRADA. POLONECK, £150, 

APC. SUEDE SHOES, £170,  
AEYDE. RING, AS BEFORE. 

BLACK SATIN FRILLS, CHERRY 
BLOSSOM BOWS AND PEARL-
STRUNG ANKLETS – HUISHAN 
ZHANG PRESENTS HIS VISION  

OF STORYBOOK ROMANCE.  
THIS PAGE: WOOL/SILK DRESS, 

£985. BOLERO, £270. SASH BELT, 
£180. ANKLE BRACELETS, TO 

ORDER. ALL HUISHAN ZHANG. 
LEATHER SHOES, £170, AEYDE. 

BRACELET, £208, APPLES & FIGS. 
FOR STOCKISTS, ALL PAGES,  
SEE VOGUE INFORMATION. 
HAIR: SYD HAYES. MAKE-UP:  

HIROMI UEDA. NAILS: ADAM SLEE. 
SET DESIGN: SUZANNE BEIRNE. 

PRODUCTION: BELLHOUSE MARKES. 
DIGITAL ARTWORK: HEMPSTEAD 

MAY. PRINTING: BAYEUX.  
MODELS: HE CONG, BOMI YOUN. 

WITH THANKS TO GEM 
PRODUCTION EQUIPMENT 
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Beau 
monde

Inside Farida Khelfa’s 
19th-century  

Parisian townhouse  
is an esoteric mix  

of international 
modernism, French  

old masters and  
African sculptures. Kate 

Finnigan takes notes. 
Photographs by 

Matthieu Salvaing

U
ntil two and a half years ago, Farida Khelfa had never 
lived in a house. For the 59-year-old French-Algerian 
model, actor and filmmaker, who found fame in the 
1980s as a muse to designers Jean Paul Gaultier and 

Azzedine Alaïa, it had been apartments all the way. So when 
she moved into a late-19th-century four-storey building in 
Paris’s affluent 16th arrondissement, she was freaked. 

“I know it’s crazy, but it took me two years to get used to it,” 
she says. “Of course you say, ‘I love my house!’ But the reality 

was, ‘Oh my God! I’m by myself in a house!’ Now, I do love it 
and don’t know if I could go back to an apartment. So, voilˆ!” 

Luckily, Khelfa and her husband, Henri Seydoux, had 
someone to help them through: their good friend Philippe 
Starck, no less, transformed the house to breathtaking effect. 
“Philippe has been a friend for many, many years,” says Khelfa. 
“He understands us very well and knew what we wanted.”

Starck ripped out walls to make each floor open-plan, 
replacing the original staircase with a spiral of oak and > F
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Opposite: Farida Khelfa at home  
in Paris. She stands beneath 

Georges Moreau’s Les Morphinées, 
on a staircase designed by her 

friend Philippe Starck.  
This page: the top-floor office  

of Farida’s husband, Henri 
Seydoux, is filled with objets 
d’art from around the world,  

as well as the wooden  
aeroplane models that he has 

collected since childhood.  
Hair: Quentin Guyen. Make-up: 

Gregoris Pyrpylis. Digital  
artwork: Charles Pailler. Sittings  

editor: Gianluca Longo
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“IT’S SO NICE 

TO HAVE 

PAINTINGS 

ALL OVER THE 

HOUSE. YOU 

CAN STARE 

AT THEM 

FOR HOURS 

AND SEE 

DIFFERENT 

THINGS  

EVERY DAY”

white render that curls up through the centre of the space. 
“The staircase really made the shape of the house,” says Khelfa. 
Another key structural feature was the glass extension to the 
basement kitchen. “That was Philippe’s greatest idea – a big 
veranda that opens on to the garden.” 

Luxurious though the house is, there is simplicity at its 
heart. White-painted walls set off wide oak floorboards and 
vaulted ceilings that lend the space the serenity of a mid-
century American chapel. This quietness allows for the 
couple’s singular collection of art to take its rightful position. 

“Oh, the art is Henri, you know?” Khelfa says nonchalantly 
of the mind-blowing mix of old masters and contemporary 
African paintings on every wall, and the African figurative 
sculptures and historic artefacts gathered, like a flash mob in 
suspended animation, in the upstairs salon. Seydoux, father 
(from his first marriage) of actor Léa and stylist Camille, is 
CEO of telecommunications company Parrot and co-founder 
of Christian Louboutin. He has been collecting a mix of grand 
old oil paintings by the likes of François Gérard and Hyacinthe 
Rigaud as well as 20th-century furniture by Jean Royère, Jean 
Prouvé and Charlotte Perriand, since he was a teenager. “Every 
weekend he goes to Drouot [the Paris auction house], where 
everyone goes now, but he went in the 1990s and bought a lot 
of pieces cheap because they weren’t fashionable,” says Khelfa. 

The collection of contemporary African art is possibly the 
foremost in France and a source of delight to Khelfa – if you 
follow her lively Instagram feed, you’ll see her out and about 
at openings supporting artists from that continent and beyond. 
“African art is such an important movement. I love Chéri 
Samba, of course, he is one of the best. I like George Lilanga, 
Moké and the furniture of Gonçalo Mabunda. And I love 
putting modern African sculpture with an Ancient Greek 

head and an 18th-century painting,” she says. “The mix of all 
these pieces makes the atmosphere of the house very special.” 

It’s typically droll of Khelfa to confess that, prior to moving, 
one of the things she liked most was a blank space. “I always 
loved white, clinical walls,” she says dreamily. And yet it was 
she who was responsible for the dramatic arrangement of the 
paintings. “I wasn’t busy at the time, so it was my job to hang 
the art.” She laughs. “It was overwhelming at first to have 
this art looking at me, but it became like therapy. Now, it’s 
so nice to have paintings all over the house. You can stare at 
them for hours and see different things every day.”

She has several works by the French-Algerian artist Adel 
Abdessemed to remind her of her heritage, but her favourite 
piece is an Ancient Egyptian sculpture of Sekhmet, a warrior 
goddess with the head of a lion. It sits next to two imposing 
oils, one of Joachim Napoléon Murat by Gérard, the other, 
unsigned, of a rabbit walking on its hind legs and carrying 
an umbrella. “It ’s like living in a museum, but it ’s not 
ceremonious because you can touch everything,” she says. 

