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Above: Benedetta 
Barzini writes  
about her 
experience of  
beauty on  
page 91

it can feel as if age is treated as an unpassable frontier, that women reach a certain 
time in life and simply disappear from editorials and advertising. It’s something 
I’m very mindful of not letting happen here at Vogue, and have to say I’m especially 
pleased with this month’s issue. From guest columnist Benedetta Barzini, 74, to 
cover star Ariana Grande, 24, it’s all about gathering a spectrum of viewpoints, of 
life experiences and intriguing personalities who are thriving at every stage of life.

It’s about looking amazing, too. Turn to our Trends section this month  
(page 48) to find exciting proof that looking good doesn’t have a timer set on it. 
We gathered some of Vogue’s favourite mothers and daughters – from Yasmin and 
Amber Le Bon to Zaina and Sal Miuccia – to model the key trends of summer. 
Jan de Villeneuve brought both her daughters.

Jan is a good case in point, actually. The noted 1960s cover girl shows how 
being in your eighth decade is no barrier to a renaissance. A few years ago, I got 
to know Jan the 21st-century way: via Instagram. She messaged me and we got 
talking, and she told me how much she loved Steven Meisel – and the next minute 
he was shooting her for Italian Vogue. She got a whole new career from being 
digitally engaged. How inspiring is that? Speaking of inspirational, this month  
I also had the pleasure of overseeing the Vogue 25, our first ever list of the most 
influential women in Britain over the course of the past 12 months. From royal 
superstar The Duchess of Sussex to Cambridge researcher Priyanka Joshi, these 
are the faces reshaping Britain today (page 188). 

Lastly, I’m so grateful to Ariana Grande for sharing the experience of her 
difficult and transformative past year (page 154). As she returns with the finest 
album of her career, Grande is not only a remarkable performer and social-media 
titan, but in the wake of the Manchester bombing, an icon of positivity and 
inclusiveness for her millions of young followers. How gratifying it is to see her 
now making fans of every age.

So often in fashion…

EDITOR’S LETTER

Below: Jan de Villeneuve with her 
daughters – Daisy, left, and Poppy –  
in “Generation Games” on page 50 

Ariana Grande wears  
poloneck, £1,435, Ralph  
Lauren Collection
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NOTICES

Alexander Wang (far left, with Pharrell 
Williams) shares his wisdom on this 
month’s back page – giving advice  
on everything from how to keep on 
top of your to-do list to the best 
hangover cure.

Jade Jagger reflects on becoming both 
a mother for the third time and a 
grandmother almost simultaneously 
on page 84. Jagger first appeared on 
the cover of Vogue when she was just 
18, modelling the a/w ’90 collections 
in a shoot by Peter Lindbergh (above 
and left) – two years before she had 
her first child.

FACE TIME
Meet the people  

behind the pages  
of this month’s issue

Ibrahim Kamara styled  
Grace Wales Bonner’s designs 

on page 192. What are the 
27-year-old’s own summer 

wardrobe essentials?  
“I prefer to keep it simple in 

hot weather,” he says. “For 
the most part, I live in white 

T-shirts and Levi’s.”

Sam McKnight styled contributing 
beauty editor Kathleen Baird-Murray’s 
hair for her feature, “Long Story 
Short” on page 176. His golden rule 
for taking care of longer hair in the 
summer? “Do a mask once a week, 
especially if hair is dry and coloured,” 
he explains. “Or, if you’re on holiday, 
try using one of the local oils instead.”

Step inside Marie Helvin’s world on page 
64, where the legendary model reveals all 

– from her adventurous travel plans to her 
must-have skincare product.

Tina Brown considers power dressing 
on page 172. So what did the fabled 
magazine editor and author of The 
Vanity Fair Diaries wear for her  
first day at Vogue House, in 1979?  
“A bronze Roland Klein suit with 
Princess Di flats,” she says.

For “The Tide Pool” (page 142),  

Alasdair McLellan shot model Rianne Van 
Rompaey in the logo-covered sportswear to 

covet now. The location? A remote tidal 
pool on the coast of Tenerife.





WHERE, 
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WHEN…
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TOTALLY BOSS

From interviews with both emerging and 
established talent to summer playlists you 
won’t want to switch off, get behind the 
fabulous female performers who have been 
recognised with headline slots this year.

Power performers: 
Courtney Barnett, 
Beyoncé, top right, 
and MIA, right 

HEADLINING 

STYLE

Festival kit often gets a bad 
rap, but if you’re looking  
for an update on your  
floral teadress and micro 
sunglasses, Vogue.co.uk has 
all the inspiration you need.

WELL TRAVELLED

Looking for a weekend getaway, a far-flung 
vacation or insider knowledge on the hottest  
new urban travel destinations? Find all the  
holiday hotspots online now.

Above: one of 
Amsterdam’s 
many canals.  
Left: in it for the 
long haul? The  
sea and mountains 
of New Zealand

Left: “Hawaii  
Five Oh”, 
Vogue April 
2015 
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GENERATION
GAMES 
From dazzling dresses to  
standout prints – modelled by a cast 
of mothers and daughters – here’s 
how to get noticed now. Photographs  
by Laura Coulson

Edited by Naomi Smart  
Styling by Julia Brenard

This page: Yasmin Le Bon 
wears dress, £7,830, Ralph 
Lauren Collection. Sandals, 
£470, Aquazzura. Necklace, 
from a selection, Ports 1961. 
Jewellery, Yasmin’s own. 
Opposite: Amber wears dress, 
£2,500, Ellery. Boots, £865. 
Necklace, worn as bracelet, 
£395. Both Christopher Kane H
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Embrace the new liquid glamour, 
showcased by Yasmin Le Bon (53, 
model) and Amber (28, model) 

Floor-sweeping 
metallics

From top: lamé dress,  
£680, Maria Lucia Hohan,  
at Matchesfashion.com. 
Sequined dress, £1,170, 
Racil, at Harrods. Right: 
chain-mail bag, £300, 
Whiting & Davis. Sandals, 
£640, Giuseppe Zanotti

Style note 
Dresses drenched in sequins  
or crafted from chain-mail  
are made for long summer 
evenings – just make sure  
the silhouette is languid.

Right, from top: earrings, £505,  
Oscar de la Renta, at Net-a-Porter.com. 
Studded leather bag, £3,115,  
Saint Laurent by Anthony Vaccarello. 
Sequined dress, £1,295, Temperley 
London. Sequined bag, £1,330, Miu Miu 
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From left: 
dress, £1,350, 
Roksanda. 
Trousers, 
£770, Philipp 
Plein. Bag, 
£595, Mulberry
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Clever colour 
combinations
Take red as this season’s neutral: the new 
attitudinal daywear just needs a splash 
of sky blue or rosy pink to make it sing. 
Worn by Jan de Villeneuve (74, model) and 
her daughters, Daisy (42, illustrator) and 
Poppy (38, director and photographer)

B
U

R
G

U
N

D
Y

 &
 B

LUE

From left: Poppy wears dress, £1,990, Victoria Beckham. Mules, £530, Neous, at Harvey 
Nichols. Earrings, £395, Jennifer Fisher. Ring, £4,435, Slim Barrett. Jan wears coat, £2,640, 
Bottega Veneta. Poloneck, £295, Pringle of Scotland. Skirt, from £1,580, Nina Ricci. Mules, 
£565, Casadei. Daisy wears coat, £3,650, Hermès. Poloneck, £225, Joseph. Shirt, £255, 
Margaret Howell. Trousers, £1,145, Lanvin. Earrings, £220, Peter Pilotto, at Liberty

From left: bag,  
£495, Aspinal of 

London. Trousers, 
£450, Burberry. Blazer, 

£725, Max Mara, at 
Mytheresa.com. Mules, 

£375, Rejina Pyo
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Jan wears  
trench coat, 
£2,790, Michael 
Kors Collection. 
Sweater, £250, 
Emporio Armani. 
Earrings, £480, 
Agmes, at Liberty. 
Ring, Jan’s own



Sal wears dress, £370, 
Dodo Bar Or, at Net-a-
Porter.com. Bandeau top, 
underneath, £20, 
Intimissimi. Bag, £210, 
Sensi Studio, at Boutique1.
com. Earrings, to order, 
Peter Pilotto. Gold-plated 
necklace, £399, Ellery. 
Lapis necklace, from 
£880, Aurélie Bidermann. 
Dinosaur charm necklace, 
£125, Marni. Bangles, 
Dinosaur Designs,  
J Hardyment, Sophie 
Buhai and Uncommon 
Matters. Rings, Amrapali, 
Aurélie Bidermann, 
Carolina Bucci and Pebble 
London. Zaina wears 
dress, £1,468, Magda 
Butrym. Swimsuit, 
underneath, £130, Hunza 
G, at Fenwick. Belt, £335. 
Pouch, £355. Both Emilio 
Pucci. Clogs, £610, 
Chanel. Earrings, £300, 
Versace. Choker, from £95, 
Roxanne Assoulin. Rings, 
All Blues, Amrapali, 
Aurélie Bidermann, 
Hermès and Saskia Diez 
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New bohemia
Vivid craft details and shell embellishments 
will stand out in the sun, as seen on Sal G 
(50, restaurateur and consultant) and Zaina 
Miuccia (24, model and creative consultant) 

Above: dress, £665, Zimmermann. Slides, £185,  
Marc Cain. From right: bikini top, £128. Bikini bottoms, 
£128. Both Marysia, at Matchesfashion.com. Dress, £625, 
Loewe. Asymmetric earrings, £190, Albus Lumen x Ryan 
Storer, at Matchesfashion.com. Checked tote, £28, Next. 
Cotton tote with rope handles, £980, Hermès. Canvas  
and leather tote, £970, Céline 

BAG ON THE 

BEACH

From far left: dress, £2,255, 
Akris. Necklaces, from £415 
each, Aurélie Bidermann. 
Sunglasses, £239, Miu Miu, 
at Sunglass Hut. Espadrilles, 
£119, Kurt Geiger London. 
Jumpsuit, £179, Massimo Dutti
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Sal wears dress, 
£1,296, Vita Kin, at 
Browns. Trousers, 
£364, Caroline Constas, 
at Selfridges. Bag, 
£320, Eugenia Kim,  
at Shopbop.com. 
Headband, £175, Figue, 
at Matchesfashion.com. 
Earrings, £163, Misho. 
Bangles, Pebble London 
and Roxanne Assoulin. 
Watch, her own.  
Rings, Amrapali,  
Anissa Kermiche  
and Carolina Bucci
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Loud & proud prints
Move the style needle to maximalist mode  
and clash away. Worn by Serena Rees (50, 
entrepreneur) and Cora Corré (20, model) 

Serena wears shirt 
with neck tie, £705, 
Rochas. Trousers, 
£360, Emporio 
Armani. Belt, £115, 
Amanda Wakeley. 
Elasticated bracelet, 
£120. Gold filigree 
bangle, £165. Both 
Pebble London. Gold 
bangles, from £150 
each, Dinny Hall. 
Chain-link cuff, £620, 
Chanel. Resin bangle, 
£70, Dinosaur Designs. 
Ring, from £365, 
Aurélie Bidermann 

From left: shirt, £360, La Double J Editions, at 
Matchesfashion.com. Earrings, £285, Anissa 
Kermiche x Rejina Pyo. Shoes, £750, Fendi. 
Dress, £1,595, Etro, at Matchesfashion.com M
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Serena wears shirt, 
£1,150. Trousers, 
£1,750. Both Gucci. 
Scarf, worn as belt, 
£260, Salvatore 
Ferragamo. Turquoise 
cuff, £2,400. Silver 
bracelet, £299. Both 
Jessie Western. Ring, 
£145, Pebble London. 
Cora wears minidress, 
£1,730. Socks, from 
a selection. Boots, 
£1,040. All Chloé. 
Earrings, from £355, 
All Blues



Rosemary wears 
blazer, £625. 

Trousers, £415. 
Both Tibi. Thin belt, 

£465, Salvatore 
Ferragamo. Wide 

belt, £205, Dorothee 
Schumacher.  

Boots, £585, Stella 
McCartney. 

Earrings, £290, 
Slim Barrett. 

Necklace, £6,060, 
Hermès. Elfie wears 

blazer, £1,930. 
Skirt, £1,150. Both 
Ermanno Scervino. 

Belt, £270, 
Longchamp. Boots, 

£855, Casadei. 
Earring, £320, 

Burberry    



L
A

U
R

A
 C

O
U

L
S

O
N

; 
JA

S
O

N
 L

L
O

Y
D

-E
V

A
N

S
; 

M
IT

C
H

E
L

L
 S

A
M

S
; 

P
IX

E
L

A
T

E
.B

IZ
; 

IN
D

IG
IT

A
L

57

TRENDS

The nipped-in blazer
How to give tailoring the go-ahead? Cinch it –  

as seen on Rosemary Ferguson (44, nutritionist) and her  
daughter Elfie Reigate (19, model)

From top: blazer, £1,530. Matching skirt, 
£420. Both Emilia Wickstead. Blazer, 
£2,160. Miniskirt, £3,035. Both Saint 
Laurent by Anthony Vaccarello. Belts, 
from top: £1,115, Oscar de la Renta,  
at Neimanmarcus.com. £465,  
Salvatore Ferragamo. £394, Balenciaga,  
at Matchesfashion.com

Elfie wears blazer, 
£1,015, Michael Kors 
Collection. Poloneck, 
£190, MM6 Maison 
Margiela. Trousers, 
£215, Joie. Belt, £230, 
Frame. Boots, £720, 
Rochas. Earrings, 
£350, Burberry. 
Necklace, £685, 
Charlotte Chesnais, 
at Dover Street Market  

BELT UP

Rosemary wears 
blazer, £2,350. Bra 
top, £740. Belted 
trousers, £1,040. 
All Tom Ford. 
Shoes, £665, 
Manolo Blahnik. 
Silver hoops, from 
£240, All Blues. 
Bracelet, £890, 
Slim Barrett  

PAIR WITH WHITE

From top: mules, £395, Stella 
McCartney, at Net-a-Porter.com. 
Sandals, £610, Tod’s. Loafers, 
£345, Church’s. Blazer, £369, 
Claudie Pierlot. Jacket, £405. 
Trousers, £230. Both Tara Jarmon
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www.rosemarywater.com

She has many extraordinary gifts and yet she is a thing of beautiful simplicity.

No.1 Rosemary Water is the world’s only drink containing pure, fresh rosemary extract.

It’s the UK’s first botanical water, with absolutely no sugars, preservatives or any other nasties.

And it tastes fabulous. Our wonderful drink is available at all your favourite places or from our website.



  ROSEMARY 

 HAS  NOTHING 

    TO HIDE



Top, clockwise from 
left: vintage holdall, 

Dior; vintage 
studded bucket bag, 

Saint Laurent; 
vintage shoulder 

bag, Gucci; vintage 
velvet clutch, 

Chanel; vintage 
clutch, Gucci. 

Above left: vintage 
Tank watch, 

Cartier. Above: 
vintage earrings, 
Saint Laurent. All 

from Vestiaire 
Collective

VOGUE PARTNERSHIP

Rare pieces of fashion history can be found 
online at Vestiaire Collective, the social 
marketplace that counts on quality

THE VINTAGE 
TREASURE CHEST

A
s fashion is enjoying something 
of an obsession with the past, 
getting your hands on designer 
treasures has never been so 

desirable. And with sustainability 
currently at the forefront of industry 
conversation, getting unworn items into 
the hands of new owners is one aspect of 
a much larger shift. Vestiaire Collective’s 
mission is simple: to connect buyers and 
sellers of high-quality second-hand 
designer pieces.  

Based in Paris, the company focuses 
exclusively on premium pre-owned 
products. Its carefully curated portfolio 
features timeless classics from Chanel 
to Cartier, as well as contemporary 

brands such as Comme des Garçons and 
Martin Margiela. “Future iconic vintage 
is a segment that has created a ‘moment’,” 
says Marie Blanchet, head of vintage  
at Vestiaire Collective. The clothes on 
offer are full of stories – like a particular 
vinyl Yves Saint Laurent coat, a design 
popularised by Catherine Deneuve in 
the 1967 film Belle de Jour. “We 
understand ‘modern vintage’ as a blend 
of timeless classics from luxury houses 
– Hermès, Cartier, Chanel, Yves Saint 
Laurent – combined with more 
conceptual pieces from contemporary 
vintage labels like Maison Martin 
Margiela, Comme des Garçons and 
Claude Montana,” Blanchet continues. 

But it isn’t simply clothing on offer – 
accessories can also be bought and sold 
via the online store, from handbags to 
high-end jewellery. There are more than 
3,000 new items to discover on the 
marketplace every day, thanks to a 
continually growing international 
community of almost 7 million members.

As well as enjoying the vast curated 
selection of designer items, customers can 
be assured of the quality of the products 
that they are purchasing – each piece is 
checked for authenticity by experts before 
it is sold. So, if your true love is for design 
rather than fast fashion, become  part of 
the Vestiaire Collective community at 
Vestiairecollective.com.  Q
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RAINBOW 
MATCHES

Summer’s accessories have a vital energy: 
think bright, bold and brilliant

Clockwise from top 
left: jewelled sandals, 
£50, Zara. Crystal 
bracelets, from £285 
for a set of three, 
Roxanne Assoulin. 
Satin clutch, £850, 
Burberry. Vinyl tote, 
£720, Prada. Painted 
wicker bag, £1,690, 
Gucci. Jewelled suede 
slippers, £870, Roger 
Vivier. Metallic 
leather tote, £258, 
Anya Hindmarch





T
H

E
 C

E
C

IL
 B

E
A

T
O

N
 S

T
U

D
IO

 A
R

C
H

IV
E

 A
T

 S
O

T
H

E
B

Y
’S

1 ALL OUT
Remove your clothes and 

accessories from your wardrobe; 

that way, you can see exactly what 

you’re dealing with. Place items in 

categories: trousers in one pile, 

coats in another, shoes in another 

and so on, so that you can spot 

repeat buys – it’s OK to have seven 

variations on a navy sweater, if  

you wear all of them. You’ll also 

rediscover forgotten gems. 

2 QUESTION TIME
Cross-examine yourself. 

(Warning: this can be an 

uncomfortable process.) Sample 

questions might include: If those 

shoes were in a shop right now, 

would I buy them? Have I worn that 

shirt in the past year? Does that skirt 

still fit me? Do I feel comfortable 

wearing it? If the answer to any of 

the above is no, expel the offending 

item to a donate/resell pile. 

3 ODE TO JOY  
There is a caveat: if an item 

brings you inordinate joy, even if 

you wear it only once a year, don’t 

throw it out. Instead, make sure 

that it is freshly laundered, that any 

lost buttons or broken zips have 

been replaced, and that it is stored 

in a garment bag (not the plastic 

ones from the dry cleaners, though, 

as they attract dust and dust 

attracts moths). That way, you are 

more likely to reach for it on a whim 

(and will find it in good order).

4 SECOND OPINION 
Ask a friend whose opinion you 

trust to sit with you while you try  

on pieces. They will offer an honest 

assessment of whether an item suits 

you or not. This can be particularly 

useful if you’re a hoarder.  

5 VOX-POP IT 
If you’re unsure about an  

item and no one is available to  

offer an opinion in person, take a 

photograph and initiate a yes/no poll 

on Instagram. Rejects can be passed  

on to an admiring friend. 

6 ABOVE THE FRAY 

Don’t forget your T-shirt and 

underwear drawers. Greying 

T-shirts that are past their best 

should be recycled – most councils 

offer a textile recycling service.  

7 DE-TAG TIME 
If anything is hanging in your 

wardrobe with its price tag still on,  

it should go on the donate/resell pile. 

And never keep anything in the hope 

that you’ll lose however-many-pounds 

in the next month. You probably 

won’t, and the offending piece will 

only make you feel bad. 

8 
REUSE, RESELL, 
RECYCLE 

Once you’ve decided what to 

expunge, assess what can be resold 

on Ebay, Vestiaire Collective or 

Hewi. Commit to memory any 

running themes – a pale pastel  

hue that doesn’t suit your skintone, 

a neckline that’s unflattering – so 

that you don’t make the same 

mistakes in the future. Keep a total 

of what you’ve sold so you can 

remind yourself how liberating – 

both psychologically and financially 

– wardrobe cleansing can be. 

9 
CURATE  
THE RE-HANG

Invest in quality hangers  

(Muji sells excellent cedarwood  

ones that also ward off moths),  

then hang your clothes according  

to colour or clothing category. As  

you return pieces to your wardrobe, 

think about what might be missing: 

the perfect go-with-anything  

sweater or jacket, for example.  

10 
BEHAVE LIKE  
A BOUNCER 

Impose a one-in, one-out policy  

on new purchases, and keep a  

tally of your latest buys to prevent  

overspending. But if you find an 

item that makes you want to do  

a dance on the spot… buy it.  Q

If your clothes rails 
are full-to-bursting 
but you’ve “nothing  
to wear”, it’s time for 
a closet cleanse. Ellie 
Pithers advises on 
culling and keeping…  

DETOX 
YOUR 
WARDROBE

TRENDS
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Marie Helvin
Marie Helvin was first photographed for Vogue in 
1971, after fashion editor Grace Coddington spotted 
her walking the runway for Kansai Yamamoto. “I had 
only just been scouted in Tokyo, and I was a complete 
fashion novice,” the Japanese-American beauty recalls. 
She could hardly have had a more auspicious 
beginning to her career. The resulting shoot with 
Clive Arrowsmith caught the eye of David Bowie, 
who based his Ziggy Stardust costumes on the 
photographs. The following decades have seen 
Helvin, now 65, grace dozens of Vogue covers and 
shoots, and act as a muse to everyone from David 
Bailey (her ex-husband) to Yves Saint Laurent. After 
all of her accomplishments, however, it’s the island 
life that she craves – with plans to move from London 
back to Hawaii, where she grew up, in the near future. 
“That’s one of the joys of getting older: you’re 
completely aware of who you are and what matters 

to you,” she says. “I know now that 
I belong in a place where there  
are only two directions: mauka, 
toward the mountains; or makai, 
toward the ocean.”  Q
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VOGUE DARLING

“One of the best 
things about being 

single is that you’re 
free to travel 

whenever, wherever. 
I’ve fallen in love 
with Greenland –  

I take a Ponant 
cruise there to visit 
Inuit communities  

and trek across  
the glaciers.”

“I adore Japanese  
cinema, especially  
the works of director  
Kenji Mizoguchi, who  
made beautiful films with  
strong female protagonists  
from the 1920s onward.  
My favourite is The Life  
of Oharu [left], about a 
concubine during the  
Edo period.”

“A perfect day  
in London for me 

involves dropping 
into the National 
Gallery with my 
close friend, the 

artist Sophie  
de Stempel, then 

heading for an 
indulgent lunch  

at J Sheekey.”

Marie wears wool 
poloneck, £950, 

Lanvin. Wool trousers, 
£1,330, Azzedine 

Alaïa, at Selfridges. 
Earrings, from £835, 

Céline. Gold-plated 
ring, £280, Alighieri. 
Photograph by Leon 

Mark. Styling by  
Florence Arnold

“My favourite editorial shoot was for the January 1975 issue of Vogue 
[above, from top]. It was called ‘the down under special’, which was 
why the cover portrait was inverted. Grace Coddington met me in 
Honolulu, then we joined David Bailey in Australia – but not before 
Grace bought a lei, which she gave me to wear for the shoot.” 

“My style 
pin-up would 
have to be 

Loulou de la 
Falaise.  
I remember 
meeting her at  
a birthday party 

for Yves Saint 
Laurent at 
Maxim’s in Paris, 
and she had 
threaded lilies 
through her ears 
so that the 
flowers were 
her earrings.”

“One of my most 
treasured books 
is Lartigue:  
Life in Color 
[Abrams, £27]. 
It rounds  
up all of the 
photographer 
Jacques-Henri 
Lartigue’s  
later work.”  

“I drop everything into 
my giant Louis Vuitton 

bag when I leave 
the house (it’s 

practical 
but 
stylish), 
and I always 
wear my Hermès 
watch – it’s more 
reliable than my 
mobile, which  

I accidentally-on-
purpose forget  
most of the time.”

“I use retinol  
on my skin. The 

best creams are the  
ones from French 

pharmacies –  
I bulk-buy A313 

whenever I’m  
in Paris.” 

Canvas bag, £895, 
Louis Vuitton. 
Right: watch, 

£2,075, Hermès
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A CONSTELLATION 
OF STARS 
Carol Woolton celebrates haute 
jewellery’s most iconic – and sparkling 
– designs. Photographs by Ben Toms. 
Styling by Poppy Kain



Opposite: sapphire 
and diamond 

earrings, price on 
request, Graff. Satin 
dress, £5,400, Louis 
Vuitton. This page: 

white-gold and 
diamond necklace, 

price on request, 
Chanel Fine 

Jewellery. Pleated 
chiffon dress, 

£5,765, Lanvin. 
Hair: Mari Ohashi. 

Make-up: Petros 
Petrohilos. Nails: 

Ama Quashie. Set 
design: Polly Philp. 
Models: Marte Mei 
van Haaster, Dipti 

Sharma, Vivien 
Solari, Marie 

Sophie Wilson. 
With thanks to 
Spring Studios
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This page: diamond 
earrings, price on 

request, Tatiana 
Verstraeten. 

Diamond and onyx 
necklace, price on 

request, Van Cleef & 
Arpels. Satin-faille 

dress, £1,960, 
Marni. Opposite:  

gold and diamond 
hoop earrings, 
£11,200, Dina 

Kamal DK01, at 
Dover Street 

Market. Gold and 
diamond star 

earring, £2,964, 
Diane Kordas. 

Diamond, onyx  
and chrysoprase 

ring, price on 
request, Cartier. 

Diamond trio ring, 
£3,615, Alinka,  

at Harvey Nichols. 
Topaz and diamond  

ring, £5,050, 
Pomellato. Satin 

dress, from £2,360, 
Balenciaga 



W
hat constitutes a classic jewel? Certainly, it isn’t defined 
by its precious nature, nor by fashion; iconic pieces 
aren’t ephemeral or created for a season, they endure. 
Every so often we are captivated by a design that is 

repeated time and again, reimagined for different eras and styles, worn 
by women of every age. Coco Chanel’s Bijoux de Diamants collection 
was a dazzling inspiration for women during the Depression – a call 
to look up at the stars. “I wanted to cover women with constellations,” 
she explained in 1932. And still she does – 86 years on. Meanwhile, 
Van Cleef & Arpels’ Alhambra design, inspired by a four-leaf clover, 
was first unveiled for the new society of the 1960s: bohemian girls 
with a free-spirited attitude, who dressed in Ossie Clark, wanted  
a new type of jewel to wear day and night. There are moments for a 
show-stopper, but as Van Cleef & Arpels knew, a woman will always 
be searching for the faithful jewel that will never leave her.  Q

Diamond hoop 
earrings, 
£4,400, 
Patcharavipa

Tanzanite and 
diamond earrings, 
price on request, 
Ara Vartanian

Diamond 
earrings, 
price on 
request, 
Messika

Pearl and 
diamond 
earring, 
£1,625, 
Delfina 
Delettrez

Gold and 
diamond 
earrings, 
£5,401, Diane 
Kordas
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VOGUE
+FREE GIFT

+FREE DIGITAL 
EDITIONS

FOR ONLY £12

CALL 0844 848 5202 REF CVO17632 OR VISIT WWW.VOGUE.CO.UK/SUBSCRIBE/CVO17632

INCLUDING 
EXCLUSIVE 

SUBSCRIBER 
COVERS

*Offer closes July 6th, 2018. The offer and gift are subject to availability and limited to UK addresses. The rate of 6 for £12 is limited to direct debit payments 
and will be renewed at the rate of 6 for £19.50.

 FREE 
 GIFT*

Soy Face 
Cleanser, 

from Fresh
RRP £30.*

Fresh Soy Face Cleanser, for all skin types, is an extra-gentle gel cleanser that instantly whisks away everyday impurities and 
make-up – even mascara – without stripping the skin of essential moisture. The multitasking formula also works to tone, 

soothe, and soften the skin for a radiant, healthy-looking complexion. For further information, visit fresh.com/uk



I
n her 1993 interview with Michael 
Jackson, Oprah Winfrey asked the 
alabaster-faced Afro-American 
superstar if he bleached his skin. No, 

he said. “And why is that so important? 
I’m a great fan of art. I love Michelangelo. 
If I had a chance to talk to him, I would 
want to know what inspired him to 
become who he is, not about who he 
went out with last night or why he 
decided to sit out in the sun for so long.” 
It’s the quote National Portrait Gallery 
director Nicholas Cullinan cites as he 
reflects on Michael Jackson: On the Wall, 
the exhibition he is launching on June 
28, and a sentiment he echoes: “This is 
not about trying to dissect someone’s life 
and character. It’s about him as an artist.”

Beyond the rhinestone glove and the 
gates of Neverland, Jackson was an 
immaculate conception: a black boy who 
morphed into a raceless and genderless 
alien creature, and had the 
world falling at his feet in 
spite of it. “His work and 
life seem very relevant 
now,” says Cullinan. “All 
the discussions we’re 
having about the politics 
of identity you can really 
trace back to him.”

To mark what would have been his 60th birthday, a 
landmark new exhibition pays homage to the art and 
life of Michael Jackson. By Anders Christian Madsen

Marking what would have been 
Jackson’s 60th birthday on August 29, 
the exhibition comprises some 100 works 
of art depicting his many facets and faces, 
seen through the eyes of everyone from 
Andy Warhol to Grayson Perry. 

Among them is the last portrait 
Jackson commissioned of himself, 
Kehinde Wiley’s depiction of him as 
Philip II of Spain on horseback, after 
Rubens. Jackson often had himself 
painted as kings and archangels – easily 
brushed off as megalomania. “This is 
someone who grew up in a poor area of 
Gary, Indiana, in a two-bedroom house 
with eight siblings, who managed to 
transcend that,” Cullinan argues. 

In Johannes Kahrs’s Untitled (Jesus Aged 
43), Cullinan identifies a parallel between 
Jackson – accused of having a Messiah 
complex – and old-master portrayals  
of Christ. “For every stage of Jesus’s life 

there are images, which 
show Him preaching or 
being a visionary, the 
suffering Christ, the 
tortured body, the dead-
embraced Christ.”

D ur ing  J ackson’s 
misconduct trial in 2004 
(he was acquitted), Maggi 

Hambling created a painting from a photo 
of him outside the courthouse appearing 
“vulnerable and alone”, juxtaposed with 
“the triumph” of his tiptoeing Florsheim 
loafers. The work was rejected by the 
Royal Academy after claims that other 
artists refused to be near it. “I’d like to 
think civilised people would see it as a 
painting of compassion,” says Hambling. 

Since his death, Jackson has largely 
been celebrated through pictures from the 
1980s, pre trials and tribulations. “Anyone 
who is different is pilloried,” Hambling 
reflects. “Why shouldn’t Michael Jackson 
change the colour of his skin and dress 
as he did? This exotic soul, who was 
persecuted and misunderstood, and 
clearly a genius… It’s a great idea to have 
this show and reinstate Jackson where he 
belongs: as an icon and a hero and an 
extraordinary human being.”  Q

Michael Jackson: On the Wall is at the 
National Portrait Gallery, WC2, from  
June 28 to October 21

The National  
Portrait Gallery’s 
Michael Jackson 
exhibition includes  
this 1984 work by 
Andy Warhol (far 
left); Kehinde Wiley’s 
Equestrian Portrait 
of King Philip II 
(Michael Jackson), 
from 2010 (left);  
and (below,  
from top) David 
LaChapelle’s 1998 
photograph An 
Illuminating Path; 
1980s Interview  
and Time magazine 
covers by Warhol. 
Bottom left: Michael 
Jackson (2004) by 
Maggi Hambling

Man in the mirror
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Fine fiction and masterly memoirs for the 
lazy days of summer, chosen by Olivia Marks

Lines in  
the sand

THE MARS ROOM  
by Rachel Kushner (Jonathan Cape, £17)
Stanville Women’s Correctional Facility, a 
fictional prison in California, is the gritty – and 
blackly comic – setting for Rachel Kushner’s 
new novel, in which 29-year-old mother Romy 
Hall is staring down two consecutive life 
sentences (plus six years). She is joined by a cast 
of inmates, and a young male prison teacher, as 
Kushner sets out to tell the tale of a life derailed 
and the bleak reality of incarceration in the 
United States – and cements her status as one 
of America’s finest writers in the process.

AN EXCELLENT CHOICE  
by Emma Brockes (Faber & Faber, £17)
To have a baby, or not to have a baby?  
It’s a question that most women will ask 
themselves at some point in their lives.  
Emma Brockes always knew she wanted 
children but at 38, and in the early stages of  
a same-sex relationship, the main question  
was not if, but how? In her latest memoir, the 
award-winning Guardian journalist and author 
generously details with wit and wisdom how 
she made the decision to become a single 
mother, and what it took her to get there.

AFTER THE PARTY  
by Cressida Connolly (Viking, £15)
In the summer of 1938, Phyllis Forrester, her 
husband and their children have just returned 
from abroad to live in Sussex when tragedy 
strikes within her glamorous new social circle. 
With the threat of war edging closer, Phyllis  
is drawn into a world of fervent idealism and 
becomes a dedicated follower of the “Leader”: 
Oswald Mosley. In her latest novel, Cressida 
Connolly expertly evokes a changing nation, 
and a woman whose life is altered forever.

MY YEAR OF REST AND RELAXATION  
by Ottessa Moshfegh (Jonathan Cape, £15)
The provocative thriller Eileen earned Ottessa 
Moshfegh a Man Booker nomination and a 
reputation as the enfant terrible of fiction.  
Her second novel tells the story of a young, 
privileged woman who – bored with her job and 
in the wake of her parents’ deaths – decides to 
shun the vacuous party world of millennium-era 
New York by going into “narcotic hibernation” 
for a year. Full of snark as well as compassion, 
this book will speak to anyone who came of age 
in the early 2000s – and cringes to remember it.

CLOCK DANCE  
by Anne Tyler (Chatto & Windus, £19)
With this her 22nd novel, Anne Tyler, now in her 
seventies, shows that her talent for making the 
unremarkable remarkable remains undiminished. 
Willa Drake, Clock Dance’s protagonist, is a kind 
but passive housewife who, in a new home and 
with her children gone, has lost purpose. When 
she receives a phone call asking her to help her 
son’s ex-girlfriend, Willa’s quietly disappointing 
life is lent new meaning, as she is finally offered 
a chance to forge her own future. 

THE TERRIBLE  
by Yrsa Daley-Ward (Penguin, £10)
In her beautiful and harrowing memoir, Yrsa 
Daley-Ward – a writer and model who made 
her name as one of a new generation of “Insta 
poets” – builds on her acclaimed debut poetry 
collection, Bone, stretching its verse into lyrical 
prose to paint a picture of her fractured 
upbringing in Lancashire in the 1990s and early 
2000s. Daley-Ward writes with disarming 
honesty about her sexuality, struggles with 
addiction and the dark places she has 
inhabited – both mentally and physically. Q D
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H
yper-romantic,” is how Polly Stenham describes 
her elegant, slightly crumbling Bloomsbury house, 
before rolling her eyes and letting out a faux-
operatic peal: “It’s a bit, ‘Ahhhhhh!’” Three years 

ago, the award-winning playwright, who shot to fame at 19 
when her debut That Face became a sensation at the Royal 
Court, moved into the same imposing Georgian square in 
central London that Virginia Woolf, DH Lawrence and 
Dorothy L Sayers once called home – and seems happy to 
play to type. When I visit on a sunshiny spring afternoon, her 
hallway is stuffed to bursting with cardboard boxes of books.

“They’re my Dad’s,” explains the 31-year-old, barefoot in 
a denim minidress, her faintly candyfloss-hued hair scraped 
off her face. She leads me into a grand sitting room that 
blends scruffy-genteel English classicism with casual quirks: 
a gargoyle, a restored copper fire surround with a bulging 

Playwright 
Polly Stenham’s 
Bloomsbury house is 
a compelling realm, 
finds Ellie Pithers. 
Photographs by 
Luis Ridao

clam-shell relief, and artworks by Peter Blake. There are 
waist-high towers of books covering almost every inch of 
spare floorboard. She gestures to a recent find: a 1950s-era 
history of female sexuality, with an amusingly graphic chapter 
on masturbation. “It ’s amazing, exhausting, amazing, 
exhausting,” she says, of the book-sorting process. “A bit like 
doing up this place.”

Stenham – whose reimagining of August Strindberg’s Miss 

Julie, starring Vanessa Kirby, will premiere at the National 
Theatre this month – purchased this Grade II listed house 
in 2015. It took two and a half years to renovate, partly 
because “everything kept going wrong”. Luckily, she had her 
best friend Rachel Chudley, an interior designer, on hand to 
help. The two met at boarding school and lived together in 
Stenham’s previous home, a rambling Highgate townhouse 
that became somewhat notorious in her years of early fame > 

Rooms of  
one’s own

Above: Stenham in 
her kitchen – sitting 
beneath a drawing 
by her late mother. 

Above right: a 
painting by Faye 

Wei Wei hangs 
between the  

“pods” in Polly’s  
bathroom. Hair:  
Tyler Johnston.  

Make-up: Carolyn 
Gallyer. Stylist: 
Florence Arnold
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“Excuse the 
chaos,” she 

says sweetly, 
explaining 

that the 
cast of Julie 

has been 
rehearsing 

in the high-
ceilinged 

rooms

as a party palace. She inherited it after her businessman father, 
Cob, died in 2006; she and her younger sister, Daisy, filled 
it with their friends. It’s a creative crowd that includes 
Florence Welch, the Cumberbatches, Felicity Jones and 
Robert Pattinson. By Stenham’s account, they had an “amazing 
time”. “It was kind of wild and magical, a sort of second 
family creation. We threw massive parties for 10 years.” The 
sisters sold up when the house started falling apart.

She now drily claims to have “hosting fatigue”, though a 
bohemian streak still persists in Bloomsbury. “Rachel was 
brilliant because she knew my affection for various items, 
knew Highgate really well,” she says, of the renovation. “I 
don’t think I’d have done it with a ‘designer’. I’d have made 
an absolute shit show of doing it myself.” She’s had other 
priorities. After a string of hits at the Royal Court that saw 
her hailed as a bold new star of theatre, she has made the 
move into film, co-writing Nicolas Winding Refn’s The Neon 

Demon in 2016. At home, she cites modernism, F Scott 
Fitzgerald and art deco as her design touchstones, but 
concedes, “I missed my old house a lot, and I wanted to use 
stuff I’d grown up with.” (Her parents separated when she 
was 13, and her artist mother, Anne O’Rawe, died in 2012.)

The sitting room was conceived around a curved, Victorian 
chesterfield that Chudley found at auction and reupholstered 
in bespoke ombré pink velvet (hand-dyed by fabric whizz 
Lucy Bathurst of Nest Design). It sits alongside a hippo skull, 
a bamboo plant stand and a classical sculpture that belonged 
to her father, one of many dotted about the house. Through 
an odd triangular extension at the back of the property – “it 
looked like a tacked-on hut when I bought it, clad in horrible 
wood, so we tried to make it look modernist by stripping it 
back” – is Stenham’s writing room, a cosy space with slate 
floors and even more books where she has been working on 
her latest project, Julie. “It’s my feminist-ish retelling, set in 
modern London,” she says, leading me up a staircase.

We emerge in her private lair: a sea-green bathroom and 
dressing room dominated by a painting by Faye Wei Wei, 
an artist Stenham has supported at Cob Gallery – the Camden 
gallery-cum-studio that she opened in 2011 with her 
university friend Victoria Williams. The room’s most unusual 
feature, however, is the pair of curved “walls” on either side 
of the marble fireplace. “I’m so into these weird pods!” squeals 
Stenham, delightedly opening their concealed doors to reveal 
a loo behind one and a basin behind the other. Then there’s 
the Napoleonic copper bath in the window, a grand flourish 
that Stenham describes as “the tits”, and a series of walnut 
armoires, designed by Chudley’s artist friend Natalka 
Stephenson in an art deco style. “I always imagined we’d have 
some girl time here, pre-drinks and make-up and getting 
ready,” sighs Stenham, who loves clothes and has racks of 
Céline and & Other Stories. “But does anyone actually do 
that? The reality is we’ll all be late and confused and sweaty 
and there’s never enough time.”

Her bedroom is impressive, dusky apple-hued and suffused 
with golden late-afternoon sun. (Chudley commissioned paint 
colours from New York’s master colourist Donald Kaufman.) 
A picture by Stenham’s mother sits alongside the bespoke 
brass four-poster bed. More books crowd the floor and the 
walnut art deco nightstands. “Excuse the chaos,” she says 
sweetly, explaining that the cast of Julie has been rehearsing 
in the high-ceilinged rooms and scribbling notes on her giant 
kitchen table in the basement. It’s clear this is a happy home, 
bustling with activity. “There’s always big chat about going 
out,” she laughs, describing “hitting Lamb’s Conduit quite 
hard” for dinner at Noble Rot or Ciao Bella. “But then we 
always end up back in the kitchen, drinking wine.”  Q

LIVING

Above: the abstract tigers of Clarence 
House’s Tibet fabric stalk the headboard  
of Stenham’s bed. Left, from top: a striped 
staircase leads from her writing room to  
her bathroom; a detail of the sitting room 
sideboard. Below: the restored copper fire 
surround in the main sitting room
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Above: Stenham describes her copper bath as “the tits”. 
Far left: the basement kitchen – its walls covered in 
reconditioned William Morris wallpaper sold by Zoffany. 
Left, from top: Stenham in front of the custom-made 
walnut armoires in her bathroom; the courtyard’s 
classical sculpture, which had to be craned in. “I feel 
like she’s the protectress of the house,” says Stenham

Left: Arthur the whippet reclines on the curved 
chesterfield – curves are a feature throughout  
the house. Above: the basement snug
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SEA CHANGE
London’s newest It-restaurant  

marks a fresh move for its founders.  
Ellie Pithers dives into Neptune. 
Photographs by Dylan Thomas

O
n a spring morning at 
Neptune, a brand-new 
restaurant on London’s 
Russell Square, the death 

knell is sounding for millennial pink. As 
sunlight filters in through the windows, 
illuminating grand, listed Victorian 
columns garnished with plaster-relief 
cherubs and palms, velvet banquettes and 
a sparkling metallic oyster bar, it’s clear 
from the gleaming walls and cavernous 
ceiling that 2018 is all about peach. 

Neptune’s vivacious co-founder and 
creative mastermind Margaret Crow, 32, 
insists it’s a hyper-flattering hue. “Peach 
and soft uplighting make everyone look 
fit,” she says, in her Texan twang. And 
if the peach doesn’t work, chef Brett 
Redman, 37, has seen to it that the 
cocktails will. “Overproof, that’s the key,” 
he laughs. The Neptune take on a 
Sazerac – “that total drunk-housewife 

cocktail, feathery mule dangling off your 
toe,” elaborates Crow – made, unusually, 
with rye gin sourced from California, is 
robust enough to transform your evening.  

Crow and Redman will be familiar to 
discerning Londoners as the duo behind 
E8’s The Richmond, which reigned as 
the city’s It-restaurant when it opened 
in 2015. (Australian-born Redman also 
owns the much-loved Elliot’s, in Borough 
Market, and Japanese yakitori restaurant 
Jidori.) They’re busy converting their loyal 
clientele – many of whom recall Saturday-
night lock-ins at the Hackney venue 
– to Neptune, which officially opened 
at the end of May. Occupying a space 
in the palatial Principal, the terracotta-
clad hotel that has just undergone a 
no-expense-spared renovation, it’s set 
to become the hotspot of the summer.

The pair spotted the potential of  
this underserviced pocket of London 

two years ago. Bloomsbury was crying 
out for an all-day hangout. Neptune 
comprises a brasserie-style restaurant 
and walk-in bar, where you can choose 
a glass of wine from a list assembled by 
natural-wine expert Isabelle Legeron. 
Then there’s the oyster bar, packed with 
seafood from Cornwall (Redman found 
a man who delivers on the same day, 
packing the day-boat catches on to the 
train to London) – and if you’d like chips 
with that, by all means. “There are no 
rules,” says Redman. You’d be mad to 
ignore the seafood platter, though, which 
is the (surprisingly affordable) hit dish 
on the menu. Langoustine comes with 
a classic Marie Rose sauce that ’s 
thickened with Japanese mentaiko; hard-
shell clams, briny and salty, are served 
in a Mexican-style aguachile dressing. 
And to wash it all down? Absinthe. It’s 
back, apparently, albeit in “natural” form.

Crow and Redman have an enviably 
stylish gang packing out the pistachio-
green seating – from Christopher Kane 
to model Naomi Shimada, and a coterie 
of Vogue editors. Craig & Karl designed 
the logo, which has a psychedelic 1970s 
vibe. “And they’ve made stickers you 
can take home – much more fun than 
a business card,” says Crow. Geoffrey 
Finch, founder of label Blouse, designed 
the staff uniforms. Samantha Lim, 
Redman’s effervescent events-manager 
wife, is spearheading link-ups with 
gallerists Hannah Berry and fashion 
designer Molly Goddard, both of whom 
are hosting parties here, while curator 
Antonia Marsh is switching the art 
every three months. Painter George 
Rouy headlines for now, with a joyful 
under-the-sea theme.

All the elements add up to a bistro 
that feels like a particularly decadent 
dinner party. The good news: it’s open 
till 2am. Ever better: Crow is keen to 
resurrect those Richmond lock-ins. “We 
just want it to feel like a house party,” 
she smiles. “We’re up for anything.”  Q

Neptune’s 
take on  
a Sazerac 
is robust 
enough to 
transform 
your evening

Far left: Neptune’s 
Samantha Lim, 
Antonia Marsh, 
Margaret Crow,  
Brett Redman and 
Geoffrey Finch.  
Left and below: the 
restaurant’s interior. 
Hair: Diana Moar. 
Make-up: Yae 
Pascoe. Stylist: 
Gianluca Longo
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ALL TOGETHER NOW 
How to holiday happily with friends, by Adwoa Aboah. 
Portrait by Scott Trindle. Styling by Jack Borkett

Embrace your inner Lara Croft
It’s great to do an activity when you’re in a big group, but 
I’m not one for sightseeing. I did all that stuff when I was 
a kid: waking up early and going to 10,000 churches with 
my mum and dad. Last summer, Cara Delevingne took  
me and 18 girls to Mexico for her birthday. We skydived, 
swam with sharks and quad-biked through the jungle. The 
guy who took us said that, of all the people he’d ever had, 
we were the most badass: on these big bikes in our thong 
bikinis, going full Grand Theft Auto. We really went for it.
 

Master the bikini shot
I’m an amazing photographer when it comes to a bikini 
shot. If you want a sexy photo to Instagram, I’m your girl. 
You know how some people will snap one really quickly 
and then tell you that they’re done, even though you look 
butters? I really put in the effort: I light, I edit, I art-direct, 
I take people to different locations to get it right. People 
appreciate it. You have to have your girls’ backs.

I like a high-cut bikini – 
the smaller the better. My 
favourites are Prism and 
Hunza G for that 1980s 
look. Bikini, £125, Hunza 
G, at Net-a-Porter.com

I always scrub  
my skin in the 
morning and lather 
on aloe-vera gel at 
night. Otherwise 
it’s a disaster and I 
peel like crazy. Skin 
Restore Gel, £13.75, 
PHB Ethical Beauty, 
at Feelunique.com

Take time out
I’ve made the mistake of going away with people I don’t 
know so well – it’s one thing feeling close with someone 
and another going on holiday and them turning out to be 
a psychopath. If there are a lot of you it’s important that 
everyone feels they can take time out. Chances are, 
someone’s going to be exhausted, someone else is going 
to be going through something personal. Sometimes the 
ultimate luxury is just ignoring the weather and deciding 
to stay in bed and watch Grey’s Anatomy. It’s good to 
know you can separate from the group if you need to.
 

Stage a reunion
Last Christmas, Cara rented this big house in Wandsworth 
for a reunion of our Mexico gang; it was like a four-day 
holiday. We went to the London Dungeon and Escape 
Rooms, did life-drawing classes, had arm-wrestling contests 
and held séances. You don’t have to go away to spend time 
with your girls; sometimes a staycation is just as good.  Q A
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I have to cover myself in 
sun lotion or the ginger 
in me gets seriously 
burnt. I use one from  
my old-school New York 
facialist. SPF 25 oil-free 
sunscreen, available  
at Orentreich

Above: Adwoa 
and her Mexico 

gang in a 
photograph by 

Alice Dellal 
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The Cleopatra Bracelet

In white gold 
with rose cut diamonds

E X H I B I T I N G  A T  

2 8  J U N E  —  4  J U L Y



P
eople are often amazed to hear that, three years ago, 
I delivered my first granddaughter, Ezra, myself. 
My daughter, Assisi, had a home birth, just like I did 
when I had her. Over the course of her 72-hour labour, 

I held her hand as we walked around the Cornish countryside 
and breathed with her through the contractions, while her 
partner Alex, sister Amba and the rest of the family anxiously 
waited to meet the new arrival – a professional midwife on 
hand to allay their concerns. All of this might have been slightly 
easier to handle if I hadn’t been almost nine months pregnant 
myself. But I suppose that’s the sort of thing that happens when 
your family doesn’t worry too much about convention. 

I was just out of my teens when I gave birth to Assisi, with 
Amba following three years later. At that point, I was still 
young and naive enough to have no real fears about becoming 
a mother – or much else, really. My parents, Mick and Bianca 
Jagger, had divorced when I was a child, and I’d lived a split 
existence between the London of Cheyne Walk and the New 
York of Warhol’s Factory. It was shortly after I left boarding 
school in Wiltshire that I met Piers, Assisi and Amba’s father, 
and we began our own family together when I was 20.

As it turned out, motherhood came naturally to me – and 
it gave me a sense of clarity and focus that had been missing 
from my life. Piers and I split our time between London and 
a house in Dorset, working as artists and staging exhibitions 
together while raising our babies. Eventually, we parted ways, 
and my daughters began to grow up – as did I. I founded my 
own business and travelled more than ever to far-flung 
destinations around the world. I was keen for my daughters 
to explore and experience as much as I did from a young > 

TIES 
THAT 
BIND

The Jagger clan has never  
been conventional but it is close,  

writes Jade Jagger – who became  
a mother for the third time and a  

grandmother for the first within weeks.  
Photographs by Sean Thomas.  

Styling by Poppy Kain 



Three generations of Jaggers,  
at Jade’s home in the Cotswolds 
– from left, Assisi, Jade, Ray  
and Ezra
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TAKING YOU TO THE HEART OF THE ISSUES THAT 

MATTER, WITH SOME OF THE MOST BRILLIANT 

MINDS IN POLITICS, SCIENCE AND THE ARTS.

Tune in and join the debate: 
www.intelligencesquared.com/podcast

Media Partner

THE
INTELLIGENCE

 SQUARED
PODCAST

Guests include Jimmy Carter, Patti Smith, Michael Lewis, Malala Yousafzai, 
Stephen Fry, Yuval Noah Harari, Desmond Tutu, Sam Harris, Q-Tip,

Sheryl Sandberg, Brian Cox and Marina Abramović.



age – while still having some 
semblance of a routine. 
When I reflect on their early 
childhood now, it comes 
back to me in snapshots: the 
girls playing on the beach 
in Goa or toddling around 
our home in Ibiza. 

Before I knew it, my first 
baby was an adult and 
deciding to have a baby of 
her own. When, at 21, Assisi 
told me that she was 

pregnant, I panicked, even though she was older than I had 
been when I had her. I learnt first-hand that becoming  
a mother ends your childhood and changes your life in a way 
that nothing else can. As an added complication, I had recently 
found out that I was pregnant as well. It was a shock to both 
me and my husband, Adrian. I was 42 by that point, so the 
two of us thought that we had reached a different stage of 
life. Instead, I was starting the journey to parenthood all  
over again.

As an older mother, I had to keep my pregnancy a secret 
for months – a difficult task in a family as open as ours. That 
said, once I told Assisi that she was going to have a little 
brother – and wrapped my head around the idea of becoming 
a grandmother in my early forties – being pregnant at the 
same time as my daughter became a truly bonding experience. 
The two of us bought copies of The Contented Baby by Gina 
Ford and studied it religiously. Our due dates were only weeks 
apart, which meant through the last trimester I had somebody 
to confide in about cravings and feeling the baby kicking. 
My confidante just happened to be my first-born. 

Just weeks after Assisi had Ezra, I gave birth to Ray. The 
two of us supported each other through all of the ups and 

downs of that first year with a 
newborn. I was the person she would 
call in the middle of the night when 
the baby was screaming or refusing 
to breast feed. In turn, she counselled 
me through all of the doubts that are 
a fundamental part of ear ly 
motherhood: “Am I doing this right? 
Is the baby OK? Will I ever sleep 

again?” Even though I was a generation above her, it 
still felt like we were going through the same learning curve. 
It had been nearly two decades since I last had a baby, and 
the experience was totally different – as was I.

As the years have gone by, the two of us have grown in 
confidence and started to rely on each other less – relaxing 
into our own parenting styles. Assisi has settled into rural 
life on a farm in the countryside, where Ezra follows her 
around like a shadow. I technically reside in north London, 
but, in reality, I’m still constantly on the road for my business, 
whether to make jewellery in Jaipur or build fincas in 
Formentera – frequently with Ray in tow.

In the end, though, the ties that bind us are stronger than 
ever, not just within our immediate family, but the Jagger clan 
as a whole. My father now has eight children with five partners 
– a globetrotting support network that seems to be ever 
expanding. In any given year, the whole lot of us might decamp 
to the Caribbean for a holiday or hit the road in Europe for a 
Rolling Stones tour – family gatherings where traditional roles 
lose all meaning amid the chaos and laughter. As a general 
rule, we’re too busy trying to find a restaurant that will 
accommodate several dozen screaming Jaggers for the evening 
to worry about someone’s place in the family tree. 

Recently, my husband and I bought a house in 
Gloucestershire as a gathering place for all of us. It’s a 
traditional British home – for a less than traditional British 
family. At get-togethers this summer, my son will tear  
around the garden with his niece, who’s less than a month 
older than him. My father might show up with his new son, 
Deveraux, the youngest of us all, ready to play hide-and-seek 
with the children. My half-sister, Georgia May, will likely 
drop in to catch up with Assisi and Amba – both of whom 
are more like friends to her than nieces. Maybe it is all part 
of some eccentricity that we seem famous for – or maybe it’s 
just part of being a modern family.  Q

Being 
pregnant 
at the same 
time as my 
daughter 
became a 
bonding 
experience
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VOGUE PARTNERSHIP

Appetising

AFRICA
Africa’s biggest annual food experience, GTBank Food and Drink Fair, 
is on a mission to bring the continent’s culinary culture to the global stage  



The GTBank Food 
and Drink Fair 

offers guests the 
chance to 

participate in 
masterclasses,  

as well as 
enjoying food and 

drink tastings and 
exhibits from  

local producers 
and sellers 

The wide variety of exhibitors are 
carefully curated to serve up the most 
tantalising array of gastronomic delights 
– from international cuisines to local 
specialities, street-food stalls to alternative 
cocktails and eclectic confectionery – 
together making up Africa’s largest food 
experience and a dynamic destination for 
food tourism. In addition to the classes 
and talks, enlightening (and mouth-
watering) culinary experiences are on offer, 
such as food and wine tastings, alfresco 
cooking and pop-up restaurants. 

Started in 2016 and organised by 
multinational finance institution Guaranty 
Trust Bank, the festival aims to bring 
together big names, industry experts and 
local exhibitors to give an all-encompassing 
perspective of the richness and originality 
of African food. However, it isn’t only about 
raising awareness. The event – which this 
year welcomed more than 250,000 visitors 
– provides high patronage and a successful 
sales platform for the smaller businesses. 
(Almost all of them set records in sales and 
interactions during the fair.) Put simply, it 
connects producers and sellers with an 
engaged (and satisfied) audience of foodie 
enthusiasts, as well as providing the local 
food industry with a public platform to 
gain global recognition.  Q

Visit Foodanddrink.gtbank.com

H
ow do you sum up Africa’s 
food culture? With such a 
vast and vibrant array of 
delicacies and dishes, it is 

impossible to encapsulate the cuisines of 
the continent in just one meal.