Furniture is similarly eclectic. A favourite chair with a carved 
head by Bandia Camara, known in the family as the “African 
king chair”, is where Khelfa, a great reader, sits every morning 
devouring e-books. In the evenings, they gather in the kitchen 
with their student sons, Ismaël, 24, and Omer, 21, and entertain 
friends. Seydoux is the chef. “He loves to cook, and it’s a good 
thing because I hate it,” says Khelfa. “I’m very bad!”

A rare tell of Khelfa’s glittering fashion career is her 
spectacular walk-in closet, a floor-to-ceiling mirrored storage 
system that glides along tracks operated with industrial hand 
wheels. “It was Henri’s idea to make it like the archives in  
a museum,” she says. “I worked in fashion for so many years 
I have tons of clothes. This makes it easy.” The mass of > ©
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The open-plan living 
areas, including the 

kitchen, overlook  
the outdoor space
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In a more formal sitting 
room, a Jelly Pea sofa  

– one of a pair by India 
Mahdavi – sits behind a 
Guy de Rougemont table 

from Pierre Passebon’s 
Galerie du Passage.  

The room’s walls are 
hung with oil paintings, 

including, from left, 
Portrait of the Actor 

 
Etienne Aubry; Uncle 

Tom, a study from the  
life, by Thomas Uwins; 

and The Death of Darius’ 
Wife, by Louis Jean 

 
sculpture by Germaine 

Richier – Untitled, circa 
1945 – stands on a 

sideboard below them
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The Philippe Starck-
designed glass 
extension opens on  
to a courtyard garden. 
“We can hear the birds, 
and it’s like you’re in 
the countryside – in 
Paris. That’s really a 
luxury,” says Farida. 
Opposite: a collection 
of framed drawings  
by Jean-Paul Goude, 
including one of Farida 
and Azzedine Alaïa 
(top row, centre)
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couture she has collected over decades from Gaultier, Alaïa 
and Yves Saint Laurent is in off-site storage. “This is just 
what I wear on an everyday basis. But it’s nice when you can 
see all your clothes, otherwise you always dress the same.”

Khelfa was one of 11 children born to strict Algerian 
parents in the suburbs of Lyon. At 16, she ran away to Paris. 
Six foot tall with a spectacular tangle of long, curly hair, she 
worked on the door at the famous nightclub Le Palace, 
roomed with Christian Louboutin and started modelling, 
first for Jean Paul Gaultier then for Thierry Mugler and 
Azzedine Alaïa. She was one of the first Arab women to 
break through into the Western fashion industry, her striking 
features and angular frame making her a gift for photographers 
such as Helmut Newton, Pierre et Gilles, and Jean-Paul 
Goude, whose 1980s images of the towering Khelfa and the 
tiny Alaïa are endearingly witty. 

It’s been some career. She’s since managed Alaïa’s fashion 
business and then Gaultier’s haute couture line, and was an 
ambassador for Schiaparelli when it relaunched under Diego 
Della Valle. She has acted in 17 films, and is a filmmaker, 
too, with documentaries on Gaultier, Louboutin and Nicolas 
Sarkozy (Carla Bruni Sarkozy is a close friend), as well as 
two on youth and women in the Middle East. Her next, still 
in the planning stages, will retrace her own fascinating roots.

She leads a disciplined life, rising at 5.30am to run on a 
machine in the home gym. “I used to go out every morning 
running in the dark. Doing it at home is much better.” She 
works in her bedroom at a Charlotte Perriand wooden table 
“with a lot of mess on it”. Her bedspread is a graphic batik 
bought for her in Dakar by a Parisian boutique owner – “she 
called me from the market and I was able to choose the ones 
I liked”. The bed is set against a marble wall under a collection 
of her own curation of house gods, including a golden Buddha, 
and overlooked by a grand gilt-framed oil by Louis Jean 
François Lagrenée. The tableau is a summary of the home’s 
unique style – a marriage of art, Africa and cultural history. 
“We did it together, the arrangement of the house,” says Khelfa, 
fondly. “It’s not a fashionable look created by someone else, 
it’s a personal design. You can tell that this is our life.” n

©
 D

R
A

W
IN

G
S

 B
Y

 J
E

A
N

-P
A

U
L

 G
O

U
D

E

317

09-19-WELL-Interiors-FaridaKhelfa.indd   317 01/07/2019   08:51



09-19-WellCampbell.indd   306 21/06/2019   16:58

 318  



PAINT 
BY 

NUMBERS
A SPECTRUM OF 

NEWLY VIVID HUES 

TURN LEATHER 

SURPRISING – 

AND WITHOUT 

LIMITS. CREATE 

A MASTERPIECE. 

PHOTOGRAPHS BY 

CAMPBELL ADDY. 

STYLING BY JULIA 

SARR-JAMOIS 

CHURN A BUTTER-SOFT, 
BUTTER-COLOURED JACKET 
ZINGY WITH NEON BOOTS. 
LEATHER JACKET, £2,525, 
KWAIDAN EDITIONS.  
POLONECK, £155, JOHN 

SMEDLEY. LEATHER 
TROUSERS, £1,205, 
SPORTMAX. LEATHER BOOTS, 
£490, WANDLER, AT 
MATCHESFASHION.COM. 
SCARF, WORN AS HEADSCARF, 
FROM £175, CHARVET. 
EARRINGS, £235, PANCONESI, 
AT SSENSE.COM.
HAIR: CYNDIA HARVEY. 
MAKE-UP: AMMY DRAMMEH. 
NAILS: AMA QUASHIE. SET 
DESIGN: JABEZ BARTLETT. 
DIGITAL ARTWORK: STUDIO 
RM. MODELS: UGBAD ABDI, 
CALLIE DIXON, PALOMA 
ELSESSER, TESS McMILLAN
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HOW TO TURN A  

NAVY LEATHER COAT 

ARTFULLY COOL? WITH 

UNCONVENTIONAL YELLOW.  

THIS PAGE: KNIFE-PLEAT 

LEATHER COAT, £6,270, 

ALEXANDER McQUEEN. 

KNITTED BOOTS, £1,190, 

FENDI. EARRINGS, £310, 

LEIGH MILLER, AT  

NET-A-PORTER.COM. 

RED TO RASPBERRY  

TO RICH BLACKBERRY 

SORBET – A TONAL  

LOOK IS DRAMATISED  

WHEN INCONGRUOUS 

TEXTURES COLLIDE.  

OPPOSITE: SILK-ORGANZA 

BLOUSE, FROM £570. 

LEATHER BAG, FROM £1,670. 