To celebrate and showcase the diversity 
of its unique culinary offering, Africa’s 
leading food festival – GTBank Food and 
Drink Fair – comes to the buzzing Nigerian 
city of Lagos each year. Combining global 
talent with local expertise, the fair offers 
masterclasses from internationally renowned 
chefs (many of whom bring African food 
to the world stage) as well as supporting 
small retail and produce businesses involved 
in the industry. This year, held from April 
29 to May 1, proved to be its biggest and 
most successful yet, with headliners at the 
three-day event including Vogue contributing 
editor Lorraine Pascale; Raphael Duntoye, 
the chef patron of La Petite Maison; Food 
Network star Sunny Anderson; Siba 
Mtongana, bestselling author and star of 
Siba’s Table; and multiple award-winning 
mixologist Tony Conigliaro. 

Exhibitors serve up a 
tantalising array of 

gastronomic delights 
– from international 

cuisines to street-food 
stalls and confectionery





All of a sudden, I was forced to consider what else I could 
bring to the table besides my looks. I returned to Milan – with 
no experience and no way of making a living besides my bone 
structure, which was losing its currency. It was around that 
point that I realised beauty is a nuisance. It tricks you into 
fighting an uphill battle against the march of time. Who 
cares if you have wrinkles? Your responsibility is to do 
something with the life that you were given – and if that life 
is reflected in the lines of your face, so much the better.

After that epiphany, I began teaching fashion anthropology 
at the Polytechnic Institute of Milan. The clothes that I had 
worn in Vogue took on fresh significance – and provoked a 
million questions. Why do girls have countless outfits and 
boys only a handful? What does that tell us about our 
respective positions in society? Who decides what is beautiful 
and why? For the first time, I dared to ask myself what I 
believed in politically. I became a Marxist and feminist, 
speaking publicly about gender equality.

Many years have passed since I came back to Milan. I have 
raised four children and made a name for myself as a political 
activist and writer. This year, I will celebrate my 75th birthday. 
When I look in the mirror, I feel a strange affection for the 
old lady staring back at me – which I never did for the girl 
looking out from the cover of Vogue. The wrinkled face with 
its mane of grey hair looks like somebody real, authentic, 
who has a true sense of who she is and has really lived – rather 
than somebody who spends time worrying over whether or 
not her eyelashes are curled. 

The truth is, it ’s only when you stop worrying about 
becoming “invisible” that you are able to see yourself. Then 
you are free. Free to decide what matters to you and what 
never will, whose opinions you value and whose you can 
disregard, and what exactly is worth your precious hours on 
this earth and what is a waste of damn time. And really, 
what could be more beautiful than that? Q

Barzini on the cover 
of Italian Vogue: 
from top, February 
1966; November 
1965; October 1968 
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Benedetta Barzini 
photographed by 
Henry Clarke for 
Vogue, November 
1967. Right: on the 
catwalk at Antonio 
Marras a/w ’15

L
et’s get this out of the way: I am no longer beautiful 
– and it has been one of the great blessings of  
my life.

I was just 20 years old when I was discovered on 
the streets of Rome by Consuelo Crespi, the editor of Italian 
Vogue. It was 1963 and I was painfully thin, with dark eyes 
and a mole stamped on my right cheek. Somebody sent 
photographs of me to Diana Vreeland in New York, and a 
few days later, I received a telegram: would I come to 
Manhattan to model for a shoot in American Vogue? At that 
point, I was so young and insecure that I would have cleaned 
the Condé Nast offices on Madison Avenue if somebody had 
told me to. I hopped on the next flight.

I went to New York for 10 days – and stayed for five years. 
I signed with Ford Models and was catapulted into a strange 
and glamorous world, where I held stiff poses under theatrical 
lights, draped in silk kimonos and fur coats. There’s no denying 
that it was an extraordinary time to be in Manhattan. I was 
photographed by Irving Penn and Richard Avedon and 
became a wallflower at Andy Warhol’s Factory. I was one of 
the “ravishing little things” at Truman Capote’s Black and 
White Ball. I was invited to dinner with the Kennedys simply 
for being beautiful, where I sat between Mike Nichols, Bob 
Kennedy and Leonard Bernstein – and never said a word.

That was the thing: I never really felt like an active 
participant in my own life in New York, merely a witness to 
the spectacle. In those days, the job of a model was to be a 
pretty face – no more, no less – and there were many girls in 
my orbit who lived purely to be seen, whether on set or off.

Of course, eventually the phone stopped ringing with 
offers of modelling gigs. I remember going to a meeting 
with Eileen Ford in her midtown office when I was being 
shot less and less. I was 25. She shrugged and said to me, 
“Come to my parties. Marry a rich American instead. You 
can divorce him after a couple of years if it all goes to hell.” 

On beauty
As she reaches her mid-seventies, former  
model Benedetta Barzini says the onset of  
age isn’t a curse – it’s a liberation  
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Twin sisters Simi and Haze Khadra, DJs and 
street-style stars, share everything, including  
a love of gadgetry. Edited by Dena Giannini

DOUBLE 
CLICKS

“The Skydio is a sports camera 
drone that follows you without 

human control, getting shots that are 
otherwise impossible to capture.” 

From £1,790, Skydio.com

“Not only does the heat  
from a phone attract bacteria, 
but think how many surfaces 
you put it on every day.  
The PhoneSoap [above, from 
£60, Phonesoap.eu] uses  
UV rays to sanitise a phone 
while charging it. We use  
it each night.” 

SIMI AND HAZE’S 
FAVOURITE APPS 
8MM “We love using this app 
when we’re on vacation with 
friends or just to collect moments 
because it creates little vignettes 
in different ‘era’ filters, which  
are really fun to reflect back on.”
HEADSPACE “This is an app  
that teaches you how to meditate. 
We use it often with headphones. 
It’s great when we can’t get our 
minds to quieten down, and 
when we really need to relax  
and recentre during a break  
in a busy schedule.” 

“The Devialet 
Gold Phantom is 

the best Bluetooth 
speaker out 

there. It’s like a 
concert in your 

home and sounds 
as if it’s 10  

times the size.”  
From £1,390, 
Devialet.com

“This little tracker helps 
us find those things we 
always lose. It’s slim and 
small, so it can attach to 
keys or slips into your 
purse. It works with an 
app that pinpoints the 
GPS location and sends 
an alert to your phone 
telling you where it is.” 
£30, Thetileapp.com

“We cannot live without the Oral B 
Genius 9000. Every time we go to the 

dentist for cleaning, they tell us we 
have already done their job – and we 

swear it’s because of this electric 
toothbrush.” £300, Boots.com

“Anyone who 
knows us knows 
we always bring 
a portable party, 
and the Bang & 
Olufsen Beoplay 

P6 is loud!” £349, 
Beoplay.com

“As well as 
collecting dust 
and bacteria, 
the Molekule 
Air Purifier 
[from £570, 
Molekule.com] 
destroys 
pollutants on  
a molecular 
level.” 

Simi and Haze in 
dresses and shoes 

by Alexander Wang. 
Hair: Danilo. 

Make-up: Simon 
Rihana. Styling:  
Britt McCamey. 

Photograph: Matt 
Easton. With thanks  

to Hotel Covell,  
Los Angeles

“The Nesu Smart Phone 
Card is made of gold and 

other metals that naturally 
protect against radiation.” 

£39, Presemcia.hr
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Freedom days  
Robin Muir looks back at a spirited shot by Norman Parkinson  

celebrating the end of war, Vogue July 1945

T
hroughout the late 1930s, Vogue had pursued Norman 
Parkinson, but he was tied to rival Harper’s Bazaar. 
His view of women was modern and appealing:  
“I wanted them out in the fields jumping over the 

haycocks. I did not think they needed their knees bolted 
together.” By the time he arrived at this magazine in 1941, 
fashion photography had come out of the studio and into 
the real world – and was utterly in tune with his sensibilities.

Parkinson combined his Vogue work with farming in 
Worcestershire; his desire was to witness through the lens 
the broad sweep of the landscape with “its carefully observed 
rural intimacies”. His message to readers that fulfilment could 
be gained from a simpler way of life was a powerful one.

In order for it to be published in the July 1945 issue (Vogue’s 
wartime production schedule was strict), Parkinson would 
likely have photographed this beach scene in May, around 
or just after VE Day, when the war in Europe had been won. 
As such, its carefree energy is given extra resonance –  
and no little sense of optimism. The fashion – a white  
waffle piqué jacket over a swimsuit, both from Fortnum  
& Mason – was certainly blithe, daring and undeniably 
forward-looking, too.

Parkinson’s eccentric personal style, his quirky royal portraits 
and a later career that hovered, as he put it himself, on “the 
knife edge of bad taste”, have sometimes overshadowed, 
regrettably, the merits of his earlier work.  Q

ARCHIVE
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Over the past seven decades, 
the Vogue Talent Contest has 

helped to launch the careers of 
journalists, authors, poets and 

playwrights. This year it returns 
with an additional category: 
for emerging photographers. 

We’re looking for a writer 
brimming with originality and 

fresh ideas, as well as a dynamic 
photographer with a distinctive 

point of view and an eye  
for unique, beautiful imagery.  

The winner of each category  
will receive £1,000 and the 

chance to see their work 
published in Vogue.

Entries must be submitted via email and should include your name, permanent address, telephone 
number, date of birth and occupation. The judging panel will include Vogue’s editor-in-chief, Edward 
Enninful, senior members of the Vogue team and guest judges.  
Finalists will be invited to a lunch at Vogue House, after which the winner will be announced.
CLOSING DATE: FRIDAY, JULY 20

CONDITIONS OF ENTRY 1. Entrants should not have reached their 25th birthday by 
January 1, 2018. 2. Entries must be submitted by email, to arrive no later than the closing 
date, to voguetalent2018@condenast.co.uk. 3. Copyright of entries belongs to the Condé 
Nast Publications Ltd. 4. The competition results will be announced in the December issue 
of Vogue and on Vogue.co.uk. 5. The editor-in-chief’s decision is final.

VOGUE  
TALENT CONTEST

2018
THE COMPETITION
Writers
• Write a descriptive interview with a person who is not a member of your family (800 words)
• Write a social observation piece. This can be a cultural review, a commentary on current affairs,  
or an article about a fashion or beauty trend (800 words)
• Pitch three ideas that would be suitable for Vogue’s digital platforms. These can be related  
to the arts, beauty, celebrity, fashion or lifestyle, and can take any format – for example, a unique  
video, Instagram Story, web gallery or online article (pitches no more than 200 words each)

Photographers
• Shoot portraits of three different people who are not members of your family 
OR
• Shoot a series of reportage images of an original story of your choice
PLUS
• Pitch how you would utilise social media, in particular Instagram or Snapchat, to illustrate the story 
further – this could be behind-the-scenes, bonus imagery or multimedia reworkings of the material
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Island life
Fashion’s love for vibrant florals is hotter than 

ever – especially since Dsquared2’s hibiscus-
strewn print worked its way over everything 

from oversized shirts to gossamer tulle skirts 
this season. Also from Dean and Dan Caten, the 

brand’s formidable design duo, a tropical take on 
footwear. Think 1950s pin-up meets piña colada, 

and prepare for your very own “Isla Bonita”.

Court shoes, £540, Dsquared2

Embrace summer’s rhythm 
with exotic prints and consider 

paradise found 

HAVANA
NIGHTS



Tri-Active 
Advanced Night 

Booster, £42, Espa

Pro-Collagen 
Overnight Matrix, 
£145, Elemis

Denim jumpsuit, 
£1,750, Loro 

Piana

Sunglasses, £280,  
Oliver Peoples

Embellished leather bag, 
£1,550, Dolce & Gabbana

Crystal 
earrings, 

£1,040, Saint 
Laurent by 
Anthony 

Vaccarello

Limited-edition 
Orgasm blush, 
£24, Nars

Ceramic, white-gold, 
jade and diamond 
watch, £100,000, 

Richard Mille

Suede sandals, £40, 
Palmaira Sandals

Graffiti slides, 
£55, Michael 
Michael Kors



Hot shots 
Glamorous sunbathing 
in Vogue 1978 (far 
left); lemon sherbet 
beachwear, in the same 
issue (top left); and 
scarlet bikinis for Marie 
Helvin on Vogue’s May 
1976 cover

Show-stopping summer 
The Ivy Chelsea Garden 
has partnered with British 
designer Jenny Packham 
to create a floral 
installation in celebration 
of British Summer Time, 
May 14 to July 1.

Pin it 
With more than 

16 billion women’s 
fashion pins, 

Pinterest is about 
uncovering ideas and 

curating looks that 
are personal to you.

Liquid Face 
Illuminator, 

£29, Laura 
Mercier

But first, Champagne 
With poetry reading 

from Greta Bellamacina 
to Sunday roasts by 

Jason Atherton, don’t 
miss the action at 

Moetsummerhouse.com.

Printed silk 
shirt, £1,145, 

Valentino

Ice Impérial Champagne,  
£95, Moët & Chandon 

Scarf, £148, 
Luisa Cerano 

Gold, emerald  
and diamond 

necklace, price on 
request, Cartier

Bandeau 
swimsuit, £140,  

Heidi Klein

Cuff, £280, 
CH Carolina 

Herrera

Glow, The Ritual of 
Namasté Pure 

Radiance Face Oil, 
£32.50, Rituals

Bra, £8. Knickers, £4. 
Both Primark

Air Max 270 trainers, £115, Nike
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Hair: Diego da 
Silva. Make-up:  
Tom Pecheux  
for YSL Beauté.  
Nails: Michina  
Koide. Stylist: Stella 
Greenspan. Model: 
Lineisy Montero 

BEAUTY



AND THE WINNER IS...

THE
VOGUE 

 BEAUTY 
AWARDS 

2018
Our inaugural quest to shine a light  

on the year’s beauty products of distinction is 
complete. Your votes have been counted,  

now read on for the results… 
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Photograph by Richard Burbridge





For more on The Vogue Beauty Awards 2018, go to Vogue.co.uk/partnerships/voguebeautyawards2018 

BEST BEAUTY GADGET: 
 Dyson Supersonic Hairdryer, £300 

NEW KID ON THE BLOCK:  
Primark PS… Beauty 

BEST NICHE 
FRAGRANCE: 
Jo Malone English 
Oak & Hazelnut 
Cologne, £90

MOST PHOTOGRAPHABLE  
PACKAGING: Chanel 

THE MULTI-
TASKER: 
Dior Lip 

Sugar Scrub, 
£26

SKIN ENHANCER OF THE 
YEAR: Fenty Beauty Killawatt 

Freestyle Highlighter, £26

BEST INFLUENCER BRAND: Charlotte Tilbury

THE BODY TRANSFORMER: 
Sol de Janeiro Brazilian  
Bum Bum Cream, £44 

LIFETIME ACHIEVEMENT 
AWARD: Liz Earle  

Cleanse & Polish, £15 

TEXTURED HAIR HERO: 
Moroccanoil Mending Infusion, £27

BEAUTY GAME-CHANGER  
OF THE YEAR:  

Fenty Beauty Pro Filt’r  
Soft Matte Longwear 

Foundation, £26 

MOST  
MEMORABLE 
ADVERTISING  
CAMPAIGN: 
Gigi Hadid x 
Maybelline

SERVICES TO 
DIVERSITY: 
Fenty Beauty

THE ULTIMATE SKIN  
SOLUTION: This Works Evening 

Detox Spray-on Exfoliant, £28

HAIR INDUSTRY  
INNOVATOR: Lore  

Originals Legend Dry  
Hair Mask, £36 

THE EYE DEFINER: 
Benefit Bad Gal Lash, £21.50

BEST BLOCKBUSTER SCENT:  
Chloé Absolu de Parfum, £75

BEAUTY

BEST IN ALTERNATIVE 
BEAUTY: This Works 
Super Sleep Spray, £21

SKINTELLECTUAL  
HIGHLIGHT: NIOD  

Multi-Molecular Complex, £38

THE NATURAL PHENOMENON 
IN SKINCARE: Elemis  

Superfood Facial Oil, £45

THE MAKE-UP TRANSFORMER:  
Bobbi Brown Instant Full Cover Concealer, £23

CHAMPION FOR 
SUSTAINABILITY: 

Burt’s Bees

 Maybelline 
Matte  

Lipstick 
West  

Coast, £9

Chanel  
Les Beiges 

Healthy 
Glow 

Luminous 
Powder,  

£42

Burt’s  
Bees  
Lip  

Balm,  
£4

Fenty Beauty 
Match Stix  

Shimmer 
Skinstick, £21

 Charlotte Tilbury Instant Eye Palette, £60

Primark 
PS… 
Beauty 
Nudes 
Lipstick, 
£2



Eternal youth
Age ain’t nothing but a number, says  

Funmi Fetto, who advocates an ageless attitude  
for keeping beauty fresh. Always…

BE BRIGHT AND 
BEAUTIFUL

“Rules are meant to be broken” is a 
hackneyed but appropriate mantra to 
follow in beauty. It will help your make-up 
stay relevant. Try Chanel’s neon-yellow 
nail varnish; a bold swash of colour over 
your eye socket à la Marni; and smudged 
lips, just like the models on the Gucci 
runway. Because young or old, everyone 
wants to be a Gucci girl. 

TRY A 
FLUSH 
OF 
BLUSH
Noth ing  g ives  
life to lacklustre 
sk in quite l ike  
a  complex ion- 
boosting blusher. 
For  a  modern  
take ,  l ook  to  
the models at 
Valentino, who, 
courtesy of Pat 
McGrath, sported 
theirs from cheek 
to brow bone.

It’s all about the glow
Ask any woman – 25 or 75 – what her holy grail of 
beauty is and you’d be hard-pressed to find anyone 
who doesn’t desire glowing, plump skin. Why? 
Because you look instantly younger. The best way to 
achieve the coveted glow is to regularly use a liquid 
exfoliator. A regime that includes hyaluronic acid, 
vitamin C and retinoids will produce a “no-filter” 
dewiness. Finish with a great highlighter (right) and 
voilà, you’ve got the glow. 

Cover FX Gold  
Bar Highlighting 

Palette, £34

Chanel Le Vernis in 
Giallo Napoli, £22 
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Say goodbye to a 
signature scent
Ditch your usual fragrance and delve into 
an olfactory wardrobe for new scents that 
still feel like you – albeit the ageless version. 
Make a beeline for cool niche brands such 
as Avestan, The Perfumer’s Story by Azzi 
or Atelier Cologne which blends florals 
with unexpected ingredients. The result? 
Something to put a spring in your step.  

SMOOTH OUT SKIN
Most people ignore the skin on their 
hands and décolletage, but these are real 
age indicators. Spots on hands are signs 
of sun exposure. Minimise with a super-
hydrating hand cream with added 
sunscreen. Bare Minerals Ageless Genius 
Neck Cream (£42) improves elasticity  
and has an almost immediate affect. 
Hydration will do that for you. 

GET A NOSE  
RING

There’s something badass about a jewelled 
septum ring. Maria Tash at Liberty is fashion’s 
favourite piercer – plus, you’ll have the best-
looking nose ring. Rhianna Jones, edgy head 
piercer at Circle London and the team at 
Metal Morphosis are also worth a visit. Does 
it hurt? Yes, but not much more than any 
other piercing. Not convinced? Get a faux-
septum ring. No piercing required.  

KEEP IT CURRENT
Nostalgia can be a wonderful thing, but 
as with everything in life, context is king. 
If your key musical reference points  
are unrecognisable to millennials then  
it’s time to change tack. Download 

Invasion of Privacy 
and lea rn  what  
Cardi B is talking 
about on “Bodak 
Yellow”. But draw  
the line at reciting  
i t  ve r b at i m  o n  
the dancefloor at  
a party. Just having 
knowledge is enough. 

Get on your bike
When HG Wells said, “Every time I see 
an adult on a bicycle I no longer despair 
for the future of the human race,” he was 
on to something. Bottom line, cycling 
not only keeps you fit, research has 
shown the health benefits extend to  
your immune system. Forgo traditional 
cycling garb and opt for a more sartorially 
led outfit. Team with a show-stopping 
beauty look, because a super-chic  
woman racing her bike through town  
is a captivating one.

WORK A TOPKNOT
If there’s one hairstyle that embodies 
youth, it’s the dishevelled topknot. How? 
Just give day-two hair a dusting of dry 
shampoo and pile it up.

JOIN THE CIRCUS
Live out your Cirque du Soleil fantasy at the 
aerial fitness school Flying Fantastic. Here you 
will hang upside-down, master the trapeze, jump 
through silk hoops and lose your inhibitions. 

Never mind  
the gap

Quirky teeth can be wonderfully 
youthful (think Kate Moss). 
However, this does not extend 
to discoloured ones. Whiten 
them and it will take years off 
you. Apa Beauty, Marvis and 
Buly toothpastes can help fade 
evidence of your cappuccino 
habit. For more powerful results 
see Dr Uchenna Okoye – one of 
the best for natural smiles. Don’t 
be tempted by very white teeth. 
They will glow in the dark. 
Which is never a good look.  Q

Atelier 
Cologne  

Iris Rebelle 
Cologne 
Absolue, 

£65 

Shiseido Protective 
Hand Revitalizer, 

£42.50. Right:  
Marvis Whitening 
Toothpaste, £8.50
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£10  ISBN 978-1840917406

ON SALE NOW

COLOURING
BOOK

by Iain R Webb



A BIGGER SPLASH
Jessica Diner dips into this summer’s most 
refreshing scents. Photograph by Coppi Barbieri

From left: Gucci 
Bloom Hair Mist, 
£49. Prada Les 
Infusions de Prada 
Mandarine eau de 
parfum, £102.50,  
at John Lewis. 
Proenza Schouler 
Arizona eau de 
parfum, £48, at 
Debenhams. Chloé 

Nomade eau de 
parfum, £49

BEAUTY



I
t’s pretty much a given that those 
who take pride in their skin, and 
the maintenance of it, will have 
creams they love and maybe facials 

they rely on. But when, if ever, is the 
right time to try injectables? For me, it 
was when my skin started to look dull 
and uneven. I’m particular about and 
dedicated to my creams, but I started 
to feel the need to try something a little 
extra to make me look, well, extra. 

Experts largely agree that the late 
twenties/early thirties is the tipping 
point when you might want to start 
looking into other options. “Everyone 
is different but we usually recommend 
consulting a good cosmetic doctor in 
your late twenties,” says Dr Sebagh 
(Drsebagh.com), arguably the most 
recognisable name in the face-

About change
The latest creams offer a facial pick-me-up  

for women of all ages, but is there a right 
moment to plump for injectables, too?  

Jessica Diner investigates

preservation game. “We like to 
‘coach’ patients through the 
process to ensure that they  
look their best for as long as  
possible. It’s what I call ‘age 
maintenance’,” he explains.  
Dr Dray (Drdray.co.uk) agrees: 
“As you approach and enter 
your thirties, this is when  
you will start noticing lines 
emerging and radiance fading.”

He is someone I have 
consulted at various life 
milestones – it was Mesolift 
(antioxidant micro-injections 
in the surface of the skin) prior 
to my wedding, a touch of 
Botox in my mid-thirties just 
before I started my job as 
Vogue’s beauty director – but  
his specialism lies beyond my 
age bracket. The 10-Minute 
Facelift (hyaluronic injections 
that lift the face from within) 
is his recommendation for 
those in their forties. And in 
your fifties and beyond, he 
recommends the Threadlift 
Treatment, which involves 
dissolvable threads that 
naturally lift the face, without 
the need for surgery or general 

anaesthetic. “These options are changing 
people’s attitudes towards cosmetic 
surgery because you can have something 
completely transformational without 
having to go under the knife.” 

If you’re stuck for where to start then 
Olivia Falcon is easily the best decision 
you will ever make. A beauty director 
who specialises in all things cosmetic 
surgery, she has set up a business – The 
Editor’s List (Editorslist.co.uk) – a 
consultancy to recommend the exact 
doctor or dermatologist that’s right for 
your stage in life. “People just want 
honest, impartial advice on what really 
works and, equally importantly, what 
doesn’t,” Olivia tells me. “The ageing 
process happens to us all but in such an 
individual way. The beauty of my service 
is in the details.”  Q

20s

30s

PRODUCTS FOR  

EVERY AGE

From top: Shiseido 
Clear Mega Hydrating 

Cream, £32. Sisley 
Anti-Aging Hydration 

Booster, £160. 
Elizabeth Arden 

Flawless Future Caplet 
Serum, £48. Elemis 

Pro Collagen Overnight 
Matrix, £48. Sarah 
Chapman Skinesis 

Platinum Stem Cell 
Elixir, £136. Guerlain 

Abeille Royale Cure, 
£120. Dr Sebagh Rose 

de Vie Serum, £129. 
Lancôme Rénergie 

Multi-Glow, £64

50+

40s
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BREAKING 
BOUNDARIES 
Offering a continually evolving snapshot of the 
latest beauty trends, Feelunique and Pinterest  
are changing the landscape of the industry – and 
their new Beauty Without Boundaries campaign  
is all about celebrating the individual

ONE FOR ALL Something for everyone – that is how 
we expect to be able to shop for our make-up now. From a nude nail 
varnish (recognising that nude means different shades for different 
people), to a slick of lipstick or a sweep of bold eyeshadow, inclusivity 
within the beauty industry needs to feel authentic and aspirational. 
So when it comes to products, that means choice – and lots of it. 
Feelunique boasts a face make-up category of more than 900,000 
units, while lips swell at 600,000 units. “Improving our customers’ 
shopping experience starts by offering a variety of products that break 
down the barriers of traditional beauty shopping,” says Joel Palix, 
CEO of Feelunique. “We champion the positive power of beauty 
and constantly look at changing customer behaviours, listen to reviews 
and swiftly answer any requests for products or services.” 

Pinterest, used by 200 million people globally each month, is a 
visual-discovery engine full of possibilities thanks to its never-ending 
supply of beauty looks and tutorials – meaning that it’s never been 
easier to feel inspired. “Because people use Pinterest to plan, it’s a 
great place to spark ideas,” explains Larkin Brown, user experience 
researcher and in-house stylist at Pinterest. “But the real magic 
comes from finding the idea adaptation that suits you. Pinterest is 
about inclusive discovery, where you can be yourself while gathering 
the ideas and the confidence to try new things.”  >



ALL WELL AND GOOD 
As the realms of beauty and wellness 
continue to converge, product choices now 
speak of a person’s lifestyle as much as 
their beauty preferences. This might 
explain why Feelunique has seen a 
46 per cent spike in on-site searches for 
vegan and wellness brands, and why this 
category has become part of a dedicated 
focus  to  o f f e r  an  a s sor ted  and 
comprehensive variety of products. “We 
are breaking through into our core beauty 
categories, introducing new indie organic 
brands and will soon launch innovative 
ways of merchandising the many complex 
topics in this sector,” says Joel Palix. “This 
trend will keep growing as younger 
consumers continue to be concerned about 
sustainability and ethics in beauty.” 

Vegan brands such as Hourglass, Make, 
Sanoflore and Cover FX are speaking to 
a customer that is more socially and 
ecologically conscious. Demanding more 
from their products than ever before, 
people are wanting their beauty picks to 
perform brilliantly, but not at the expense 
of the environment or of dietary choices. 
Pinterest, too, has seen a surge in saves 
for vegan skincare, with an increase of 281 
per cent since last year. Beauty with a 
conscience is motivating Pinners with the 
ideas they are drawn to, as well as the 
choices they are then making as next steps. 

Choosing inspiration that also delivers a 
message speaks of a more informed and 
active zeitgeist. After all, why shouldn’t your 
beauty preferences be as specific as your 
individual lifestyle needs?

Whether it’s a  
diverse range of 
products from 
Feelunique, the  
retail destination  
for the discerning 
beauty buyer,  
or Pinterest’s  
visual-discovery 
technology that  
both inspires  
and acts as a  
virtual shopping  
list, both platforms 
embody an 
ever-evolving,  
limitless beauty 
panorama
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UNLOCK THE PINTEREST BOARD:  
HOW TO USE YOUR PINCODE 

Be inspired by Vogue’s #BeautyWithoutBoundaries Pinterest Board
1. Open the Pinterest app on your iPhone or Android device
2. Tap your Pinterest camera (it’s up next to the search bar)
3. Point your phone at the Pincode (right) to instantly access Vogue’s curated 
#BeautyWithoutBoundaries Board
4. For more chances to see Pincodes in action, visit Vogue, Feelunique and 
Pinterest’s pop-up shop on June 11-15 at Vogue House, London W1.  
Email pr@feelunique.com for more details

FACE THE FUTURE 

Time is of the essence: our days have 
never been busier, our lifestyles never 
so demanding, our need to execute good 
choices so vitally important. In tandem 
with this, our beauty regimes should 
elevate and complement the everyday. 
Step forward the new generation of 
multitasking products, answering 
multiple concerns all at once. Formulas 
are innovative, application techniques 
simple but effective, and the tutorials 
we turn to for advice approachable and 
above all, useful. 

On Pinterest, Pinners are looking 
for inspiration on the latest products, 
as well as helpful tips and tutorials to 
build assurance in how they approach 
their beauty for both everyday looks 
and special occasions. There are more 
than 7 billion hair and beauty Pin ideas 
on the platform – in short, beauty is 
booming on Pinterest. Pins in this 
category have increased by 75 per cent 
over the past year.  “We see people save 
ideas for every part of their beauty 
routine and regimen, not just the final 
looks,” says Larkin Brown. “To end up 
with a feeling of confidence, our 
beauty-loving audience starts with 
skincare, then moves on to tutorials 
and recommendations to find the 
perfect makeup, hair style and 
fragrance. No matter what they’re 
getting ready for, Pinterest serves as a 
guide to the products they want to try 
and how to use them.” 

When it comes to making the right 
product decisions, both confidence and 
choice are paramount. “Our mission at 
Feelunique is to offer a multi-platform 
experience for our customers to be 
inspired and shop freely,” says Joel Palix. 
“With an unrivalled offering of 500 
brands and 30,000 products shipped 
to over 120 countries, we connect 
brands and customers globally.” Be free 
and choose wisely.  Q



cetraben.co.uk

 @CetrabenUK

Get closer to healthy skin every day. 

Dryness and eczema can make the healthy skin you 

want feel out of reach. So bring Cetraben into your daily 



MOMENTS IN THE SUN  
Holiday haircare is now much more  

effective thanks to the range of hydrating hair 
masks ready to do battle with dryness and frizz. 

Use during and after a holiday to prevent damage 
and keep hair healthy. New Californian label Gloss 

Moderne specialises in vegan hair masks that are 
sulphate- and paraben-free; Kérastase’s Soleil 
Masque works to protect hair exposed to the  
sun; while L’Oréal Professionnel Solar Sublime 

After-Sun is perfect for tropical beaches.

Gloss Moderne Clean 
Luxury Mask, £63,  

at Net-a-Porter 

BEAUTY MUSINGS
Lauren Murdoch-Smith on the latest 
summer beauty trends and launches

A 
vailable in 14 shades, 
Givenchy’s Le Rouge 
Liquide (£28) may 
look like a regular 

lipstick but lift the lid and you’ll 
find all is not as it seems. Instead, 
it’s a velvety lipstick-esque balm 
with an innovative hybrid texture, 
created using finely milled 
pigment. Disguised as a classic 
liquid tint, it has the ability to last 
like a matt lipstick. Are you 
keeping up? There’s also the 
unique foam applicator (below), 
which replaces the traditional 
bullet-and-twist mechanism – it’s 
an all-round satisfying experience.  

It’s a lipstick 
revolution

VOGUE’S  
BEAUTY GLOSSARY

The buzzwords in the beauty 
department right now…

MICROBIOME
Microbiome skincare uses  

the body’s natural ecosystem,  
our microbiome, to help solve  
skin issues. La Roche-Posay’s 

Effaclar Duo, £16, uses prebiotics  
to fight acne bacteria.

Vitamyn is a customisable 
subscription service that puts all 
your vitamin requirements into 
individual, luggage-friendly pots 
– so say goodbye to bottles 
rattling around in your suitcase. 
From £14, Vitamyn.co.uk

Great escapes
Chanel  

Paris-Biarritz 
eau de 

toilette, £97

Kérastase Soleil 
Masque UV Défense 

Active, £32

L’Oréal Professionnel 
Solar Sublime 

After-Sun Nourishing 
Masque, £16.50

Chanel’s latest fragrances 
are made with holidays in 
mind. The fresh scents of 
Les Eaux – its new unisex 
eau de toilette trilogy – 
resemble colognes but have 
been created to remain light 
on your skin yet with all the 
longevity of perfume. The 
scents are named after three 
of Coco Chanel’s favourite 
travel destinations: Biarritz, 
a sporty citrus musk; Venise, 
a “door to the oriental world” 
with neroli and amber; and 
Deauville, a green aromatic.  
Perfumer Olivier Polge, 
who created the scents, 
explains that “fragrance 
makes you travel in your 
mind” – and Les Eaux 
certainly do that.  
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Book your retreat at Vana through:

M A K E  A  J O U R N E Y  W I T H I N .

Pause from your busy schedule, turn off the noise and truly connect with 
yourself. Step into Vana, a place where authentic traditions of wellness, 
medicine and wisdom have been brought together with creative thought, 
deep commitment and personalised support.

Begin your journey at Vana in Dehradun, India.

VA N A . C O . I N    |    R E T R E AT @ VA N A . C O . I N    |    @ VA N A J O U R N E Y    |    + 9 1  1 3 5  3 9 1 1 1 1 4    |    H E A L I N G H O L I D AY S . C O . U K    |    + 4 4  ( 0 ) 2 0  3 1 1 1  0 8 1 9



M
y limited experiences of 
cannabis have not proved 
particular ly pleasant.  
They have mainly been 

defined by bouts of hysterical laughter, 
followed by one too many savoury 
snacks. But now is the time to rethink 
our opinion on cannabis, as research 
suggests that the drug has a lot more to 
offer than a fleeting munchies-inducing 
high – including its potential to alleviate 
and treat a long list of debilitating 
medical conditions.

Findings are so convincing that  
when Professor Mike Barnes, director 
of Christchurch Group Neuro- 
logical Rehabilitation, conducted a 
government-commissioned study into 
the medicinal benefits of cannabis  
for the all-party parliamentary group  
on drug reform in 2016, he decided  
to become a tireless campaigner for  
its legalisation. “The medical and 
therapeutic benefits are so impressive 
that criminalisation of cannabis is in 
itself immoral,” he claims, before 
continuing, “Instead of a reliable medical 
prescription, we have a black-market 
supply, which is being avoided by people 
who could benefit from it for fear of 
criminalising themselves. Or else, people 
are funding the black market and self-
medicating with an unregulated drug.”

His findings showed that cannabis 
containing a high level of CBD – one 
of its chemical components, known as 
cannabinoids – helps to treat symptoms 

Blazing the trail
Attitudes to cannabis are changing – and it’s  
high time they did, says Lottie Winter
of multiple sclerosis, stroke and epilepsy, 
as well as chronic and neuropathic pain, 
and psychological conditions such as 
stress and anxiety. 

Luckily, not everywhere has been as 
slow on the uptake as Britain. At the 
end of 2016, 26 American states voted 
to legalise cannabis for medical use, 
joining Canada, the Czech Republic, 
Italy and a roster of other countries. 
Business is predictably booming (a 
recent report by the Brightfield Group 
estimates the global industry to be worth 
a cool £23 billion), and there has been 
a hopeful shift in attitude, as seen in the 
proliferation of cannabis-based products 
in the wellness and beauty industries. 

“There’s a new wave of beauty brands, 
such as MGC Derma, Kiki Health and 
Optiat, using modern techniques to 
separate the cannabinoids from the 

whole plant and use them for their  
uber-efficient skin-healing properties,” 
says Alexia Inge, founder of Cult Beauty, 
which stocks a range of cannabis-based 
skincare. “The skin has native receptors 
for cannabinoids, allowing the extracts 
to be instantly and fully absorbed, 
making them an effective treatment for 
inflammatory conditions such as eczema 
and acne,” she explains. 

Marley Natural, the official heritage 
brand of the Bob Marley estate, offers 
a selection of cannabinoid-based body 
products in addition to its existing range 
of smoking paraphernalia. While the 
conveniently pre-rolled joints are 
available to buy only in legalised areas, 
the body products boast high-quality 
hemp oils and topical cannabinoids  
that can be enjoyed by all – just minus 
the munchies.  Q

Earth Tu Face Palmarosa  
& Aloe Face Wash, £43,  

at Net-a-Porter

Perricone MD CBx For Men 
Lightweight Moisturizer, £49

MGC Derma CBD Stem Cells & 
Algae All Night Cream, £80,  

at Cult Beauty

Kiki Health CBD Oil, £40,  
at Cult Beauty

Body Shop Hemp Hard-
Working Hand Protector, £12

SKINCARE THAT’S GONE GREEN
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WELLNESS MUSINGS
Lauren Murdoch-Smith shares  

the newest products and launches to 
improve mind, body and soul

HEALTH TRIPS
Choosing the right wellness  
break can feel like a bit of a 

minefield. Healing Holidays is  
the expert at finding the best 
destinations. If it has a spa or 

retreat on its books, you can be 
sure it has been rigorously vetted. 

Standout spas include SHA 
Wellness in Spain, which is known 

for its advanced diagnostic 
approach, and, further afield,  

Vana in India. Its destressing and 
rebalancing programmes combine 

Western and Eastern medicine  
to amazing effect.  

Bookmark immediately.
Healingholidays.co.uk  

WARRIOR PROSE
A digital detox will feel all the more rewarding 
accompanied by a book that’s suitably 
improving. Eat Sweat Play by Anna Kessel (Pan, 
£9) explores how women are reclaiming sport 
after years of feeling alienated. Matthew 

Walker’s Why We Sleep (Penguin, 
£10) examines the latest scientific 
research on sleep and its importance 
to our health. And The Power of 
Crystal Healing by Emma Lucy 
Knowles (Pop Press, £13) is essential 
reading for anyone who is curious 
to learn more about the whole 
crystal phenomenon.

Diet supplements are now 
outselling serums on Net-a-Porter. 
Favourites include The Super Elixir, 
The Beauty Chef and Dr Nigma 
Talib. Meanwhile, Vitabiotics is 
launching Britain’s first vegan multi- 
supplement, Wellwoman Vegan 
(£11), designed to support vegans 
and vegetarians, who are at a higher 
risk of certain vitamin and mineral 
deficiencies, including B12 and iron. 

Lyma has launched a new 
supplement, available by monthly 
subscription (from £149), with 
some impressive benefits. The 
patented formula is said to be up 
to four times more absorbable than 
regular supplements. Taken daily, it 
also combats stress by fighting 
insomnia and anxiety, helps 
strengthen hair and nails and boosts 
energy. Vitabiotics.com; Lyma.life

Crystal clear
Rose quartz is known for its 
calming properties. A massage on 
the House of Elemis’s new Amber 
and Rose Quartz Crystal Bed 
(from £115) restores energy flow, 
aids detoxification and relieves 
tension. For a complete crystal 
immersion we’re also lighting a 
Maison Ves bespoke onyx candle. 
Elemis.com; Maison-ves.com

Tan line
A French Riviera 
tan without the 
damaging side 

effects? Chanel’s 
latest must-have, 
l’Eau Tan (£48), is 
just that in a chic 

bottle. It’s a 
powdery and 

refreshing body mist 
that will give skin a 

golden glow. 

Gym tech
If you’re considering a 
home gym or upgrading 
your equipment, take a 
look at TechnoGym’s 
new Skilltools range. 
From a speed ladder to a 
slam ball, the pieces are 
designed to improve 
mobility, stability and 
speed. Buy individual 
items (from £5) according 
to your specific needs, or 
a complete set (£3,800). 
Technogym.com 

ECO  
LUXE

A new British skincare 
brand with a difference, 
Wildsmith has launched 
with a range of seven 
products – all made from 
ethical and sustainable 
ingredients and drawing 
on the best in natural 
science. Our favourites 
include Nourishing Power 
Mask (£25) and Active 
Global Super Oil (£165).

WHAT SUPP

TechnoGym 
Wellness 

Ball, £100, 
and Jump 
Rope, £65 

Maison 
Ves  

candle, 
£59
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THESE GIRLS RUN
Running isn’t just putting one foot in front of the other – it’s escapism, a reminder of what 
your body can do, a way to be first to the finish line. Naomi Pike meets three women who 
run on their own terms. Photographs by James Pearson-Howes. Styling by Vanessa Coyle

From left: Tasha 
Bishop, Grace 
Mandeville and Daryll 
Neita wearing the Nike 
Air Zoom Pegasus 35 
– its first running  
shoe tailored for 
specific female 
cushioning needs. 
Available from selected 
retailers and Nike.com
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“Running 
makes me 
feel like I’m 
heading to 
my own 
sanctuary”

DARYLL NEITA
Professional sprinter and entrepreneur
 Daryll Neita runs to win. It’s the south 
Londoner’s fierce determination to get to 
the finish line that made her an Olympic 
medallist by the age of 19. The medal 
currently resides with her mum, but also 
proves to be a head-turning accessory for 
nights out with friends. As part of the relay 
team that took home a bronze in Rio, she’s 
fast becoming one of Britain’s sporting 
darlings. Admitting that a change in shoe 
can impact a run’s success, Daryll’s current 
choice to train in is a Pegasus 35 – the first 
Nike running shoe altered specifically for 
women. But there’s not just room for the 
Pegasus on the running track. For our 
shoot, Daryll arrived with all-everything 
Louis Vuitton, effortlessly finished off with 
the orange swoosh colourway. 

Just as there’s more to this trainer than 
breaking records and smashing goals, 
Daryll herself has another sideline: she’s 
an eyelash entrepreneur. Her beauty 
offshoot makes her a favourite port of call 
for fellow students at Loughborough 
University. Sprinting might be her key 
profession, but with her London-centric 
music playlist turned up loud, she admits 
that running still offers her an unrivalled 
sense of escapism. “Running makes me 
feel like I’m heading to my own sanctuary,” 
she confesses. That said, there’s no 
daydreaming here. With steely focus on 
the ultimate accolade, she knows there’s a 
job to be done. “I run because I’m an 
athlete – and that’s what’s going to make 
me the fastest in the world.” D
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“For a long time, I felt like my body 
wasn’t capable of doing a lot of things, 
and then I started running and it 
reminded me how powerful I was 
despite my abnormalities,” explains 
Tasha Bishop of her journey to becoming 
a regular runner. Having been diagnosed 
in her late teens with MRKH – a 
condition that means she was born 
without a womb – running has played 
an important role in shaping who she 
is, and understanding what her body 
can achieve. Still at university and 
founder of the Pants Project (an 
enterprise which initially existed to 
educate, support and inform those 
facing fertility issues, but has now 
become more of an overarching online 
safe space), Tasha finds running gives 
her the flexibility to go out any time  
and just disconnect and focus on herself. 
Her essential for a mindful run?  The 
Headspace audio-guided runs on the 
Nike Run Club app. Q

TASHA BISHOP
Student and campaigner

GRACE MANDEVILLE
Youtuber and actress

Tune into one of Grace Mandeville’s 
Youtube videos and you’ll soon find 
yourself sucked down a rabbit hole. The 
23-year-old modern multi-hyphenate’s 
approach to the platform sees her shift 
swiftly and seamlessly from fashion 
hauls to her most popular video, which 
has received over 1 million views: “I 
Have One Hand”. 

Born with a foreshortened right arm, 
Grace has become a role model for a 
community of young people navigating 
their own way: not letting it define her, 
but also openly discussing the realities 

of how it has shaped her life. The 
inclusive message that can exist around 
running is something that Grace is keen 
to promote and to enthuse her legions 
of followers with. Meanwhile, while her 
own journey to becoming a regular 
runner began by joining her boyfriend, 
as well as taking part in a “Couch to 
5K” with her mum, it now exists as 
something she wants to do for herself. 
“It might sound selfish, but I decided 
to run for ‘me time’,” she enthuses. “It’s 
about being in control of a space that 
only I exist in.”



W
ading through emails, listening to a podcast 
on the commute, checking the news, 
shopping on your phone, ordering groceries 
online, binge-watching a series or two on 

Netflix and then dissecting it with girlfriends in your 
WhatsApp group... Have you noticed how large segments 
of the day can easily pass without you having had a 
conversation with a real person? That’s before you even start 
to take into account social media and all the platforms that 
it includes: Instagram, Facebook, Twitter, Snapchat and all 
their DM functions… At any given time of any day you 
can be virtually plugged in to thousands of people at your 
fingertips and still there’s no real connection at all. We’ve 
never been so engaged, and yet we’re in the midst of a 

WORLDS APART
Loneliness is an epidemic gripping the young. Jessica Diner discovers why it  

is possible to be so connected and yet feel so isolated. Illustration by Gill Button 

loneliness epidemic, with research showing that it ’s the 
young suffering the most.

A recent study from the Office of National Statistics found 
that almost 10 per cent of 16- to 24-year-olds in the UK 
often or always feel lonely, and 22 per cent feel lonely at 
intervals – these figures are three times the amount of those 
aged over 65. With loneliness being something previously 
associated with the elderly, the findings have been a big wake-
up call, especially when it was recorded that people who are 
over 75 report loneliness 63 per cent less than their 16- to 
24-year-old equivalents. So, what are we doing wrong?

“I hate to blame all things on Instagram,” says Poppy  
Jamie, social-media influencer and entrepreneur, “but  
the ‘comparagram’ is a huge factor in hiking up levels of 
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sustaining an injury or living with a disability, these are all 
life-changing situations that can throw you off kilter.

We are also, increasingly, a generation of freelancers who 
work from home and could go days without having  
a conversation with a colleague – or anyone, for that matter. 
Gabriela Hersham, founder of London-based co-working 
space Huckletree (Huckletree.com), says: “Whether you’re 
part of a team of one or 50, it’s always possible to feel lonely 
at work. Putting small businesses and clusters of freelance 
individuals all in the same place means you’ve got a lot more 
people going through the same thing and you’re able to bring 
them together. We couple this with a something-for-everyone 
– but well-curated – events programme and an inspiring 
communal working area so that people are able to find respite 
and solace in shared co-working spaces.” 

And that’s the thing about social interaction – the more 
we are allowing ourselves to play out our lives in a digital 
realm, the more daunting real-life experiences can be, and 
it ’s an issue that’s become a national one. The Jo Cox 
Loneliness Commission set out to highlight the scale of 
loneliness across all parts of society. Created in memory of 
the West Yorkshire MP who was murdered in 2016, it runs 
on the premise that “young or old, loneliness doesn’t 
discriminate”, recognising that the problem is widespread. 
And at the beginning of this year, Tracey Crouch MP (who 
also doubles up as minister for sport and civil society) was 
appointed Britain’s very first minister for loneliness. Her role? 
To create a national strategy to combat solitude, acknowledging 
that feeling lonely doesn’t have to mean you’re alone – there 
are plenty of people who are surrounded by loved ones and 
families but who still feel isolated. 

The Great Get Together (Greatgettogether.org) is  
one of the commission’s celebrated events and is a good 
starting point to demonstrate how the issue is being tackled. 
In its second year, the nationwide event is taking place from 
June 22 to 24. Conjuring up the nostalgic spirit of jubilee 
street parties, it’s a call to action for barbecues, garden parties, 
fêtes and bake-offs. It’s a positive manifesto bringing people  
and communities together throughout the country at a time 
when you might live next door to someone that you have 
never even spoken to before.

Mind (Mind.org.uk) is a mental-health charity that has 
been working tirelessly and long championing methods to 
counteract loneliness, with trained professionals on call  
to speak to when you’re craving a chat, and might just need 
some advice. Its online directory is brimming with good 
advice on how to pick yourself up when you’re feeling down.

And while nothing can substitute the help a therapist or 
care worker can give, small things can make a big difference. 
It could be as simple as joining a regular exercise club (one 
where you attend at the same time and so are more likely to 
interact with the same people week on week and make 
meaningful connections), taking up an art class, volunteering, 
following up on meetings or saying yes to things you wouldn’t 
normally. Making social interactions authentic and genuine 
rather than surface level is the key here. Put down the phone. 
Get out there and connect. For real. Q

The more  
we play out 
our lives in a 
digital realm, 
the more 
daunting 
real-life 
experiences 
can be 

loneliness. How can we not feel alone when our feeds consist 
of endless highlights of friends laughing, smiling together, 
but instead we’re scrolling from home on the sofa?” She is 
right, pre-social media (yes, there was such a time), if you 
weren’t invited somewhere, it’s highly likely that you’d never 
have known about it, or if you did, there wasn’t an endless 
stream of images and live feeds broadcasting everything you 
were missing out on. FOMO (fear of missing out), that 
emotion that was practically nonexistent 10 years ago, is now 
very real and has become the perennial millennial conflict 
that can easily lead to isolation. “Now that our connected lives 
play out in real time through social media, it’s easier to feel 
more left out, not wanted, not desired and alone,” says Jamie. 

This was one of the things that drove her to create a new 
wellness app, Happy Not Perfect (Happynotperfect.com). 
Designed to combat stress and loneliness, it is mindfulness 
for the millennials (think Headspace, but younger and cooler) 
dedicated to finding more emotional balance. It includes 
breathing exercises, a positive-messaging forum and interactive 
ways to process emotions and redirect anxiety. She’s effectively 
turning our connectivity on its head and putting it to good 
use. “If you’ve been feeling lonely, it ’s easy to fall into 
depression, low self-esteem and confidence. The app is a 
useful tool to monitor your emotions and prevent spiralling. 
Taking steps to look after your mental wellbeing can be helpful 
in building confidence back up and helping you to engage 
in real social interactions again.”

But it’s not just youngsters on their phones and computers 
who are most affected. Anyone who has relocated will know 
that you can live in the most vibrant city and yet never feel 
more alone. A Time Out study in 2017 found London to be 
the loneliest city in the world, and according to research by 
the British Red Cross, more than 9 million people in the UK 
are often or always lonely. And you don’t have to move countries 
to feel alone either. Any major life change can be a trigger: a 
break-up, new job, big birthday, having a baby, a bereavement, 
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The SHA Wellness Clinic, situated in the Spanish hills, 
has the appearance of a luxury holiday resort – but here 
guests are invited on a journey with life-changing potential 

S
et in a secluded hillside spot 
between the shimmering bay of 
Altea and the spectacular 
landscape of the Sierra Helada 

natural park, with a panoramic view 
overlooking the Mediterranean – you’d be 
forgiven for thinking the SHA Wellness 
Clinic, with its gleaming white architecture, 
is like any other global resort. There are 
dreamworthy infinity pools, tropical 
gardens, sumptuous suites and endless 
tranquil spaces to ensure optimum 
relaxation. Here, however, guests embark 
on a journey with a difference, as SHA 
prides itself on being one of the world’s 
top medi-spas. 

Founded by Alfredo Bataller Parietti 
in 2008, the clinic celebrates its 10th 
anniversary this year. Defining its 
approach to health as finding the 
optimal state of physical, mental and 
spiritual wellbeing, the resort combines 
state-of-the-art facilities, effective 
natural therapies and the latest scientific 

advances in Western medicine. The 
result is an all-encompassing perspective 
of wellbeing, with the goal of delivering 
life-transforming changes and balance 
for both the body and the mind.  

With more than 300 professionals and 
experts in their fields, the SHA Method’s 
programmes offer advice and support in 
individually tailored nutrition, natural 
therapies, cognitive stimulation, fitness, 
aesthetic medicine, re-education of habits, 
healthy ageing, regenerative medicine, 
preventive medicine and genetics and 
finding complete inner balance.

SHA’s unique formula for wellbeing – 
and its wide variety of health programmes 
and checks (from detoxes to weight loss) 
– incorporates expert, specialist advice from 
prestigious professionals, a healthy, 
nutritional diet and, of course, the 
Mediterranean climate and fresh sea air 
that is beneficial for body and soul. Q

Visit Healingholidays.co.uk, or call 020 
3111 0819

Healing Holidays is 
offering a four-night 
Discovery Programme, 
including a Deluxe 
Suite Mountain Room, 
transfers, full board 
and all treatments 
and activities on the 
Discovery Programme, 
from £1,899 per 
person sharing. 
Alternatively, book a 
seven-night stay with 
a programme (Essence 
not included) and 
receive a free upgrade 
to an upper room 
category, early check-in 
and late check-out 
and a complimentary 
50-minute massage (all 
subject to availability).

SHA Nutrition is 
founded on ancient 
principles that  
have been adapted 
to suit modern life 

TRANSFORM         

YOURSELF    

VOGUE PARTNERSHIP



A
h, yes. Stress. So subjective 
in so many ways, and yet a 
now-recognised disease  
that can have damaging 

physical and mental implications. As  
a long-time sufferer of  
PTSD and anxiety, I have 
practised transcendental 
medi ta t ion  ever y  day,  
exercised a lot, and had 
numerous psychologists who 
have helped me immeasurably.  
I’ve spent years healing and 
nurturing my mind with  
talk- and body-centred 
therapy (the work of Bessel 
van der Kolk in this area is 
life-changing). But it wasn’t  
until I started researching 
nutritional psychology that  
I realised it was my diet that 
was fanning the flames of  
my stress. 

It makes sense. After all, 
when we are nervous, anxious 
or stressed, we can feel it in 
the pit of our stomach. There’s 
an inextricable link between 
our head and what some call 
the second brain, our gut.  
Our bellies house parts of our 
nervous, hormonal and 
immune systems, meaning 
that the health of your 
digestive tract can influence 
your mood. Anxiety causes 
internal inflammation, and the brain is the most vulnerable 
area to these effects. 

Eating to help anxiety is not just about healthy food, it is 
about getting the correct balance of vitamins, minerals, pre- 

WHAT’S 
EATING 

YOU?
A healthy antidote to 

anxiety can be found in 
the kitchen, discovers 

Lorraine Pascale   

and probiotics. Probiotics are friendly bacteria that 
are excellent for your stomach and health, while 
prebiotics help nourish these organisms and provide 
a healthy internal environment for favourable 
bacteria to flourish. So when you “pro” your biotics, 
make sure you “pre” them too. Although things like 
miso, kimchi and apple cider vinegar are all excellent 
sources for both, they can be difficult to eat every 
day, so supplements help to balance. I take Culturelle 
probiotics and Bimuno prebiotics.

Other nutrients which have been found to help 
are: omega-3s found in oily fish like sardines, wild 
caught salmon, anchovies and trout (or supplement 
with Igennus Pharmepa); B vitamins, which you 
will find in things like rice milk, meat and dairy 
products, oatmeal, peanuts, eggs and spinach; 
magnesium and zinc found in seafood, avocados, 
black beans, bananas and pumpkin seeds have a 
calming effect that decreases stress. Try one teaspoon 
of Lamberts MagAbsorb magnesium and 15mg of 
zinc picolinate every day. Curcumin found in that 
simple pot of turmeric at the back of your kitchen 
cupboard has been shown to reduce anxiety and 
even enhance the effects of some anti-depressants. 
Take 3g daily with black pepper to aid absorption.

 So do we give up our other stress-busting 
techniques to feast solely on anchovies and avocados? 

No. Eating right for your anxiety is not a panacea. But it can 
serve to take the edge off the inevitable dramas we endure 
and ground the body in a steady, strong baseline. Keep calm 
and eat well.   Q

The health 
of your 
digestive 
tract can 
influence 
your mood

CALMING BANANA-BREAD 

PANCAKES

3 medium bananas (about 100g 
each without their skins)

300g soy, oat, regular or rice milk
200g flour (I prefer gluten-free)

2tsp baking powder
a large pinch of salt
2tsp ground ginger

2tsp ground cinnamon

Makes about 8 pancakes

Put the bananas into a bowl, add 
the milk, flour, baking powder, salt, 

ginger and cinnamon and mash 
together. The banana will be a bit 

lumpy but that is OK. Put a little oil 
in a pan and fry the pancakes, two 
at time, for about two minutes on 
each side or until they are cooked 
right the way through. Serve with 

yoghurt, almonds and berries.

F
R

A
N

C
O

 R
U

B
A

R
T

E
L

L
I

WELLNESS SPECIAL



T
o the unknowing, the red 
shingle-roofed, picture-
perfect hamlet of Acciaroli, 
situated on Italy ’s idyllic 

southern coast, is like any other 
picturesque Mediterranean fishing 
village, and the residents seem much 
like any other provincial population. 
But this peaceful coastal community 
could hold the answers to one of life’s 
biggest questions. Something quite 
extraordinary is happening here, amid 
the blissful landscape of olive groves, 
golden sands and rolling countryside 
that has captivated scientists and 

journalists alike, keen to 
unlock the answers to its 
mystery. Here, in this small 
village south of Amalfi, at 
least one in 10 residents lives 
to – and, in fact, beyond – 
their 100th birthday. It is 
home to more than 300 

centenarians, meaning that it is often 
referred to as the town where people 
live the longest. 