BOTH DOLCE & GABBANA. 

CAMISOLE, £45, ARKET. 

LEATHER TROUSERS, £890, 

LACOSTE. EARRINGS,  

£170, EMPORIO ARMANI
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COLOUR CLASS IN  

SESSION – CHANEL  

TAPS FUCHSIA,  

EVERY WHICH WAY.

THIS PAGE: LEATHER  

CAPE, £8,530. TWEED  

BODY, £1,590. LEATHER 

TROUSERS, £6,275. ALL 

CHANEL. POLONECK,  

£45, ARKET. SCARF,  

WORN AS HEADSCARF, 

FROM £175, CHARVET. 

THE LEGS HAVE IT –  

AT AKRIS, CREATIVE 

DIRECTOR ALBERT 

KRIEMLER GOES THE 

EXTRA MILE BY MATCHING 

BOOTS TO TROUSERS.

OPPOSITE: LEATHER SHIRT, 

£1,190, SIES MARJAN. 

POLONECK, £235, PRINGLE 

OF SCOTLAND. LEATHER 

TROUSERS, £2,125. 

LEATHER BOOTS, FROM A 

SELECTION. BOTH AKRIS. 

SCARF, AS BEFORE. 

EARRINGS, £61, LUV AJ

09-19-WellCampbell.indd   310 21/06/2019   17:00

 322  



09-19-WellCampbell.indd   311 25/06/2019   08:27



09-19-WellCampbell.indd   312 21/06/2019   17:01



WITHOUT DOUBT, 

FERRAGAMO’S CLASSIC 

CONKER-COLOURED  

COAT HAS STAYING POWER. 

THE INTRIGUE LIES IN 

THAT FLUORO GREEN  

AND OPTIC WHITE.  

OPPOSITE: LEATHER  

COAT, £6,275, SALVATORE 

FERRAGAMO. POLONECK, 

£150, APC. PATCHWORK 

WOOL SKIRT, FROM £450, 

ECKHAUS LATTA. LEATHER 

SLINGBACKS, £345, 

DORATEYMUR. EARRINGS, 

£80, ANITA BERISHA,  

AT NET-A-PORTER.COM. 

HOW SWEET IT IS –  

LUSCIOUS LIP-GLOSS-

COLOURED PINKS ARE A 

JUICY PALETTE TO COVET. 

THIS PAGE: FROM LEFT, 

TESS WEARS LEATHER 

COAT, £5,200. LEATHER 

SKIRT, £3,040. BOTH 

MARNI. SILK BLOUSE,  

£590. SATIN BAG, £1,450. 

BOTH VICTORIA BECKHAM. 

SCARF, FROM £175, 

CHARVET. SUEDE  

SHOES, £495, CHRISTIAN 

LOUBOUTIN. EARRINGS, 

£235, ANNIE COSTELLO 

BROWN, AT NET-A-PORTER.

COM. CALLIE WEARS 

LEATHER DRESS, £2,760, 

MARNI. LEATHER SHOES, 

£685, BOTTEGA VENETA. 

EARRINGS, £165, LEIGH 

MILLER, AT NET-A- 

PORTER.COM
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WHEN YOUR FENDI  

SKIRT IS PLEATED AND  

IN A WET-LOOK FINISH,  

ALL YOU NEED IS A  

SIMPLE POLONECK  

– OR, SURE, ONE WITH 

FEATHERED SLEEVES.

OPPOSITE: JERSEY  

TOP WITH FEATHERS,  

FROM £1,190, PROENZA 

SCHOULER. PATENT-

LEATHER SKIRT, £4,450, 

FENDI. LEATHER SHOES, 

FROM £505, NINA RICCI.

A SENSIBLE SKIRT SUIT 

REACHES NEW LEVELS OF 

OPULENCE WHEN IT’S CUT 

IN SIREN RED LEATHER.

THIS PAGE: LEATHER 

JACKET, £3,100. LEATHER 

SKIRT, £1,950. BOTH  

GUCCI. LEATHER BOOTS, 

£875, MAX MARA. OSTRICH 

FEATHER HAT, £1,125, 

WILLIAM CHAMBERS 

MILLINERY. SCARF,  

WORN AS HEADSCARF, 

FROM £175, CHARVET.  

FOR STOCKISTS, ALL 

PAGES, SEE VOGUE 

INFORMATION

327
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2 Moncler 1952 
020 3876 1960 
3.1 Phillip Lim 
020 7591 1320 
A
Acne Studios 020 7629 9374 
Adieu-paris.com 
Aeyde.com 
Akris 020 7758 8060 
Alaïa 020 3057 7905 
Alberta Ferretti 
020 7235 2349 
Alexander McQueen  
020 7355 0088 
Alexander Wang  
020 3727 5568 
Alexandrevauthier.com  
Amiparis.com  
Anewtribe.co.uk  
Anndemeulemeester.com 
APC 020 7287 9659 
Applesandfigs.com  
Arket.com 
Aspinaloflondon.com  
Asterandbay.com  
B
Balenciaga 020 7317 4400 
Barjewellery.com  
Bella Freud 020 7935 0777 
Bitestudios.com  
Bjorgjewellery.com 
Boss 020 7734 7919 
Bottega Veneta  
020 7629 5598 
Brownsfashion.com  
Burberry.com 
C
Calzedonia.com  
Ceciliebahnsen.com  
Celine by Hedi Slimane
020 7491 8200 
Chanel 020 7493 5040 
Chaos.club  
Charvet, Paris  
00 33 1 42 60 30 70 
CH Carolina Herrera 
020 3441 0965 
Chloé 020 3057 4000 
Christian Louboutin  
0843 227 4322 
Church-footwear.com 
Comme des Garçons 
020 7518 0680 
Commelesloups.com  
Connolly 020 7952 6708 
Cosstores.com 
D
Dicekayek.com  
Dinosaurdesigns.co.uk  
Dior 020 7172 0172 
Dolce & Gabbana 
020 7495 9250 
Dorateymur.com 
Dover Street Market 
020 7518 0680 
Driesvannoten.be  
Dsquared2 020 7734 3492 
E
Eckhauslatta.com 
Elder-statesman.com  
Emilia Wickstead  
020 7235 1104 
Emporio Armani  
020 7491 8080 
Erdem 020 3653 0360 
Ermanno Scervino 
020 7235 0558 