But the Acciarolians are not only 
blessed with longevity. The older 
population also enjoys an unusually 

high quality of life into their senior 
years, with low rates of age-related 
inflictions that are common in most of 
the western world – such as Alzheimer’s, 
cataracts, cancers and heart disease. 
While tourists flock in their thousands 
to the neighbouring Amalfi Coast, it 
is this corner of the Cilento peninsula 
that has piqued the interest of scientists 
for a number of years now, hoping to 
identify – and perhaps capture – the 
ingredients of its youthful essence. 

But what is it that makes Acciaroli 
any more advantageous to health than 

LIVE LONG 
AND PROSPER 

The Mediterranean village 
of Acciaroli, just south of the 

Amalfi Coast, has captivated the 
interest of health and beauty 

enthusiasts, hoping to discover 
the secret to longer life 
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its neighbouring provinces? Are its 
inhabitants rather more virtuous? Do 
they refrain from drinking and 
smoking? Not according to a number 
of reports, which suggest that the locals 
here live life to the full (vices included) 
– they just live it for much longer than 
the rest of us. The questions are why 
and how?

F
irstly it probably doesn’t hurt 
that locals wake up in an area 
of great, untouched natural 
beauty – breathing in the fresh 

and unpolluted Mediterranean sea  
air. Its more prominent neighbours – 
the Amalfi Coast is a short drive away, 
and Naples just 80 miles to the north 
– have saved Acciaroli from becoming 
the tourist hotspot that you could 

imagine it being. (With its 
delicious local delicacies, 
pristine beaches and beautiful 
countryside – not to mention 
the local zest for life – the 
attractions of Acciaroli are 
end less . )  Yet  i t  remains 
re l a t i v e l y  und i s cove red , 
allowing locals to make the 
most of the coast and the 
mountains, spending a lot  
of time walking and savouring 
the great outdoors. Time passes 
slowly with many locals still 
engaging  in  such t ime-
honoured traditions as herding 
goats, making their own cheese 
and gathering olives.

The Mediterranean diet is 
indeed famous for its health 
benefits. It is abundant in 
freshly grown, local produce – 
from fruits and vegetables, to 
whole grains and olive oil –  
and rich in fish (caught in  
the  azure  waters  of  the 
Mediterranean, of course) and 

home-reared poultry, with wine a 
regular, though moderately consumed 
fixture. Red meat and white starchy 
foods (think white rice, pasta and 
bread) are very rare and sugar is kept 
to a minimum with a plate of fresh fruit 
serving as dessert. 

Interestingly, another particularly 
fragrant piece of the puzzle seems to 
be rosemary. Herbs are generally 
considered a flavourful part of the 
Mediterranean diet, but this locally 
grown aromatic herb covers Acciaroli’s 
surrounding hillsides, and is more 

pungent here than in other parts of the 
country. It is a particularly popular daily 
staple in the local cuisine – residents 
add it to almost everything, as well as 
actually chewing it raw. So while we 
might not all be able to open our 
windows to the shimmering waters of 
the Med each morning, David is 
convinced that adding a little rosemary 
to our meals is definitely something 
we can and should control. 

Acciaroli may be most well known 
for its several-part answer to the age-
old question of how to live a long and 
healthy life, but the pretty Campanian 

village has attracted more than just 
scientific study and media reports 
trying to tap into its secrets. Legends 
tell that it was a visit here in the early 
1950s that inspired Ernest Hemingway 
to pen his late masterpiece, The Old 

Man and the Sea. Some go as far as to 
suggest that the novelist based the 
central character of Santiago on a local 
fisherman, with whom he went out to 
sea frequently during his stay. It seems 
that Acciaroli really is destined to be 
legendary – whether in science, media 
or literature.

Its age-defying secrets may still be 
being pursued but, in a place so 
picturesque, it isn’t hard to see the 
benefits of living life to the full for that 
little bit longer here.  Q

Herbs are generally 
considered a 
flavourful part of the 
Mediterranean diet and 
in this region rosemary 
is a clear favourite

BENEFITS OF 
ROSEMARY
It has long been believed that 
the aromatic herb – native to 
the Mediterranean – is a 
cognitive stimulant, and can 
improve memory and 
concentration 

Its age-defying benefits have 
been written about – Banckes’ 

Herbal, published circa 1525, 
advised: “make thee a box of 
the wood (rosemary) and 
smell to it and it shall 
preserve thy youthe”

In Hamlet, Ophelia refers to 
the herb and its effects on 
memory, saying: “There’s 
rosemary, that’s for 
remembrance” 

It was regarded as a sacred 
herb in ancient Greece,  
with students wearing 
garlands around their necks 
or braiding it into their hair  
to aid clear thinking
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his incredible story started one weekend, when 
successful businessman David Spencer-Percival was 
reading the papers. On this occasion, he came across 
a story that set his entrepreneurial mind ticking 

over, about a small village in Italy called Acciaroli, just south 
of Naples. He explained to his wife, Bonita, whose CV is 
equally impressive (stylist to Take That and professional 
ballerina, to name a few career highlights), that this remote 
village appeared to be something of a phenomenon. 

The story said that the Italian authorities had asked for 
clarification that a recent census was correct; it showed that 
over 300 centenarians lived in the village, an incredible one in 
10 people – the highest density of 100-year-olds in the world. 
Scientists had discovered that the centenarians were living 
without common illnesses such as dementia, and enjoying a 
normal life. A key component of lifestyle is obviously diet, so 
this was the first element David looked into. One thing that 
stood out, among many of the usual Mediterranean diet 
elements, was the locals’ fondness for raw rosemary, found in 

POWER 
COUPLE
Meet David and Bonita 
Spencer-Percival, the 
husband-and-wife team 
behind startup botanical 
drink No 1 Rosemary Water 
– and discover why  
they were so passionate  
about creating this  
unique health water

“I started 
by leaving 
rosemary 
in water 

overnight, 
which turned 

into a more 
serious idea”

abundance on the hillsides surrounding Acciaroli. He discovered 
that the villagers favour it in many local dishes, as well as 
actually chewing the raw plant (yes, chewing it) regularly. 

David  had watched his grandmother deteriorate and suffer 
as a result of Alzheimer’s and wanted to ensure that he and 
Bonita, 21 years his senior, stay physically and mentally strong 
for as long as possible. He decided to eat a sprig of fresh 
rosemary every day. After a week, he realised it actually wasn’t 
very easy to consume. The solution? He would drink it instead. 
It was then that David had his lightbulb moment. “I started 
with a rudimentary experiment, simply leaving rosemary in 
different levels of water overnight, which turned into a more 
serious idea.”

 With links in the artisan-drinks industry, David and Bonita 
set about creating the first ever botanical rosemary drink. They 
started by testing the rosemary from Acciaroli against other 
varieties, to see if it was a super-strain. “It wasn’t, it was all the 
same” – a point David and Bonita find amusing when they 
retell the early stages of the development. “We travelled to the 
village, and it was surrounded by fields of rosemary. We stopped 
as soon as we could and picked some of the precious herb.” 

 Not surprisingly, No 1 Rosemary Water is the first-to- 
market pure rosemary extract water, a whole new drink 
category which David and Bonita took to shelf in just four 
months through their belief in it. “We were adamant that 
we wouldn’t compromise on the quality. It had to be the 
purest form, with every one of the 25 compounds – which 
is complicated, but we believe in nature working in unity. 
We tried a combination of extractions, that’s why we worked 
with botanical scientists. Once we had the drink, we decided 
we also wanted stronger shots which can be taken daily.”

David and Bonita pitched the drink to Harvey Nichols, who 
took it on exclusively. The sales spoke volumes about its 
potential. “It sold out five times over – then Harrods and 
Selfridges wanted it. So we started selling with the holy trinity 
of department stores, which we could have only dreamt about.”

A year on, No 1 Rosemary Water – in sparkling, still and 
shot varieties – is now selling in more outlets. They’re also 
waiting for exciting clinical trials to be released. “We are 
working with scientists at Northumbria University to 
determine whether drinking rosemary water has a positive 
impact on your brain functions.” What’s next for this 
fascinating, game-changing couple? The sky’s the limit. Q



GARDEN FIZZ 
ROSEMARY  
WATER 
MOCKTAIL  

Ingredients 
50ml Seedlip’s 
Garden.
No 1 Sparkling 
Rosemary Water.
Lemon juice.
Sprig of rosemary.

Method  
Measure 50ml of 
Seedlip’s Garden,  
a non-alcoholic 
spirit, and pour  
into a tall glass.  
Top up with No 1 
Sparkling Rosemary 
Water and squeeze  
a dash of lemon to 
finish. Garnish  
with a fresh sprig 
of rosemary and 
enjoy your 
refreshing and 
brain-boosting 
mocktail

A
cciaroli, a small village on the coast of Italy, a 
stone’s throw away from the tourist-spangled 
Amalfi coast, has become renowned for its healthy 
and extraordinarily large centenarian population. 

More than one in 10 residents live to be a very healthy 100-
plus years old. And this with a robust lifestyle that includes 
a delicious and varied diet – alcohol and tobacco included. 
How, you might ask? Well, the myths surrounding this 
lifestyle have captured the attention of David and Bonita 

HI-TECH  
HYDRATION

Is it a coincidence that  
more than 300 people in  

a small Italian village are  
over 100 years old?  

Not according to the founders  
of No 1 Rosemary Water

Spencer-Percival who, after reading the story of the village 
one evening, set about developing the first-to-market 
rosemary water beverage.

The basis of this exciting product comes from the realisation 
that these life-loving villagers consume a large amount of 
rosemary – a good sprig a day, both in their cooking and chewed 
in its raw form. This led David and Bonita to create their own 
way of consuming this wonder plant. “As delicious and evidently 
powerful as this herb clearly is, it’s difficult in our modern lives 
to consume fresh rosemary with every meal and chew it raw 
like the villagers. But that shouldn’t mean we miss out.”

Throughout history, rosemary has long been associated with 
memory enhancement. Ancient Greek students wore garlands 
of rosemary in exams and it has been referred to in literature 
of all kinds, from the Elizabethan era to the early Romantic 
period, as the herb of remembrance. While these appearances 
might not be strictly scientific, the fact remains that the 
inhabitants of Acciaroli are clearly living a long and very healthy 
life. Which is why David and Bonita are working towards 
proving these wonder properties are an important aid in the 
fight against age-related illnesses. 

Enlisting the help of top botanical scientists, they have 
worked together to extract the bioactive compounds (25 in 
total) in fresh rosemary. This was a carefully controlled and 
safeguarded process to ensure that the best-quality ingredients 
were used as the perfect blend for No 1 Rosemary Water. It 
was only after several trials that the correct formula was 
achieved, as it was crucial that the right levels of active 
compounds were obtained through the extraction process. “I 
was determined to ensure that we got the optimum levels of 
rosmarinic acid and cineol 1-8, both of which are said to play 
an important role in enhancing memory performance, and 
a natural form of glucosamine, shown to support healthy 
joints,” says David. “This is a key differentiator that sets No 1 
Rosemary apart.” The water has been developed so that it is 
available in the purest form, consisting of just two ingredients 
– simply ethically sourced pure rosemary botanical extract 
and certified pure English spring water, bottled and available 
in still and sparkling options.

Dr Mark Moss at the University of Northumbria, who has 
studied the effects of rosemary for over 15 years, has recently 
conducted research, currently undergoing peer review, into 
the herb’s impact on cognitive function and brain health. “It’s 
an incredibly exciting time in the field of rosemary research,” 
says Moss.

Luckily in trying to harness the power of this beautifully 
scented plant, David and Bonita have created a wonderfully 
refreshing drink. No 1 Rosemary is completely free of calories, 
allergens, sugar or artificial sweeteners and is available in still, 
sparking and concentrated daily shots for those who want a 
refreshing and healthy way to rehydrate.

This summer, serve it as the perfect accompaniment to 
that garden party, picnic or barbecue – chilled, or over ice 
– and savour the taste of the Italian hills warmed by the 
glorious Mediterranean sun, even if you can’t actually pay 
the little village of Acciaroli a visit in person.

Shop No 1 Rosemary Water online or at numerous retailers 
including Harrods, Selfridges, Waitrose and Wholefoods. Q
Visit Rosemarywater.com

VOGUE PARTNERSHIP



IN THE BAG
Having a ready-to-go beauty assortment in your  

gym kit is the support act to a good workout.  
This edit of dedicated exercise-friendly products 

will see you through, says Jessica Diner

 Try Arrow’s Revive Cooling Cheek Tint 
(£14) at Birchbox.co.uk, for a flush of 
blush that cools skin at the same time

Use Shiseido’s Pureness Oil-Control 
Blotting Paper (£19) to wick away 

any sweat-induced shine

 Eyeko’s strong-hold Sport Waterproof 
Mascara (£19) won’t budge, no matter 

your workout: Bikram, spinning, running, 
it keeps panda eyes at bay

 Exercise can leave  
lips dry – plump yours 
using Bobbi Brown’s 

Lip Balm SPF 15 (£17)

 Aromatherapy 
Associates De-Stress 

Muscle Gel (£28)  
is a good tonic for  
any muscle strain 

 Clinique’s CliniqueFit Workout 
Makeup Broad Spectrum SPF 40 

(£20.50) was designed to be worn 
during exercise. It’s an oil-free tinted 
moisturiser that doesn’t clog pores

      These individual 
Lauren Napier Flaunt 

Facial Cleansing Wipes  
(£38) are perfect for  

a post-workout refresh

   Percy & Reed’s No Fuss  
Fabulousness Dry Shampoo (£12.50): 

because every gym bag needs one

    Elevate the 
everyday with 
the Aesop 
Herbal 
Deodorant, 
(£23)

    Put moisture 
back into skin 
after exercise 
with a mist of 
Pretty Athletic’s 
Workout Glow: 
Hyaluronic 
Vitamin Tonic, 
(£17.50)

 Ouai Anti-Frizz Hair  
Sheets (£20) are genius for 
smoothing down flyaways  

and that post-exercise hair halo
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EXCLUSIVE 
EVENT

We all know the importance of making time for ourselves in an 
increasingly hectic world. Here, Rituals – a luxury lifestyle brand 

for body and home – shows us how to put that into practice

SLOW DOWN

Need help slowing 
down and switching 
off? Join Rituals 
and wellness expert 
Julie Montagu on 
Thursday June 28 for 
an exclusive Happiness 
and Balance event at 
its store at 131 High 
Street Kensington, 
London W8. Tickets 
are £15, redeemable 
against purchases 
on the evening, and 
guests can enjoy a 
head or hand massage 
treatment, luxury 
makeovers, a home 
fragrance workshop, 
a goodie bag and a 
wellness talk. Choose 
between 3.30-5.30pm 
and 6.30-8.30pm, and 
book via Ritualsuk.
eventbrite.co.uk

into a spa-like experience with the 
Ritual of Hammam bath oil, to relax 
your body and clear your mind thanks 
to its blend of hydrating argan oil and 
refreshing eucalyptus; or enjoying a cup 
of herbal tea while reading a book, 
making sure not to rush but to really 
take in the words. Even simply sitting 
somewhere comfortable and lighting a 
scented candle – we love the Ritual of 
Ayurveda’s calming Indian rose and 
sweet almond oil fragrance – can turn 
a spare half-hour into something 
infinitely more special, an opportunity 
to reflect upon your day while 
concentrating on slowly inhaling and 
exhaling, filling your lungs with every 
deep breath.

So in order to make a difference to 
your outlook, it’s time to ask yourself: 
how will you find space in your daily 
life to slow down and make space for 
your own inner happiness? Take stock 
and consider the shape of the week 
ahead. Which daily routines can you 
transform into mindful rituals through 
which you can come to appreciate the 
beauty of the everyday?  Q

H
ow often do you take the  
time to really slow down  
and enjoy a moment of calm 
contemplation? With the 

pace of modern life becoming ever more 
frenetic, making room for reflection and 
creating space in which you can appreciate 
your surroundings are important steps 
towards finding enjoyment in your daily 
life. And it doesn’t take an exotic, far-
flung yoga retreat or a four-hour 
meditation session to enact positive 
change – it ’s about creating small 
moments in your daily life to give the 
opportunity to alter your pace, and to 
free your mind to take pleasure in even 
the most seemingly insignificant things.

Rituals, the luxury lifestyle brand 
founded in the Netherlands in 2000 by 
entrepreneur Raymond Cloosterman, 
believes in the power of creating 
meaningful rituals through which you 
can appreciate the simple pleasures 
already surrounding you. Perhaps it’s a 
matter of pepping up your morning 
routine with the foaming shower gel 
from the Ritual of Happy Buddha range; 
or transforming a hurried evening dip 



Want to stay strong and flexible  
well into your later years? Start 
exercising according to your age,  
says Lauren Murdoch-Smith

20s: ANYTHING GOES
“You are at your physical peak – strong 
and fast with rapid recovery, ”says Lara 
Milward, co-founder of the south London 
outdoor training programme Blitz 
Fitness. NHS guidelines state that  
a healthy adult aged between 19 and 64 
should do a minimum of 150 minutes of 
moderate aerobic activity a week, plus two 
to three strength sessions. She continues, 
“In your twenties you should lay down 
good eating and exercise habits for life, 
and enjoy many and varied training 
experiences.” Lee Mullins, founder of the 
Workshop Gymnasium in Knightsbridge, 
agrees. This is the time to “create lean 
muscle and strength, which will make 
it easier to retain as you age”, he says. 
Consider spinning, running and boxing. 

30s: FLEX APPEAL
Stretching is crucial in this decade, so 
introduce yoga or Pilates. “At this stage 
of your life, choose a dynamic form of 
yoga such as Vinyasa or Jivamukti,” says 
Mullins. “These challenging styles will 
improve your cardiovascular system as 
well as your flexibility. Yoga is also a 
great reliever of stress, which inevitably 
increases in your thirties.”

40s-50s: POWER UP
“In your forties, HIIT training is a time-
efficient way to reduce body fat and 
improve hormonal health – you can get 
a workout done in 20 minutes,” explains 
Mullins. Milward adds, “In your forties 
and fifties you start to see changes in sex 
hormones and muscle mass, and some 
decrease in cardiovascular function. It is 
thought that in your forties you may lose 
half a pound of muscle a year, increasing 

60s: STAY IN THE FLOW

70s+: THE NEXT MOVE
to a pound in your fifties, so weightlifting 
and body weights are highly beneficial.” 
So think about switching your spin class 
for kettlebells.

“There’s no 
reason why 
you can’t  
run well into 
your nineties” 

“In your sixties, the focus should be on 
maintaining strength, flexibility and 
balance to remain functionally active as 
you age,” Milward explains. You should 
weight-train more often than a younger 
adult to maintain muscle, and increase 
exercise that helps with balance and 
flexibility, such as Pilates, dance and 
yoga. Swimming is also an excellent way 
to train, using the resistance of the water 
to work your cardiovascular system.” 

“Low impact, low-intensity training is 
the perfect exercise in your seventies,” 
says Mullins. “I’m a huge fan of t’ai chi 
for joint health and balance, which are 
two of the main causes of injury in the 
elderly, and brisk walking is an easy, 
underrated form of low-intensity cardio 
exercise.” Milward adds, “If you’ve 
always been a runner, there’s no reason 
why you can’t run well into your nineties 
and beyond – the stronger your muscles 
are for longer, the less discomfort you 
will feel in your back and knees. Regular 
exercise is making you bullet-proof 
against ageing.”
Blitzfitness.co.uk; Workshopgymnasium.com

Exercise by 
numbers
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“Running is 
one of the 
best forms of 
physical and 
mental exercise; 
it’s a total 
body and mind 
workout as it’s 
a perfect chance 
to switch your 
thoughts off”
– Becs Gentry, Nike+  
Run Club coach

Clockwise from  
above: Hat, £35, 
Lululemon. Train Times 
shorts, £48, Lululemon. 
Lattice top, £85, Vaara. 
Powerbeats3 wireless 
headphones, £170, 
Beats by Dr Dre. Moto 
Mesh leggings, £70, 
Nimble.

Below: Hybridge Lite 
hoody, £550, Canada 
Goose. From right: 
Motion Adapt sports 
bra, £48. Elevate 
Flex running shorts, 
£30. Both Nike. Les 
Rouies training vest, 
£35, Sundried
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Recovery support
MCS Anatomical Muscle 
Mapping leggings by 2XU 
(below, £105) have built-in 
compression technology to 

reduce soreness.

Pacemakers 
A voice-activated programme 

in Oakley’s Radar Pace 
sunglasses (below, £400)  
gives real-time coaching  

as you run.

Running suspension
These Nike Epic React Flyknit 

trainers (right, £130) are designed 
specifically for running, with a 

reactive foam outer cushion. Like 
suspension for your body, it 

returns to shape after impact, 
ready for your next step. 
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W
ill you still need me, will you still feed me, 
when I’m… 104? If Lennon and McCartney 
were penning lyrics nowadays, they’d have 
to add at least four decades to their question.  

We are already living longer. That much we know. According 
to 2014 projections by Mintel and the Office for National 
Statistics, our life expectancies keep on growing. In 1981 a 
65-year-old woman could expect to reach 81.9 years, by 2017 
that figure became 86.5, and by 2061 it is predicted to grow 
to 91.6 years (for men, it’s 78 years, 84.3 and 89.7 respectively). 

Longevity has become the new wellness watchword – there 
are the supplements, the exercises (for both mind and body), 
even a dedicated Longevity Thalassa and Medical Spa in 
Portugal. And we’re not talking a mere eighties goal here; 
now the focus is on getting the extra innings to take us closer 
to 100, sound of mind, happy in body and free from disease.

Dr Valter Longo PhD, the aptly named biochemist and 
director of California’s Longevity Institute, has created this 
centre of excellence where the aim is to help everyone live 
longer, ideally to 110, healthfully. Nutrition, unsurprisingly, is 
key, and Longo recently published The Longevity Diet, in which 
he advocates a mainly pescatarian intake (which for him also 
means ideally no eggs or cow’s milk between childhood and 
the age of 65). He’s also pro intermittent fasting (much like 
long-established spas such as Viva Mayr and the Buchinger 
Wilhemi clinic) but is anti fad fasts and anything hardcore 
that’s outside the controlled environment of a clinic, saying, 
“You can get benefits [at home] but usually you also get 
problems.” So he has created his own fast-mimicking diet 
and foodstuffs (all profits go back into the institute, before 
you get cynical), which keep calories low but still allow you 
to eat. In randomised trials this still got the same results as 
fasting in the fight against cholesterol, triglycerides, high 
blood pressure, and other markers for cancer and cardiovascular 
diseases. How and when we eat also matters. “Eating within 
12 hours a day is important, and if you’re overweight, eating 

HOW TO 
     LIVE TO

We are all living longer,  
but can we also live better?  

asks Edwina Ings-Chambers

two meals a day plus a snack rather 
than the five meals (three meals and 
two snacks) we often hear about, is 
also important.” 

David Spencer-Percival also took  
the nutrition route by creating No.1 
Rosemary Water. It is what it sounds 
like: drinking water infused with 
rosemary herb extract. He was 
inspired by a news report about the 
Italian village of Acciaroli on the 
coast south of Naples. There, a 

remarkable number of locals are living to 100 – and beyond 
– with good heart health and little dementia or other 
degenerative diseases, a result put down to the fact that they 
chew on rosemary much like others would gum. Spencer-
Percival wanted some of that – but not for himself. “I actually 
did it for my wife; she’s 20 years older than me,” says 47-year 
old David. “My grandma has Alzheimer’s, and I didn’t want 
my wife to get it.” That’s real romance for you. “The trick is 
to get it into your diet early – it’s preventative, not a cure,” 
he points out. Tests on his super-charged water at Northumbria 
University found it oxygenated the blood to the brain and 
turbo-charged its ability to concentrate. 

Whatever you’re eating, though, don’t neglect your teeth. 
Poor oral hygiene or plaque control can lead to periodontal 
disease, which in turn can lead to all manner of ailments.  
Dr Mark Hughes, founder of Harley Street Dental Studio 
and ambassador of the Foreo Issa 2 toothbrush explains, 
“Patients without diabetes who have periodontal disease have 
a great risk of developing diabetes, and a greater future risk 
of cardiovascular disease, both of which we know shorten 
life expectancy.”

And… breathe. Breathing couldn’t be more important in 
the quest for a longer, healthier life, and it serves a purpose 
beyond keeping our bodies going. Both the Espace Henri 
Chenot at the Palace Merano in Italy, the preventative ageing 
spa where the motto is “Health for Life”, and Nadia Narain, 
an A-list yoga teacher at Triyoga, emphasise the importance 
of breathing management. “It is essential to feeling calm and 
healthy – it benefits the brain, the heart and the whole nervous 
system,” says Narain. At a point where mindfulness has become 
part of our everyday lexicon (Headspace is the most downloaded 
health app, and the Apple iWatch now has a Breathe function 
that will remind you to take moments to ground yourself 
throughout your day), the evidence is overwhelming as to the 
benefits of this most simple of exercises. 

So with what we know, just how realistic is it that we’ll all 
live to a royal-telegram-worthy age and beyond? We remain 
pragmatic but optimistic: “I don’t think it’s going to happen 
for the majority of us because most of us don’t follow the 
rules,” says Longo. And yet being teacher’s pet never seemed 
so worthwhile. Q

100

Now the 
focus is on 
getting the 
extra innings 
to take us 
closer to 100, 
sound of 
mind, happy 
in body  
and free  
from disease
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Sign up to the GLAMOUR Beauty Club today and be first to receive 

samples of the latest beauty, skincare and fragrance products, 

delivered straight to your door. No fee, no subscription, 

 just a chance to join the GLAMOUR beauty conversation online 

by leaving reviews telling us what you think.

R E G I S T E R  N OW  AT  G L A M O U R B E AU T YC LU B .C O M

CA L L I N G

A L L

B E AU T Y 

A D D I CTS!



TECH
SUPPORT
Wearables define us as 
a generation that seeks 
innovation for self-
optimisation, says Lauren 
Murdoch-Smith. Find  
your ultimate wellness  
tech companion here. 
Photograph by Mitch Payne

From top: FIIT, from 
 £10 a month, provides 

on-demand online fitness 
classes and this chest tracker 
(included in the price) offers 

real-time feedback on your 
workout. Batband, £195. 

Ear-free wireless headphones 
that transmit sound through 

bone conduction. Fitbit Versa, 
£200. Measures heart rate, 

fitness activity, tracks your 
period and stores music. 

Healthspan NutriCoach 
Activity Tracker, £50. Syncs to 

an app to track calories and 
activity; it’s also waterproof. 

Garmin Vivosport £170. A 
smart GPS activity tracker 

that monitors heart rate and 
stress. Apple Watch Nike+, 
from £329. A collaboration 

with Nike to create the 
ultimate running wearable 

with GPS, cellular 
connectivity, gym-equipment 

pairing and altimeter
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Hair: Sam 
McKnight, using 

Hair by Sam 
McKnight 
products. 

Make-up: Val 
Garland, using 

L’Oréal Paris. 
Nails: Jenni 

Draper. Styling: 
Kate Phelan. 

Beauty director: 
Jessica Diner. 

Model: Karmen 
Pedaru

THE TIME 
         IS NOW  
      Technology is revolutionising women’s 
health. Lottie Winter investigates how. 
            Photograph by Richard Burbridge 
          



T
oday is a cloudy day. Not in terms 
of the weather, but because my 
hormones are at their monthly 
peak and my mood at its most 

volatile. I know this because my phone told 
me so. More specifically, my Clue app 
informed me by way of a picture of a little 
rain-cloud hovering ominously above 
today’s date. It’s basing this on two years 
of in-depth analysis of my menstrual cycle, 
including the length, severity of symptoms 
and fluctuation of mood. Having always 
had irregular periods, I find this kind of 
insight life-changing. As a teenager, I was 
never sure what was going on, which meant 
I spent most of my adolescence obsessively 
checking the back of my school skirt. 

“There’s so much potential for technology 
to support women’s health, and I think  
the industry is starting to realise that,” says 
Tania Boler, co-founder of Elvie, a device, 
the first of its kind, designed to be worn 
internally and specifically strengthen the 
pelvic floor muscle.

She’s right; there seems to be a surge  
in technologies surrounding women’s 
health, known as “fem tech”, marked by a 
throng of digital offerings and apps tackling 
everything from vaginal prolapse to 
irregular menstruation to infertility. 
“Everyone said Elvie wouldn’t catch on and 
that it was too taboo,” says Boler, “but here 
we are two years later with more than  
1,000 health professionals recommending 
our product and a supply agreement with 
the NHS, meaning women can benefit 
from Elvie at no cost. Women are starting 
to be proud of their womanhood and embrace it – and sure 
enough, the technology industry is following suit.”