Escada 020 7245 9800 
Essentiel-antwerp.com  
Etro 020 7493 9004 
Extreme-cashmere.com  
F
Fabianafilippi.com  
Falke.com  
Felt 020 7349 8829 
Fendi 020 7927 4172 
Frame-store.com 
G
Gabrielahearst.com  
Gianvito Rossi 020 7499 9133 
Giorgio Armani  
020 7235 6232 
Givenchy 020 7199 2919 
Gucci 020 7629 2716 
H
Hanro.co.uk 
Harvey Nichols  
020 7235 5000 
Hermès 020 7499 8856 
Holland & Holland  
020 7499 4411 
Huishan Zhang  
020 7491 8378 
J
Jbrandjeans.com 
Jessica McCormack 
020 7491 9999 
Jilsander.com  
Jimmy Choo 020 7493 5858 
John Lewis & Partners  
0345 604 9049 
Johnsmedley.com  
Joostricot.com  
Joseph-fashion.com 
Jwanderson.com  
K
Kenzo 020 7491 8469 
Kwaidaneditions.com   
L
Lacoste.com 
Lanvin 020 7434 3384 
Larusi.com 
Lauralombardi.com  
Lemaire.fr  
Loewe 020 7493 1631 
Longchamp 020 3141 8141 
Louis Vuitton 020 7998 6286 
Luvaj.com  
M
Machine-A 020 7734 4334 
Mackintosh 020 7493 4667 
Magdabutrym.com  
Maje 020 7734 3447 
Makioh.com  
Manolo Blahnik  
020 7352 8622 
Mansurgavriel.com 
Marcjacobs.com 
Marni 020 7491 9966 
Max Mara 020 7499 7902 
Mayamagal.co.uk  
Métier London  
020 3598 7950 
Michael Kors Collection 
020 7907 9222 
Mishodesigns.com 
Miu Miu 020 7409 0900 
Monicavinader.com  
Moon Young Hee, Paris 
00 33 9 80 41 99 47 
Moschino 020 7318 0555 
Moyajewellery.com 
MSGM 020 7584 6837 
Mulberry 020 7491 3900 

N
Neous.co.uk  
Nicholas Kirkwood  
020 7290 1404 
Ninaricci.com  
O
Olatz.com 
Oscar de la Renta 
020 7493 0422
P
Pacorabanne.com 
Petit-bateau.co.uk  
Pleats Please Issey Miyake 
020 7495 2306 
Polkapants.com 
Pomellato.com 
Prada 020 7647 5000 
Pringle of Scotland 
020 3011 0031 
Proenzaschouler.com 
Purautz.com 
R
Ralph Lauren Collection 
020 7535 4600 
Reojewels.com 
R-o-k-h.com
Therow.com 
Rudigernreich.com  
Rupert Sanderson 
020 7491 2260 
S
Sacai.jp 
Saint Laurent by Anthony 
Vaccarello 020 7235 6706 
Salvatore Ferragamo 
020 7629 5007 
Saskia-diez.com  
Selfridges.com  
Siesmarjan.com  
Simone Rocha 020 7629 6317
Sophiebillebrahe.com  
Sophiebuhai.com  
Sportmax 020 7499 7902 
Stella McCartney 
020 7518 3100 
Stephenjonesmillinery.com 
Stuart Weitzman 
020 7287 2692 
Supadance.com 
Susancaplan.co.uk  
T
Tabithasimmons.com  
Thomassabo.com  
Tibi.com 
V
Valentino & Undercover 
020 7235 5855 
Valentino Garavani 
020 7235 5855 
Valoisvintage-paris.com  
Versace 020 7259 5700 
Victoria Beckham  
020 7042 0700 
Victoria Victoria Beckham 
020 7042 0700 
W
Williamchambers 
millinery.com 
Wolfordshop.co.uk  
Wynnhamlyn.com
Y
Yasmine-eslami.com  
Yohji Yamamoto  
020 7491 4129 
Yuulyieshop.com 
Z
Zimmermann 020 7952 2710

< 283 LORRAINE PASCALE  

“The tills were so glamorous,” she recalls. “It’s a power thing – 
you’re in charge. Remember when they used to count back your 
change? ‘That’s 30, 40, 50, 60…’ I still want to do that!” she 
laughs. Yet she just couldn’t muster the will to spend another 
few years sorting onions. This realisation hit her one afternoon 
while sitting in the cafeteria on her lunchbreak. “I just thought, 
I’m not sure this is for me.” She quit three weeks into the job. 

Next in her sights was Marks & Spencer, after hearing from 
a friend that the perks of a job included in-store discounts 
(which particularly appealed, because it’s where she always 
bought her tights). She applied for a job there – twice – and was 
twice rejected. But, sensibly, she saved her Waitrose earnings, 
which amounted to £100 per week, not for any other reason 
than the fact that she would get her “head knocked off ” if she 
didn’t. “My mum always said, ‘Don’t go frittering it away!’” After 
attending The Clothes Show Live and noting down a list of 
reputable modelling agencies, Pascale used the Waitrose money 
to buy a bus ticket to London, and visited every agency on the 
list. The very last one signed her up on the spot. Can she walk 
into a Waitrose now without thinking back to her teenage self? 
“I buy everything on Ocado now,” she smiles. Sarah Harris

< 280 SAMUEL ROSS

his teenage years but incorporating elevated materials and 
sophisticated techniques, he is challenging the notion of 
hoodies as the scourge of the nation while explicitly 
encouraging others to follow in his footsteps. 

“A lot of the kids who worked at A-Cold-Wall at the 
beginning were from places like Dagenham, Leytonstone,” he 
reflects. “It was about putting people from different backgrounds 
into a fashion context: taking them to Paris, having them run a 
showroom. Empowering them.” At 28 years old – only 12 years 
since he was first splattered with oil from the deep-fat fryer for 
£4.80 an hour – he is determined to change things for the next 
generation. “I started from hardship, but I’m not in that place 
any more and I don’t wish that to be celebrated,” he said 
backstage after his most recent fashion show. “I want to focus 
on a more positive, altruistic future.” His trajectory proves that 
anything is possible – and it seems it’s only the beginning. OS

< 278 VIVIENNE WESTWOOD

So, for two years, she spent her days here, dressed in clothes 
of her own design, the hemlines of which would occasionally 
get her into trouble. “I made myself a lovely little dress out  
of flowery furnishing fabric, with a little bit of a Chanel look, 
but when I washed it, it shrank,” she recalls. “I remember a 
supervisor came round and the first thing she said was, ‘Your 
petticoat is showing.’ I wasn’t an authoritarian, and I was always 
a bit worried because I didn’t feel I exerted real discipline with 
the children. But you didn’t really need it, because they were 
good.” Aged 22, she became pregnant with her first child and 
left Harlesden – but, 50 years later, her desire to impart 
knowledge to the next generation is yet to wane. “What I’m 
trying to do now is spread the importance of being an 
intellectual. What is an intellectual? Someone who reads books 
and who wants to make the world a better place.” Olivia Singer
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a post-lunch stroll; Paloma Picasso in her jewels; Grace 
Coddington clouded by a mane of auburn hair. Even the 
notoriously camera-shy Katharine Hepburn let him photograph 
her. As ever, it was down to coincidence: by this time, Blahnik 
had set up his shoe boutique in Chelsea, and Hepburn briefly 
rented the house next door. She was so charmed by his 
enthusiasm, and his shoes, that she let him snap away. 

“We didn’t have these things,” he says, gesturing towards an 
iPhone, “which was much better. It’s too easy now. Boom-
boom-boom, photographing this and that.” He reminisces about 
a visit to a Holborn printing studio – “There were real bromide 
prints. They used to be great, the colour, the thickness!”

It was when he met Diana Vreeland in the early ’70s that he 
entered the world of shoemaking, eventually becoming the 
kingpin of spectacular footwear. Still, he looks back at his Nikon 
toting with fondness. “I had a wonderful time,” he smiles. “I was 
completely irresponsible, I made about £2, but I was going out 
with all those beautiful girls and it captured a moment.” OA
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VOGUE ASKS

What qualities should every good leader have?
Compassion, commitment and honesty.
How did you establish your credibility when people 
doubted you?
By being a witness. I went to Honduras in 1981  
to document the Salvadoran death squads that were 
kidnapping refugees. They pointed their M16s  
and we screamed they’d have to kill us all – and  
they let the refugees go.
What’s one urgent problem that deserves more attention?
Climate change.
What novel should people read before they turn 30?
L’Etranger by Albert Camus was the first book I read  
in French. It had a profound influence on my life.
You are known for wearing a white linen suit.  
What is it about a suit that you love?
If it is well-cut, it’s a very elegant and practical outfit to wear.

What important lesson did you  
teach your daughter? “Authenticity.”

What was  
your last fashion 

purchase?
“A red satin  

coat from Prada. 
I’m not a red 

person, but now 
everybody says  
I should always 

wear red.”

Bianca  
Jagger 

photographed  
by David 

Bailey  
for Vogue,  
December 

1974

What would  
Bianca Jagger do?
Advice on life, love and style from the seasoned human rights defender

Andy Warhol introduced  
you to the art world.  

What did he teach you? 
“He had this childlike 

quality of never being blasé 
– never. Andy was genuinely 

interested in people, and 
people could tell.” 

You’ve spotlighted  
human rights abuses for 
decades, and started a 
foundation in 2005. What 
achievement makes you 
proudest? “The evacuation 
of children from the 
Bosnian War, in 1993.  
I brought an eight-year-old 
boy [Mohammed, left] to 
New York for a heart 
operation. He lived with  
me until we could bring  
his parents to America.”

Bianca with her daughter 
Jade and granddaughters 
Assisi and Amba

What do you do if someone’s late for lunch?
It has happened to me. I read the paper.
Yves Saint Laurent was your style mentor.  
What did he teach you about flawless style?
The most important thing is where he placed the  
shoulder pads. He made me the most elegant suits.
You’ve said you prefer designers who love women.  
Who do you wear these days?
I like to wear dresses more than I used to. I love Dior.
What should I do to get over a broken heart?
Remember that no one deserves for you to suffer. 
Where do you go for a glamorous lunch in London? 
Claridge’s.
Andy Warhol once called you the most romantic  
girl of the 20th century. Were you?
Yes. I am hopelessly romantic, I believed in  
extraordinary loves.  n

Where’s the  
best place to 
buy a gift?

“Le Bon Marché 
in Paris, for a 

scarf.”
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Open all year round.
San Joan - Ibiza - Spain. 
www.villamaecenas.com

@villamaecenas.com

Villa Maecenas is an elegant home where arts,
literature and music merge with holistic practices

and delicious Mediterranean cuisine. 

Villa Maecenas is an elegant home where arts,
literature and music merge with holistic practices

and delicious Mediterranean cuisine. 

Ftelari Villa
Santorini Greece

www.�elari.com @traveluxeo�cial       emily@traveluxeo�cial.com       www.traveluxeo�cial.com 

LUXURY TRAVEL CONCIERGE SERVICE

Preferred Partner 
of Hermitage Bay

C a l l e  C u a r t e l e s  1 0 4
L o m a  d e l  a n g e l ,  L a  H a b a n a ,  
C u b a  + 5 3 5 5 1 5 1 5 2 5   
i n f o @ l o m a d e l a n g e l . c o m

L             Page 1

A Dream Amid Sea and Sky
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The Body Awakening Ibiza
Retreat program

www.ariannaaunon.com  

THE BODY 
AWAKENING IBIZA
Arianna Aunon, ND & BA(Hons)

Award-Winning Women’s Health Specialist

Visit us: www.mykonosandromeda.gr
Contact us:

@: Sirius-p@otenet.gr  T: +30 6976 905337

Andromeda Mykonos
Villas & Suites

Kalo Livadi Beach, Mykonos, 846 00 Cyclades, Greece

There is a place where moonlight meets the sunrise…

@andromeda_mykonos_villas

This multi-award winning New
Zealand luxury hotel & retreat is

set within a 75 acre estate atop its
own private ridgeline o�ering

spectacular views of the Bay of
Islands. Designed and furnished in

an eclectic international
contemporary style, where gardens
and lodgings blend into the natural

topography and foliage. 