The kegel exercise tracker is proven to strengthen the 
kegel muscles, improving bladder control and speeding up 
postnatal recovery, as well as reducing the risk of prolapse. 
It uses motion and force sensors along with biofeedback 
sent to a smartphone app to help users track progress. That 
it’s been taken on by the NHS only adds weight to how 
devices and apps designed to help women at various stages 
of life can have a big impact. 

If Elvie was designed to assist post-childbirth, there are 
a plethora of pre-birth apps vying for your attention: the 

Bump, What To Expect, Sprout, Pregnancy+ and Bounty… 
these are just a few of the options able to divulge what fruit 
a foetus is comparable to in size at any point during gestation. 
These apps are a light-hearted way of identifying the milestones 

that each week of pregnancy brings, and 
they also deliver helpful tips and advice on 
common prenatal issues. This kind of 
reassurance – reached quickly and easily 
through a handheld device – can be hugely 
comforting to a nervous first-time mother.

Meanwhile, my period tracker app is 
keeping good company, with a quick 
browse on the App Store returning  
more than 50 results for similar trackers, 
many free to use, including Flow, Eve  
and Kindara. One – Natural Cycles –  
has sparked interest for taking tracking 
to the next level by providing reliable  
birth control. “The algorithm is so 
accurate that when used correctly, the  
app can predict whether you’re fertile  
with 99 per cent accuracy,” claims founder 
Dr Elina Berglund. 

Like so many innovations in the fem-
tech arena, Natural Cycles was born out 
of frustration with the failings of standard 
women’s health offerings. “I wanted to stop 
taking hormonal contraceptives but couldn’t 
find an adequate alternative,” says Dr 
Berglund. “Using my knowledge of statistical 
mathematics from years as a particle 
physicist, I created an algorithm to predict 
my fertility through body temperature.  
I just created it for myself initially, but 
quickly realised that it catered to a wider 
need.” A little more than a year since its 
launch, the app now has more than 800,000 
users with 10,000 more every month. 

But it ’s not only apps and electrical 
goods contributing to this movement.  
Take Pink Parcel (Pink-parcel.com), a 
subscription service delivering sanitary 
products every month, taking the 
inconvenience out of periods. “We started 
by creating a product to help my wife feel 
a bit better during her period and ended 
up with something that resonated with 
so many people,” says Dominic Hill, 
founder and CEO of Pink Parcel and It’s 
a Monthly Thing. “It was important to 
make it as convenient as possible, and 

luckily we live in a time where we can have everything 
delivered to our doors with the click of a button.”

There are also services such as Moody (Wearemoody.
com), an editorial platform which, via an online questionnaire, 
suggests a bespoke supplement regime to combat common 
female hormonal complaints. “Moody is an important 
contribution to women’s health,” says co-founder Laura 
Weir. “Embracing and understanding the range of moods 
we feel as women allows us to feel our best and to operate 
at our peak. I believe it is every woman’s right, so we have 
created a community and platform to support that.” It seems 
every cloud really does have a silver lining…  Q

“I created  
an algorithm 
to predict 
my fertility 
through body 
temperature, 
then realised 
it catered to  
a wider need”

CLUE
Track your menstrual cycle  

and its associated symptoms, 
such as energy and appetite 

levels, as well as skin and  
mood changes

GLOW
Gain insight into your 

reproductive health with this 
popular ovulation tracker that 

highlights your most fertile days

NATURAL CYCLES
The world’s first digital 

contraceptive, created by entering 
your body temperature and 

menstrual cycle into your phone

THE APPS TO KNOW

PREGNANCY+
Mark each stage of pregnancy 
with this thorough and well-
researched app, which has 
more than 17 million users
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Book your tickets now to the House & Garden Festival | 20-24 June at Olympia, London 

Quote 'VOGUE30' to receive this special offer | www.houseandgardenfestival.com*

READER 

OFFER 

30% OFF

From classic to contemporary — 
the definitive shopping destination 

for stylish living & interiors

FEATURING

*



IT’S FAIR TO SAY THAT SUMMER DRESSING OFTEN BRINGS WITH IT A SUNNY DISPOSITION (THERE’S 
SOMETHING ABOUT THAT INJECTION OF COLOUR THAT SEEMS TO HIT AT EXACTLY THE TIME WE CRAVE 

IT MOST). BUT THIS SEASON IT’S AN ALL-OUT MOOD-CHANGER THAT BRINGS WITH IT PURPOSE AND 
POWER. THERE IS OPTIMISM – YES, YOU CAN SEE IT IN THOSE BOLD, UNAPOLOGETIC BRIGHTS, BUT SO 

TOO, IN SELF-ASSURED MONOCHROME AND UBER-CHIC BLACK, WHICH RADIATES CONFIDENCE. THERE IS 
ALSO A RENEWED YOUTHFUL ENERGY IMBUED IN SPORTS AND SWIMWEAR RIGHT NOW, WHICH IS 

APPEALING AT EVERY AGE. REGARDLESS OF WHERE YOU’RE HEADED FOR HOLIDAY, THESE ARE THE 
LOOKS THAT WORK AT HOME AND AWAY. PHOTOGRAPH BY DAN MARTENSEN

BLUE-SKY 
THINKING

Wool waistcoat, 
from £530. Wool   
trousers, from 
£620. Both Dolce 

& Gabbana. 
Hoop earrings, 
from £135, 
Jennifer Fisher  
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THIS PAGE: COTTON T-SHIRT, £104. BEACH TOWEL, £83. BOTH MOSCHINO. 
BIKINI BOTTOMS, £60, STELLA MCCARTNEY. SOCKS, £12, ADIDAS ORIGINALS. HI-TOPS,  

£65, FILA. OPPOSITE: SWIMSUIT, £495, LOUIS VUITTON. BEACHCOMBERS WITH 
AN EYE FOR TREASURE CAN EASILY PULL OUT THE WORDS LOUIS VUITTON 

THE 
TIDE POOL

Late-1980s-inspired sportswear  
is imbued with a youthful sensibility. 
Photographs by Alasdair McLellan. 

Styling by Venetia Scott





SOFTLY, SOFTLY:  
DKNY’S JERSEY TWO-PIECE  
– WITH LOOSELY ROLLED 

SLEEVES AND GENTLY 
PULLED WAIST – BOASTS  

A GIRLISH OFF-DUTY CHARM.  
THIS PAGE: JERSEY TOP,  

£45. JERSEY SHORTS, £35.  
BOTH DKNY. SOCKS,  
£5, MONKI. HI-TOPS,  

£85, REEBOK. OPPOSITE: 
AIR-DRIED, WINDSWEPT  

HAIR PULLED INTO A 
NONCHALANT HALF-UP- 

HALF-DOWN STYLE ADDS 
MODERNITY TO A BEACHY 

LOOK. RECREATE THE 
TEXTURE WITH  

WELLA’S EIMI OCEAN  
SPRITZ SPRAY, £10.80





ROCKPOOLING  
OR NOT, CONSIDER  

STELLA MCCARTNEY’S 
STONEWASHED DENIM 

JACKET THE NEW  
BEACH COVER-UP.  
THIS PAGE: BLUE  

DENIM JACKET, £1,365, 
STELLA MCCARTNEY.  

WHITE BIKINI TOP WITH 
BLUE TRIM, FROM £33. 
MATCHING BOTTOMS,  

FROM £38. BOTH BAMBA 

SWIM. POOL SLIDES,  
£35, FILA. EMPORIO 

ARMANI’S SHEER BRANDED  
T-SHIRT BRINGS ITALIAN 

FLAIR REGARDLESS  
OF GEOLOCATION.  

OPPOSITE: SHEER SILK-
ORGANZA T-SHIRT,  

£330. PINK TOP, WORN 
UNDERNEATH, £270. 

LEATHER BELT, £180. ALL 
EMPORIO ARMANI. 

TRACKPANTS, FROM £280, 
COTTWEILER, AT 

MACHINE-A





DONATELLA LOOKS BACK 
TO THE VERSACE ARCHIVE 

FOR A LOGO THAT  
FEELS RIGHT AGAIN FOR 
NOW. COTTON T-SHIRT, 

£245. DENIM JEANS, £780. 
LEATHER BELT, £305. ALL 
VERSACE. SUNGLASSES, 

£40, POLAROID, AT 
SUNGLASSES-SHOP.CO.UK





RALPH LAUREN’S CHEERING 
ALL-AMERICAN RED,  

WHITE AND BLUE IS SURE 
TO INFLATE THE MOOD.  
THIS PAGE: SWIMSUIT, 
£1,735, RALPH LAUREN 

COLLECTION. 
LEVI’S CUT-OFFS ARE  

A PERENNIAL SUMMER 
STAPLE; TEAM NOW WITH 

SNEAKERS AND SOCKS. 
OPPOSITE: WHITE 
SWIMSUIT, FROM A 

SELECTION, MICHAEL  

KORS COLLECTION.  
BLUE DENIM SHORTS, £50, 

LEVI’S. WHITE LEATHER 
BELT, £70, BLACK & BROWN 

LONDON. SOCKS, £4.50, 
SLAZENGER. TRAINERS, 

£695, VERSACE





GUCCIFY YOURSELF,  
IN A SWEATSHIRT  

STAMPED WITH MORE 
CITIES THAN A WELL-

TRAVELLED PASSPORT.  
THIS PAGE: WHITE  

AND BLACK COTTON 
SWEATSHIRT, £765, GUCCI. 

BLACK AND PASTEL-  
BLUE SWIMSUIT, £118,  

SOLID & STRIPED. 
BEAUTY NOTE: READY-

SALTED HAIR GIVES 
ELLESSE’S CUT-OUT  
BODY A FRESH SPIN. 

OPPOSITE: BODY, £30, 
ELLESSE. SOCKS, £12, 
ADIDAS ORIGINALS. 

HI-TOPS, £70, REEBOK.  
FOR STOCKISTS, ALL PAGES, 
SEE VOGUE INFORMATION. 
HAIR: ANTHONY TURNER. 

MAKE-UP: LYNSEY 
ALEXANDER. SET DESIGN: 
JOSE MIGUEL SERRANO 

MESA. PRODUCTION:  
TARIFA PRODUCTIONS. 

DIGITAL ARTWORK:  
OUTPUT. MODEL:  

RIANNE VAN ROMPAEY





P
erched high above Beverly Hills there lies a quintessential pop star’s mansion. 
It’s noticeably under-furnished, in that way peculiar to the homes of young 
superstars, and as quiet as a padded cell. Up by the gates a security team 
lingers, while in the kitchen a 24-year-old woman wearing a pair of fluffy 

pink socks, her hair in a 3ft-long ponytail, is making me a cup of tea. It is a hot 
day in California, yet as Ariana Grande fusses with the kettle and tea bags, barely 
any sunshine touches the marble floors of her 6,000sq ft hideaway. This fact does 
not bother Instagram’s third most followed person (119 million people and counting). 
It has become apparent in the 10 minutes since she cheerfully welcomed me into 
her slightly airless pocket of super-fame – a space that, for the past year at least, 
Ariana sometimes hasn’t felt like leaving – that her approach to interior design is 
quite bonkers.

It was in the hallway that things first started to get weird. “Enjoying the fake fall 
that I keep up all year round?” she teased, ponytail swishing. One thing fans adore 
about the Ariana phenomenon, which the wider media often fail to grasp, is that for 
all her devotion to pristine eyeliner and iPhone pouting, she is actually a self-confessed 
weirdo. With this in the mind, the Italian-American singer has made the – how to put 
this delicately? – esoteric lifestyle choice to live in a perpetual Halloween. Deep into 
the new spring, her elaborate metal bannisters remain smothered with fake spider webs 
and hung with scores of plastic pumpkins. “Fall is my favourite,” she explains evenly. 
“It was ending, and I was like, ‘Oh, man, I wish it could still be fall.’ Then I was like, 
‘Oh, wait, I’m an adult and this is my house… it can!’” She glances around her pop 
palace dreamily. “I was thinking of putting up more. What do you think?”

The experience of interviewing Grande is akin to a teenage sleepover; her chat 
is sugared with girlish statements such as, “I’m serving heather-grey realness,” 
which she delivers with hand-on-hip pose, referring to today’s outfit. Meanwhile 
her small talk is often surreal. “I love clouds,” she ponders. “I’m actually sad you 
came on such a sunny day,” she says pulling out her phone – which buzzes constantly 
– so she can show me an album of her garden on a dull morning.

Her eyes blink sweetly as she fiddles with her hair. She’s nervous. When people 
talk about a “year that changed everything”, I’m not sure anyone could imagine the 
past 12 months in the life of Ariana Grande. In the spring of 2017, the former child 
star appeared to want for nothing. Her recording career – built on an extraordinary > 

SHE WAS THE SINGER 

WHO HAD IT ALL: 

INTERNATIONAL FAME, 

INDUSTRY RESPECT  

AND MORE THAN A 

HUNDRED MILLION 

FOLLOWERS ONLINE.  

BUT WHEN ARIANA 

GRANDE’S CONCERT AT 

MANCHESTER ARENA 

BECAME THE SETTING FOR 

A NATIONAL TRAGEDY, 

NOTHING COULD REMAIN 

THE SAME. GILES 

HATTERSLEY MEETS HER. 

PHOTOGRAPHS BY 

CRAIG MCDEAN. 

STYLING BY KATE PHELAN

ARIANA
GRANDE: 

THE YEAR 
THAT 

CHANGED 
EVERYTHING



COTTON/CASHMERE 
HOODED CARDIGAN,  
£2,335. LEATHER AND 
STRASS CHAIN NECKLACE,  
£2,070. BOTH CHANEL.  
HAIR: CHRIS APPLETON. 
MAKE-UP: MARK 
CARRASQUILLO. NAILS: 
NATALIE MARTINS. SET 
DESIGN: GILLE MILLS. 
PRODUCTION: PRODN AT 
ART & COMMERCE. DIGITAL 
ARTWORK: DTOUCH



four-octave vocal range – had taken her 
to the very limits of success; a catalogue 
of wildly infectious R&B/EDM-tinged 
pop songs streamed several billion times 
over, sell-out tours, clothing lines and a 
fabulous run of music videos that 
appeared to chronicle her on a noble 
mission to find the world’s shortest skirt. 
Along the way she cultivated an army of 
fans – her Arianators, who number in 
the tens of millions – along with faux 
scandals, fascinating boyfriend choices, 
and all the other flotsam that comes with 
being the biggest thing in pop. To top it 
all – literally – she perfected the most 
scrutinised up-do in history. An excellent 
life for a woman not long out of her teens.

Then: tragedy. On May 22, 2017, 
during the British leg of her Dangerous 
Woman tour, as the crowd poured out 
of her concert at Manchester Arena, a 

young man called Salman Abedi walked 
into the foyer and detonated a 
homemade bomb, killing 22 of her fans 
and their parents, as well as himself. A 
further 500 people sustained injuries in 
the worst act of terrorism Britain had 
experienced since the 7/7 bombings 
more than a decade before. That 
Grande’s audience skews so young only 
added to the horror. Ari, as her fans call 
her, is also a lightning rod for those who 
are a bit different – her concerts are 
often a place for the bullied and anxious 
to let loose, and LGBTQ kids frequently 
come out for the first time when they 
are introduced to the “Break Free” singer 
at her meet-and-greets. She hugs them 
and proclaims, “Tonight’s show will be 
your coming-out party!”

As the events of that night unfolded 
in real time across social media and on 

global news stations, it became apparent 
this was an agony that no one knew how 
to process. Grande tweeted in the early 
hours: “Broken. From the bottom of my 
heart, I am so so sorry. I don’t have 
words.” So she did something else: she 
announced that she would throw a 
memorial concert in the city of 
Manchester, to honour the dead and 
raise money for the families of victims. 
Initially, this was not a universally 
popular proposition. Grief police – such 
as Piers Morgan – were out in force, 
questioning her appropriateness. But 
come the night, come the woman. She 
gathered the biggest names in music – 
from Coldplay and Liam Gallagher to 
Justin Bieber and Miley Cyrus – and in 
jeans, sweatshirt and spike heels became 
the superhero we needed. When she sang 
with a local school choir the effect > 

ABOVE: SILK SHIRT, 
£960, CHLOE. PATENT-

LEATHER SHOES, £605, 
SAINT LAURENT BY 

ANTHONY VACCARELLO



BELTED TWEED 
BUSTIER TOP, £880, 
LOUIS VUITTON. 
KNICKERS, £63, 
BASERANGE.  
FISHNET TIGHTS,  
£29, WOLFORD.  
GOLD AND DIAMOND 
BRACELET, £14,000, 
TIFFANY



boots and generally no pants [trousers],” is how she describes 
her preferred look, wryly. Colour is key. “My fans are obsessed 
with knowing my favourite colour,” she says, twinkling, “so 
this is important: it was lavender, and then it was yellow, but 
now it’s ice blue.” She tilts her head to one side, in school-
playground mode. “Like, ice blue mixed with grey.”

Grande is at the tail end of her “epic” four-month, self-
enforced social-media ban (her Insta army has been bereft, as 
have the Twitter and Facebook infantry), so is entirely off-duty, 
enjoying her last days of privacy before her single “No Tears 
Left To Cry” heralds a triumphant return to public life. In a 
few days’ time, the breathtaking pop smash – with its themes 
of private grief and universal catharsis – will top the iTunes 
charts in 85 countries simultaneously hours after its release (a 
career high). Whacking it on her speakers for me, she explains 
that she has called her fourth album Sweetener: “because it 
sounds so youthful and unassuming at first, but when you 
listen to the music you understand what it’s really about.”

Thumping beats and her astonishing vocals fill the room – 
Pharrell Williams and Max Martin have done the production 
honours, and guest stars include Dua Lipa. It’s gold-standard 
stuff. Ariana had total control over the project, and I think how 
smart she is. On a track called “Get Well Soon” she has managed 
to write what amounts to a self-care manual and marry it with 
the most infectious hook. It’s like a smile and a tear at the same 
time, I tell her. “That’s been a lot of my year,” she replies. “Music 
needs to make people feel hopeful and free and happy.”

Then a seriousness enters her voice. “I think a lot of people 
have anxiety, especially right now,” she says, as a pounding 
guest appearance from Skepta concludes and she sits back 
down. How is your anxiety, I ask? “My anxiety has anxiety,” 
says Ariana, smiling. “No. I’ve always had anxiety. I’ve never 
really spoken about it because I thought everyone had it, but 
when I got home from tour it was the most severe I think it’s 
ever been.” In September 2017, she returned to Los Angeles 
after finishing her concert commitments in Asia, South 
America and Australia, then insisted on doing what she’d 
always done: work. “Everybody thought I was crazy when I 
got home and wanted to hit the ground running. I was in the 
studio the next day,” she says. “I am a workaholic,” she explains. 
“It is the thing I know how to do best. I’ve been working 
straight since I made my Broadway debut at the age of 14.”

On one level, this isn’t surprising. The audacity of her 
drive is the stuff of music industry legend. Myth has it that 
she settled on life as a pop diva when, aged four, she was 
taken by her mother, Joan, to a Céline Dion concert near 
the family’s middle-class home in the hot, humid Florida 
city of Boca Raton. “Could you ever imagine doing such a 
thing?” Joan asked, presumably during a thundering second 
encore of “My Heart Will Go On”, to which baby Ariana 
coolly replied, “Yes.” By eight she was on local television 
singing the national anthem at ice-hockey games and a star 
of her local theatre group. (She has a musicals-loving older 
half-brother, Frankie.) At 11 she precociously traded 
Catholicism for Kabbalah over her objection to the former’s 

was beautiful, devastating and healing. An unlikely national 
treasure was born.

Even so, Grande largely remains a mystery – certainly to 
most non-millennials. She has plenty of friends, but she says 
they often just hang out at home because paparazzi and 
security make travel a bore. Yet make no mistake, Grande 
is also at the top of her game, successful in a way that only 
a handful of other women can understand (Rihanna, Taylor 
Swift, Jennifer Lawrence, perhaps). Earning tens of millions 
of pounds a year, she carries a multi-platform empire on 
her tiny shoulders and exerts huge influence in the industry 
– not least because of the insane devotion of her online 
followers. Few artists are more digitally adored by fans. “I 
love, love, love them!” she cries. “Talking to them every 
single day, say hi, favourite their tweets.” She sighs. “I always 
end up sharing too much.”

Famously, she is only 5ft tall – though advance knowledge 
fails to prepare you for just how teensy the real-life experience 
is. It is a bit like having an audience with an extremely 
glamorous sparrow, I think, as she flits politely around me, 
swooping in for occasional hugs. We take our tea through to 
her dining room, filled with an enormous table covered in 
scattered notes and piles of make-up and old sunglasses. 
Though she has lived here for three years, she has yet to hang 
anything on her walls except tacked-up sheets of A2 paper 
with handwritten to-do lists on them (“Things: Roll out 
single. Go to New York…”). The vibe is a bit like the world’s 
most expensive student house – apart from all the dogs. 
Grande currently has seven, though she has banished all but 
a small, sandy mongrel called Toulouse Lautrec from the 
room. Toulouse is “very much an artist”, she explains.

Rather brilliantly, Ariana has dressed for Vogue in the 
following: hand-me-down sweatshirt with tacked-on floral-
print patches, black leggings from Reebok, with which she 
has a sponsorship deal, “and”, she says, leaning into my recorder 
for comic effect, “a mystery scrunchie”. Obviously, she’s 
obsessed with heels. “Oversized men’s jackets as dresses, thigh 

“EVERYBODY THOUGHT I  

WAS CRAZY WHEN I GOT HOME 

AND I WAS IN THE STUDIO 

THE NEXT DAY, BUT I AM A 

WORKAHOLIC. IT IS THE THING  

I KNOW HOW TO DO BEST”

BELTED TWEED 
BUSTIER,  

AS BEFORE



She has just split up with  the successful rapper and producer 
Mac Miller, whom she makes an excellent feminist point out 
of not discussing (“Call her by her name” is her waspy verdict 
when she sees famous women defined by their other halves 
in headlines). She has made a few public forays in the past 
few months – performing at the March for Our Lives in 
Washington, DC, in March, for example, and doing a surprise 
turn at Coachella – but has spent most of her days in the 
studio, and her nights at home. She had therapy and watched 
“a lot of Grey’s Anatomy”. She cooked with her family – “we’re 
going to make sauce tonight, so Italian, with zucchini pasta” 
– and went for many “six-mile runs”. Some days, when she 
was feeling really awful, she would do the previously 
unthinkable and just “get in bed and, you know, have a day”. 
For the first time in her short life, she paused.

And so for all the tears, as she sits petting Toulouse high 
up in her superstar’s eyrie, Grande seems ready to return to 
earth. “You put so much time and so much of yourself into 
something, and then all of a sudden you give it to the world 
and it’s no longer yours,” she says of the juggernaut album 
she is about to reveal. In time, our conversation drifts to the 
power of pop, the power of having 200 million followers, and 
the state of the world today, until eventually Ariana gives a 
little shrug. “Sometimes,” she says, “it’s kind of just about 
being the light in a situation.”  Q

stance on homosexuality, and at 14 she made her way to 
New York to become a theatre pro. The objective was always 
a huge recording contract, but accepting that she was still 
too young for the sort of chart success she wanted, she 
smartly moved into tween TV, relocating to Hollywood to 
star in the Nickelodeon hits Victorious and Sam and Cat.

In fact, her music career is barely five years in – though 
the monster hits have been constant and myriad. “Problem”, 
“One Last Time”, “My Everything”, “Bang Bang”, “Side to 
Side” and now “No Tears Left To Cry”… for a certain sort 
of teen and twentysomething, Ariana has been the soundtrack 
to their lives. Yet, in some ways, her own growing up was 
rapid and tough. She points out that in the past decade she 
has, by choice, worked almost every day. “I think I’m more 
comfortable working than I am doing real-life things.”

 

L
ast year, of course, things became all too real. I tell 
her how extraordinary it was to watch her perform at 
the One Love concert, how in the pit of the tragedy 
she became an authentic touchstone for love. She 

starts to cry. “I was expecting this,” she apologises. “It’s just as 
much as time passes, and as much time you try to spend 
processing it, I don’t think one will ever know how to really, 
fully process it… I’m so sorry, I didn’t mean to burst into tears.”

She gathers herself. The tribute concert meant so much to 
her – she wants to address it. “I have always loved England, 
but I’ve never seen a city or a country take something that 
portrays the absolute worst of humanity and turn it into 
something that portrays the best and the most beautiful,” she 
says. “I don’t think there are enough words to describe my love 
and adoration for the people of Manchester.” She still sees her 
local fans talking to each other online, and is impossibly moved. 
“Harry Styles had a concert coming up in Manchester and I 
know some of my fans were going, and it was their first time 
going to a concert in that venue since mine. I was so proud of 
how they were interacting with one another and caring for 
one another…” she says, her voice faltering.

She met with all the victims’ families and almost all the 
injured, and remains in touch with many of them. “I think 
about certain interactions that I had with people when I was 
there all the time and I wonder how they’re doing. You know, 
Saffie’s father…” Saffie Roussos was the eight-year-old girl 
who was killed that night. “I check in with Millie [Robson, 15 
at the time, left with shrapnel in her legs] often on Twitter,” 
she says. Almost every word brings fresh tears. It’s hard, I say, 
not to imagine that the dizziness and extreme anxiety you faced 
when you got home weren’t actually signs of post-traumatic 
stress disorder? “I hate… yeah… admitting it but it very much 
is,” she says, bringing her knees up to her chest. “That’s what 
everyone was telling me. It’s hard to talk about because so many 
people have suffered such severe, tremendous loss. But, yeah, 
it’s a real thing. I know those families and my fans, and everyone 
there experienced a tremendous amount of it as well. Time is 
the biggest thing. I feel like I shouldn’t even be talking about 
my own experience – like I shouldn’t even say anything. I don’t 
think I’ll ever know how to talk about it and not cry.”

There is something so heartbreaking about her having cried 
off the perfect shelf of signature eyeliner she had earlier applied. 
She just looks so impossibly young. Panicking that she’s worrying 
me, she jumps up to put some more music on. “Sorry, sorry!” 
she keeps saying. There was a time when Grande had a reputation 
for being a bit difficult – or its sexist equivalent, “a diva” – and 
certainly most children who become this famous are wired a 
little differently. Yet her principal worries today are entirely 
about others. The takeaway is that she is extraordinarily kind.

“ENGLAND TOOK SOMETHING 

THAT PORTRAYS THE ABSOLUTE 

WORST OF HUMANITY AND 

TURNED IT INTO SOMETHING 

THAT PORTRAYS THE BEST AND 

THE MOST BEAUTIFUL”





BLACK CROPPED 
ROLLNECK WITH 
LACE DETAIL,  
FROM A SELECTION. 
WHITE TWEED SKIRT, 
FROM £470. BOTH 
ALEXANDER WANG.
FOR STOCKISTS, ALL 
PAGES, SEE VOGUE 
INFORMATION





Point of departure   
STRONG, MODERN AND WITHOUT THE WHIMSY; 

THE SEASON’S OFFERING PROPOSES 

A SUPER-FRESH TAKE ON SUMMER DRESSING. 

PHOTOGRAPHS BY DAN MARTENSEN 

STYLING BY CLARE RICHARDSON

Easy, fluid day dresses are  
on the agenda; but colour-

blocked in fierce black and red, 
Clare Waight Keller’s for 

Givenchy comes with bite.
Opposite: crêpe dress with 
leather trim, from £2,900. 

Leather belt, from £380.  
Leather loafers, from £890. All 

Givenchy. Gold vermeil earrings, 
£270, Agmes, at Liberty.  

Santorini white oozes summer  
– choose long loose layers for  

built-in air conditioning.
This page: cotton trench coat, 

£2,375, The Row, at Mytheresa.
com. Pleated silk skirt, £495, 

Joseph. Palazzo trousers, £530, 
Emporio Armani. Leather mules, 

£520. Pearl and lapis earrings, 
£1,200. Both Céline. Leather  

bag with fringing, £895, Hillier 
Bartley, at Matchesfashion.com





Just because it’s summer 
doesn’t mean all-out 
exposure – Anthony 
Vaccarello puts forward 
black leather pleats and
button-all-the-way-up 
shirting for Saint Laurent. 
Opposite: silk shirt, £595. 
Leather skirt, £6,500.  
Both Saint Laurent by 
Anthony Vaccarello. Gold 
and pearl earrings, price  
on request, Ana Khouri,  
at Dover Street Market.
Akris’s Mediterranean blues 
will always find harmony 
with white. This page: denim 
blazer, £2,255, Akris. Cotton 
trousers, £660, Lemaire. 
Leather mules, £520. 
Baroque drop earrings  
with lapis, malachite  
and tiger’s eye, £890. Both 
Céline. Disc earrings,  
£138, Fay Andrada



One-size-up tailoring isn’t 
going anywhere; but don’t 

hide away in mannish greys 
– embrace hyper hues now. 

This page: wool blazer, £580, 
Paul Smith. Cotton shirt, 

from £510, Matthew Adams 
Dolan, at Mytheresa.com. 

Wool trousers, £670, Victoria 
Beckham. Leather boots, 
£700, Céline. Pearl and 

gold-plated earrings,  
£350, Alighieri. Leather  
tote, £1,250, Mulberry.
Save for gold jewellery  

(and a golden décolletage), 
Lemaire’s shawl-lapel suit 

requires nothing else.
Opposite: wool blazer, £840. 

Wool trousers, £700. Both 
Lemaire. Hoop earrings, 

from £95, Trine Tuxen 
Jewelry. Choker, £890, 

Alexander McQueen







Sunray pleats don’t  
have to signify “lady” –  
see what happens when  
you throw on a blazer  
and over-wide trousers. 
Opposite: wool blazer, 
£2,600, Dior. Cotton dress, 
£4,695, Loewe. Silk trousers, 
£1,550, Giorgio Armani. 
Hoop earrings, from £135, 
Jennifer Fisher. Choker, 
£890, Alexander McQueen. 
Mules, as before.
Bodycon with movement? 
Max Mara masters the 
mashup. This page:  
wool dress, £545, Max Mara. 
Pleated silk skirt, £495, 
Joseph. Leather boots, 
£1,250, Céline. Leather  
bag, from £1,110, Proenza 
Schouler. Disc earrings, 
£138, Fay Andrada.  
Choker, as before





Giorgio Armani has long 
understood the sophisticated 
allure of a crisp white  
cotton shirt. Opposite: cotton 
shirt, £600. Wool trousers, 
£860. Wool blazer, tied at 
waist, £1,850. All Giorgio 
Armani. Pearl and lapis 
earrings, £1,200. Lapis  
ring, £650. Both Céline.
Frequent flyer: watch Dries 
Van Noten’s feathered filmy 
dress take off. This page:  
silk dress with cape and 
feather detail, from £1,560, 
Dries Van Noten. Suede 
shoes, from £520, Alexander 
Wang. Gold vermeil earrings, 
£270, Agmes, at Liberty.  
For stockists, all pages,  
see Vogue Information.
Hair: Cim Mahony. Make-up: 
Chiho Omae. Set design: 
Colin Donahue. Production: 
Yusuf Yagci. Digital  
artwork: 4C Imaging.
Model: Binx Walton



Tina Brown mastered  
the art of power dressing 
in the 1980s as editor  
of Vanity Fair



ACC
EPT

ABLE 
IN 

THE 
 ‘80S

A
rriving from London into the 
crazy pulsing era of Manhattan 
high life of the early 1980s,  
I took some time to realise 

that clothes were the body armour of 
social combat. London – where I had 
spent the last four years as editor-in-chief 
of Tatler – was much more low key  
than Manhattan. It was the ultimate  
upper-class put-down to be told, “Gosh, 
you do look smart.” In New York I  
had to unlearn all that fake diffidence.

On my first day of work at Condé Nast 
on Madison Avenue, I immediately felt 
the charge of Manhattan professionalism. 
The grand tsar of Condé Nast Publications, 
the Russian émigré artist and editorial 
director Alexander Liberman, ordered  
a photoshoot for my portrait for the press. 
Detecting that the navy silk Chloé dress 
with Peter Pan collar, which I had brought 
from London, was way too jejune, I raced 
to Bergdorf Goodman to buy a Ted Lapidus 
black tailored suit and Manolo heels.

In the office in the 1980s you dressed for 
success, but at night you dressed to kill. At 
a black-tie dinner at the Metropolitan Club 
in November 1984 my Vanity Fair Diaries 
record how I felt ambushed by “gleaming 
swaths of pearls; the peacock-blue taffeta 
winged shoulders; the frothy stand-up 
collars. I found myself nose to nose with 
Betsy Bloomingdale, flat as an ironing-board 
in a scarlet-and-cobalt velvet harlequin >  

Tina Brown fell in love 
with New York life 

when she became 
editor of Vanity Fair 
in 1983. But dressing 

the part? That was 
another matter. Here 
she recalls for Vogue 

how, uneasily, she had to 
reinvent herself in a 

succession of 
boardroom suits 

and puffballsS
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dress.” Back then, high society fuelled 
the nexus of media, politics and fashion. 
The tone was set by the White House 
of Ronnie and Nancy, who imported  
a new mix of Hollywood squares and 
Park Avenue hostesses with their 
“walkers” to join the Washington power 
elite. Manhattan vibrated with  
the animal spirits of Wall Street. What 
I first thought of as the sideshow of  
New York high life was actually the  
heart of the story.

In May 1984, on a first lunch date 
at Park Avenue’s favourite fashionable 
watering hole, Le Cirque, I looked over 
and saw a classic 1980s vignette – 
former president Richard Nixon at a 
corner table with a group that included 
an immaculate blonde in a Bill Blass 
suit and a big white Ascot hat. “I hadn’t 
realised what full-blown musical 
theatre it is,” I wrote, “all the ladies 
who lunch in red capes and big, 
gleaming earrings eating pink fish.” I 

loved the scene so much that I assigned 
an artist to reproduce it for Vanity Fair. 
Other lunches were spent at the Four 
Seasons Restaurant, the power spot on 
Park Avenue where all Condé Nast 
editors had a running lunch tab for 
their $250 salads. In my first weeks 
with the company I received a dismayed 
phone call from Alex Liberman. “My 
dear,” he told me, “I heard you were in 
Siberia today.” Sensing my bafflement, 
he explained I’d been sighted with 
American Vogue editor Grace Mirabella 
in the gallery of the restaurant, where 
only out-of-towners were banished. In 
future he would see to it that I had my 
own booth on the main floor with the 
likes of Henry Kissinger and TV 
anchor Barbara Walters.

As player, spy, obser ver and 
participant in the world Vanity Fair 
covered, I felt the pressure to dress the 
part. When I was resuscitating Tatler 
in my mid-twenties, my major fashion 
influencer was the Princess of Wales in 
the piecrust-frill-and-flats of her Sloane 
Ranger era. After a year in New York 
I was more Dynasty Di, with frosted 
bearskin hair and power shoulders. But 
I dreaded the hassle of the morning 
routine. It was the sartorial equivalent 
of suiting up for the Battle of Agincourt. 
My hair was permed and blow-dried; 
my nails were painted scarlet; I would 
pour myself into Donna Karan sheer 
pantyhose before stepping into towering 
Manolos and a Reagan-red Isaac 
Mizrahi suit, accessorised with a strand 

of fake Kenneth Jay Lane pearls and 
one fat pearl clamped on to each ear. 

When I gave birth to my son, 
Georgie, in 1986, I also crammed in 
motherhood and losing the baby 
weight. “My eyes burn with the stress 
of a day that begins at six!” I wrote  
on Monday, September 15, 1986. 
“Crunches with the thunder-thighed 
trainer, followed by an hour gurgling 
with G, an hour getting dressed and 
coiffed for the office… home by five 
to walk G in his stroller and play with 
him (it’s so damn tough to make the 
power-woman-to-mommy switch), 
then on to his bath time and dosh up 
for one of the innumerable place-card 
dinners raining down.”

Elegant dressing never came 
naturally to me. If it worked it was 
usually the handiwork of the magazine’s 
Italian style director, Marina Schiano,  
a Morticia-like former model who wore 
cat’s-eye sunglasses and had an evil 
laugh. Left to my own devices, I would 

“After a year 
in New York 

I was more 
Dynasty Di. 

But I dreaded 
the hassle of 
the morning 

routine. It was 
the sartorial 
equivalent of 
suiting up for 

the Battle of 
Agincourt”

Editor-in-chief of Tatler, 
1979. Above right: with 
Helmut Newton, just  
over a decade later

Mr and Mrs Harold 
Evans, 1990

At a 1988  
Vanity Fair party 
with SI Newhouse 
Jr, then Condé 
Nast’s chairman

Tina and  
Anna Wintour 
in 1991. Right:  
in a late-1980s 
power suit  
and pearls

Brown in the 
mid-1980s with  
her son, George,  
and her husband, 
editor and 
journalist Harold 
Evans, right



revert to a boring black trouser suit. 
When Anna Wintour and I were 
pregnant at the same time, in 1985, I 
was deeply jealous of her neat couture 
bulge under a long Chanel jacket, while 
I was the size of a helium balloon.

The women I wanted to look like 
were nothing like me – Diane von 
Furstenberg with her sultry eyebrows 
and wild, crinkly hair, Michelle  
Pfeiffer curled up on the cover of Vanity 
Fair in the gold chain-mail Calvin 
Klein minidress that flew out of stores 
as soon as the issue hit the newsstands. 
My own wardrobe’s power surges 
usually came after Annie Leibovitz and 
Marina styled me up for photoshoots 
celebrating the success of Vanity Fair. 
For an Advertising Age cover story as 
Editor of the Year in September 1988 
they dressed me in a tight red Jackie 
Rogers wraparound dress and replaced 
my goody-goody pearl earrings with 
huge gold suns. Marina also produced 
a sea-green Ralph Lauren jacket and 
draped it over a black turtleneck, 
adding a black pencil skirt and three 
strings of heavy pearls. “It made me 
want to trash all my sedate trouser suits 
and dress-for-success jackets, and  
va-va-voom to the office every day,”  
I recorded. “Except I’d never do it. True 
elegance is a real time-suck, and flair 
misfires are worse than being dull.”

By then, I possessed a repertoire of 
ballooning Arnold Scaasi gowns and 
sharp-shouldered, herringbone Oscar 
de la Renta suits. Having worked so 
hard to look like the New York glamour 
editrix par excellence, I hated it when 
British journalists wrote about me as 
if this image were real. The diaries show 
a woman always at war with her ID. 
My dream was only to escape to our 
house at the beach in Long Island with 
Georgie and my husband, Harry.

I continuously noted the dark side of 
the Reagan spending spree, represented 
by the growing presence of the homeless 
on the sidewalk. Aids stalked the worlds 
of fashion and culture where Vanity  
Fair reigned. I was always at funerals. 
In January 1987, the magazine made 
tremendous impact with a difficult story. 
At the time, the stigma of Aids was so 
great it was never mentioned in obituaries 
as the cause of death. After painstakingly 
securing the agreement of parents and 
partners, we decided to run two photo 
spreads of all the brilliant young men 
in arts and culture we had lost to the 
illness. It remains one of Vanity Fair’s 
proudest moments of the 1980s.

The market crashed in October of 
that year and I recorded it with a sense 
of relief. It seemed fitting irony to me 
that, one week after Black Monday, 
Christian Lacroix mounted the hottest 
fashion show of the decade where  
all the Marie Antoinettes of Manhattan 
danced on the lip of the volcano wearing 
$25,000-a-piece puffball dresses.

Today, when I look back on the furious, 
acquisitive pace of this era, juggling two 
children, a magazine turnaround and 
a high-octane social life, I wonder when 
I slept. Yet I do feel nostalgia for those 
confident, striving days of pre-9/11 
America, albeit, where did we all think 
we were going, dressed to the nines at 
the top of a spinning world?

I still have one or two of my va-va 
dresses from the 1980s. My favourite 
has a tight black beaded top attached 
to a frothing taffeta skirt that Patrick 
Kelly made for me for Vanity Fair’s 
fif th-anniversary celebration, in  
March 1988. The party was at Billy 
Rose’s Diamond Horseshoe club  
below Ian Schrager ’s Paramount  
Hotel. I remember now the wonder of 
removing it from the tissue paper in 
the box that arrived from Paris. And 
the sadness of what happened later; 
Patrick died in 1990 of an Aids-related 
illness at the tender age of 36.

RIP the 1980s.  Q

The Vanity Fair Diaries by Tina  
Brown (Weidenfeld & Nicolson, £10)  
is published in paperback on June 28

Tina with SI 
Newhouse Jr, 
1991, and, right, 
with Norman 
Mailer, 1988

In 1983, 
during her 
last year at 
Tatler, and, 
below right, 

two years 
later in  

New York

Brown and Anna 
Wintour in 1989

Partying Versace-style  
with Sylvester Stallone and 

Jennifer Flavin in 1990. 
Below: in the Vanity Fair 

office that same year

With Gayfryd 
Steinberg in 

1988, and, left, 
with Gabé 

Doppelt and 
Miles Chapman 

in 1989
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This page: Kirsty Hume  
wears leather coat, £6,080. 
Cashmere rollneck, £1,030. 
Gabardine trousers, £1,130. 
All Hermès. Earrings, from 
£840, Céline. Opposite:  
cotton trench coat, £1,300, 
Ports 1961, at Liberty. Silk 
blouse, £825, Roksanda.  

Hair: Sam McKnight, using 
Hair by Sam McKnight 
products. Make-up: Val 
Garland, using L’Oréal Paris. 
Nails: Jenni Draper. Beauty 
director: Jessica Diner. With 
thanks to Big Sky Studios



Long story short
Models Kirsty Hume  

and Cecilia Chancellor 
are among a coterie of 

chic older women choosing 
to wear their hair long. 
Kathleen Baird-Murray 
reveals what stops them  

– and her – from going for 
the chop. Photographs  
by Richard Burbridge. 
Styling by Kate Phelan 



M
y desktop image is a family 
photo, taken back in the 
early 1970s. Every time  
I turn on my computer, 

there we all are; my teenage sisters are 
looking suitably disgruntled, and one of 
my baby twin brothers has had a crying 
fit. I, however, am grinning from ear to 
ear. Why? Because I have been allowed 
to wear my long hair down. Permanently 
in plaits, my hair was taken out of its 
elastics for the occasion, and I loved it. 

Psychologists would no doubt have a 
field day, but now I’m aged 50, I still enjoy 
wearing my hair long, as if I’m somehow 
ducking a rule that says past a certain age 
we should submit to a more respectable 
bob, or at least keep it no longer than  
the shoulders. But long hair has always 
made me happy – and on occasion, even 
financially better off. After all, it wasn’t 
my salary as a rookie journalist that 

enabled me to buy a flat in the early 1990s. 
It was my royalties for appearing in a 
series of ads for Pantene where I had to 
shake and toss my then peat-coloured 
hair about. Why would I ever cut it? 

“Long hair has transcended fashion,” 
says Sam McKnight, hairstylist on this 
shoot. “And those days of it just being 
something for the very young are well 
and truly behind us.” He cites the Dries 
Van Noten show a few seasons ago – in 
which some models were over 40 and 
sporting long hair – as being a turning 
point. “Notice how you just called 
yourself a ‘long-haired girl’ not a ‘long-
haired woman’?” he asks. I did. “That’s 
the crux of the matter – the generational 
thing has gone, the mindset is different.” 

Girls, kids, there’s something eternally 
youthful about having long hair, whatever 
your age. “We classify this trend as the era 
of Big Kids,” says Jen Chamberlain, global 

beauty trends expert at Procter & Gamble 
Beauty, who has seen a clear increase in 
hair length across all ages in the past five 
years. “We are living longer, with the 
average life expectancy now 81 years in 
the UK. With this comes recognition 
that the older stages of our lives should 
be as expressive from a hair and beauty 
point of view as any other.” 

Because make no mistake, keeping 
hair long can feel a little high-
maintenance. Those days when I could 
jump out of the shower and run a comb 
through it are long gone. It takes a 
village, with my village consisting 
primarily of Nicola Clarke for colour and 
Joel Goncalves for cut – both of whom 
are at Nicola Clarke for John Frieda and 
stress that the relationship with your 
hairdresser is of prime importance. 

“That stubborn colour at the ends, 
which if they fall below your shoulders 
is going to be anywhere from three to 
five years old, is sometimes difficult to 
colour,” says Clarke. “It jeopardises the 
strength and durability of your hair.” Her 
advice is to target only the areas where 
colour is really needed. Goncalves advises 
trimming it every eight weeks. “When 
the hair starts to split, it does so all the 
way up the hair shaft, making it look 
frizzy, which can be very ageing. But you 
need to be patient, because it will take 
about a year of keeping it trimmed before 
you will see a real difference.” 

Investing in the occasional deep 
conditioning treatment is  also 
worthwhile. I’m a fan of Masa Ohta at 
Leonor Greyl at Harrods Hair & Beauty 
Salon for her incredible head massage, 
which leaves hair glossy and healthy 
looking. The seriously committed may 
consider a consultation with a trichologist. 
I recently had a scalp examination with 
Anabel Kingsley, daughter of the late 
Philip Kingsley, who prescribed a dose 
of much-needed vitamins and minerals. 
“Your iron levels are at 13 – for healthy 
hair they need to be closer to 80,” she 
said. “With such poor levels, I’m surprised 
it’s this long at all.” A lack of vitamin D 
is also not good for hair growth. Kingsley 
advises using a paddle brush, too, and 
plenty of Philip Kingsley Elasticizer to 
condition, with a touch of Smooth 
Cream at the ends after washing. 

A lot of effort? Perhaps. But every time 
I think of cutting it short, I think of the 
other members of the long-haired gang, 
those women who continue to wear it 
well in their prime – Sheila Metzner, 
Elizabeth Saltzman, Elle Macpherson, 
Cecilia Chancellor, Kirsty Hume – and 
I am thankful to still be a rebel at heart. 

Besides, who knows when Pantene 
will call again?  Q



Opposite: Cecilia Chancellor  
wears cotton trench coat, 
£695, Joseph. This page: 
leather trench coat, £1,995, 
Joseph. Silk blouse with 
detachable scarf, from £790, 
Givenchy. For stockists, all 
pages, see Vogue Information



This page: Julia wears cotton coat, 
£1,720. T-shirt dress, £545. Both  

Prada. Diamond earrings, £1,365,  
Stone Paris. Necklace, £4,890,  
Chrome Hearts, at Selfridges.  

Opposite: Staz Lindes (see  
page 186) wears leather jacket,  

to order. Silk blouse, £2,000.  
Jeans, £700. All Louis Vuitton.  

Leather boots, £860, Helmut Lang.  
Belt, £149. Concho ring, £299.  

Both Jessie Western. Signet ring,  
£106, Cornelia Webb. Heart and  

dagger ring, £190, The Great Frog 

Julia Cumming
Born and raised in downtown 

Manhattan by her musician parents, 
Julia Cumming has rock’n’roll in her 
blood. As a child, she spent her 14th 
birthday hanging out backstage with 
Johnny Marr from The Smiths, and  
she toured the world with her band, 

Sunflower Bean, before she turned 21. 
The highlight of life on the road to 

date? Surfing through a crowd of more 
than 5,000 Japanese fans in Tokyo. 

This March, Sunflower Bean dropped 
their second album, Twentytwo in Blue, 

a blunt meditation on the highs and 
lows of youth. So, who does she fangirl 
over? “I’ve had a lifelong obsession with 
Brian Wilson,” the 22-year-old admits. 

“I even had a shrine to him on my 
bedroom wall as a teenager.”



MEET THE NEW WAVE  

OF FRONTWOMEN  

TAKING AMPED-UP  

STYLE CENTRE STAGE.  

BY HAYLEY MAITLAND. 

PHOTOGRAPHS  

BY COLLIER SCHORR. 

STYLING BY POPPY KAIN



Organza and feather dress, 
£5,200, Valentino

AJ Haynes
As a child, AJ Haynes sang in the 
gospel choir of her Baptist church in 
Columbia, Louisiana (population: 
384), and locked herself in her 
bedroom to play Billie Holiday on 
repeat. More than a decade later, her 
own music as the frontwoman of 
Southern band the Seratones has 
more of an edge – think garage-rock 
tunes infused with soul power – but 
the 30-year-old has never forgotten 
her roots. “A lot of punk gigs remind 
me of Baptist sermons – plenty of 
righteous indignation followed by 
catharsis,” she laughs.



Clementine Creevy 
She may be known for her role as the lead  
singer of fictional band Glitterish in hit drama  
series Transparent, but it’s a part that’s rooted in 
Clementine Creevy’s actual life. The 21-year-old’s 
rock band, Cherry Glazerr, take no prisoners on  
their quirky, tongue-in-cheek album Apocalipstick 
– from calling out “horny boys” who ruin gigs to 
lamenting the pitfalls of Instagram. The same mix  
of flower-child idealism and Gen-Z rebelliousness 
characterises Creevy in person as well. She’s given up 
wearing make-up (“It’s jarring to the mainstream 
public to see a girl without it”) and cultivated a habit 
of performing shirtless at festivals. (“Iggy Pop never 
wore a top on stage either,” she says flatly.) Her 
ultimate goal? “To be the best guitar player that 
anyone has ever seen – male or female.”

Above: silk blouse, £1,850. Velvet skirt, £1,290.  
Leather and python boots, £1,450. All Fendi. Belt, £189, 
Jessie Western. Vintage scarf, from £15, Beyond Retro. 
Earrings, £1,900, Ara Vartanian. Necklace, £2,215, 
Chrome Hearts, at Selfridges. Gold, silver and ruby 
rings, from £986 each, Amrapali. Gold and diamond 
ring, £1,800, Kate Moss x Ara Vartanian



Okay Kaya
From a makeshift recording 
studio in her Brooklyn 
apartment, 27-year-old Okay 
Kaya, aka Kaya Wilkins, is 
quietly subverting the masculine 
rock’n’roll tradition for her own 
feminist ends. “Baby, you’re so 
baby, but I don’t want your baby,” 
she sings on “IUD”, the lead 
single from her debut album, 
Both. “After I moved to the 
States, I was considering getting 
an IUD as contraception – until 
I learnt how difficult it is to 
access reproductive healthcare 
full-stop here,” the Norwegian 
says of the inspiration behind the 
track. “Writing this song was  
my way of protesting.”

This page: Okay wears  
quilted denim jacket, £3,590. 
Leather trousers, £2,250. Both 
Gucci. Shirt, £129. Belt, £149.  
Both Jessie Western. Vest, £157, 
Unravel. Leather boots, £1,090, 
Gianvito Rossi. Gold and diamond 
necklace, £2,400, Ara Vartanian. 
Opposite: Julia wears sequined 
tulle dress, £8,000. Leather  
boots, £1,950. Both Dior. Sequined 
shorts, worn underneath, £1,710, 
Saint Laurent by Anthony 
Vaccarello. Silver ring, £525, 
Chrome Hearts, at Selfridges 





Staz Lindes 
With her blonde mane, pillowy  
lips and leather-filled wardrobe, 

London-born, California-raised Staz 
Lindes looks like Brigitte Bardot 

dressed in Patti Smith’s clothes. 
Hardly surprising, given that she’s 

the daughter of 1970s model Mary 
Lovett and former Dire Straits 

guitarist Hal Lindes – and spent her 
childhood listening to anecdotes 

about partying with Jimi Hendrix 
and bumping into Bob Dylan on 
tour. The 26-year-old Angeleno 

started playing bass when she was 12, 
spent her teenage years riding the 

bus to punk shows in Venice Beach, 
and moved to Silver Lake by herself 
as soon as she turned 18 to work on 

her music, filling her apartment with 
vinyl and VHS tapes. Up next? 

Touring the West Coast with  
her band, The Paranoyds.

This page: Staz wears sequined silk 
dress, to order, Emporio Armani.  

Leather boots, £860, Helmut Lang. 
Belt, £189. Cuff, £399. Both Jessie 
Western. Chain necklace, £1,420, 

Hum, at Dover Street Market. 
Necklace with rings, £89, Cornelia 

Webb. Heart and dagger ring,  
£190, The Great Frog. Stacking 

rings, from £612, Stone Paris. 
Opposite: AJ wears velvet coat, 

£2,645, Alexander McQueen. 
Diamond bolo necklace, £2,555, 
Diane Kordas. For stockists, all 

pages, see Vogue Information 
Hair: Gary Gill. Make-up: Susie 

Sobol. Nails: Natalie Pavloski.  
Set design: Jesse Kaufmann.  

Digital artwork: Two Three Two.
With thanks to Francisco Chaydez
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Meet the women making 
good things happen in 
2018, in Vogue’s first 
ever guide to Britain’s 
most influential – and 
inspirational – figures. 
Portraits by David Burton. 
Styling by Julia Brenard

W
hat does power look like 
now? As we assembled 
Vogue’s inaugural list of 
the most influential 

women working in Britain, it became 
clear that this question is more 
complicated than ever to answer. How 
telling, for example, that while there have 
never been more women in cabinet, 2018 
did not feel like a year to shine a light 
on the ever-shifting sands of power in 
the old establishment. It is no longer 
enough simply to hold a great office of 
state, it seems. Power and influence now 
take many forms.

It does, however, still require an eye-
watering level of achievement, regardless 
of age (the oldest entry, Baroness Hale, 
is 73; the youngest, Dua Lipa, is 22). It 
also demands the ability to inspire, and 
the clout to change the conversation. 
Drawing from the worlds of politics, 
fashion, the arts, media and sport, we 
have had to make notable omissions. 
For some, authority remains too 
precarious (Theresa May), for others it 
is eternal (the Queen). So these are the 
women of this year: the Vogue 25, an 
extraordinary cast of leaders defining 
– and redefining – the way we live now.

SINEAD BURKE 
Writer and academic
At 3ft 5in tall, Sinéad Burke, who  
was born with achondroplasia, is acutely 
aware of the limits of design – and how  
to shift them. In 2018, the author and 
campaigner became a sensation, sitting 
front row at London Fashion Week and 
being photographed in Burberry and Dior 
for magazine covers, while her TED talk 
Why Design Should Include Everyone 
racked up 1.2 million views online. Her 
mission is clear: to educate designers  
on how to be fully inclusive in fashion  
and beyond.

GRACE LADOJA 
Music executive
When Skepta won the Mercury Prize for 
his album Konnichiwa, it was thanks in 
no small part to his manager: fast-rising 
music executive Grace Ladoja, otherwise 
known as the Godmother of Grime.  
In 2018, in a move unimaginable a few 
years ago, Buckingham Palace recognised 
her services to music in the New Year’s 
Honours List – proof of her crucial role in 
Britain’s burgeoning DIY music scene, and 
her talent for shaking up the status quo.

PRIYANKA JOSHI  
Biochemist  
Priyanka Joshi had barely completed  
her PhD when Forbes named her one of  
the most important young faces in science. 
A research fellow at Downing College, 
Cambridge, the 29-year-old sits at the 
cutting edge of Alzheimer’s research, and has 
been praised for her groundbreaking work 
building a “library” of drug-like molecules  
to target irregular proteins that cause 
degenerative brain diseases. With dementia 
now the leading cause of death for women in 
England and Wales, her early breakthroughs 
and research could not be more vital.

KAREN BLACKETT 
Advertising director
Karen Blackett often jokes that she 
influences the majority of purchases we 
make in Britain. In January, she certainly 
became the most powerful person in 
British advertising when she was named 
country manager of WPP, the advertising 
and PR giant, overseeing a £2 billion 
turnover while managing a staff of 17,000. 
Blackett’s influence over consumer habits 
is unparalleled, while her experiences as 
a single mother (one raised by working-
class, Barbados-born parents) motivates 
her to ensure advertising speaks to all.

DUA LIPA Singer
The past 12 months have seen 22-year-old 
Dua Lipa go from lesser-known pop singer  
to stadium-filling star. The most streamed 
female artist in Britain last year, Lipa made 
Brits history in February, when she became 
the first woman to receive five nominations 
in one night. She’s a culture definer, too. 
Her hit “New Rules”, an anthem of female 
empowerment, laid out a blueprint for 
modern sex lives and has, to date, had  
more than a billion views on YouTube.  >

THE
VOGUE 

25



From left: Sinéad 
Burke, Grace Ladoja, 

Priyanka Joshi, Karen 
Blackett and Dua Lipa. 