Eagles Nest
Russell, New Zealand 
admin@eaglesnest.co.nz   +64 9 403 8333

HIDDEN OASIS IN SINGAPORE AND BALI
DISCOVER US

@lloydsinn.com
www.l loydsinn.com



VOGUE’S TRAVEL COLLECTION

+351 265 400 119
info@rmguesthouse.pt       www.rmguesthouse.pt

Av. Luísa Todi / Rua Padre Joaquim 
Silvestre Serrão 8, 2900-424 Setúbal Portugal

www

@hotelmoredubrovnik  
www.hotel-more.hr

Dubrovnik, Croatia

The one and only 
Dubrovnik Cave Bar
The one and only 

Dubrovnik Cave Bar

www.villa1870corfu.com 

A 3-floor mansion built in the late 19th century, 
designed by an English architect in European style

Ionian Sea views

FRENCH QUARTER MANSION 
BOUTIQUE HOTEL

       
   

  
 

       
   

  
 

FRENCHQUARTERMANSION.COM

OLD WORLD MEETS LUXURY IN THE HISTORIC 
NEW ORLEANS FRENCH QUARTER

www.sandyhavenresort.com

Call 001-800-583-8365
and quote 'Vogue' for 
a complimentary spa
treatment for two, 
to make your stay that
little bit more special.

info@plitvice.com   www.plitvice.com
plitviceholidayresort

Plitvice Holiday Resort

More than vacation, more than nature!  

Relais Euterpini
Pantelleria / Sicily / Italy

www.euterpini.it - info@euterpini.com

T. +972(3)741-0000
Bookings@thedrisco.com 

www.thedrisco.com

LUXURY ELEGANCE HERITAGE

+ 3 4  9 7 1  8 9 0  8 9 0
r e s e r v a s @ h o t e l l a s g a v i o t a s . c o m   
w w w. h o t e l l a s g a v i o t a s . c o m

Welcome to your freedom

OIA, SANTORINI - www.pezoules.gr
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VOGUE'S WELLNESS COLLECTION

@silverliningsretreats
www.silverliningsretreats.com

sophie@silverliningsretreats.com

Holistic wellness retreats in 
magical settings around the world

Cugo Gran, Menorca 23-27 September
4-day personalised wellness 
programme from £1,700pp

www

WELLNESS
RETREAT

@intuitivebodylk   intuitivebody@hotmail.com
www.intuitive-body.com

La Manga Five Star Club Resort
Champneys Health Spa

www.fitness12retreats.com

t. 07764742745
info@mountainbeachfitnessretreats.com
www.mountainbeachfitnessretreats.com

Luxury health & 
fitness retreats 
in hand-picked 
locations

Luxury health & 
fitness retreats 
in hand-picked 
locations

w w w. c o s t a r i c a - s u r f v a c a t i o n s . c o m
i n f o @ l u c e r o - s u r f r e t r e a t s . c o m

C o s t a  R i c a

+ 33684559955          @villaolivomarche   www.vill aolivomarc he.com  le  march e, italy

6 0 0  S Q M L U XU RY  L I V IN G  S PAC E ,  P O OL ,  S PA ,  G YM ,  C O NC IE RG E  S ERV IC E S ,  S LE E P S   1 2  

VILLA OLIVO
Relax   Refresh  Restore

Steph@nefelinine.com
www.nefelinine.com 

IG @nefelinineretreats

www

Nefeli Nine 
Greece's Premier Retreat 

Hiking, Fitness & Yoga 

@ROOTSANDWINGSWELLNESS
WWW.HEARTANDSOLADVENTURES.COM

Nourish the soul • Awaken the mind • Move the body 

A WELLNESS ADVENTURE & YOGA RETREAT IN PARADISE

   tularetreats | www.tularetreats.com 
hello@tularetreats.com

Wellness. Yoga. Healing.   
Retreats & Workshops  

around the globe.



T here are many reasons to love 
the Balearic Islands. The sea is 
never far away, beyond beaches of 
powdery, sun-bleached sand. This 

Spanish archipelago has long welcomed 
tourists, but if you venture beyond the 
popular resorts, there is an extraordinary 
diversity of landscapes and experiences to 
explore, be it Mallorca’s rugged mountains 
or Ibiza’s famous nightlife. 

One of Mallorca’s smartest spots is Port 
Andratx, a small fishin  village which is now 
home to some of the island’s most desirable 
properties, as well as a host of excellent 
restaurants and upmarket boutiques. 

Casa Dali, on the market with Engel & 
Völkers, is a new villa with one of the best 
addresses in the area, situated at the top 
of Monport Hill. At over 14,000 square 
feet, it makes the most of its south-facing 

orientation and far-reaching vistas. A 
large terrace wraps around the house – 
partly covered to provide shady spots for 
alfresco dining – while inside, floo -to-
ceiling windows and an open-plan layout 
emphasise the magnificen  location. 
There’s a sauna and a well-equipped gym, 
and outside, the large swimming pool is an 
excellent place from which to admire the 
view across the hills towards the sea. 

For those who prefer splendid isolation, 
Engel & Völkers has another Mallorcan 
property on its books, in the UNESCO 
World Heritage Site of the Sierra de Tra-
muntana on the west coast. Set on 130 acres, 
the Ses Costes estate dates from the 13th 
century and was formerly a winery. The es-
tate is surrounded by gardens, terraces and 
undulating hills, and has enough olive trees 
to produce its own olive oil. 

ISLAND LIFE
Each summer, the fashionable set flocks o this sun-drenched 

Spanish archipelago; Rosemary Brooke uncovers the  
hottest properties on the Balearic market

BRITAIN  PROPERTY

CASA DALI, MALLORCA 

This brand-new seven-bedroom villa occupies 
a prime spot in the sought-after area of Puerto 
de Andratx. Built to the highest speci� cations, 
and incorporating everything from the latest 
soundsystem to top-end gym equipment, the 

interiors of this property are as spectacular as the 
view from the terrace. €16.5 million.
Engel & Völkers: 00 34 971 67 47 80

Over in Ibiza lies Villa Paradiso in Cala 
Conta. It boasts one of the island’s best 
views, looking towards the rocky island of 
Es Vedrà, which is the subject of many local 
myths – these range from it being the tip 
of the lost city of Atlantis, to the birthplace 
of the local goddess Tanit. The villa has 
been tastefully decorated, using natural 
materials and a neutral colour palette, with 
rustic furniture imported from India and 
Bali. The tranquil atmosphere continues 
with a spa, a sauna and an outdoor shower. 
Palms, bougainvilleas and fruit trees grow 
outside the house, and fl nk the property’s 
two swimming pools. 

In the gated community of Vista Alegre, 
close to the village of Es Cubells on Ibiza’s 

09-19Balearic.indd   6 18/06/2019   12:24



SES COSTES, MALLORCA  

This historic estate is located on Mallorca’s west coast,  
occupying a stunning spot between the mountains and the sea. 
The centuries-old property is steeped in atmosphere, yet it has 

been fully modernised – improvements include a guest  
wing and a swimming pool. €16.5 million.   

Engel & Völkers: 00 34 971 63 30 63

VILLA TRIÁNGULO, IBIZA

A brand-new villa with a footprint inspired 
by geometric angles. With its eye-catching 
architecture and high-quality � nishes, the 
seven-bedroom property could be a location 
for a James Bond � lm – it has everything from 
slick underground parking to � ngerprint-
recognition entry. €6 million.   
Charles Marlow Ibiza: 00 34 634 31 68 00  
or 020 3695 0801

SAN JOSE, IBIZA 

On the south side of Ibiza is this four-bedroom contemporary villa with 
views over the valley and the sea, which comes with a separate two-
bedroom guest house and one-bedroom studio. The grounds have been 
elegantly landscaped, giving the property a tranquil atmosphere, and include 
a large swimming pool and terraces. €6.5 million.  
Knight Frank: 020 7629 8171

VILLA PARADISO, IBIZA

Located near Cala Conta, this four-
bedroom villa has been stylishly 

renovated, and includes a spa and 
a sauna. The interiors are light-� lled 

and contemporary, with an open-plan 
� rst � oor that’s perfect for relaxing or 

entertaining. €3.4 million.  
Christie’s International Real Estate: 

00 34 676 33 23 86

south coast, is Villa Triángulo, a contempo-
rary home named for its geometric design. 
From the air, the footprint is intriguing – all  
bold angles and sharp lines – and the un-
conventional shape makes the most of the 
views, as well as being a talking point.

Another modern villa is a short drive 
away, between Ibiza Town and San Jose. 
Built in 2013 by the Spanish architect 
Jaime Serra, it’s designed for hosting guests 
– in addition to the main house, there’s 
a separate two-bedroom annexe and a 
one-bedroom studio. The verdant grounds 
include a covered area for outdoor dining 
and a large pool, so even if the house is 
� lled with people, there are plenty of 
tranquil spots to bask in the summer sun.

09-19Balearic.indd   5 20/06/2019   11:04



ONE-BED SUITES FROM £685,000 | ONE-BED APARTMENTS FROM £725,000 | TWO-BED APARTMENTS FROM £1,050,000

5 minutes to the city,* 10 ft to the ceiling. Discover beautifully-designed modern 
living spaces, local boutiques, a Third Space gym and a luxury cinema. Discover the 

new way to live, work and unwind in the heart of London.
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TO MAKE AN APPOINTMENT CALL 020 3409 2287
VISIT US AT WWW.ISLINGTONSQUARE.COM

THE
HEIGHT OF 
   CHARACTER.



PRIVATE VIEW
With a successful background in property development, The Malins Design Studio brings a 

panoramic vision to interior design, as businesswoman of the year Lauren Atkins explains

GOLDEN
OPPORTUNITY
These sleek interiors
are enriched by warm 
metallic accents – 
from a side light to 
seagulls to sculptural 
eggs – adding a 
touch of pizzazz.
Below: Lauren Atkins
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Talking about interiors in her home county  

of  Surrey, Lauren Atkins is forthright. Even  

in that most exclusive of  private estates,  

St George’s Hill, ‘you look at five different 

houses and they can all be styled in the same 

way. And when a design is over-replicated, it 

quickly ends up looking dated.’ 

She speaks with an authority that comes 

from being a successful boutique residential 

developer for over a decade. Managing director 

of  The Malins Group, she specialises in creating 

highly individual schemes from buildings  

with a storied past. In Covent Garden, she 

transformed offices in the Edwardian Tavistock 

building into stunning flats, and turned the 

Beatles’ Grade II-listed headquarters in Baker 

Street into the Apple Apartments. Whether it 

was a former metalworks in Clapham Old 

Town, or Wandsworth’s period-rich Book 

House, these meticulously restored and 

imaginatively converted schemes had just one 

thing in common: they all sold out quickly at 

record prices. 

Several purchasers were so struck by the 

show homes’ high quality they commissioned 

Malins to tackle their interior design. Jamie 

Gunning, a partner at Sq. One Real Estate, 

knows why: ‘Lauren and her team have an 

instinctive talent for reconfiguring space while 

creating beautiful interiors – understated, 

clever, yet with real impact.’ The design studio 

has now launched, offering its broad skill set 

to private clients. Unlike many companies 

that are focused simply on furnishings and 

furniture, Malins, with all its experience as a 

developer, offers a ‘much broader spectrum of  

services’, from navigating the planning process 

and architectural remodelling to design 

consultancy and supply of  all hard and soft 

finishes. As well as technical drawings and 

plans, Lauren supplies high-quality CGI 

visuals of  the end result – ‘the best in the 

business’, she reckons.

With her new business partner, Sarah 

Gibbon, a former Olswang and Heron 

International prime property and interiors 

expert, she believes that the ‘really diverse 

end-to-end proposition’ her team offers will 

appeal to high net worth individuals in  

Surrey and beyond. With Brexit looming  

and punitive stamp-duty rates affecting 

property sales, they are looking to transform 

their homes, adding tangible value, rather 

than face an uncertain market. The design 

studio’s intrinsic understanding of  its clients’ 

lifestyle, bespoke solutions and little black 

book of  the best craftsmen mean that a home 

of  real distinction is created – polished and 

immaculately stylish.

For further information, please visit  

malinsgroup.co.uk, call +44 (0) 1932 356043  

or email info@malinsgroup.co.uk

P R O P E R T Y  |  P R O M O T I O N
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T he Cotswolds is rightly prized 
as one of England’s prettiest 
regions, thanks to its rolling 
pastures, chocolate-box villages 

and spellbinding country houses. An Area 
of Outstanding Natural Beauty, it stretches 
south of Stratford-upon-Avon to just below 
the city of Bath, and has long been a popular 
choice for those seeking to move out of 
London or purchase a weekend retreat. ‘The 
Cotswolds attracts lots of tourists and social-
media infl encers because it is unbelievably 
beautiful, arguably more so than any other 
part of the country,’ says Charlie Wells, 
managing director of the buying agency 
Prime Purchase, whose family have lived 
and farmed in the area for more than 300 
years. ‘But it is also fraught with hidden 
pitfalls, problems and blights that can easily 
be overlooked if you are looking through a 
fi ter on your phone.’