Hair: Tracie Cant. 
Make-up: Mary Jane 
Frost. Nails: Robbie 

Tomkins. Set design: 
Ben Clark  
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RUTH DAVIDSON  
Leader of the  
Scottish Conservative Party
When it comes to politics, we’ve learnt  
to expect the unexpected. Few could have 
foreseen that Ruth Davidson, the 39-year-
old gay leader of the Scottish Conservatives, 
would be considered a future leader of the 
Conservatives full stop. And yet, in a sea of 
old-guard Tories, Davidson is a beacon, 
thanks to her relatable personality and 
progressive ideas – not to mention her 
spectacular gains for her party in the last 
Scottish elections. She continues to claim 
otherwise, but it could be a case of not if, 
but when, she takes Theresa May’s place. 

CAROLYN MCCALL (opposite)  
Chief executive of ITV
In January, after seven years as the CEO of 
Easyjet – a role that earned her a DBE for 
services to aviation and a personal fortune 
of £30 million – Carolyn McCall became the 
first female CEO of ITV. It made McCall, 
who also sits on the board of Burberry, one 
of the most powerful figures in broadcasting, 
determining the face and future of Britain’s 
most watched commercial TV channel. 
From Simon Cowell’s contract to the fate  
of Ant and Dec, the buck stops with her.

LETITIA WRIGHT Actress
Born in Ghana and raised in Tottenham, 
24-year-old Letitia Wright has been steadily 
working in film and TV since 2011, picking 
up roles in the likes of Top Boy, Black 
Mirror and Doctor Who. But this is the  
year she earned the title of Britain’s next 
household name, thanks to breakout parts 
in culture-shifting box-office triumph Black 
Panther and Avengers: Infinity War. Her 
honesty when discussing her struggle with 
depression and speaking about her faith 
makes her the perfect pin-up for now.

MARIA BALSHAW  
Director of Tate 
Twelve months into her tenure as director 
of arguably the best-known group of art 
galleries in the world, Maria Balshaw’s 
impact can already be felt. This year she  
has overseen one of the most ambitious 
shows in Tate Modern’s history – the 
blockbuster Picasso 1932 – and launched 
an important new initiative to attract  
more young people to exhibitions. It’s no 
understatement, then, to call 48-year-old 
Balshaw the most powerful woman in art.

EDIE CAMPBELL Model (opposite) 
At the end of 2017, as the #metoo 
movement started to permeate the fashion 
industry, 27-year-old Edie Campbell gave 
a masterclass in how a person can use 
their privilege for good. The former Model 
of the Year’s widely read open letter to the 
fashion industry, criticising its promotion 
of a toxic “artist-genius” culture, was  
a key catalyst in bringing about much-
needed reform to working practices,  
and gave cover for scores of younger 
models to speak out, too.

AMAL 
CLOONEY 
Human-rights lawyer
As one of the world’s 
most respected human- 
rights lawyers, and  
one half of Hollywood’s 
foremost power couple, 
40-year-old Amal Clooney inhabits a 
uniquely influential position. While some 
corners of the press may fixate on her 
fashion choices –– she co-chaired the Met 
Gala last month – her international profile 
also means the causes she champions – the 
plight of the Yazidi women kidnapped by Isis; 
the detained Reuters journalists in Burma 
– are afforded greater media exposure, a 
fact Clooney uses to positive ends. 

HANNAH 
ANDERSON 
Co-founder of  
Social Chain
Hannah Anderson  
is the greatest 

social-media influencer you’ve never 
heard of. As co-founder of Manchester-
based company Social Chain, the 
26-year-old is behind some of the most 
successful social-media marketing 
strategies for the world’s biggest brands, 
including Apple and Amazon. Her 
pitch-perfect memes and hashtags – such 
as #findit for Nike, which reached more 
than 20 million consumers – make her  
key to unlocking a millennial audience.

VICKY FEATHERSTONE
Artistic director of 
the Royal Court
Artistic director of the 
Royal Court since 2013, 
Vicky Featherstone  
is lauded for her 
commitment to new 
writing (The Ferryman, 
which swept the Oliviers 
in April) and attracting 
star names to her stages (Carey Mulligan 
already this year). But it was the 51-year-
old’s rapid response to allegations of 
systematic sexual abuse in the theatre 
world – listening to 150 testimonies over 
five hours – and subsequent publication  
of a code of conduct, which has become  
an industry benchmark, that make her  
the most influential woman in theatre.

CAROLE 
CADWALLADR, 
AMELIA 
GENTLEMAN, 
KATHARINE 
VINER
Journalists
Mark Zuckerberg 
sitting sheepishly in 
front of a United States 
Senate Committee will 
go down as a defining 
image of 2018. Who put 
him there? Carole 
Cadwalladr, the British 
journalist who spent 
two years doggedly 
researching the 
astonishing Cambridge 
Analytica story for  
The Observer. In April, 
its sister paper The 
Guardian, edited by 
Katharine Viner, 
published intrepid 
reporter Amelia 
Gentleman’s revelations about the 
Windrush scandal. At a time when old 
media is routinely written off, these 
women proved the power that traditional 
investigative journalism still holds.

THE DUCHESS 
OF SUSSEX 
New member of the 
Royal family
From a teenager posing 
outside the palace gates 
to a grown-up actress 
marrying one of the 
princes within them, 
Meghan Markle’s story  
(and wardrobe) captured the public 
imagination like no other this year. 
Almost overnight, the 36-year-old has 
become one of the most recognisable 
women in the world. But her influence 
stretches far beyond the ceaseless 
coverage of her style – as a bi-racial 
campaigning feminist from America,  
she is helping to forge a new 21st- 
century identity for the monarchy.

YANA PEEL (opposite) 
CEO of the Serpentine Galleries
Ever since she arrived in London from  
Canada, Yana Peel has been one of the  
art world’s most effective manoeuvrers. 
After setting up the Outset Contemporary 
Art Fund, which connects artists with 
patrons, 44-year-old Peel was appointed 
to the Serpentine board. For the past  
two years she has been at the gallery’s 
helm, applying her extraordinary vision, 
knowledge and networking skills as she 
builds on its reputation as one of Britain’s 
leading agenda-setting arts institutions. 

ADWOA ABOAH Model
In December 2017, Adwoa Aboah appeared 
on the cover of Vogue, heralding a new era 
for the magazine under editor-in-chief 
Edward Enninful. The same month, Aboah 
took home the award for Model of the Year 
at the Fashion Awards, recognition not just 
for the dozens of magazine covers, catwalk 
appearances and campaigns she was 
accumulating as fashion’s most in-demand 
model, but how, with her 
platform Gurls Talk, she has 
reinvented what it means to 
be a supermodel in 2018. 

BRENDA HALE 
President of the  
Supreme Court 
At every juncture in her 
groundbreaking career, 
Baroness Hale has made 
history: as the first woman 
appointed to the Law 
Commission in 1984 to first 
female Lord of Appeal in 
Ordinary 20 years later.  
At 73, she continues  
to inspire, with her 
appointment last year as the first female 
president of the Supreme Court, the 
highest court of appeal in Britain.  
An icon of the establishment.

STELLA MCCARTNEY  
Fashion designer
“Sustainability” might be fashion’s freshest 
buzzword, but Stella McCartney has been 
championing conscious consumption  
for years. This March, she 
bought back the 50 per cent 
share of her label from luxury 
conglomerate Kering to take 
full control of her business. 
McCartney can now lay claim 
to running one of the most 
forward-thinking and powerful 
independent houses in fashion.

ANTONIA ROMEO  
Permanent secretary  
at the Department for 
International Trade
As head of the DIT – set up in 
the wake of Britain’s vote to 
leave the EU – Antonia Romeo, 
43, has a lot resting on her 
shoulders. The high-flyer is in 
charge of envisaging what trade will look 
like in a post-Brexit world. Luckily, Romeo 
is as formidable as the job is. Previously, she 
was Britain’s first female consul general in 
New York, as well as director-general of 
economic and commercial affairs in the 
US, where she did stellar work promoting 
British fashion and culture.

COLLETTE ROCHE  
Chief operating officer of  
Manchester United
In April, Manchester United appointed 
Collette Roche to its executive board, 
making her the most senior female figure 
in its history. Now COO of the wealthiest 
club in the world, Roche, a former 
executive director of Manchester Airports 
Group and, fittingly, a Northern Powerhouse P
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board member, is primed to 
become one of the most 
powerful women in sport. 
Welcome news as Man U sets 
out to launch its first-ever 
professional women’s team.

NATALIE KINGHAM  
Buying director at 

Matchesfashion.com
Put simply, Natalie Kingham shapes  
our fashion desires. If one person can be 
relied upon to spot tomorrow’s big name, 
it’s her – she has the sharpest eye in the 
industry for emerging talent. Last year, she 
launched the Innovators, a retail hub that 
allows the brightest young designers (such 

as Matty Bovan and Charles 
Jeffrey) to showcase their 
pieces, and the progressive 
shopper to invest in them. 
With the opening of a new 
Matches in Mayfair, her 
influence is only set to rise.

ORLA DOHERTY 
TV producer and environmentalist
In November last year, Orla Doherty 
delivered a lesson in the art of soft  
power. On a Sunday night, as more than  
10 million people watched the finale of the 
BBC’s Blue Planet II, an alarming picture 
emerged of the sheer scale of damage that 
plastic was causing to our oceans. The 
episode – produced by Doherty, a specialist 
in deep-sea filming – 
had an instant effect on 
public consciousness. 
With campaigns for 
reusable coffee cups and 
against plastic straws, 
she and her team are 
shifting our behaviour.

SUE Y NABI (above) 
Beauty innovator 
Algerian-born, London-based Sue Y Nabi’s 
reputation is uncontested. Having spent  
20 years at L’Oréal, as global president of 

L’Oréal Paris and Lancôme respectively, 
she is one of the original champions  
of industry diversity, reinventing the  
You’re Worth It campaigns by securing 
spokespeople such as Jane Fonda.  
Nabi holds a degree in engineering and 
has put all of her beauty know-how  
into Orveda – a vegan, genderless, 
Ayurvedic anti-ageing skincare brand  
that is redefining the market. 

JK ROWLING Author
It’s more than 20 years since JK Rowling 
brought Harry Potter into our lives, but his 
– and her – power over us remain undimmed. 
While audiences flock to Harry Potter and 
the Cursed Child on Broadway, this 
autumn brings the film sequel to 
Rowling’s Fantastic Beasts and 
Where To Find Them (part one took 
£85 million at the British box office).  
No surprise that 52-year-old Rowling 
is now the world’s highest-paid author.  
A generation belongs to her.  Q 

Movers and shapers: 
from left, Carolyn 
McCall, Yana Peel,  
Sue Y Nabi and  
Edie Campbell

T
H

IS
 P

A
G

E
: 
C

A
R

O
L
Y

N
 W

E
A

R
S

 D
R

E
S

S
, 

D
IA

N
E

 V
O

N
 F

U
R

S
T

E
N

B
E

R
G

, 
A

T
 H

A
R

R
O

D
S

. 
E

A
R

R
IN

G
, 
C

H
A

R
L

O
T

T
E

 C
H

E
S

N
A

IS
. 
Y
A

N
A

 W
E

A
R

S
 D

R
E

S
S

, 
A

W
A

K
E

. 
E

A
R

R
IN

G
, 
A

L
IG

H
IE

R
I.

 S
U

E
 W

E
A

R
S

 T
R

O
U

S
E

R
 S

U
IT

, 
C

O
N

N
O

L
L
Y
. 
T

O
P,

 M
A

X
 M

A
R

A
. 
E

D
IE

 W
E

A
R

S
 T

R
O

U
S

E
R

 
S

U
IT

 A
N

D
 T

O
P,

 C
E

L
IN

E
. 
G

E
T

T
Y
; 
C

A
M

E
R

A
 P

R
E

S
S

/J
A

M
E

S
 V

E
Y

S
E

Y
; 
D

A
V

ID
 L

E
V

E
N

E
/E

Y
E

V
IN

E
; 
K

A
R

E
N

 R
O

B
IN

S
O

N
/T

H
E

 G
U

A
R

D
IA

N
; 
E

V
E

N
IN

G
 S

T
A

N
D

A
R

D
/E

Y
E

V
IN

E
; 
C

H
R

IS
 H

A
R

R
IS

/N
E

W
S

 L
IC

E
N

S
IN

G
; 
R

E
X

/S
H

U
T

T
E

R
S

T
O

C
K

; 
T

H
E

 H
R

 D
IR

E
C

T
O

R
/S

T
U

A
R

T
 T

H
O

M
A

S
 



 A
M

A
Z

IN
G

  
G

R
A

C
E

W
O

M
E

N
 H

A
V

E
 L

O
N

G
  

A
D

M
IR

E
D

 H
E

R
 R

E
F

IN
E

D
  

M
E

N
S

W
E

A
R

. 
A

N
D

 N
O

W
  

G
R

A
C

E
 W

A
L

E
S

 B
O

N
N

E
R

  
H

A
S

 O
B

L
IG

E
D

 T
H

E
M

 W
IT

H
  

 T
H

E
IR

 V
E

R
Y

 O
W

N
 C

O
L

L
E

C
T

IO
N

. 
O

L
IV

IA
 S

IN
G

E
R

 V
IS

IT
S

 H
E

R
 A

T
 H

O
M

E
. 

P
H

O
T

O
G

R
A

P
H

S
 B

Y
 T

IM
 W

A
L

K
E

R
. 

S
T

Y
L

IN
G

 B
Y

 I
B

R
A

H
IM

 K
A

M
A

R
A



FROM LEFT: 
MAXIMILIAN WEARS 

JACKET, £1,470. ADWOA 
WEARS WRAP JACKET, 

£1,600. SHIRT, £450. 
KESEWA WEARS JACKET, 

£1,765. ALL WALES 
BONNER. ACCESSORIES, 

THROUGHOUT, 
IBKAMARASTUDIOS. 

SHOES, THROUGHOUT, 
MANOLO BLAHNIK FOR 

WALES BONNER.
HAIR: VIRGINIE PINTO 

MOREIRA. MAKE-UP: 
AMMY DRAMMEH. 

PRODUCTION: JEFF 
DELICH. PRINTING: 
GRAEME BULCRAIG  

AT TOUCH  
DIGITAL. MODELS: 

ADWOA ABOAH, 
KESEWA ABOAH,  

JEAN CAMPBELL, 
 KING OWUSU, 

MAXIMILIAN DAVIS



F
ashion is currently undergoing a period of profound 
self-examination: identity politics, and the ways in 
which it impacts our runways and wardrobes, is being 
interrogated like never before. An industry that has 

long been whitewashed is slowly starting to diversify both 
its visible ambassadors and its operatives behind the scenes 
– but, as conversations about race, class and gender play out 
across the globe, there is one designer whose work quietly 
cuts through the noise. Grace Wales Bonner, a preternaturally 
talented 27-year-old, presents collections that offer carefully 
considered meditations on race as well as remarkably covetable 
clothing. Her poetic subversions of stereotype offer a radically 
new proposition for luxury, paying tribute to oft-overwritten 
histories while placing blackness front and centre in her work.

Small and slight, in person Wales Bonner is acutely 
compelling. She speaks softly, commanding close attention, 
and reverberates with a cerebral intensity. Her designs, which 
have earned her fans from FKA Twigs and Lynette Yiadom-
Boakye to Phoebe Philo, as well as the 2016 LVMH Prize, 
have similar impact – exquisite fabrications and demi-couture 
embellishments imbued with deep-rooted meaning. Born in 
south London to an English mother and Jamaican father 
(her grandfather was part of the Windrush generation), she 
explains that, growing up, “white people would tell me I was 

black, and black people would tell me I wasn’t black enough”. 
That conflict prompted a research-heavy investigation into 
black history, and her collections since have offered a space 
within which she can negotiate and author her own identity. 

Since graduating from Central Saint Martins in 2014, 
Wales Bonner has predominantly focused on menswear: slim-
cut tailoring and crisp separates modelled by a lithe group 
of boys, worlds away from the urban luxury more regularly 
associated with young black men (in lieu of bling-bling 
accessories, she often uses cowrie shells in homage to African 
currency). This season heralds her first formal foray into 
womenswear, through a collection that has evolved from her 
autumn/winter ’18 show. When I arrive at her east London 
home to discuss this development, she is barefoot, dressed 
in an oversized pinstripe shirt and black trousers, her hair 
scraped into a low bun. That understated elegance has become 
her uniform, and acts as shorthand for her women’s clothing 
– because while they have never been the target of her shows, 
Wales Bonner has been in possession of a female audience for 
a while. In fact, ever since her first collection, buyers have asked 
her to reconfigure cuts to suit feminine proportions; after all, 
crushed-velvet jackets, or slim-cut dark denims, sit just as 
comfortably in a woman’s wardrobe as a man’s. “The way  
I think about gender is very blurred,” she says. “The menswear 

FROM LEFT: JEAN 
WEARS JACKET, £1,830. 

TROUSERS, £770. 
ADWOA WEARS JACKET, 

£1,580. SHIRT, £450. 
TROUSERS, £515. KING 
WEARS JACKET, £1,470. 

TROUSERS, £875. 
ADWOA, AS BEFORE. 

KESEWA WEARS 
SLEEVELESS JACKET, 

£1,185. TROUSERS, 
£515. MAXIMILIAN 

WEARS T-SHIRT, £120. 
TROUSERS, £750. ALL 

WALES BONNER

 



land, and “the port as a site of exchange and transgression” 
– but rather than falling into camp nautical territory or Jean 
Genet fetishism, heavy silken suits came with nipped waists 
and low-slung trousers; colourful shirting was printed with 
hand-painted reproductions of Jacob Lawrence’s 1940s 
migration series; sleeveless military jackets 
were rendered in silk serge wool. Although 
only one female look appeared on the 
runway, it was so remarkable that, on its 
arrival, half the audience’s women sat up 
straighter in their seats: an ivory two-
piece with wide-leg trousers, its perfectly 
formed blazer cut with a 1940s bent. 

That is the spirit of this new progression 
into womenswear: exceptional elegance 
steeped in intellectualism. Plus, put 
simply, “there’s something to do with the 
psychology of wearing men’s clothing,” 
Wales Bonner reflects. “It makes you feel 
protected in some way, but also sensual 
and powerful.”

These are clothes that capture that 
feeling – and such a refined backstory 
only makes them more appealing.  Q

I make has a feminine sensibility, and when you put that back 
into a womenswear context, it takes on a masculine quality.”

Navigating such boundaries is perhaps what best defines 
Wales Bonner as a brand. Her graduate collection was 
accompanied by a dissertation on black rhythmicality, which 
explored how musicians such as Miles Davis and artists such 
as Kerry James Marshall used African tradition to disrupt 
conventional European frameworks. “I think that research 
was very important to my way of thinking and my approach 
to design,” she explains. “I don’t see myself as an outsider, or 
‘anti’ anything – instead it’s about disrupting from within.” 
Accordingly, her womenswear takes masculine tailoring as 
its starting point, and pushes against its rigid constructs: 
waists are gently cinched, shoulders slightly narrowed.

It is this sort of subversion that interests Wales Bonner. 
While she takes inspiration from historic narratives (the 
transitional biography of Ethiopian slave and military leader 
Malik Ambar; the stately wardrobe of Haile Selassie) hers 
is not an explicitly rendered vision of the diaspora or colonial 
politics. Instead, she embraces its nuances. Think European 
tailoring married with Caribbean craft; thick double satins 
with ceremonial connotations; strips of crochet in Rastafarian 
colours. Her autumn/winter collection, inspired by “the notion 
of créolité”, centred on the idea of a black sailor returning to 



FROM LEFT: ADWOA AND 
KESEWA WEAR CLOTHING AS 

BEFORE. KING WEARS 
LEATHER BLAZER, £1,875. 

ALL WALES BONNER,  
AT BROWNS, DOVER  

STREET MARKET AND 
MATCHESFASHION.COM



‘‘The way I think 
about gender is 

very blurred. The 
menswear I make 

has a feminine 
sensibility, and 

when you put that 
into womenswear, 

it takes on a 
masculine quality”
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VOGUE’S TRAVEL COLLECTION

UNIQUE SPOT FOR

UNIQUE EXPERIENCES

Turn special 

occasions into 

unforgettable 

experiences, 

subdued by the 

luminosity of the 

lighthouse, 

surrounded by the 

blue of the sea and 

fulfilled by the 

serenity of the 

coast.

STLUCIAHEAVEN.COM

+52 1 985 102 9000
info@coquicoqui.com   www.coquicoqui.com

+39 0575 618305                        info@villaloggio.it                      www.villaloggio.it



VOGUE’S TRAVEL COLLECTION

+34 915317111

www.thewaltmadrid.es
+27 (0)21 430-3330

www.compasshouse.co.za  

This quintessentially Swiss

hideaway promises classic 

Alpine luxury in an off-radar

location 2,000 meters 

above sea level.

Cape Town

+27 832516282
www.beachhousescape.co.za

<<<:!899BAB$37"%6B?=A:9B#CCC&=A:-C/@;C.;C0@C2@C@1C;@

Luxury Boutique Hotel

Pizzo - South Italy

SPICED BY ETHNIC INTERIORS | DAYNIGHT FASHION I MEDITERASIAN CATERING 

AVAILABLE FOR VACATIONAL RENTAL RETREATS EVENTS

Sun Door by DEVASUKI Lifestyle

+260 2133 27211    www.mungaecolodge.com 

Visit Munga, a sustainable tourism lodge

close to the iconic Victoria Falls.

info@pineapplehousebali.com

www.pineapplehousebali.com

The Pineapple House. 
Yoga & SURF Retreat Bali



VOGUE'S  GREEK GETAWAY VOGUE'S  TRAVEL COLLECTION

VOGUE'S  FASHION DIRECTORY VOGUE'S  EDUCATION GUIDE

Fitness Holidays             Creative Escapes 

info@soulfoodlondon.com � www.soulfoodlondon.com

SOULFOOD LONDON

VILLA ZAHAROULA

Villa Rentals                        Yoga Retreats

+30 22860 34246

www.santorininorthvillas.com

The North Villas complex is a statement

of the Cycladic panache, a juxtaposition 

of artistic expression and refined

sophistication in an environment of

breath-taking beauty.

www.kaminakivillas.com 

DESTINATIONS MANAGER FOR GREECE & CUBA

0030-694-096-6687           info@lamdadestinations.com

www.lamdadestinations.com 

LUXURY ACCOMODATIONS MANAGEMENT

Take your seat for an unforgettable journey

EPHESUS, TURKEY

Luxury in the Heart of History

info@ayasolukhotel.com

www.ayasolukhotel.com

AYASOLUK

HOTEL & RESTAURANT

info@babasgrappa.com     

www.babasgrappa.com

Crafting Bespoke Holidays 

and Events in Croatia

+94777663323

PEDLARSMANOR@GMAIL.COM

PEDLAR’S MANOR

WWW.PEDLARSMANOR.COM

Galle, Sri Lanka

reservations@molololo.com

www.addoafricanhome.co.za 

Eco-Friendly Estate  I  Rondavels  I  Lodge  

Safari tent  I  Addo Elephant National Park  

Safari Game Drive  I  Restaurant 
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Borgo Pignano, Tuscany, Italy

condenastjohansens.com



An exclusive collection of residences in 

Cap d’Antibes, the heart of the iconic 

French Riviera

1 to 3 bedroom apartments and 4 

bedroom penthouses all with private 

access to residents’ spa, pool and fi tness 

centre from €587,500

Live Life In StyleCall us: +44 (0)20 3504 5639    #ParcDuCapLife    parcducap.com

Life. Style.









AWARD-WINNING 

4 BEDROOM 

TOWNHOUSES 

Just 18 minutes 

to St Pancras*

S TA M P  D U T Y  PA I D * *  M OV E  I N  N OW

• Spacious 4 bedroom homes over  

2,000 sq ft with private gardens 

and roof terraces

• 5 mins walk to the mainline station

• 10 mins walk to the city centre

• Interior design by Conran & Partners

• Kitchens by Poggenpohl 

• Secure underground parking

• Attractive cathedral city with 

expansive green spaces

• Part exchange available

01727 226 881 
info@gabrielsquare.com

GABRIELSQUARE .COM

*London St Pancras Travel times taken from thetrainline.com and Google Maps 2018. ** Stamp duty paid on selected plots only. Show home images are indicative only.









JESSICA
HOUSE SW18

SUPERB VALUE LONDON LIVING
WITH GALLIARD’S

HELP TO BUY OPTION
STUDIO AND 1 & 2 BED APARTMENTS

PRICES FROM

£299,995

•   Over 50% sold on release.

•   High specifications throughout.

•   Daytime concierge.

•   Little over 10 minutes walk 

    from mainline & tube.

FROM WANDSWORTH TOWN

•  Clapham Junction            3 mins
•  Waterloo/Jubilee line      15 mins

FROM EAST PUTNEY

•  South Kensington            16 mins
•  Knightsbridge                 20 mins
•  Victoria                            24 mins

Official

letting and

managing

agent

Sales & Marketing Suite open 7 days

191 Wandsworth High Street, London SW18 4LS

020 7620 1500
galliardhomes.com
Price correct at time of going to press.



Should I go on a tech detox? 
If you’re asking the question, then you 
probably should. 
How can I stay on top of my to-do list?
I send myself emails every time I get a 
thought. I forward them and add new notes, 
so they’re at the top of my inbox. 
How should I sign off my emails? 
Just one X will do. 
What’s the key to throwing a great party? 
Keep the line-up a secret, and always have 
snacks. Once, I had a McDonald’s truck come 
to a Wangfest party, so when people started to 
get drunk they could maintain their flow.  
What drinks should I serve? 
Tito’s Handmade Vodka. And Slurpees.   
What’s the best hangover cure? 
Two milk-thistle capsules before going to 
sleep. I find them quite effective. 
Should I get a dog? 
Sure, why not? Having someone to come 
home to is always nice. 

What would  
Alexander Wang do?
Advice on love, life and fashion from the designer

How can I keep my cool when meeting  
a celebrity? 
Don’t take out your phone. Unless it’s 
Oprah. In which case, get that on camera. 
What’s your 3pm pick-me-up? 
Passionfruit tea. Or iced tea and a splash of 
oat milk. I’ve recently moved away from dairy 
and find this combination to be incredible.
Who gives the best facials in New York? 
It’s hard enough getting an appointment  
so I’m wary of giving her name, but Georgia 
Louise. Hi, Georgia. You’d better keep an 
opening for me. 
How many sweatshirts in one person’s 
wardrobe is normal? 
I have more than 30. I wear one every day. 
There is no normal amount, as long as they’re 
by Wang. 
How do you keep your hair so silky? 
I wash it every two weeks with Shu Uemura 
shampoo, leave it to air dry, then it takes 
three days to settle down.  Q

If I were in the market for 
new trainers, which should 

I buy? “My new Soccer BBall 
hybrid style is pretty great.” 

£200, Adidas Originals by 
Alexander Wang

Who gives the 
best massages 
in New York?
“Either Spa  
de La Mer at 
Baccarat Hotel if 
you’re uptown; 
or Shibui Spa at
the Greenwich 
Hotel [left]  
if you’re 
downtown.”

How do you have the 
energy to charge down 

your runway at the  
end of a catwalk show?  

“If I didn’t sprint,  
it would be so anti-

climactic. You’ve built up 
so much joy and energy 

working with your team, 
and you feed off that 
energy. Anyone who 

doesn’t run isn’t normal!”

What scent should I wear? 
“Eucalyptus. I have a roll-on 
that I put on my wrists first 
thing in the morning and 
right before bed. Along with 
three deep breaths, it calms 
your nerves.” Pure Breathing 
Chest Remedy, from £33.50, 
H Gillerman Organics

Where should I go on 
holiday this year? 

“My favourite spot is 
Amangiri [below], a spa 

resort in the Utah canyons. 
I went last year to float in 

the salt-water room and 
had an incredible time.”

What should be my 
party-starting track this 

summer? “‘God’s Plan’ by 
Drake. I’m obsessed.” 
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VOGUE ASKS



P E R F EC T I L . COM

From Boots, Superdrug, supermarkets, Holland & Barrett, health stores, pharmacies

With biotin which contributes to the maintenance of normal skin, plus zinc which 
contributes to the maintenance of normal hair.

* UK’s No1 beauty supplement brand for skin, hair and nails. Nielsen GB ScanTrack Total Coverage Unit Sales 52 w/e 2 December 2017.

COLLAGEN DRINKS

ALSO AVAILABLE: COLLAGEN HAIR 