While Wells is right to advise caution, 
it’s hard not to be captivated by some of 
the bucolic properties that are currently on 
the market. Pictured above is Hills Farm in 
Gloucestershire, eight miles from the market 
town of Cirencester and eleven miles from 
Cheltenham. Surrounded by its own land 
and with a long, private drive, it’s located in 
a conservation area on the edge of the village 
of Chedworth. Built from honey-coloured 
local stone and substantially remodelled, it 
still retains the feel of a traditional Cotswold 
house, but the interior is wonderfully airy 
and light-fi led. Bifolding doors make the 
most of the spectacular views along the 
valley, while the 41.33 acres include a two-

bedroom guest house and a swimming pool.
Another Gloucestershire property is 

Todenham Hall, a Grade II-listed former 
rectory close to the small town of Moreton-
in-Marsh, which has a direct train service 
to Paddington. There are plenty of 
local attractions too – Daylesford, Soho 
Farmhouse and Hidcote are all within a 
short drive. The six-bedroom, Georgian 
property was extensively refurbished in 
2006 – along with the coach house, which 
was extended and converted into ancillary 
accommodation. There are formal gardens, 
with clipped yew hedges and specimen 
trees; a Japanese ornamental water garden; 
fruit cages brimming with strawberries, 
raspberries and gooseberries; and even a 
vine house. Beyond the gardens are two 
large fie ds – perfect for keeping a pony. 

A short drive west lies Green Close, 
a quintessentially charming Cotswold 

INTO THE HILLS  
From modern masterpieces to traditional country piles, 
Rosemary Brooke is captivated by the wealth of  properties  

to be found in the Cotswolds

BRITAIN  PROPERTY

HILLS FARM, GLOUCESTERSHIRE 

Situated at the edge of the pretty village of  
Chedworth, Hills Farm is a perfect hybrid of  

traditional and contemporary – the period stone 
farmhouse conceals contemporary, light-� lled 

interiors, created by Yiangou Architects. The main 
house has � ve bedrooms, and there’s a separate  

two-bedroom cottage. £3.5 million.
Knight Frank: 020 7861 1707
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DERRY FARM HOUSE, ASHTON KEYNES  

Set on two acres, this charming former farmhouse would be 
perfect for a commuter. It’s located in Ashton Keynes, between 

Kemble and Swindon – both of which have a regular train 
service to London. It has � ve bedrooms, a tennis court and 

landscaped gardens. £1.375 million.    
Butler Sherborn: 01285 883740

TODENHAM HALL, GLOUCESTERSHIRE

On the edge of Todenham village, this former 
rectory comes with plenty of land and extensive 
formal gardens, as well as numerous outbuildings and 
additional accommodation in the form of a converted 
coach house. Nearby Moreton-in-Marsh has a direct 
train service to London. Offers over £3.65 million.   
Savills: 020 7016 3780

GREEN CLOSE, WORCESTERSHIRE 

In the village of Snowshill, near Broadway, this � ve-bedroom house is Grade-II listed, with parts 
dating from the 17th century. There’s a detached cottage and annexe, both with far-reaching 
views across the escarpment. The 21 acres include stables and a lake. £3.25 million.  
Savills: 01451 832832

property with a fascinating backstory. 
Although you’d never guess from fi st 
glance, it’s been formed from four 17th-
century cottages, which were cleverly joined 
in 1919 by the architect C E Bateman. Old 
oak beams, mullion windows, fl gstone 
� oors and huge open � replaces are relics 
of the original cottages, imbuing the house 
with an immense sense of history, and 
there are also a few Arts and Crafts touches 
added by Bateman. Outside, the 21 acres 
of grounds include a cottage-style garden, 
woodland and a lake. There’s a separate 
cottage for guests, that looks rather like a 
miniature version of the main house, while a 
timber barn provides further accommodation 
and ample storage, as well as serving as a 
gym. The property is in the picturesque 
village of Snowshill, one of the most idyllic 
spots in the North Cotswolds. There’s a 
National Trust property – Snowshill Manor 
– along with a tea room and a village pub. 
For anyone who’s dreaming of the good life, 
there’s no better place to be. 

LATIMER MANOR, 

WILTSHIRE  

Dating back to the Tudor period, this 
Grade II*-listed manor is steeped 
in history, from the carved-stone 

chimneypieces to the ancient doors. 
There are six outbuildings on the 

13.93 acres, including a 17th-century 
barn. At the edge of West Kington 

village, it’s a short drive from 
Chippenham and Bath. £2.995 million 

Strutt & Parker: 01285 897614
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RIVERSIDE COOL 

Occupying a 12-acre plot between Canary Wharf and Canning 
Town, City Island is one of London’s most vibrant new developments. 

Residential units are mixed in with artisan shops and cultural 
institutions – the English National Ballet and the London Film School 

are both relocating there. New to the market are seven riverside 
townhouses, set over four or fi e storeys, with architecture inspired by 

the area’s industrial past. From £1.45 million. 
For more information, visit www.londoncityisland.com

NOTEBOOK 
A monthly round-up of  property news,  

at home and abroad
BY ROSEMARY BROOKE

BRITAIN  PROPERTY

THE HEART OF THE COMMUNITY

When Dominic Richards founded the sustainable development 
company Our Place, his aim was to create residential areas that 

would become thriving communities. It’s rather � tting that his own 
home is on Arlington Avenue, a leafy corner of Islington known 
for its friendly atmosphere. Now up for sale, the end-of-terrace 

Victorian townhouse has been meticulously restored, and there’s 
even a summer fete in the garden square – perfect for meeting 

the neighbours. For more information, visit www.cluttons.com

ALL THE FUN OF THE CITY

With the Ned, the Royal Exchange and the Barbican close by, the future residents 
of the Denizen will have plenty to keep them entertained. This new development 
in the heart of the City will comprise 99 apartments, ranging from one to three 
bedrooms, with an array of shared amenities, from a private cinema and games 
room to a 24-hour concierge. Prices from £765,000. 
For more information, visit www.taylorwimpeycentrallondon.comACCESS ALL AREAS

Why buy a holiday home when  
you can have the keys to 250  
professionally managed getaways 
around the world? The Hideaways 
Club is based around a shared-
ownership model – members invest 
in a global property portfolio and 
can make practical use of the assets. 
There are luxurious ski chalets, beach 
houses and city apartments, giving 
you an endless variety of desirable 
destinations to choose from. 
For more information, visit  
www.thehideawaysclub.com
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